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Bi<  Telegfaph  to  Editor  &  Publisher) 

KFALO,  N.  Y.,  June  13. — Sharp 
ind  outspoken  criticism  of  the  atti- 
of  the  business  and  editorial  de- 
lents  of  newspapers  toward  the 
anical  protluction  side  and  equally 
[  censure  of  the  mechanical  depart- 
s  from  the  viewpoint  of  the  puhlish- 
aturcd  a  discussion  of  the  puhlish- 
rclation  to  his  production  force  at 
conference  of  the  mechanical  di- 
n  of  the  American  N'ewspaper  Puh- 
rs’  Association  here  this  week.  The 
hsion.  which  opened  the  meeting  on 
day  morning  arou.sed  such  intense 
rst  and  proved  to  he  the  root  of  such 
;  debate  that  it  filled  the  entire 
ling's  program  and  was  resumed 
lunch,  taking  up  most  of  the  after¬ 
session.  The  meeting  drew  18s 
;atcs.  the  largest  number  ever  at- 
ng  a  mechanical  conference.  Mrs. 
Hart,  publisher  of  the  li'arrni  (O.) 
mc-C  hrotticic,  was  the  only  woman 

lit. 

niel  N.  Slep,  publisher  of  the  .1/- 
I  (Pa.)  Mirror,  opened  the  meeting, 
hedulcd,  with  a  paper  on  the  pub¬ 
’s  opinion  of  the  mechanical  side  of 
newspaper— what  it  should  and 
d  not  do.  This  was  followed  by 
lechanical  man’s  view,  given  by  C. 
y  Scull  of  the  Los  Angeles  Times. 

■  two  papers  were  the  nucleus  of  a 
al  discussion  lasting  about  three 

.  Slep  spoke  of  the  mechanical  side 
:  production  machinery  of  the  news- 
s.  When  that  machinery  fails  to 
inn  properly  it  is  sometimes  the 
tor's  fault,  he  declared. 
ie  mechanical  men  are  not  reading 
;h,  learning  enough  or  keeping  step 
the  business,"  Mr.  Slep  said.  The 
iher  expects  them  to  be  iti  touch 
new  developments.  He  expects 
mical  operation  of  his  priKluction 
iiHTv.  When  he  doesn’t  get  it — 
he  sees  careless  work,  he  feels  like 
R  ‘red  fire’,’’ 

.  Slep  wondered  if,  when  thn  call 
i  from  the  mechanical  department 
lore  metal,  the  mechanical  men  real- 
le  cost  of  metal  and  consider  the 

■  of  a  couple  of  thousand  dollars  it 
to  buy  it.  Waste  paper  is  another 
[boo’’  Mr.  Slep  declared. 

ben  the  end  of  the  roll  is  ragged, 
■o  much  easier  to  tear  it  off  than  to 
straight,  and  so  it  is  usually  torn," 
id. 

ifr  citing  his  grievances,  as  a  pub- 
•  Mr.  Slep  made  a  plea  for  more 
htfulnoss  on  the  part  of  mechani- 
uploves  and  declared  that  publishers 
mechanical  superintendents  must 
efforts  at  cooperation.  He 
I  his  talk  with  a  series  of  quest’ons 
at  the  mechaii'cal  snnerintend- 
the  final  one  being.  “Whv  can't 
•rural  men  realize  in  dollar.:  and 
what  their  machines  produce.  They 
the  cost — thev  must  know  it.” 
bng  the  convention  worth-while  in 
'  and  cents  on  the  ledger  for  the 
•jxchanged.  Mr.  Scull  launched  into 
I  nration  of  the  m'-chanical  super- 
Ifnt  s  problems.  The  burden  of 


By  JOHN  F.  ROCHE 


sluggishness  in  other  departments  is  al¬ 
ways  thrown  on  the  composing,  stereo¬ 
typing  and  press  rooms,  he  declared. 


M-yVestionS  made  by  the  mechanical 
force. 

.At  the  close  of  Mr.  Scull’s  talk.  H.  I. 


“When  a  sudden  jerking  of  the  chain  MeSkimming,  of  the  St.  Louis  Post- 


A  group  of  delegates  to  the  Ameriean  Newspaper  Publishers’  Association 
Meehanieal  Conference,  photographed  this  week  at  the  Hotel  Statler, 
Buffalo,  where  they  met  to  discuss  proiluction  problems.  Left  to  right, 
John  C.  Roseiibach,  liuffnlo  Evening  ISews;  Walter  E.  Wines,  manager, 
mechanical  department,  A.  N.  P.  A.;  Fred  H.Keefe,  IMewburgh-lteacon  .) 
News;  John  W.  Park,  Chiengo  Tribune;  Charles  Hart,  Neu?  Forfc  Times;  Leon 
l)e  Veze,  Brooklyn  Daily  Eagle;  Arthur  H.  Burns,  New  York  Herald  Tribune. 


comes,  because  of  sluggishness  in  i  ther 
(.eliartments,  the  strain  is  on  the  me¬ 
chanical  side,"  he  said.  “We  nnist  be 
pu  pared  for  anything  in  the  line  of 
action” 

Mr.  Scull  jKiintcd  out  the  importance 
of  relationship  between  the  mech  mical 
and  advertising  departments. 

"The  advertiser  is  entitled  to  chan, 
forcible  display,"  he  contended,  “and  it 
is  np  to  the  comiosing  room  to  give  it 
'  >  him.  But  the  editorial  department 
always  wants  more  time  for  news,  send¬ 
ing  in  late  copy  continually.  Sp>ed  is 
co’.'siiiertd  of  prime  importance.  It  is 
not  right  to  sacrifice  everything  for 
..peed." 

Mr.  Scull  said  it  was  necessary  that 
the  mechanical  department  be  recognized 
as  a  separate  division  of  the  newipajx'r 
plant  and  that  the  mechanical  superin¬ 
tendent  be  equal  to  other  executives. 
His  recommendations  should  be  given 
consideration.  He  closed  his  address 
with  an  attack  on  false  economy,  de- 
cLiring  publishers  should  not  attempt 
to  .save  money  through  the  purchase  of 
inlerior  grades  of  material.  Publishers 
should  supply  their  mechanical  depart¬ 
ments  with  the  wherewithal  to  do  their 
work  properly  and  efficiently,  he  said. 
He  cited  instances  of  the  business  office 
of  a  paper,  buying  a  large  quantity  of 
mats  at  seven  and  a  half  cents.  The 
result  was  pixir  casting  and  complaints 
from  advertisers,  he  said.  Other  com¬ 
plaints  from  advertisers  on  the  print¬ 
ing  of  their  copy  could  be  traced  back 
to  the  purchase  of  an  inferior  grade  of 
ink  at  a  cheap  price.  Another  thing 
asked  of  the  publishers  by  Mr.  Scull 
was  iKTmission  of  free  expression  of 
all  grievances  and  consideration  of  all 


nisf'iitch,  suggested  that  a  mechanical 
man  go  before  the  next  meeting  of  the 
.American  Newspaix'r  Publishers’  .As.so- 
ciation  and  set  forth  the  production 
chief’s  problem  for  the  publishers’  en¬ 
lightenment.  Such  action  was  later 
deemed  useless  by  C.  F.  Hart,  of  the 
.Veil'  York  Times,  who  declared  the 
publishers  met  for  a  good  time  and 
would  not  serio'usly  consider  a  mechani¬ 
cal  man’s  problem  at  the  meeting. 

H.  C.  Zenke,  of  the  .Vett’  Yorker 
Staats-llerold  requested  more  discus¬ 
sion  of  press  room  topics — blankets, 
rollers,  etc.,  expressing  the  opinion  that 
publishers  do  not  seem  to  care  how 
much  they  pay  for  blankets. 

H.  D.  Ashbey,  of  the  Cles’eland  Plain 
Dealer,  suggested  that  more  headway 
would  be  made  if  each  production  man¬ 
ager  t(K)k  up  his  individual  problem  with 
his  publisher  than  could  be  expected  in 
a  general  discussion. 

Mrs.  Deming  told  the  assembly  of 
her  problems  in  getting  Warren  mer¬ 
chants  to  supply  legible  advertising  copy 
so  the  composing  riKim  could  turn  out 
a  gcMxl  job.  Just  when  she  was  getting 
them  trained,  she  said,  the  chain  stores 
came  into  Warren,  and.  consequently 
copy  began  coming  from  Chicago  or 
Xew  York  and  a  cog  began  to  slip  some 
place  every  week.  She  told  of  her  plan 
to  give  early  editorial  copy  to  the  com¬ 
positors  by  sending  all  her  reporters 
out  on  afternoon  assignments  after  her 
main  editions  have  gone  to  press. 

Following  Mrs.  Deming,  Mr.  Hart 
rose  to  make  direct  answer  to  Mr.  Slep. 
He  made  the  point  that  every  news¬ 
paper  has  its  own  peculiar  problem  and 
expressed  the  opinion  that  Mr.  .Slep 


made  too  harsh  an  indictment  of  the 
economy  situation. 

“I  don’t  know  if  anyone  realizes  what 
has  happened  in  the  past  10  or  15  years," 
he  said.  “Fifteen  years  ago,  compara¬ 
tively,  we  were  making  shix'laces.  Now 
we're  making  boots  and  shoes — and  with 
the  same  equipment  in  many  cases. 
Nothing  in  the  preceding  30  years  ever 
came  along  as  rapidly  as  things  have 
in  the  past  five  years. 

"In  our  plant  we  consider  the  me¬ 
chanical  department  as  a  service  sta¬ 
tion.  We  try  to  give  service  to  every 
department  bringing  in  the  raw  material. 
We  know  the  time  element  is  acute. 
Here  is  an  astounding  angle.  Ninety- 
five  per  cent  of  the  news  editors  con¬ 
sider  late  news  the  best  news.  I’ve 
noticed  that  news  coming  in  half  an 
hour  before  press  time  is  considered 
much  more  important  than  news  which 
came  in  two  or  three  hours  ago. 

"If  you  could  wipe  out  the  time  ele¬ 
ment,  I  feel  safe  in  s,aying  that  50  or 
tiO  per  cent  of  the  labor  costs  could  be 
wiped  out.” 

Mr.  Hart  related  how  he  had  taken 
his  problem  before  a  convention  of  pub¬ 
lishers  at  White  Sulphur  Springs,  but 
nothing  had  come  of  it.  He  (leclared 
that  William  A.  Penney,  his  assistant 
on  the  Times  had  fought  for  early  copy 
in  all  departments  but  couldn't  get  it. 

"The  more  I  see  of  newspapers,  the 
more  I'm  satisfied  they  succeed  in  spite 
of  themselves,”  he  announced.  He  then 
(xiinted  to  Victor  Lawson's  methods  of 
running  the  Chicago  Daily  .Sews  years 
ago,  telling  of  the  plan  of  having  dum¬ 
my  pages  in  the  press  rcKim  ready  to 
put  on  the  press  if  the  proper  pages 
were  not  down  on  time.  Whoever  was 
resiKinsible  for  failure  of  the  regular 
pages  to  make  the  deadline  invariably 
was  di.scharged,  laid  off  or  reprimanded 
severely,  he  explained. 

Striking  at  the  false  economy  prohlem, 
Mr.  Hart  said  he  was  "impressed 
with  the  high  cost  of  cheapness.”  He 
told  of  a  business  manager  who  asked 
his  advice  on  purchasing  1(X1,00()  mats 
at  six  cents  and  declared  he  told  his  con¬ 
sultant  he  wouldn’t  discuss  it. 

Leaning  toward  Mr.  Slep  and  facing 
him  squarely,  he  said : 

"That  is  the  material  we’re  asked  to 
reproduce  from — six-cent  mats,  imported 
from  Germany.  Not  a  word  is  saiil 
about  the  quality.  It’s  the  price  that 
counts  with  the  puhlisher.” 

Mr.  Hart  brought  his  spirited  ad¬ 
dress  to  a  conclusion  with  the  following 
statements : 

“My  conception  of  the  newspaper 
busi'iess  25  years  from  now  is  that  the 
syndicated  new'spaper  will  pass  out. 
Papers  will  be  bigger  and  fewer.  Pub¬ 
lishers  and  business  managers  will  buy 
machinery  more  wis#.‘ly.  A'ou  cannot 
buy  machinery  costing  from  one  million 
to  five  or  six  million  dollars  merely 
because  of  salesmanship.  High-pres¬ 
sure  salesmanship  is  the  curse  of  buy¬ 
ing." 

Mr.  Slep  congratulated  Mr.  Hart,  call¬ 
ing  his  talk  an  inspiration.  He  then 
asked  for  an  explanation  of  various  qual- 
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Photo  shows,  left  to  right,  Joseph  M.  Farrell,  production  manager  of  the 
Blackman  Company,  New  York,  and  George  W.  Speyer,  of  J.  Walter  Thomp¬ 
son  Company,  Chicago,  members  of  the  joint  standing  committee  of  the 
American  Association  of  Advertising  Agencies  and  the  American  Newspaper 
Publishers'  Association  on  mats  and  electrotypes. 


ities  of  mats.  E.  C.  Nash  of  the  Capper 
Publications  told  how  the  general  man¬ 
agement  of  those  papers  backs  up  the 
mechanical  departments,  letting  them  have 
a  free  rein  to  work  out  their  own  plans. 
In  this  case,  if  the  plan  fails,  the  mechan¬ 
ical  superintendent  has  no  alibi  to  offer, 
he  said.  He  explained  how  one  man  on 
the  Topeka  Cafntal  is  appointed  to  keep 
contact  with  all  departments. 

Auburn  Taylor  of  the  Charleston 
(W.  Va.)  Gazette  said  a  few  words  on 
quality  in  buying  dry  mats. 

Fred  Walker  of  the  New  York  Sun 
came  to  the  rescue  of  the  publishers  with 
a  brief  talk  in  which  he  deplored  the 
lack  of  pride  which  he  declared  was  evi¬ 
dent  among  mechanical  employes. 

“I  didn’t  know  the  mechanical  men  had 
such  a  low  opinion  of  the  publishers,” 
he  said.  “I  don’t  believe  the  publisher 
is  so  neglectful  of  his  mechanical  de¬ 
partment  as  it  would  seem  from  the 
opinions  expressed  here  today.  The  pub¬ 
lisher  does  all  the  worrying  and  supplies 
the  money 'for  the  mechanical  depart¬ 
ment  to  carry  on.  The  mechanical  super¬ 
intendent  spends  the  money  and  consoles 
the  publisher.” 

Speaking  of  the  mechanical  men’s  so- 
called  lack  of  pride,  Mr.  Walker  said: 

“Reporters  read  stories  in  other  papers 
and  compare  them  with  what  they  have 
written,  they  deplore  it  if  the  other 
papers  have  a  better  story  than  theirs. 
But  I  have  never  heard  a  stereotyper,  a 
compositor  or  a  pressman  express  pride 
in  his  work  or  compare  it  with  other 
papers.  There  is  a  lack  of  the  spirit 
of  competition  among  the  mechanical 
forces.” 

After  lunch  the  discussion  was  started 
by  Elmer  C.  Pratt  of  the  Camden  (N.  J.) 
Courier-Post  and  the  Philadelphia  Rec¬ 
ord  who  made  the  statement  that  edito¬ 
rial  page  copy  is  usually  the  latest  to 
reach  the  composing  room. 

•Arthur  H.  Burns  of  the  Nc7v  York 
Herald  Tribune  declared  that  when  me¬ 
chanical  superintendents  do  not  get  co¬ 
operation  from  the  editorial  and  adver¬ 
tising  departments  it  is  their  own  fault. 
They  should  show  the  publisher  how 
late  copy  is  hurting  him  in  his  business, 
he  said. 

George  Krenes,  St.  Louis  Post-Dis¬ 
patch,  spoke  for  the  stereotypers  in  a 
short  address  in  which  he  stated  that 
some  mechanical  superintendents  show 
favoritism  to  certain  departments  of  the 
production  staff,  shoving  the  burden  for 
being  late  on  other  departments.  One  of 
the  prime  evils  in  the  attitude  of  the 
editorial  desk  toward  the  mechanical  side, 
Mr.  Krenes  said,  is  the  habit  of  telling 


the  mechanical  superintendent,  “You  did 
it  yesterday,”  when  asking  for  unwar¬ 
ranted  speed  or  special  service  near  the 
deadline. 

A  strict  order  issued  by  the  general 
management  of  the  Cleveland  Press  has 
resulted  in  eliminating  delay  and  getting 
pages  on  the  presses  from  one  to  five 
minutes  before  edition  time,  George 
Fuller  of  that  paper  told  the  assemblage. 
He  related  how  pages  used  to  be  five 
minutes  late  at  times  and  20  to  25  pages 
would  be  rushed  through  the  stereo  room 
in  the  last  few  minutes.  All  this  has 
been  done  away  with,  he  said,  and  the 
paper  has  not  suffered  editorially.  It 
has  gained  circulation,  he  declared,  be¬ 
cause  the' circulation  department  and  the 
dealers  know  when  to  expect  copies. 

W.  V.  Cowgill  of  the  Cle^’eland  News 
made  the  statement  that  the  business  and 
editorial  departments  are  corripletely 
ignorant  of  the  operations  of  the  produc¬ 
tion  staff.  A  little  education  would  go 
a  long  way,  he  said. 

At  this  point,  E.  A.  Sinnig  of  the 
Toledo  News-Bee  rose  to  refute  the 
statements  concerning  lack  of  loyalty 
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made  by  Mr.  Walker  in  the  morning. 

“I  think  Mr.  Walker  made  a  misstate¬ 
ment,”  he  declared.  “I  don’t  think  there 
is  more  competitive  spirit  in  any  me¬ 
chanical  trade  in  this  country  than  among 
the  printing  trades.” 

Mr.  Walker  answered  this  by  stating 
that  the  result  of  competition  is  increased 
production  and  asked  if  anyone  present 
could  point  to  increased  production  in 
their  mechanical  departments  due  to  a 
competitive  spirit.  Mr.  Sinnig  cited 
papers  in  Toledo  as  an  example,  saying 
the  circulation  manager  always  keeps  the 
press  room  informed  if  it  beats  the  other 
papers  on  the  street. 

A  rising  vote  on  whether  competitive 
spirit  is  present'  in  production  depart¬ 
ments  was  declared  out  of  order. 

With  the  statement  that  he  thought  he 
could  clear  up  the  situation  Mr.  Hart 
made  a  short  speech  on  the  subject. 

“Mr.  Walker  has  had  a  brilliant'  ca¬ 
reer,”  he  said  “in  the  past  10  years  he 
has  devoted  most  of  his  time  to  mechani¬ 
cal  and  labor  problems.  He  has  had 
some  hard  nuts  to  crack  and  he  has 
picked  up  a  slightly  pessimistic  view  of 
the  production  from  contact  with  some 
stupid  and  occasionally  almost  idiotic 
members  of  mechanical  committees. 

“Esprit  de  corp  and  enthusiasm  don’t 
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just  happen,  you’ve  got  to  have  deoan 
ment  heads  with  enthusiasm. 

“I  am  quite  sure  Mr.  Walker  did  not 
mean  to  convey  the  impression  that  S 
mechanical  department's  are  not  doS 
their  work.  I  have  been  in  every  wotS 
while  newspaper  plant  east  of  the  RoA 
ies  and  in  some  good  ones  in  England 
and  Ireland.  I’ve  also  been  in  the  fS 
plant  where  every  man  is  a  clerk  do^ 
only  the  task  allotted  to  him.  But  m 
the  pressroom  you’ll  see  a  lot  of  enthusi. 
astic  action  when  there’s  a  news  break 
You  cannot  view  that  work  as  an  ordi- 
nary  commercial  operation.  There’s  too 
much  rush  and  risk  of  accident.”  ^ 

Mr.  Walker  answered  this  talk  wi* 
references  to  composing  room  productioi 
standards  in  the  South  and  in  New  York 
He  talked  of  the  competency  lest  in  New 
York  and  declared  there  was  an  ofo 
in  the  city  getting  66^  per  cent  of 
the  guaranteed  production.  This  set 
the  fuse  to  a  hot  crossfire  debate  oi 
production  standards,  wages  and  bonus#, 
between  Mr.  Walker  and  Mr.  Penney  of 
the  New  York  Times.  This  lasted  fcr 
15  or  20  minutes  until  John  Parh  of 
the  Chicago  Tribune  rose  to  a  point  of 
order  and  asked  that  everything  said  in 
reference  to  labor  be  stricken  from  tfit 
minutes.  The  motion  was  carried  unani¬ 
mously  and  a  second  motion  was  carrid 
to  drop  this  publisher-mechanical  depan- 
ment  discussion  and  proceed  with  tht 
program. 

In  line  with  the  program  the  next  sub¬ 
ject  taken  up  was  the  report  on  the  paper 
and  ink  investigation  conducted  during 
the  past  year  by  the  Government  Print¬ 
ing  Office  in  conjunction  with  the  me¬ 
chanical  department  of  the  A.  N.P.A. 
The  report  was  read  by  E.  0.  Rm4 
technical  director  of  the  government 
printing  office  who  said  no  recommenda¬ 
tions  would  be  made  on  the  basis  of  the 
report. 

In  his  report,  which  Mr.  Reed  ex¬ 
plained  was  confined  solely  to  newsprint 
he  told  of  the  methods  used  in  experi¬ 
mentation  and  the  results  obtained.  Two 
hundred  and  fifty-six  samples  of  news¬ 
print  were  received  from  149  newspapers, 
Mr.  Reed  said,  and  these  were  divided ; 
in  three  classes — uncolored  with  less  that  ' 
two  per  cent  ash,  220  samples ;  uncolored 
containing  more  than  two  per  cent  ash 
17  samples ;  colored,  19  samples.  The 
first  classification  was  called  standard 
newsprint.  The  samples  represented  the 
products  of  75  paper  mills  in  United 
States,  Canada  and  Europe.  Tests  were 
made  for  fibre  contents,  basic  weight, 
thickness,  ash,  bursting  and  tensile 
strength,  stretch  and  oil  penetration,  gloss 
or  finish,  and  air  porosity. 

An  elaborate  chart,  prepared  by  the 
government  printing  office  to  show  the 
results  of  the  tests  was  distributed  to 
delegates.  It  was  summarized  by  Mr 
Reed  as  follows: 

The  highest  sulphite  content  in  stand-  ^ 
ard  newsprint  was  40  per  cent,  the  low-  * 
est,  15  per  cent.  Sulphite  in  special  and 
colored  newsprint  ran  from  50  to  5  pet 
cent.  Ash  content  in  standard  newsprint 
varied  from  0.3  per  cent  to  two  per  cent 
and  in  special  and  colored  paper  from  OJ  | 
to  8.2  per  cent.  Two  samples  of  roto¬ 
gravure  paper,  classed  as  special,  werr 
not  included  in  this  test.  .Ash  in  these  j 
samples  18.2  and  14  per  cent.  .i 

Tests  for  thickness  showed  a  ranged! 
from  .0029  inch  to  .(X)42  inch  in  standard 
.  and  from  .(X)29  to  .0039  in  special  and 
colored.  Rotogravure  paper  was  .00-' 
and  .0028  inch  thick.  The  weight  tKt<  | 
showed  a  minimum  weight  of  29.6  pouiw 
and  a  maximum  of  36.9  pounds  per  .w ; 
sheets  of  24  x  36  in  all  newsprint  samijes  ^ 
except  rotogravure.  The  standard  for  t 
newsprint  is  32  pounds  with  allowance  ot| 
10  per  cent  variation,  Mr.  Reed  ^ 
plained.  He  said  92  per  cent  of  the 
samples  tested  were  within  five  per  cei:. 
of  the  standard. 

The  bursting  strength  of  the  samplei 
varied  from  7.5  to  13.5  points. 

As  a  result  of  the  oil  absorption  t^;  ’ 
Mr.  Reed  expressed  the  opinion^- 
newsprint  paper  of  a  uniform  thicB*^-  | 
would  be  a  desirable  goal.  The  oil 
tration  tests  furnished  reliable  inf^' 
tion  on  ink  penetration,  Mr.  Reed  O' 
plained.  - 

Intricate  and  technical  reports  on  n* 
(Continued  on  page  60)  | 
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COPLEY  DENIES  UTIUTIES  CONNECTION 

I  Western  Publisher  Describes  Holdings  in  23  Newspapers  and  Tells  History  of  Affiliation  With  Electric 
Power  Concern — Invites  Senator  Norris  to  Take  Issue  to  Courts  at  Federal  Commission  Inquiry 

(By  Telegraph  to  Editor  &  Pubusher) 

|w7ASHINGT0N,  D.  C,  June  13.— 

W  Shakespearean  thunder  expected 


,  Shakespearean 
the  Federal  Trade  Commissions  press- 
'  a  n  d-power  re¬ 

searches  this 
week  yielded  to 
Mack  Sennett 
e  n  t  e  r  ta  i  nment 
when  Col.  Ira  C. 
Copley,  ex-utili¬ 
ties  magnate  now 
possessed  of  23 
Western  news¬ 
papers,  and  W. 
J.  Sylvester,  head 
of  the  Industrial 
Conserva- 
tion  Board  of 
Chicago,  made 
their  entries  and 

To  emphasize  the  dearth  of  meat  in 
the  week’s  investigation,  one  witness, 
Joseph  F.  McGowin  of  Mobile,  backer 
of  the  Mobile  Press,  was  injured  when 
thrown  from  a  horse,  according  to  a 
telegram  received  by  Judge  Healy,  chief 
counsel  of  the  Commission,  and  could 
not  appear;  and  another,  Francis  W. 
Collins  of  the  Richmond  Development 
Company,  of  New  York,  was  excused. 
Both  will  be  heard  June  19. 

Col.  Copley’s  appearance  was  devoted 
to  a  detailed  explanation  of  his  rise  to 
fame  and  fortune,  and  dedicated  to  a 
denunciation  of  Senator  Norris  and  an 
invitation  to  the  Nebraskan  to  take  the 
issue  to  the  courts.  He  also  submitted 
to  the  Commission  a  detailed  account  of 
all  the  money  he  has  received  and  dis¬ 
bursed  for  the  past  two  or  three  years, 
engaged  in  an  oracular  wrestling  match 
^  with  Chairman  Edgar  McCulloch  of 
the  Commission  when  a  prepared  state¬ 
ment  of  his  was  denied  entry  to  the 
record,  and  repeated  his  statement  that 
he  was  not  “interested”  in  utilities  at 
the  time  he  denied  such  connections  in 
his  San  Diego  Union  and  Tribune. 

He  admitted,  however,  that  at  the 
time  of  the  .'Mschuler-O’Loughlin  testi¬ 
mony  before  the  Commission  last  year 
he  owned  utilities  bonds  to  the  par 
value  of  $7,470,000.  He  also  said  it 
was  correct  that  he  received  dividends 
on  .April  1,  1929,  on  14,000  shares  of 
Western  United  stock. 

He  was  stout  and  vehement,  however, 
in  his  assertion  that  he  could  not  have 
been  elected  a  director  in  the  Samuel 
Insull  companies  except  by  Mr.  Insull’s 
consent.  In  this  connection,  however,  he 
agreed  that  Mr.  Insull  had  invited  him 
to  become  a  director  and  that  he  had 
declined. 

He  described  his  newspaper  interests 
as  follows  in  the  statement  which  Chair¬ 
man  McCullough  refused  to  admit  to 
the  record: 

I  own  every  share  of  the  Copley 
Press.  Even  the  director’s  qualifying 
I  shares  belong  to  me.  The  Copley  Press 
m  turn  owns  every  share  of  stock,  in¬ 
cluding  the  directors’ _  qualifying  shares 
of  the  Elgin  Cnurirr-Nczi'S.  Aurora 
neacon  .V,'7c,f_  Joliet  Herald  Xezvs,  San 
Di^^o  Lnion  and  Tribune. 

I  own  personally,  not  through  cor¬ 
porate  ownership,  but  as  personal  prop- 
crty,  the  Hollyzi'ood  (Cal.)  Xezos,  and 
Long  Beach  (Cal.)  Sun,  and  the  con- 
act  to  huy  the  Illinois  State  Journal  at 
Springfield,  Ill, 

in  Other  newspaper  group 

which  I  own  a  verv  preponderating 
^jority  formerly  the'  Kellogg  News- 
known  as  the  South 
^aiiiorma  Newspapers  Associated.  This 
5  a  holding  companv.  Out  of  18,700 
^ares  of  common  stock.  I  own  all  hut 
Three  hundred  and  sixty-five 
owned  by  two  men,  both  of 
nft,.*"  *  employ  of  one  of  the 

oth^underlying  companies. 

T020  shares  of  preferred 
I  owm  820  shares.  The  balance 
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is  owned  by  one  of  the  subsidiary  com¬ 
panies,  which  in  turn  is  entirely  owned 
by  the  Southern  California  Newspapers 
.■Associated.  And  let  me  say  at  this  point 
that  this  mix-up  is  not  of  my  making.  I 
bought  it  as  it  was. 

“This  holding  company,  the  Southern 
California  Newspapers,  Inc.,  owns  all  of 
the  capital  stock  of  the  MonrozAa  Nezvs- 
Post,  Pasadena  Post.  Santa  Monica  Out¬ 
look,  Culver  City  Star-Nezvs,  Redondo 
Breeze,  Venice  Vanguard,  and  four  or 
five,  small  newspapers  known  as  re¬ 
plates.  In  addition  to  this,  the  South¬ 
ern  California  Newspapers,  Associated, 
owns  60  per  cent  of  the  Glendale  Nezvs- 
Press,  the  other  40  per  cent  being  owned 
by  G.  S.  McClure,  who  is  president  of 
the  Southern  California  Newspapers,  As¬ 
sociated.  It  owns  60  per  cent  of  the  San 
Pedro  Nczvs-Pilot.  the  balance  being 
owned  by  Clark  Waite,  who  is  president 
of  that  newspaper,  and  it  owns  about  67 
per  cent  of  the  Alhambra  Post.  Of  the 
balance,  about  25  per  cent  is  owned  by 
E.  S.  Kellogg,  president  of  the  Alham¬ 
bra  Post,  and  two  other  men  who  are 
employed  by  the  Pasadena  Post,  but  I  do 
not  remember  exactly  the  ratio  in  which 
they  are  held.” 

Col  Copley  is  65  years  old,  he  said.  He 
left  law  school  to  enter  business  in  Au¬ 
rora,  Ill.,  where  he  took  over  the  gas 
company  organized  by  his  father  and 
within  a  few  years  had  consolidated 
with  it  four  other  utility  companies.  In 
18%  he  bought,  in  partnership,  the 
Joliet  Gas  Light  Company,  and  in  1900 
he  built  the  LaGrange,  Ill.,  plant  and 
entered  the  Chicago  suburbs  field.  Dur¬ 
ing  this  time  and  afterward,  he  said,  his 
business  grew  so  fast  that  he  was  always 
able  to  use  all  surplus  earnings  in  re¬ 
investment.  This  was  introduced,  he 
said,  to  show  that  he  had  not  charged  ex¬ 
orbitant  rates,  as  had  been  said. 

Meanwhile,  he  had  acquired  three 
newspapers,  the  Aurora  Beacon-News  in 
1905,  the  FAgin  Courier-News  in  1908, 
and  the  Joliet  Herald-News  in  1913. 

Pressed  by  the  growth  of  the  Insull 
interests  around  him,  he  said,  in  1926, 
at  the  age  of  62,  he  began  selling  his  util¬ 
ity  interest,  and  retired  from  active  busi¬ 
ness,  after  a  period  of  inaction  he  turned 
to  the  newspaper  field  in  earnest,  because, 
he  said,  he  had  noticed  that  “A  man  who 
had  been  using  certain  brain-cells  actively 
in  construction  work,”  died  when  he 
quits  using  them. 

In  the  summer  of  1927,  he  re-entered 
the  newspaper  field  and  added  the  San 
Diego  property  to  his  three  Illinois  pa¬ 
pers,  the  other  acquisitions  following  as 
outlined  above. 

When  he  left  the  utilities  field,  he  sold 
his  holdings  in  the  Western  United  Gas 
&  Electric  Company  and  its  parent  com¬ 
pany,  the  Western  United  Corporation, 
for  approximately  $11,000,(XX).  He  re¬ 
ceived  $8,800,600  in  bonds.  He  began  to 
dispose  of  these  gradually,  he  said,  so  as 
to  get  a  good  price  for  them. 

The  property  was  later  sold  by  E.  H. 
Rollins  &  Sons,  who  had  Ixiught  out  in 
the  meantime  the  interest  of  E.  Fit'- 
kin  &  Co.,  to  the  Instills,  but  Copley  said 
the  Rollins  and  Fitkins  Companies,  he 
believed,  had  not  been  acting  as  Insull 
agents  when  they  bought  for  him.  The 
property  was  offered  to  him  again  be¬ 
fore  the  Insull  deal,  he  declared. 

Col.  Conley  retained  the  presidency 
of  the  Western  United  for  two  years, 
he  said,  as  had  been  claimed  by  Willis 
J.  Spaulding,  city  commissioner  of  pub¬ 
lic  property  of  Springfield.  Ill.,  in  the 
letter  to  Senator  Norris,  but  he  attended 
no  meetings  and  performed  no  executive 
acts,  he  said.  He  resigned  immediately 
upon  learning  of  the  sale  to  Insull. 

As  for  stock  now  standing  in  his  name, 
he  summarized  these  as  follows : 

.50,000  .shares  of  Class  A  stock  sold 
back  to  the  company  under  an  escrow 


agreement,  one-fifth  of  which  has  al¬ 
ready  been  paid  for;  10,000  shares  of 
6  1-2  per  cent  preferred  in  the  Western 
United  Gas  and  Electric  Company  in 
trust  funds  for  his  sisters;  1,500  shares 
in  his  name  which  belong  to  W.  W. 
Tracy  of  Springfield,  to  whom  Copley 
remits  all  dividends  under  a  private 
arrangement. 

In  addition,  800  shares  of  Class  A 
Western  United  Corporation  stock,  and 
1,000  shares  of  its  subsidiary’s  preferred 
are  in  his  wife’s  name. 

The  entertainment  continued  with  the 
debut  of  Mr.  Sylvester,  who  described 
his  Industrial  Conservation  Board  as  an 
agency  “to  combat'  the  spread  of  govern¬ 
mental  competition  with  private  indus- 
try.” 

Its  activities  to  date  consist  solely  of 
organization  work  and  the  delivery  of 
two  lectures  by  one  of  its  employes;  but 
its  plans  for  the  future  are  staggeringly 
comprehensive. 

Mr.  Sylvester  expects  his  program, 
when  completed,  will  include  the  ex¬ 
penditure  of  “$500,000  or  $600,000  an¬ 
nually”  for  the  placing  of  propaganda  in 
newspapers,  on  the  radio,  in  motion  pic¬ 
ture  theatres  and  in  schools. 

The  launching  of  the  program,  he  said, 
followed  a  talk  with  Martin  Insull  in 
January,  1928.  The  first  impulse,  how¬ 
ever,  came  from  the  Washington  Eco¬ 
nomic  Conference  of  1925,  which  he 
said  was  attended  by  President  Hoover 
and  other  notables,  called  together  there, 
the  backers  of  the  board  formed  a  com¬ 
mittee  which  met  twice  afterward  and 
then  died. 

Since  its  reorganization  early  last  year, 
lectures  at  Marion,  Ind.,  and  Batavia, 
Ill.,  have  constituted  its  sole  activities 
other  than  Mr.  Sylvester’s  organizing 
trips.  From  Jan.  6  to  May  31,  1928, 
the  board  received  $33,750  in  contribu¬ 
tions,  of  which  $15,750  came  directly 
from  public  utilities.  Membership  con¬ 
tributions  from  January  to  May,  1929, 
totalled  $26,915,  he  said. 

He  said  that  the  press  relations  would 
include  a  bureau  to  secure  insertion  of 
news  articles  and  circulation  of  a  clip- 
sheet,  this  would  cost  about  $200,000  a 
year,  he  estimated.  He  would  “eventu¬ 
ally  utilize  the  broadcasHng  field”  and 
motion  picture  theatres,  and  would  “get 
the  facts  before  the  schools”,  he  went 
on,  under  questioning  by  Commission 
Counsel  Robert  E.  Healy,  he  admitted 
he  did  not  know  where  the  $500,000  or 
$600,0(X)  needed  for  this  program  would 
come  from,  but  said  he  believed  he  could 
gel'  it. 

Thus  far,  however,  all  the  industries 
have  gotten  for  the  $50,000  or  more  ex¬ 
pended  is  the  above-mentioned  lectures. 

In  the  meantime  Senator  Norris  had 
opened  fire  again  in  the  Senate,  with  the 
introduction  of  a  resolution  authorizing 
the  judiciary  committee,  of  which  he  is 
chairman,  to  investigate  “to  determine 
whether  by  means  of  said  collusive  pro¬ 
ceedings  the  said  United  States  District 
Court  was  induced  to  assume  jurisdiction 
which  properly  belonged  to  the  state 
co'urts  of  Illinois’  in  tbe  Westinghouse 
Electric  Company-Chicago  Railway 
Company  case. 

The  district  judge,  said  Norris,  fixed 
enormous  salaries  for  receivers  for  the 
railway  company  whom  he  appointed,  in 
order  to  give  the  court  jurisdiction  in  a 
later  case,  to  keep  a  trust  company  from 
starting  foreclosure  proceedings  in  the 
state  courts.  This  was  “a  coercive  pro¬ 
position,”  he  said,  between  railway 
officials  and  Insull  interests. 

He  also  said  that  the  Chicago  Daily 
Nezi's  and  Chicago  Journal,  in  both  of 
which  some  International  Paper  &  Power 
interest  has  been  admitted,  have  both 
changed  their  views  on  .public  utility 
Questions  since  the  I.  P.  bought  into  them, 
and  urged  the  Trade  Commission  to  “go 


to  the  bottom  of  it  in  its  investigation.” 

President  A.  R.  Graustein  in  a  note  to 
Judge  Healy  stated  that  the  International 
Paper  &  Power  Company  had  rendered 
no  financial  assistance  to  the  Interna¬ 
tional  PajH'r  Company  in  the  latter  con¬ 
cern’s  financing  of  newspapers.  Only 
Frank  Comerford,  president  of  the  power 
company,  had  anything  to  do  with  the 
deals,  it  was  said,  and  that  was  because 
he  is  a  director  in  both  firms. 

Furthermore,  said  Graustein,  no  other 
power  companies  were  consulted,  and  his 
firm  acted  alone  in  the  transactions. 

The  letter  was  written  June  1  but  was 
placed  in  the  record  by  Judge  Healy  this 
week,  along  with  a  number  of  other  ex¬ 
hibits,  none  of  which  revealed  anything 
startlingly  new  in  connection  with  the 
power  and  press  investigation. 

One  of  the  other  exhibits  was  a  letter 
from  C.  G.  Abbott,  secretary  of  the 
Smithsonian  Institution,  explaining  that 
only  15  of  the  1,147  Smithsonian  publi¬ 
cations  in  the  last  10  years  had  been 
financed,  even  in  part  by  outside  inter¬ 
ests.  One  of  these  was  the  pamphlet  by 
S.  S.  Wyer,  Columbus,  O.,  consulting 
engineer,  on  Niagara  Falls.  Wyer  had 
said,  in  testimony  before  the  commission 
that  “economic  Santa  Clauses”  financed 
many  publications  there. 

A  fat  exhibit  introduced  was  that  from 
William  LaVarre,  co-financer  with  Har¬ 
old  Hall  of  four  Piedmont  papers.  La¬ 
Varre  endeavored  to  show  that  he  had 
contemplated  the  purchase  of  papers  in 
the  South  before  he  knew  (jra'ustein. 
One  letter,  dated  June  15  was  from  Pro¬ 
fessor  J.  Russell  Smith  of  Columbia 
University,  in  which  LaVarre  was  ad¬ 
vised  that  the  Piedmont  was  an  advan¬ 
tageous  location.  Prof.  Smith,  however, 
later  had  written  the  commission  that 
LaVarre’s  was  one  of  a  number  of  ques- 
ries  he  had  received  as  a  result  of  a 
magazine  article,  and  that  he  knew  no 
more  of  LaV’arre  than  he  knew  of  the 
“Arabs  about  the  foot  of  the  pyramids 
to  whom  I  have  given  backsheesh.” 

Letters  from  Harwell  and  Rockwell, 
newspaper  brokers,  and  from  Bryant, 
Griffith  &  Brunson,  newspaper  repre¬ 
sentatives,  dated  respectively  June  26  and 
J'uly  19,  were  included  by  LaVarre.  Both 
related  to  purchase  of  papers.  The  ex¬ 
hibit  included  two  presentations  LaVarre 
wrote  to  give  to  Graustein,  one  at  the 
original  meeting  with  Graustein,  the 
other  later  at  Graustein’s  request. 

The  exhibits  included,  further,  a  pho¬ 
tostat  of  a  release  from  the  N.  E.  L.  A. 
and  of  an  accompanying  missive  ad¬ 
dressed  to  state  directors  of  the  associa¬ 
tion,  which  read  as  follows: 

“Enclosed  find  article  on  a  study  of 
Niagara  Falls  released  by  the  Smith¬ 
sonian  Institution,  Washington,  D.  C., 
for  publication  on  Thursday,  January  15. 

“'The  enclosed  is  a  copy  of  summary 
and  newspaper  article  prepared  for  and 
released  through  the  Associated  Press 
and  United  Press  for  publication  in 
morning  newspapers  of  the  15th. 

“As  soon  as  we  can  secure  copies  we 
will  forward  a  copy  of  the  Smithsonian 
Institution  publication  and  suggest  that 
you  get  such  circulation  of  the  basic 
parts  of  the  story  as  may  be  possible  fol¬ 
lowing  the  Associated  Press  and  United 
Press  releases.” 

It  was  signed  by  George  F.  Oxley,  di¬ 
rector  of  publicity  for  the  N.  E.  L.  A. 
Its  contents  had  lieen  virtually  known  for 
some  time,  however,  since  the  facts  about 
the  Wyer  pamphlet  were  brought  out 
during  investigations  of  the  commission 
a  year  ago. 

Other  exhibits  adduced  included : 

Letter  from  the  N.  E.  L.  A.  showing 
names  of  18  profes.sors  to  whom  pay¬ 
ments  had  been  made  for  expenses  or 
research ; 

List  of  holdings  of  the  Massachusetts 
Utilities  Associates; 

Letter  to  John  B.  Sheridan  in  regard  to 
old  testimony  developed  during  last  year’s 
hearings. 
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REPARATIONS  PACT 
CABLED  TO  U.  S. 

Wire  Service*  Brought  Full  Text 
from  Paris  in  Seven 
Hour* — Totaled  28,976 
Word* 


Transmission  of  the  full  text  of  the 
reparations  agreement  from  Paris  last 
week  hy  Associated  Press  and  United 
Press  constituted  a  much  greater  task 
than  that  of  carrying  the  Dawes  Plan 
text  several  months  ago.  because  of 
complicated  mathematical  tables,  officials 
of  those  associations  told  Eiutor  &  Pub¬ 
lisher  this  week. 

The  reparations  agreement,  compris¬ 
ing  28.97(1  words,  contained  mathemati¬ 
cal  compilations  in  five  or  six  long  col¬ 
umns.  each  of  which  had  to  be  trans¬ 
mitted  as  a  separate  message.  Copy  for 
A.P.  was  carried  over  two  trans-Atlantic 
cables  of  Western  Union,  and  U.P.  copy 
was  handled  over  three  Commercial 
Cable  Company  channels. 

Direct  transmission  from  Paris  to 
New  York,  without  any  relays,  was  ob¬ 
tained  by  A.P.,  when  the  Western  Union 
installed  its  siphon  recorders  in  the  as¬ 
sociation’s  New  York  office  to  receive 
the  text.  This  has  been  done  twice  pre¬ 
viously  in  the  instances  of  transmis¬ 
sion  of  the  Dawes  Plan  and  the  Locarno 
T  reaty. 

.\.P.  set  up  four  special  circuits  to 
St.  Louis  and  Salt  I^ke  City  and  the 
text  was  relayed  to  these  cities  directly 
as  it  reached  the  New  York  office.  It 
came  in  at  a  rate  of  4,460  words  an 
hour  without  interruption,  Eiutor  & 
Pi’BLisHER  was  informed.  Service  was 
started  at  7 :35  p.m..  New  York  time, 
Friday.  June  7,  and  the  complete  re- 
p<irt  was  in  by  2  :.30  a.m.  Saturday. 

The  revised  text  of  the  agreement  was 
received  by  United  Press  representatives 
in  Paris  at  (i  p.m..  New  York  time  and 
was  prepared  for  the  cables  in  three 
hours  by  six  U.P.  men  and  two  Xew 
Vork  Herald  Tribune  men  working  in 
co-ofieration  with  both  French  and 
English  texts.  Five  men  in  the  New 
York  office  handled  it  and  it  was  re¬ 
layed  on  two  Morse  wires.  At  a  re- 
<)ucst  from  the  State  Department  at 
Washington,  U.P.  sent  a  copy  of  the 
report  there. 

The  report,  released  for  publication 
in  Sunday  newspapers,  took  up  about 
three  and  one-half  pages  of  type.  A 
re()uest  by  the  Montreal  Star  for  per¬ 
mission  to  print  the  text  on  Saturday, 
because  of  the  Canadian  law  forbidding 
publication  of  newspapers  on  Sunday, 
was  refused  by  Secretary  of  State  Stim- 
son. 

International  News  Service  filed  a 
complete  summary  of  the  reparations  re¬ 
port  Saturday  night,  covering  approxi¬ 
mately  lO.(KK)  words.  Eiutor  &  Pub¬ 
lisher  was  informed.  During  the  con¬ 
ferences,  complete  authoritative  news 
dispatches,  covering  the  progress  made, 
were  filed  daily,  lietwecn  .lO.OOO  and  fiO,- 
(KKl  words  having  gone  out  on  the  wires, 
it  was  stated. 

L'niversal  Service  offered  approxi¬ 
mately  the  same  .service,  covering  the 
reparations  report  in  a  summarized  fash¬ 
ion. 

Consolidated  Press  Ixiiled  its  report 
dispatch  down  to  between  S(K)  and  1.600 
words.  The  dispatch  was  written  by 
Paul  Scott  Mowrer,  of  the  Chieaqo 
Daily  Xetes,  winner  of  the  Pulitzer  prize 
for  correspondence  this  year.  Consoli¬ 
dated  likewise  carried  news  dispatches 
nearly  every  day  of  the  conference,  rang¬ 
ing  daily  between  four  hundred  and  one 
thousand  words. 

LENGEL  LOSES  PLEA 

Seranus  A.  Lengel.  who  was  chief  of 
police  at  Canton.  O..  when  Don  K.  Mel- 
lett.  publisher  of  the  Canton  A’cw’.v.  was 
killed  by  gangsters,  has  lost  his  fight  in 
the  Ohio  state  supreme  court  to  have 
the  Canton  civil  service  commission  re¬ 
store  him  to  his  rights  of  office.  Mellett 
frequently  had  attacked  Chief  Lengel 
for  his  alleged  failure  to  enforce 
the  law. 


SUES  BOSTON  NEWSPAPERS 

A  suit  for  $566,6(X)  was  filed  June  11 
in  Suffolk  Superior  Court,  Boston,  by 
William  H.  and  Janies  Driscoll,  doing 
business  as  the  \V.  H.  Driscoll  &  Co., 
curb  brokers,  against  the  Boston  Better 
Business  Bureau.  Boston  Xews  Bureau, 
Boston  Transcrif<t,  Post  Publishing 
Company,  (ilobe  Newspaper  Company 
and  the  Boston  Publishing  Company.  An 
alleged  combine  to  exclude  Boston  Curb 
exchange  quotations  from  the  publica¬ 
tions  is  charged. 


A.  B.  C.  DIRECTORS  TO  MEET 

The  next  regular  meeting  of  the  Board 
of  Directors  of  the  Audit  Bureau  of  Cir¬ 
culations  will  be  held  at  the  Royal  York 
Hotel,  Toronto,  on  Friday,  June  21. 


SHARKEY  TO  SUCCEED 
ROBERTS  IN  PARIS 


Geneva  Correspondent*  of  A.  P. 

Promoted  a*  Veteran  Retire* — 
Robert*  Served  Pre**  Service 
30  Year*  Abroad 

(Srceial  to  Editi>»  &  Publisher) 

Paris,  June  5. — Kent  Cooper,  gen¬ 
eral  manager  of  the  .Associated  Press, 
is  making  a  rapid  tour  of  the  principal 
bureaus  of  Europe. 


SCRIPPS-CANFIELD  CONFERENCE 


Editorial,  Circulation  and  Bu*ine** 
Executive*  Convene  in  Oregon 

Editorial,  circulation  and  business 
executives  of  12  Scripps-Canfield  news¬ 
papers  held  the  annual  conference  of  the 
organization  June  8  to  16  near  Hood 
River,  Ore.,  on  the  banks  of  the  Colum¬ 
bia  River. 

Representatives  were  present  from  the 
Seattle  Star,  Portland  Xeivs,  Los  Anqeles 
Record,  Tacoma  Times,  Sfnkane  Press, 
San  Luis  Ohisf'o  (Cal.)  Teleqram  and 
Tribune,  Coeur  D'Alene  Press,  Bois 
Caf'ital-Xczi's,  Loi/an  (Utah)  Herald, 
Provo  (Utah)  Herald  and  the  Dallas 
(Tex.)  Dispatch  of  which  .Alfred  O. 
Andersson  is  publisher. 

The  conference  was  under  the  general 
direction  of  B.  H.  Canfield,  chairman  of 
the  board  of  the  Scripps-Canfield  news¬ 
papers.  It  discussed  editorial  and  busi¬ 
ness  policies  for  the  coming  year  and 
heard  reports  of  circulation  and  business 
executives  showing  rapid  progress  since 
the  1928  conference  in  Tacoma. 


N.  Y.  PUBLISHERS  TO  MEET 


Joseph  E.  Sharkev  Elmer  Roberts 

He  came  to  Paris  from  London  and 
expects  to  take  in  Berlin  and  N’ienna 
before  returning  home  from  an  English 
Iiort  on  June  26. 

Fulmer  Roberts,  corre.spondent  of  the 
A.P.  in  Paris  for  18  years,  having 
reached  the  retiring  age,  will  be  suc¬ 
ceeded,  July  1,  by  Joseph  E.  Sharkey, 
(leiieva  correspondent.  Mr.  Roberts  has 
Ix-en  the  senior  correspondent  in  Europe 
for  some  time,  having  joined  the  Lon- 
<lon  staff  in  1899.  .After  two  years 
there,  he  was  sent  to  Berlin,  where  he 
spent  9  years.  From  Berlin  he  came 
to  Paris. 

Sharkey  has  been  six  years  in  Geneva, 
covering  the  League  of  Nations.  Dur¬ 
ing  that  time  he  has  al.so  reported  all 
the  internati(Hial  conferences,  the  Wash- 
'ington  Naval  conference,  (jienoa,  the 
Hague,  the  I.ausanne  conference,  etc. 
Previous  to  his  work  in  (ieneva,  he  was 
correspiindent  in  Japan. 

Clarence  Du  Bose,  who  has  been  the 
A.P.  correspondent  for  four  years  in 
Mexico  City,  is  taking  over  the  Madrid 
office,  where  he  .sUccei'ds  Robert  M. 
Berry,  who  will  take  up  another  assign¬ 
ment. 


Summer  Se**ion  To  Be  Held  June 
25-26  at  Ithaca 

Summer  meeting  of  the  New  York 
State  Publishers  .Association  will  he  held 
in  Ithaca,  June  25-26,  Jerome  1).  Barnum, 
Syracuse  Post-Standard,  president  of  the 
croup  has  announced.  .All  sessions  will 
be  held  in  Willard-Straight  Hall  on  the 
Cornel  University  campus. 

Following  luncheon  on  June  25,  a  golf 
tournament  will  be  held  on  the  Ithaca 
Country  Cluh  links. 

During  the  convention  the  publishers 
will  attend  the  commencement  exercises 
of  the  Empire  State  School  of  Printing 
at  which  time  46  students  will  receive 
certificates  of  graduation. 

GAINES  SUCCEEDS  HENDERSON 

Advertising  Manager  of  San  Fran¬ 
cisco  New*  Goes  to  Houston  Pres* 

Earl  J.  (jaines,  advertising  manager 
of  the  San  Francisco  Xervs,  has  been 
ap|)ointed  business  manager  of  the  J'ort 
li'orth  Press  to  succeed  Ralph  Hender¬ 
son,  who  was  transferred  to  the  Houston 
Press  to  take  the  place  of  Ward  May- 
born,  recently  resigned. 

After  his  graduation  from  the  Uni¬ 
versity  of  California  Mr.  Gaines  worked 
for  a  number  of  California  newspapers. 
Following  several  years  on  the  advertis¬ 
ing  staff  of  the  Oakland  (Cal.)  Post- 
Enquirer,  he  joine<l  the  San  Francisco 
News  in  192.U 


FLAG  CONTEST  WINNERS  VISIT  WASHINGTON 


Photo  shows  ( left  to  right,  front  row  I  Edward  Carney,  promotion  manager, 
Hearst  newspapers;  Mrs.  John  Allen  Dougherty,  of  Washington,  ehaperon  of 
the  regional  flag  contest  winners  now  in  Washington,  and  Col.  James  A.  Moss, 
president  of  the  U.  S.  Flag  Assoeiation.  snapped  at  the  Capitol  when  regional 
winners  were  received  hy  congressmen  there,  June  11. 


MICHELSON  RETIRINcI 
FROM  N.  Y.  WORLD  F 

Washington  Correspondent  Reii|j,  f. 
to  Go  With  Democratic  Natioatl  ^ 
Committee  a*  Publicity  Director 
— Succeeded  by  Thurston 


(Special  to  Editor  &  Publisher) 

Washington-,  D.  C.,  June  13.— (Tharlti 
Michelson,  for  the  past  twelve  yeari  r 
head  of  the  Washington  bureau  of  the  ■ 
X  e  tv  Korii 
If  orld,  and  out  ' 
of  the  best-  ^ 
known  Washins. 
ton  correspond.  ' 
ents.  will  leave ' 
the  World  at  tht  ' 
close  of  this 
week  to  become 
director  of  pub. 
lie  relations  ior 
the  rejuvenated 
Democratic  Na¬ 
tional  Committee 
h  e  a  d  q  u  a  t 

Charles  Michelson  here. 

It  is  undr 

stood  that  Michelson's  position  will  em¬ 
body  more  duties  than  those  required  oi 
a  director  of  publicity.  He  w  ill  act  as  a 
political  advisor  to  headquarters  official-, 
liaison  officer,  and  will  personally  handle 
a  great  many  of  the  more  important  dt 
ties  of  the  party  headquarters. 

Michelson  entered  the  newspaper  busi¬ 
ness  as  a  boy  on  the  I'ln/iiiw  Cit- 
(Nev.)  Chronicle.  His  next  associatke 
was  with  the  San  Francisco  Esaminc 
and  from  there  he  went  to  New  Yorkfir 
Hear.st.  .After  a  few  years  there  be  re¬ 
turned  to  the  F!xaminer,  where  he  re 
mained  six  years.  For  the  next  eigh 
years,  he  .served,  as  managing  editor  ci 
the  Hearst  papers  in  Chicago. 

He  will  be  succeeded  at  the  World  1« 
reau  by  F'lliott  Thurston,  who  has  het! 
assistant  to  Michelson  for  the  past  sis 
years. 


COURT  DENIES  CLAIM 
OF  AD  AGENCY 


Deci*ion  of  Lower  Body  Upheld  ii 
Ca*e  of  Huber  Hoge  Against 
Smith  &  We**on — Of  Great 
Intereet  to  Agencie* 


Claims  of  Huber  Hoge,  Inc.,  Nn 
York  advertising  agency,  in  its  suit  f' 
collect  approximately  $5,666  from  Smitli 
&  Wesson  on  commissions,  were  denkil 
in  the  United  States  Court  of  .Appeal- 
for  tbe  First  Circuit  recently,  in  uphold¬ 
ing  a  similar  decision  on  the  part  of  tk 
United  States  District  Court  for  Massa¬ 
chusetts  where  the  suit  was  first  brougi;' 
to  trial. 

The  decision  is  of  unusual  interest ' 
agencies  in  that  it  represented  the  atteiur: 
of  an  agency  to  collect  commissior- 
from  a  client  who.  in  the  time  betwer 
placing  of  copy  and  publication,  switclw  ^ 
ins  account  to  another  agency. 

Ixiuis  J.  Goldman,  repre.senting  Hopt 
solicited  and  obtained  the  account  ci 
Smith  &  Wesson.  A  letter  Goldmas 
wrote  embodied  the  argument  lietweffl 
the  plaintiff  and  the  defendant.  In  tk- 
letter  was  the  sentence,  “This  agreemffl^ 
is  terminable  at  any  time  simply  on  noti¬ 
fication,  and  we  merely  ask  proteetk* 
on  any  current  commitments  made  « 
your  request.’’ 

Later  ("ioldman  changed  his  positiof- 
going  with  the  Spafford  Company,  &;"■ 
ton  agency.  .Smith  &■  Wes.son  then  i*" 
formed  Hoge  of  its  desire  to  have  tk 
account  follow  the  solicitor,  taking  ^ 
vantage  of  the  clause  of  the  letter  wbr 
said  “This  agreement  is  terminable 
any  time  simply  upon  notification.” 

Hoge  pointed  out  that  all  work  on 
campaign  had  been  completed  and 
proved  by  the  client,  that  plates 
with  publishers  for  remaining  inserttf-' 
and  that,  while  instructions  fi^t  transit 
would  be  followed,  Hoge  explained  jW 
it  earned  commissions  not  by  sell"* 
space  but  by  work  done  for  the  clien- 
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PROMOTER  SEEKS  CHAIN  OF  40  DAIUES 

Hahn  Department  Stores’  Organizer  Has  Agents  in  Field  to  Buy  Newspapers  of  10,000  Circulation — 
Plans  to  Merge  Them  Into  Huge  Stock  Pool  for  Public  Offering 


Eugene  GREENHUT.  Inc.,  organi¬ 
zer  last  year  of  the  Hahn  Depart¬ 
ment  Stores.  Inc.,  is  seeking  to  buy  40 
or  more  newspapers  in  the  south  and 
north,  and  merge  them  together  in  a  vast 
chain  system.  Editor  &  Publishijr 
learned  this  week.  ,  .  •  u 

\  number  of  agents  are  already  in  the 
field,  Mr.  Greenhut  said.  Herman 
Schwartz,  is  field  director. 

“There  is  no  department  store  angle  in 
this  business.”  Mr.  Greenhut  told  an 
Editor  &  Pi’blishkr  representative. 
“We  are  trying  to  organize  this  chain 
just  as  we  did  the  department  stores,  but 
there  is  absolutely  no  connection  between 
the  Hahn  stores  and  the  enterprise.” 

“We  are  offering  publishers  an  oppor¬ 
tunity  to  liquidate  their  assets  at  very- 
favorable  terms.  It  is  up  to  them  whether 
or  not  thev  turn  down  our  propositions. 

It  reallv  makes  little  difference  to  us; 
we'll  organize  the  canneries  or  the 
bloomer  manufacturers,  or  anything  that 
i(H)ks  profitable.” 

While  Mr.  Greenhut  is  known  to  be 
the  “directing  genius”  in  the  negotia- 
tiims  now  under  way.  the  financial  in¬ 
terests  behind  the  scheme  remain  un¬ 
disclosed. 

The  plan  is  to  buy  outright  any  and 
all  papers  of  lO.OfXI  or  more  circulation 
which  arc  in  sound  financial  condition  and 
otherwise  bear  indication  of  being  gorxl 
investments. 

A  Boston  real  estate  firm,  Whitcomb 
&  Co.,  of  10  State  Street,  has  been  com¬ 
missioned  by  Mr.  Greenhut  to  purchase 
a  number  of  such  napers  in  the  New 
England  territory.  It  is  estimated  that 
there  are  about  fifty  or  more  daily  papers 
in  New  Eiigbnd  having  a  circulation  of 
more  than  10,000. 

A  circular  outlining  the  merger  plan 
has  In-en  sent  to  a  mimher  of  these  papers, 
and  already  several  publishers  in  small 
cities  close  to  Boston  have  been  ap¬ 
proached  by  renresentatives  of  Whitcomb 
&•  Co.  An  official  of  the  company  de¬ 
clined  to  disclose  what  progress  had  been 
m.ade  in  the  undertaking,  which  was 
launched  there  about  two  weeks  ago. 

The  circular  follows,  in  part : 

"1.  .\nv  iiroposal  of  purchase  must  be 
based  upon  an  all  cash  offer. 

"2.  (iood  will  and  continuing  interest 
of  the  present  owners  over  a  pericxl  of 
years  should  be  paid  for  on  a  basis  re- 
flertini'  true  value. 

“3.  The  owners  of  a  property  which 
has  enjoyed  gixul  profits  should  get  more 
for  their  business  than  is  paid  for  a 
property  of  equal  net  worth,  the  past 
profits  of  which  arc  smaller. 

“4.  More  should  be  paid  for  properties 
ac(iuirc(!  now  than  for  properties  ac¬ 
quired  at  a  later  date. 

.^n  active  market  on  the  New-  York 
Stock  E.xchange  or  other  securities  ex¬ 
change  should  be  maintained  for  all 
securities  issued. 

"6.  Present  owners  should  be  retained 
in  executive  capacities  operating  the 
pronerties  which  they  have  built  up. 

“7.  The  new  corporation  should  have 
as  Its  president  a  man  who  is  an  out¬ 
standing  figure  in  the  newspaper  world, 
whose  past  10  years'  record  justifies  the 
*'”Bfidence  'of  the  entire  organization. 

"8.  The  bankers  selected  should  be  of 
nmiuestioned  importance  and  prestige, 
with  a  long  record  of  financing  sound 
concerns  which  have  prospered  and  whose 
securities  have  increased  in  value  as  a 
re.sult  of  such  banking  contact. 

^•.The  consolidation  should  be  of 
^n  u*'"*  '^Bgnitude  and  scope  so  that 
all  the  known  possible  advantages  which 
consolidation  offers  shall  be  available  to 
the  new  company. 

10.  .Ml  properties  acquired  should  be 
npe-rated  as  heretofore,  particularly  in 
ceterence  to  editorial  policy,  politics  and 
Deal  interests  and  generally  continue  to 
serve  their  communities  in  exactly  the 
same  fashion  as  has  made  possible  the 
present  success. 


By  JOHN  W.  PERRY 

“VVe  are  permitted  also  to  present  to  December,  and 
you  the  following  statements  from  the 
prospective  purchasers. 

(a)  “Banking  arrangements  have  been 
completed  with  one  of  the  largest  bank¬ 
ing  houses  in  the  country.  This  banking 
firm  suggests  that  there  be  put  together 
initially  about  20  newspaper  properties 
and  then  other  publications  be  added  as 
gcxxl  properties  are  available. 

(b)  “The  presidency  of  the  corpora¬ 
tion  has  been  offered  to  a  man  whose 
work  in  newspaper  circles  in  the  past 
ten  years  has  never  been  equalled. 

(c)  “The  heads  of  the  constituent 
companies  will  be  the  board  of  directors 
so  that  the  majority  of  the  board  shall, 
at  all  times,  be  made  up  of  practical 
newspaper  men. 

(d)  “Operating  personnel  of  the  cor¬ 
poration  will  comprise  the  present  organ¬ 
ization  of  the  various  constituent  com¬ 
panies,  which  will  be  operated  as  divi¬ 
sions  of  the  corporation  for  a  period  of 
three  years.  During  this  time  salaries 
which  have  been  in  force  for  the  past 
three  years  will  continue  to  be  paid 
except  in  such  cases  as  changes  are 
agreed  upon. 

“The  man  who  is  directly  resiMmsible 
for  the  inauguration  of  this  consolida¬ 
tion  is  Eugene  Greenhut,  who  was  the 
originator  and  organizer  of  the  Hahn 
Department  Stores.  Inc.,  which  company 
was  financed  by  the  banking  houses  of 
Lehman  Bros,  and  Prince  &  Whitely,  last 


one  of  the  outstand¬ 
ing  successful  consolidations  of  modern 
times. 

“Although  Mr.  Greenhut  is  continu¬ 
ing  his  work  of  acquisition  for  the  Hahn 
Department  Stores,  Inc.,  he  will  do  the 
active  negotiating  and  organization  work 
for  the  new  newspaper  consolidations. 
Based  upon  a  rather  exhaustive  survey 
made  of  the  field,  it  is  the  opinion  of 
Mr.  Greenhut  that  this  proposed  con¬ 
solidation  of  newspapers  offers  the  iden¬ 
tical  advantages  which  made  possible  the 
Hahn  Department  Stores.” 

Mr.  Greenhut  would  not  say  what 
newspapers  his  organization  was  seeking. 
F'rom  other  sources,  however.  Editor  & 
Publisher  discovered  that  they  were  in¬ 
terested  in  properties  paying  12*/^  per 
cent  a  year  on  their  investment.  It  was 
also  discovered  that  more  than  SlOO.OtX),- 
(XX)  might  he  invested  in  the  properties. 

Mr.  Greenhut  sees  a  great  similarity 
between  newspapers  and  department 
stores.  “Both,”  he  said,  “are  personality- 
businesses.  Both  are  greatly  dependent 
more  upon  the  gcxid  will  they  have  estab¬ 
lished  over  a  periixl  of  years. 

“The  financial  value  of  a  successful 
newspaper  is  more  or  less  tied  up  in  this 
g(X)d  will,  which  represents  the  excess 
earning  power  which  comes  from  the 
energy  of  the  owner. 

“It  is  'unfortunate  for  the  publisher 
that  this  good  will,  generally  speaking, 
has  no  dollars  and  cents  value.  But  to 


DAILY  CARICATURING  LEADING  CITIZENS 


PRESENTING 

Indianapolitans  in  Caricature 


ln(liw\ftpaliiUtkthonM«f  a  irrMtMny  Ipm  of  whom 
lodiana^iafr  fvnorti  kn«m  im  littJo.  In  th«  i««c« 
(hat  folW  wot  try  ta  bnnf  jtm  in  ckiaar  rmitact 
with  than  W*  «i)l  proamt  p^rwta  of  mm  wha 
MOAd  taroiMt  <«  thair  faafiNtiva  IMda  of  activity  - 
who  bla»  patha  aa  which  othara  foUow  —  who  aal 
atandardu  wbara  othm  itnltato-who  ara  the  tanfuard 
in  Indianapoiia'a  fanvard  march. 

But  th«aa  man  ara  aU  haman  haiagi.  TWa  ara  car- 


I  of  aympathy.  of  foo^fallowBhip^  of  cuHura.  of 
wfth  pm  ar<l 


aporting  lolrrmt  and  rad-IBoad«d  f 


hving  la  worth  whila; 
.  .  _  od  thinga, 

IndianapaHa  today  it  batter  tl 


t  work  and  play  ara  both  good  thinga,  and 
'  ndianapoHa  todi 
d-arartd  rapitai 


MANNING  L  NORLAND 


EDWARD  O.  SNETHEN 


REX  P.  YOUNG 


WILUAM  B.  GRIFFIS 


JESSE  P  MeCLURE 


JOHN  D  WILUAMS 


JUDGE  JAMES  M.  LEATHERS  I 


GEORGE  L  W  INKLER 

I _ _ _ _ I 


The  Indianapolis  Star,  on  Monday  and  Friday  mornings,  runs  a  full  page  of 
“Indianapolitans  in  carirature,”  g  ving  the  photographs  of  nine  leading  resi¬ 
dents,  surrounded  by  cartoons  of  their  hobbies  and  chief  pastimes.  A  recent 
issue  showed  two  lawyers,  a  banker,  director  of  recreation,  sheriff,  judge,  etc. 


us  in  this  enterprise  it  has.  The  pub¬ 
lisher  can  liquidate  his  investment,  either 
for  cash,  or  part  in  cash  and  part  in 
stock  of  the  holding  company. 

“Our  plan  offers  the  publisher  this  ad¬ 
vantage.  He  ought  to  see  for  himself 
that  there  are  no  ulterior  motives  in¬ 
volved.” 

The  fact  that  the  department  stores 
were  newsp^apers’  greatest  space  buyers, 
and  that  a  link-up  between  the  two  might 
have  an  unfavorable  reaction  on  the  part 
of  the  public  was  derided  by  Mr.  Green¬ 
hut. 

“Why,  the  public  itself  will  have  a 
chance  to  own  stock  in  the  newspapers,” 
he  said. 

There  will  be  no  attempt  to  force  the 
publishers  of  the  papers  out  of  business, 
the  promoter  said. 

“Quite  on  the  other  hand,”  he  added, 
“it  would  be  to  our  mutual  advantage  if 
he  remained  with  the  paper  in  his  origi¬ 
nal  capacity.  We  certainly  have  no  de¬ 
sire  to  control  the  policies  of  his  paper. 
What  we  are  more  interested  in  is  that 
it  continue  or  improve  upon  its  earning 
power. 

"On  the  death  or  the  withdrawal  of  a 
newspaper  publisher  the  value  of  a  news¬ 
paper  immediately  suffers  a  loss.  But 
if  the  publisher  goes  in  on  our  plan,  the 
chain  management  will  have  built  up  a 
system  that  in  time  will  be  indeiK-ndent 
of  any  one  man.” 

The  familiar  arguments  in  favor  of 
chain  management  were  cited  as  another 
factor  in  the  plan. 

A  representative  of  Lehman  Brothers, 
who  with  Prince  &  Whitely,  financed  the 
Hahn  enterprise,  saw  the  proposed  buy¬ 
ing  up  of  newspapers  as  an  exact  parallel 
between  the  proposed  plan  and  that  of 
the  Hahn  organization,  and  a  natural 
trend  of  tlie  times. 

Mr.  Greenhut  pointed  out  that  in  the 
operation  of  the  newspapers  under  the 
chain  management,  no  one  would  have 
a  right  to  change  the  policy  of  a  certain 
newsiiaper,  because  “Public  money  would 
be  involved.  He  illustrated  his  point  by 
remarking  that  there  were  more  than 
y,(XI)  stockholders  in  the  Hahn  organiza¬ 
tion,  representing  the  general  public. 

"1  might'  buy  a  paper  myself,”  he  said, 
“and  hire  and  fire  an  editor  that  did  not 
do  my  bidding.  But  that  would  be  im- 
jxissihlc  under  chain  management,  when 
ownership  is  participated  in  by  the 
public.” 

Mr.  Greenhut’s  organization  of  the 
Hahn  Department  Stores  was  announced 
December  12,  1928  when  Lehman 

Brothers  and  Prince  and  Whitely 
offered  $22,7(X),f)(X)  per  cent'  con¬ 
vertible  preferred  stock  and  454,(XX) 
shares  common  stock  of  the  corporation. 

The  following  22  companies  formed 
the  nucleus  of  the  organization  and  the 
foundation  for  its  further  exiiansion  into 
a  nationwide  department  store  chain. 

Jordan  Marsh  Company,  Boston,  Mass; 
C.  I”'.  Hovey  Company,  Boston,  Mass.; 
L.  S.  Donaldson  Company,  MinneaiKilis, 
^Iinn. :  The  Bon  Marche,  Seattle,  Wash.; 
The  (jolden  Rule,  St.  Paul,  Minn.;  The 
Rollman  &  Sons  Company,  Cincinnati, 
(). ;  Herpolsheimer  Company,  Grand 
Rapids,  Mich.;  Titche,  (joettinger  Co., 
Inc.,  Dallas,  Tex.;  O’Neill  &  Company, 
Incorixirated,  Baltimore,  Md. ;  Quacken- 
hush  Company,  Paterson,  N.  J.;  The 
A.  Polsky  Company,  Akron,  O. ;  The 
Morehou.se-Martens  Company,  Columbus, 
(). ;  The  James  Black  Dry  Gixids  Com¬ 
pany,  Waterloo,  la. ;  Rmlge  &  Guenzel 
Co.,  Lincoln,  Neb. ;  The  Meyer’s  Com¬ 
pany,  (jreensboro,  N.  C. ;  The  L.  H. 
l-'ield  Company,  Jackson,  Mich.;  F.  N. 
Joslin  Company,  Malden,  Mass.;  The 
Muller  Company,  Limited,  Lake  Charles, 
La.;  A.  FU  Troutman  Company,  Greens- 
hurg,  Pa. ;  Louis  Sander,  Inc.,  Lebanon, 
Pa.;  The  Welber  Company,  Columbus, 
(). ;  Wright-Metzler  Company,  Connells- 
ville.  Pa.  (The  Troiitman-Company- 
Connellsville) 


DOLAN  OF  N.  Y.  NEWS  FINDS  LINDBERGH 
BUT  COLONEL  HAS  “NOTHING  TO  SAY” 


OFFERS  PRIZE  FOR  BEST 
WASHINGTON  WRITING 


PLAQUE  PRESENTED  WILEY 


Aviator’s  Honeymoon  Boat  Located  After  l,000>Mile  Seaplane 
Cruise  Up  and  Down  New  England  Coast — 

Lindy  Cordial  but  Uncommunicative 

After  1,000  miles  of  flyinR  up  and  were  answered,  and  none  of  which  Dolan 
down  the  New  England  Coast  on  a  expected  would  be  answered,  he  said. 

. .  However,  Lindbergh  was  in  a  cordial 

mood  and  shook  the  reporter’s  hand. 
Lindbergh’s  greeting  was : 

“Glad  to  see  you.  Sorry,  I  have 
nothing  to  say.” 

Several  more  pictures  w’ere  snapped 
on  the  dock.  Mrs.  Lindbergh  remained 
in  the  boat  all  the  time  and  no  pictures 
of  her  were  obtained,  Dolan  said : 

Dolan  went  to  a 


D.  Pugsley  Propoae*  to  Awuj 
$1,000  Yearly  for  Four  Yean-. 
National  Press  Club  to  Pick 
Winners 


(.Special  to  Editor  &  Publisber) 

Washington,  D.  C.,  June  13— Tht 
most  noteworthy  work  by  a  Washing^ 
newspaper  correspondent  during  1929  and 
the  four  succeeding  years  will  be  recog¬ 
nized  by  an  award  of  $1,000  if  the  Ju- 
tional  Press  Club  accepts  the  offer  oj 
Chester  D.  Pugsley,  Peekskill,  \ 
philanthropist.  ’ 

Press  Club  officials  themselves  {«« 
immediate  acceptance,  ^d  it  is  though 
there  will  be  no  opposition. 

The  club  itself  has  for  some  tint 
planned  such  an  award  and  has  at¬ 
tempting  to  set  aside  a  sufficient  fund 
The  award  would  be  handled  by  a  com- 
mittee  of  the  club. 

The  Board  of  Governors  will  act  ot 
the  proposal  by  June  19. 

Mr.  Pugsley  is  vice-president  of  tht 
Westchester  County  National  Bank  at  hh 
home  city,  has  established  a  fund  k 
foreign  law  scholarships  at  Harvard  and 
is  one  <  '  ‘  ' 


Aime  Morrow, 

Frank  Dolan  of 
the  New  York 
Daily  News,  to¬ 
gether  with  Tim 
Watson,  of  the 
Boston  office  of 
Pacific  &  Atlantic 
Photos,  located 
the  elusive  avia¬ 
tor  Thursday, 

June  6,  near 
York  Harbor  and 
obtained  the  first 
interview  with 
him  since  his  se¬ 
cret  wedding.  The  discovery  was  the 
culmination  of  wide-spread  efforts  to 
find  the  honeymcxin  rendezvous  of  Lindy 
and  his  bride. 

Dolan  was  put  on  the  hunt  while  he 
was  in  Boston  with  Grace  Robinson  of 
the  News  for  a  hearing  in  Middlesex 
County  Superior  Court  in  connection 
with  their  arrest  late  in  May  for  break¬ 
ing  into  the  room  at  Harvard  University 
formerly  occupied  by  Walter  Huntington, 
slain  student.  Both  reporters  were  ex¬ 
onerated  by  Judge  Fosdick,  when  he  dis¬ 
charged  them,  merely  assessing  them  $20 
costs  for  the  trial. 

Dolan  started  immediately  after  his 
discharge  on  the  search  for  Lindbergh. 
He  engaged  a  seaplane  used  to  convey 
passengers  to  Revere  Beach  outside  Bos¬ 
ton.  Equipped  with  a  pair  of  powerful 
binoculars  he  had  the  pilot,  Dick  Wicks, 
take  him  and  Watson  up  and  down  the 
coast. 

“We  figured,”  Dolan  told  Editor  & 
Publisher  this  week,  “that,  since  Lindy 
was  in  a  38-foot  craft,  he  couldn’t  very 
well  stay  at  sea  during  the  night.  The 
seas  ‘would  be  too  heavy  for  such  a  small 
boat.  It  was  most  likely  that  he  would 
put  into  some  inlet  until  morning.  So 
we  combed  every  inlet  along  the  coast 
as  far  as  Portsmouth  for  two  days.  I 
guess  we  flew  about  a  thousand  miles  al¬ 
together.” 

Knowing  that  the  colonel’s  boat  had 
been  seen  off  the  Isle  of  Shoals  Light 
House  near  Boston,  Dolan  said,  a  new 
plan  of  action  was  evolved.  Landing  at 
Portsmouth,  he  called  the  United  States 
Coast  Guard  and  announced  that  he  had 
a  message  to  deliver  to  Colonel  Lind¬ 
bergh  and  asked  that  the  Coast  Guard 
cooperate  with  him  in  delivering  it.  The 
Coast  Guard  had  been  kind  enough  to  co¬ 
operate  on  previous  occasions,  Dolan 
reminded  them. 

The  captain  phoned  the  keeper  at  the 
Isle  of  Shoals  Light  and  received  the 
welcome  information  that  Lindbergh’s 
boat  had  left  there  an  hour  previously 
and  would  be  about  12  miles  north. 
Climbing  back  in  the  plane  Dolan  and 
his  companions  roared  once  again  out 
to  sea  and  in  15  or  20  minutes  picked 
up  the  boat.  They  made  several  dips 
around  it  to  shoot  pictures. 

“The  water  was  too  rough  to  land  the 
plane.”  Dolan  said,  “and  the  motor  made 
too  much  noise  to  permit  talking,  so  1 
scribbled  a  note  to  Wicks  telling  him  to 
land  in  an  inlet  not  far  from  where  we 
were  so  we  could  talk  over  our  problem 
of  getting  to  Lindbergh.  We  had  to 
come  down  soon  anym’ay  as  our  gas  was 
running  low. 

“Luck  was  with  us  in  our  landing,  all 
right,  for  the  inlet  we  made  was  the 
entrance  to  York  harbor  and  not  long 
after  Lindbergh  came  sailing  in  in  his 
boat  and  solved  our  problem  for  us.  He 
tied  up  at  a  dock  but  we  couldn’t  get 
the  plane  over  to  it  for  fear  of  breaking 
the  wings  in  the  shoally  water.  So 
Watson  and  I  jumped  out  and  waded 
ashore.” 

Dolan  greeted  the  Colonel  and  asked 
him  about  15  questions,  none  of  which 


nearby  house  and 
phoned  his  brief  interview  and  the  color 
story  of  the  chase  to  the  News.  The 
party  flew  back  to  Boston,  where  a  plane 
was  waiting  to  take  Watson  to  Newark 
airport  with  the  pictures  for  the  next 
morning’s  early  editions. 


Frank  Dolan 


Bas-relief  plaque  of  Louis  Wiley, 
business  manager  of  the  New  York 
Times,  presented  him  May  31  by 
John  A.  Harriss,  president  of  the 
Broadway  Association,  New  York, 
at  the  dinner  celebrating  the  Times’ 
executive’s  60th  birthday  given  by 
the  Rochester  (N.Y.)  Press  Club. 


SMOOT  WOULD  CHECK 
CIGARETTE  CLAIMS 


Submits  Bill  in  Senate  Placing 
Tobacco  Under  Regulations 
of  National  Food  and 
Drugs  Act 


of  the  founders  of  the  Winte 
Park  (Fla.)  Institute. 


FURAY  COMPLETES  TOUR 


LINDSAY  NUNN  EXPANDS 
TEXAS  HOLDINGS 


U.  P.  Chief  Back  After  Four  Montlu 
in  South  America 

The  percentage  of  real  news,  as  £<- 


By  George  H.  Manning 
IVashington  Correspondent,  Editor  &  Publisher 

Washington,  D.  C.,  June  12 — Senator 
Reed  Smoot  aimed  a  keen  dart  at  what 
he  terms  “tainted  testimonial”  advertis¬ 
ing  campaigns  of  American  tobacco  com¬ 
panies  with  the  introduction  of  a  bill  this 
week  designed  to  place  tobacco  under  the 
food  and  drugs  act. 

The  bill  would  make  tobacco  manufac¬ 
turers  liable  to  prosecution  for  “false  and 
misleading  advertising,”  under  the  laws 
which  at  present  regulate  the  labeling 
and  advertising  of  food  and  drugs. 

Smoot’s  measure  would  amend  Section 
8  of  the  act  by  adding  the  following  new 
paragraphs : 

“Fourth.  If,  in  any  manner  or  by  any 
means  whatsoever,  it  or  they  or  the  in¬ 
gredients  or  substances  contained  therein 
are  falsely  or  deceptively  advertised,  rep¬ 
resented  or  described  or  if  the  curative 
or  therapeutic  effects  of  a  product  or  the 
ingredients  or  substances  contained 
therein  are  falsely  and  fraudulentlv  ad¬ 
vertised.  represented  or  described.” 

Section  8  would  have  the  following  in¬ 
serted  : 

“Fifth.  If,  in  any  manner  or  by  any 
means  whatsoever,  it  or  they  or  the  in¬ 
gredients  or  substances  contained  therein 
are  falsely  or  deceptively  advertised,  rep¬ 
resented  or  described.” 

Another  new  paragraph  added  to  Sec. 
tion  includes  several  new  provisions  in 
regard  to  labeling  added  to  the  drugs  sec¬ 
tion.  .Among  these  is  the  following: 

“Third.  If,  in  any  manner  or  bv  any 
means  whatsoever,  it  or  they  or  the  in¬ 
gredients  or  substances  contained  therein 
are  falselv  or  deceptively  advertised, 
represented  or  described.” 

If  any  tobacco  manufacturer  causes  ad¬ 
vertising  to  be  published  contrary  to  the 
above  clauses,  he  is  subject  to  prosecu¬ 
tion  in  the  manner  now  used  against 
deceptive  advertising  of  food  and  drugs. 

In  introducing  the  bill  Smoot  attacked 
the  giant  advertising  campaigns  of  the 
tobacco  companies,  disc'tissing  as  he  went 
an  article  by  G.  W.  Hill,  president  of  the 
American  Tobacco  Company,  published 
in  JVorld’s  Work:  the  opinion  of  medical 
men  as  to  the  results  of  tobacco  smok¬ 
ing;  and  the  growth  of  tuberculosis, 
which  he  substantiated  by  insurance  com¬ 
pany  figures  and  which  he  attributed  to 
increased  smoking  by  vouth. 

“WTiatever  may  be  said  of  the  moderate 
indulgence  in  the  use  of  tobacco,”  he  de¬ 
clared,  “it  is  clear  that  the  issue  raised 
before  the  country  in  some  of  the  current 
cigarette  campaigns  is  the  issue  raised  by 
urging  excessive  cigarette  smoking ;  by 
flaunting  appeals  to  the  youth  of  our 
country;  by  misrepresenting  established 
medical  and  health  findings  in  order  to 
encourage  cigarette  addiction.” 


Amarillo  Newc-Globe  Taken  Into 
Group  With  Gene  Howe  and 
Wilbur  Hawk  Executive*  of 
New  Corporation 


tinguished  from  propaganda,  printed  it 


_ leading  South 

S  American  news¬ 
papers,  has  grejt- 
ly  increasd  it 
the  past  fei 
years,  according 
to  James  H.  Fn- 
ray,  vice  -  presi¬ 
dent  and  generi 
foreign  manage 
of  United  Pres, 
who  returned  to 
New  York  las 
week  after  i 

- •  four  months’  it- 

James  H.  Furay  spection  tour  « 

Latin  America: 
bureaus.  Although  foreign  news  has  al¬ 
ways  greatly  exceeded  the  amount  oi 
local  carried  in  South  American  news¬ 
papers,  Mr.  Furay  said,  there  seems  to 
be  steady  growth  in  the  domestic 


Announcement  has  been  made  of 
merger  of  the  Amarillo  (Tex.)  News- 
Globe  and  Lubbock  Avalanche-Journal 
and  El  Paso  Herald-Times  under  the 
combined  ownership  of  the  Lindsay  Nunn 
Publishing  Company  with  Gene  Howe 
and  Wilbur  Hawk,  former  principal 
stockholders  of  the  Globe-News,  and 
Lindsay  Nunn  and  Dorance  Roderick, 
former  owners  of  the  Lubbock  and  El 
Paso  papers,  as  present  chief  owners  and 
directors  of  new  company.  Mr.  Roderick 
moved  from  Lubbock  to  El  Paso  last 
February  when  he  and  Mr.  Nunn  pur¬ 
chased  the  Herald  and  Times  at  that 
place. 

Herbert  Quinn,  former  assistant  man¬ 
ager  at  Lubbock,  will  now  be  publisher 
of  the  pajKrs  at  Lubbock  since  Mr. 
Roderick  will  remain  at  El  Paso  as  pub¬ 
lisher  of  the  Herald  and  Times.  Charles 
Guy  will  remain  at  Lubbock  as  manag¬ 
ing  editor.  Howe  is  vice-president  of 
the  new  company  and  will  continue  as 
editor  and  publisher  of  the  Globe-News 
while  Mr.  Hawk,  who  is  secretary-treas¬ 
urer,  will  also  remain  as  general  man¬ 
ager  of  the  Globe-News. 

Both  Mr.  Hawk  and  Mr.  Howe  are 
interested  in  a  number  of  other  papers 
in  Te.xas  and  also  in  Kansas. 


MAGERS  IN  SALT  LAKE 


connected  ecutive  attended  several  meetings  of 
\  Pioneer-  delegates  handling  the  Tacna-.Arnica  «■ 
c  Tribune  gotiations.  He  met  President  Washiw 
d  post  of  ton  Louis  Pereira  de  Sousa,  of  Bran- 
lomer  F.  .Augusto  B.  Leguia.  president  of  Pw> 
r  of  the  President  Hernandi  Sile,  of  Bolivu: 

President  Harmodio  Arosemena,  » 
?  with  the  Panama;  and  General  Lazaro  (Thacot 
was  asso-  president  of  Guatemala, 
imore  and  From  Tocopilla.  Chile.  Mr.  Furay  wB' 
n  cities.  by  motor  to  the  Anaconda  Copper  Coit; 

pany’s  mine  in  the  nitrate  fields  arooK 
MLIES  Chuquicamata.  He  also  made  the 
•stablished  across  Lake  Titicaca. 

j'^Tom  JOHN  D.  WELLS  I^ROVING 

as  editor.  John  D.  Wells,  former  managiof 
ribune,  re-  editor  of  the  Buffalo  Courier-ErprtS' 
ekly,  with  who  has  been  critically  ill  in  a  Ba^t 
nager,  and  hospital,  is  improving  slowly,  and 
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«  BRITISH  GROUP  FORMED  TO  AID  WRITERS 


AwmJ 

trt-~ 

ick 


Institute  of  Journalists  Organized  in  1883  in  Manchester  to  Elevate  Professional  Status  of  Newspaper 
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Formed  in  ISSS  at  a  meeting  in 
Manchester  as  the  National  Associa¬ 
tion  of  journalists  a  Royal  Charter  of 
Incorporation  was  granted  to  the  Insti¬ 
tute  ^  Journalists  in  March,  1890,  the 
fifty-third  year  of  Queen  Victoria’s 
reign  which  marked  the  first  official 
recognition  of  the  newspaper  man  as  a 
member  of  a  profession.  The  charter 
declared  the  objects  and  purposes  of  the 
Institute  of  Journalists  to  be: 

(a)  Devising  measures  for  testing  the 
qualifications  of  candidates  for  admission 
to  professional  membership  of  the  Insti¬ 
tute  by  examination  in  theory  and  in 
practice  or  by  any  other  actual  and 
practical  tests : 

(b)  The  promotion  of  whatever  may 
tend  to  the  elevation  of  the  status  and 
the  improvement  of  the  qualifications  of 
all  members  of  the  journalistic  profes¬ 
sion. 


(c)  The  ascertainment  of  the  law  and 
practice  relating  to  all  things  connected 
with  the  journalistic  profession  and  the 
exercise  of  supervision  over  its  members 
when  engaged  in  professional  duties. 

(d)  The  collection,  collation  and  pub¬ 
lication  of  information  of  service  or  in¬ 
terest  to  members  of  the  journalistic  pro¬ 


fession. 

(e)  Watching  any  legislation  affecting 
the  discharge  by  journalists  of  their  pro¬ 
fessional  duties  and  endeavouring  to  ob¬ 
tain  amendments  of  the  law  affecting 
journalists,  their  duties  or  interests. 

(f)  Acting  as  a  means  of  communica¬ 
tion  between  members  or  others  seeking 
professional  engagements  and  employers 
desirous  of  employing  them. 

(g)  Promoting  personal  and  friendly 
intercourse  between  members  of  the  In¬ 
stitute:  holding  conferences  and  meetings 
for  the  discussion  of  professional  affairs, 
interests  and  duties ;  the  compilation,  con¬ 
stant  revision  and  publication  of  lists  and 
registers  of  journalists  and  of  records  of 
events  and  proceedings  of  interest  to 
journalists. 

(h)  The  formation  of  a  library  for 
the  use  of  members  of  the  Institute. 

(i)  The  encouragement,  establishment 
or  development  of  a  professional  journal 
for  journalists. 

(j)  The  promotion  encouragement  or 
assistance  of  means  for  providing  against 
the  exigencies  of  age,  sickness,  death  and 
misfortune. 

(k)  The  acquisition  by  the  Institute  of 
a  hall  or  other  permanent  place  of  meet¬ 
ing  and  of  other  places  of  meeting. 

(l)  Securing  the  advancement  of 
jonrnalism  in  all  its  branches  and  obtain¬ 
ing  for  journalists  as  such  formal  and 
definite  professional  standing. 

(m)  The  promotion  by  all  reasonable 
means  of  the  interests  of  journalists  and 
journalism. 


The  leading  figures  in  the  Institute 
the  time  of  the  granting  of  the  char 
as  mentioned  in  that  document,  inclu 
Sir  Hugh  Gilzean  Reid  (the  first  pr 
dent ) ;  Sir  .-Mgernon  Borthwick, 
(vice-president)  ;  Edward  Law 
(later  Lord  Burnham)  (vicc-pr 
dent);  Sir  Edwin  .•\rnold ;  Justin  M 
^rthy;  James  Mackenzie-Made 
Peter  William  Clayden  (vice-pr 
dent) :  Harry  Furniss,  famous  carical 
and  illustrator;  Edward  Rich 
Russell;  John  Archibald  Willox  (v 
president):  Colonel  Thomas  Sow 
Henry  Flint.  John  Thackeray  Bui 
James  .\nnad,  William  Duncan  (v 
president);  Robert  Eadon  Leai 
Clifford,  Albert  Groser,  Thoi 
navid  Taylor  (vice-president) ;  Rol 
Jones  Griffiths,  CTiarles  Russell  (v 
president);  Richard  Gowing,  Edw 
Men  Peacock,  Benjamin  Dain  H 
wood  (vice-president)  ;  and  Herl 
Samuel  Cornish,  the  last-named  be 
swretary  and  consultative  secretary 
from  its  formation  u 
if  n-  •  Henry  John  Pah 

ot  Birmingham,  John  Wilson  of  Ec 


By  ALLAN  DELAFONS 

London  Editor,  Editor  &  Publisher 

Noting  the  great  interest  displayed  by  the  American  Society  of  Newspaper 
Editors  at  their  April  convention  in  the  organisation  details  of  British  newspaper 
professional  organisations.  Editor  &  Publisher  requested  Allan  Delafons,  its 
London  editor,  to  prepare  a  series  of  articles,  settiiug  forth  the  operations  and  the 
Jiistory,  both  of  the  British  Institute  of  Journalists  and  of  the  National  Union  of 
Journalists,  both  long-established  bodies  with  a  large  membership  among  the 
zvorking  neivspaper  men  of  the  British  Isles.  The  first  article  of  the  series  is 
published  belozt’.  Others  zvill  follow  in  early  issues. 


burgh,  and  John  Vaughn  of  Leicester, 
were  included  in  the  list  of  vice-presi¬ 
dents,  and  with  the  president  and  other 
vice-presidents,  and  E.  K  Peacock  and  C. 
Clifford,  were  nominated  as  the  first 
Council. 

In  those  early  days,  as  now,  prominent 
journalists,  whether  proprietors  or  work¬ 
ing  newspaper  men,  led  the  Institute,  as 
is  recorded  on  the  tablets  in  the  hall  of 
the  Institute.  The  first  president  of  the 
National  Association  of  Journalists  was 
Harry  Flint  of  Manchester  (1883-1886), 
who  was  succeeded  in  1886  by  Lord 
Glenesk  (London)  and  who  in  turn  gave 
place  in  1888  to  Sir  Hugh  Gilzean-Reid 
(London),  who  was  president  at  the 
granting  of  the  charter.  The  first  Lord 
Burnham  was  president  from  1891-1892, 
and  the  present  Lord  Burnham  from 
1909-1910.  Other  well-known  British 
journalists  living  today  who  have  held 
the  premier  office  in  the  Institute  include 
Sir  .Alfred  Robbins  (1907-1908),  Sir 
Robert  Donald  (1913),  A.  G.  Gardiner 
(1915-1916),  J.  L.  Garvin  (1917-1918), 
Frederick  Peaker  (1923-1925)  Sir  Robert 
Bruce  (1926),  Sir  Charles  Igglesden 
(1927),  Ralph  D.  Blumenfeld  (1928)— 
the  two  last  named  are  present  vice-presi¬ 
dents — and  this  year  H.  A.  Gwynne  of 
the  London  Morning  Post. 

The  by-laws  governing  the  form  and 
constitution,  organization  and  member¬ 
ship  of  the  Institute  of  Journalists  were 
amended  in  1912,  at  the  annual  confer¬ 
ence  at  Brighton.  At  this  conference  the 
question  of  joint  action  on  certain  mat¬ 
ters  with  the  National  Union  of  Journal¬ 
ists  was  proposed  by  the  President-elect 
Mr.  (now  Sir)  Robert  Donald,  who 
stated  that  the  National  Union,  which 
had  been  started  in  1907  had  grown  to 
very  formidable  dimensions.  He  sug¬ 
gested  that  joint  action  should  be  taken 
by  the  Institute  and  the  Union  on  such 
questions  as  copyright,  the  law  of  libel, 
and  on  such  subjects,  more  particularly 


affecting  the  welfare  of  the  working 
journalist,  such  as  assurance  and  unem¬ 
ployment.  A  resolution  to  this  effect  was 
passed,  with  the  addition  of  other 
journalistic  bodies  in  Great  Britain.  This 
subject  was  to  be  raised  again  during  the 
next  decade. 

In  holding  the  25th  annual  conference 
at  York  in  1913,  the  Institute  returned 
to  the  city  where  it  took  place  in  1884, 
at  the  Royal  Agricultural  Show,  the 
earliest  discussion  about  the  formation 
of  a  professional  organization.  Some  of 
the  speakers  at  this  conference  urged 
that  the  Institute  should  devote  itself 
to  dealing  with  high  professional  prin¬ 
ciples  rather  than  attempting  to  in¬ 
crease  or  fix  journalistic  salaries. 

It  was  in  May,  1914,  that  a  national 
newspaper  conference  at  Lawrence,  Kan., 
under  the  auspices  of  the  University  of 
Kansas,  passed  a  resolution  expressing 
appreciation  of  friendly  greetings  from 
England,  and  also  took  the  first  steps 
in  the  direction  of  the  establishment  of 
an  Institute  of  Journalists  in  the  United 
States,  patterned  after  the  British  In¬ 
stitute,  by  asking  the  American  Editor¬ 
ial  Association  to  consider  the  matter 
and  suggesting  the  adoption  of  all  such 
features  of  the  British  Institute  as 
might  be  found  adaptable  to  the  con¬ 
ditions  in  America.  The  messages  re¬ 
ferred  to  were  from  James  Sykes,  the 
president  of  the  Institute,  and  from  the 
Hon.  Harry  Lawson,  M.P.  (now  Lord 
Burnham)  a  former  president,  and  the 
chairman  of  the  Overseas  Committee. 
Mr.  Sykes  wrote: 

“There  is  sufficient  in  common  between 
American  and  British  journalists  to 
establish  relations  of  fraternal  interest 
and  regard,  and  sufficient  difference  in 
our  methods  and  conditions  for  each  to 
learn  something  from  the  other.” 

Mr.  Lawson  pointed  out  that  both 
.American  and  British  newspapermen  had 
like  professional  problems  to  solve,  and 
interests  that  it  was  their  common  duty 


PUBLISHER  PRESENTS  RIFLE  TROPHY 


Photo  shows  presentation  by  Russell  R.  Whitman  (left),  publisher  of  the 
Atlanta  Georgian  and  Sunday  American,  of  the  silver  school  trophy  won  by 
the  rifle  team  of  the  Georgia  School  of  "rechnology  in  the  William  Randolph 
Hearst  Eighth  Annual  National  Rifle  Shoot,  one  of  the  features  of  the  annual 
military  exercises  of  the  Southern  college  recently.  Col.  Ek  D’Arcy  Pearce, 
commandant  of  the  Tech  R.  O.  T.  C.  unit,  is  accepting  the  gift  for  his  school. 


to  advance,  and  “in  these  fields”  he 
averred  “we  shall  work  better  when  we 
clasp  hands  across  the  Atlantic.  Such 
conferences  as  yours  are  a  great  step  in 
this  direction.  The  diversities  between 
English  and  American  journalism  are 
no  greater  than  the  diversities  repre¬ 
sented  at  Lawrence.  The  underlying 
unities  are  no  less.” 

A  paper  by  Percy  Bullen,  American 
representative  of  the  Daily  Telegraph, 
was  read,  describing  the  objects  and 
achievements  of  the  British  Institute. of 
Journalists. 

After  the  war  the  Institute  was  in¬ 
creasingly  active  in  the  interests  of  its 
members.  Thanks  to  its  services  war 
bonuses  were  obtained  for  many  of  its 
members  and  there  was  much  to  be  done 
in  the  way  of  .securing  positions  for 
journalists  leaving  the  forces. 

In  .succeeding  years  the  two  organiza¬ 
tions  in  Britain  have  tended  to  move  in 
two  main  directions.  The  National 
Union  in  negotiating  agreements  with 
the  Newspaper  proprietors’  organiza¬ 
tions  to  secure  adeejuate  wage  minima 
for  its  members,  and  the  Institute  of 
Journalists  in  the  raising  and  maintain¬ 
ing  at  a  high  level  of  what  is  described 
as  the  professional  status  of  its  mem¬ 
bers. 

In  his  presidential  address  at  the  ^- 
nual  conference  in  1924,  Frederick 
I’eaker  significantly  averred  “I  want  to 
work  towards  a  system  where  we,  like 
the  lawyers  and  the  doctors,  will  have 
disciplinary  powers  over  the  members 
of  our  calling.”  Journalism,  he  said, 
ought  to  be  recognized  as  a  learned  pro¬ 
fession.  It  demands  a  high  standard 
of  education,  of  specialized  knowledge, 
and  of  professional  technique  in  those 
who  practice  it.  Referring  to  the  group¬ 
ing  movements  in  newspaper  control, 
which  were,  within  the  next  few  years 
to  increase  and  to  concentrate  the  owner¬ 
ship  of  most  of  the  leading  papers 
throughout  the  country  into  four  or 
five  groups.  Mr.  Peaker  suggested  that 
the  logical  outcome  of  that  would  be 
that  all  newspapers  would  be  controlled 
by  one  dominating  syndicate  and  then 
the  journalist  would  become  a  hack. 

Mr.  Peaker  played  a  leading  part  in 
the  promotion  of  the  first  bill  to  regu¬ 
late  the  reporting  of  divorce  court  cases, 
and  in  giving  evidence  on  behalf  of  the 
Institute,  liefore  the  Select  Committee 
of  the  House  of  Commons  that  dealt 
with  the  increase  in  undesirable  reports 
in  the  press,  he  stated  that  he  would  pre¬ 
fer  agreement  among  newspapers  them¬ 
selves  to  legislation,  but  attempts  to 
secure  that  agreement  having  failed,  he 
was  in  favor  of  legislative  restriction. 
The  bill  became  law'  in  1926. 

As  the  membership  of  the  Institute 
extends  over  the  whole  of  the  British 
Isles  one  of  the  chief  considerations  of 
the  Oi'uncil  and  the  Executive  Officers 
has  always  been  and  must  always  be  to 
establish  reliable  means  of  intercom¬ 
munication  and  co-ordination  with  head¬ 
quarters.  To  that  end,  apart  from  the 
existing  machinery  between  the  secre¬ 
tariat  and  local  officials,  the  Council 
gave  authority  in  1925  to  one  of  its 
fellows,  P.  E.  Verstone,  to  organize  a 
closer  range  of  links  between  the  district 
and  the  head  office.  His  position  was 
known  as  that  of  propaganda  organizer, 
and  he  grouped  districts  in  immediate 
vicinity  to  one  another  into  areas,  ob¬ 
tained  the  appointment  of  a  local  official 
as  propaganda  secretary  to  the  area, 
and  the  duties  of  each  area  secretary 
were  to  correlate  the  various  activities 
of  his  area  for  report  as  a  quarterly 
propaganda  meeting  of  the  whole  Insti¬ 
tute.  In  this  way  the  special  local  con¬ 
ditions  and  desires  of  journalist  mem¬ 
bers  were  to  be  brought  to  the  notice 
of  the  Executive  Officials  so  that  suit¬ 
able  action  could  be  taken.  That  work 
eventually  became  incorporated  in  the 
duties  of  the  Institute  secretary  and  the 
(Continued  on  page  56) 
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Local 

National  Automotive 

Financial 

Total 

Newspapers 

Display 

Display  Display 

Display 

Classified  Advertising 

Times- Press . 

..(e) 

2,154.043 

343,134 

114,310 

86.441 

485,956 

3,183,884 

Times- Press . 

. . .  (s) 

538,170 

34,166 

126,863 

25,140 

157,571 

881,910 

Beacon-Journal . 

...(s) 

2.871.890 

695,721 

252,787 

132,856 

802,314 

4,755,568 

ALBANY 

Knickerbocker- Press . . 

.  .(m) 

786.581 

258,822 

99,619 

112,284 

348,680 

1,605,986 

Knickerbocker-Press . . . 

...(s) 

385.257 

135,965 

177,739 

28,746 

66,844 

794,551 

News . 

..(e) 

996,544 

490,081 

139,644 

74,674 

285,565 

1,986.508 

Times-Union . 

..(e) 

809.385 

467,364 

179,513 

.55.123 

240,278 

1,751,663 

Times-Union . 

..(s) 

194,871 

264,915 

121,008 

26.356 

43,696 

650,846 

ALBUQUERQUE 

Journal . 

.  .  (m) 

,380.735 

208,649 

127,122 

12.576 

173.159 

902,241 

Journal . 

.  .(e) 

438.469 

224,985 

175,120 

13,225 

161,827 

1,013,626 

Journal . 

-  .  (s) 

141,763 

29,982 

91.869 

2.050 

38,410 

304,074 

State-Tribune . 

..(e) 

379,941 

160,060 

1.50,126 

9,978 

129,869 

829.974 

ATLANTA 

Constitution . 

.(m) 

1.061,573 

415,100 

95.347 

91.899 

340.037 

2,003.956 

Constitution . 

. .  (s) 

596.977 

119,819 

169,077 

4.833 

121,0.34 

1,011,740 

Georgian . 

..(e) 

584,649 

286,796 

.54,8.39 

29.633 

171.064 

1,126,981 

American . 

..(s) 

209,936 

273,684 

134,422 

5.940 

83,636 

707.618 

Journal . 

..(e) 

1,6.58,894 

613.478 

111,3.32 

40,329 

425.319 

2,849.352 

Journal . 

..(s) 

473,342 

148,145 

203.932 

11,711 

200,644 

1,037,774 

BAI.TIMOKE 

American . 

..(s) 

.302,088 

254,234 

77,124 

1,246 

79,422 

714,114 

News . 

..(e) 

948,775 

453,713 

166,172 

52.721 

263,8.33 

1,885,214 

Post . 

.  .(e) 

557.675 

250,670 

47,208 

17,621 

1.53,772 

1,026,946 

Sun . 

.  -  (e) 

2.486,439 

749,678 

126.202 

174,899 

708.492 

4,245,710 

Sun . 

.  (m) 

271.829 

692,633 

107.454 

186.298 

710.290 

1,968,. 504 

Sun . 

. .  (s) 

1,100,187 

1.55.923 

212,368 

5,139 

2.50.810 

1,724.427 

BIKMIN(;ilAM 

Age-Herald . 

■  .(m) 

1,012,2.58 

560.521 

145,654 

165,. 5,50 

293.451 

2,177,434 

News  and  Age-Herald . . 

...(s) 

810.354 

1.36,362 

172,305 

42.439 

183,296 

1,344,756 

News . 

..(e) 

1.831,376 

563,463 

1.50,085 

160.312 

323.9.30 

3,029.166 

Post . 

..(e) 

839,453 

305,101 

122,317 

111.879 

149.672 

1,528,422 

BOSTON 

Advertiser . 

•  (m) 

269,067 

72 . 795 

6,096 

636 

40.815 

389,409 

Advertiser . 

..(s) 

2.34.209 

278,955 

11 5.. 529 

2,. 540 

83,161 

714,394 

American . 

..(e) 

785,1.50 

299.  ()04 

57,097 

21,327 

104,2.34 

1.266,812 

Globe . 

(m) 

1.490,932 

531.913 

127. .361 

84.076 

345,106 

2.579,388 

Globe . 

..(s) 

794,571 

78.861 

226,184 

3.199 

456.823 

1.. 5.59, 638 

Herald . 

.(m) 

1.590,380 

617,813 

140,647 

4 14.. 395 

485,964 

3.249.199 

Herald . 

..(s) 

4.56,341 

216.314 

219. 40K 

3. .341 

279,383 

1,174,787 

Post . 

.(m) 

1,634,626 

715.131 

149.. 303 

65.516 

196,961 

2,761,537 

Post . 

.  .(s) 

341,266 

1.38.581 

164,154 

1.5.54 

167,. 507 

813.062 

Transcript . 

..(e) 

770,937 

338,773 

159,694 

30.3.327 

451.995 

•2,024,726 

Traveler . 

..(e) 

1.881,325 

644,481 

180,143 

392 . 707 

4 16.. 345 

3,515.(8)1 

bkiim;epokt 

Post . 

...(e) 

1,232,690 

466.2.50 

127,975 

59,779 

2  73.. 340 

2,160,0.34 

Post-Telegram . 

. .  . (s) 

1.58,377 

20,158 

125,129 

7,920 

.59.196 

370,780 

Times-Star . 

...(e) 

894,963 

146,624 

78.720 

37,168 

131,099 

1,288,574 

Herald . . . 

...(s) 

144,455 

30,965 

.50,524 

11,838 

12,105 

249.887 

BUFFALO 

Courier-Express . 

.  .(m) 

765,101 

248.242 

161,597 

261.015 

316. .389 

1,752.344 

Courier-Express . 

. . . (s) 

.565,002 

193,223 

223,105 

8. .551 

84,160 

1,074,041 

News . 

.  .(e) 

1,6.56,71.8 

844,924 

385,574 

1.50,101 

791 , 743 

3.829,110 

Times . 

..(e) 

1.482,067 

487,373 

141,539 

80.651 

373,188 

2. .564, 718 

Times . 

.  .(s) 

376,466 

113,663 

157,557 

4,983 

93,260 

745,929 

CANTON 

News . 

..(e) 

.588,776 

180,922 

.55,051 

42.632 

.308.475 

1,175.8,56 

News . 

.  .(s) 

133,468 

.32,5.36 

83,578 

25,277 

.56,310 

331,169 

Repository . 

..(e) 

1.752,901 

523.717 

142,129 

.36,998 

.580,687 

3,0.36,432 

Repository . 

.  .(s) 

355,057 

48.141 

132,975 

39.638 

120,001 

695,812 

(:iii(:4<;o  (official- 

—  Se?  Footnote) 

Tribune . 

.  .(m) 

2,2.59,614 

929.813 

210,191 

564,044 

1,199,457 

5,163,119 

Tribune . 

.  .(s) 

1,514.643 

401,409 

336,572 

36,087 

662,190 

2,950,901 

Herald-Examiner . 

.  .(m) 

1,185.076 

332.. 581 

94,074 

153,940 

272, ,586 

2,038,257 

Herald-Examiner . 

..(s) 

926.075 

.380.. 399 

220,090 

8.. 502 

308.469 

1.843,. 535 

News . 

..(e) 

3.083,8.30 

824.368 

249,585 

218.930 

828.105 

5,204.818 

Post . 

..(e) 

722.071 

1.55,132 

1.55,316 

186,742 

96,147 

1,315,408 

American . 

..(e) 

2. .346. 172 

665.855 

214.0.56 

76.677 

275.88.3 

3.578,643 

Journal . 

..(e) 

.590.613 

164,021 

92,439 

106,. 545 

51.852 

1.005.470 

CINCINNATI 

Commercial-Tribune. . 

.(m) 

290.893 

123.. 5.30 

6.451 

44,596 

186,194 

651.664 

Commercial-Tribune . . 

.  .  (s) 

1.30.9.39 

10,839 

21.064 

14,193 

40,094 

217,129 

Enquirer . 

.(m) 

672,900 

286.032 

52.. 560 

133,365 

524.821 

1,669,678 

Enquirer . 

..(s) 

891.280 

177.031 

213.457 

60,517 

.565.562 

1,907,847 

Post . 

..(e) 

1.264.725 

571.717 

133.973 

42,291 

527.290 

2,539,996 

Times-Star . 

..(e) 

2.187.649 

844,754 

319,574 

71,428 

512,971 

3,936.376 

Footnotf — Linage  figures  of  Xew  York,  Brooklyn  and  Chicago  are  compiled  by  the  Advertising 
Record  Company,  New  York  and  Chicago,  which  is  recugnizeil  by  the  newspaper  fmblishers  of 
those  cities  as  their  official  statistical  bureau.  The  figures  for  newsj>ai>ers  in  these  cities,  t>rci»ared 
for  the  Editor  &  Publisher  by  the  Advertising  Record  Comi>any,  follow  the  same  classifications 
as  used  by  Media  Records  on  the  other  75  cities  and  are  therefore  com[)arabIe.  They  are  designatetl 
as — “official** — in  the  aUne  tabulations. 


Rocky  Mt.  News. 

Post . 

Post . 


News-Tribune . 


Herald-News . (e) 


CLEVELAND 

Local 

Display 

National  Automotive 
Display  Display 

Financial 

Display 

Classified 

769.802 

.(m) 

1.018.293 

563.781 

234,140 

197,813 

..(s) 

473,910 

263.516 

298.431 

13,157 

272,968 

.(e) 

1,284,457 

489,966 

107,529 

110,712 

184,405 

..(8) 

392,440 

92.479 

161.278 

5,471 

52.808 

..(e) 

2,126,336 

747,767 

221,463 

77,241 

699.463 

COLUMBUS 

.(e) 

2,222,525 

863,667 

1.50,644 

165,283 

556,491 

..(s) 

6.56,762 

76,625 

192,015 

30,960 

262.002 

.(e) 

1,788,365 

339,759 

164,691 

101,293 

356,685 

.(m) 

468,433 

204,325 

23,943 

205,919 

318.682 

..(s) 

98,179 

17,131 

83.562 

26,319 

82,237 

DALLAS 

.(m) 

731.918 

518,686 

105,  <.'87 

121,4.56 

408,392 

.(s) 

4.56,549 

124,180 

222,4,38 

87,576 

218,613 

.(e) 

1,900.668 

520,211 

71,262 

88,979 

338,966 

.(s) 

640. 19S 

80,140 

188,472 

44,474 

115,052 

.(e) 

.506.990 

204,819 

.54,775 

54,447 

413.039 

.(e) 

761.450 

244,297 

67,434 

35,939 

239.357 

DAYTON 

.  (m) 

215,895 

207 , 783 

57,767 

.54,396 

318.072 

.(s) 

394,351 

97,673 

162,791 

30,917 

149,358 

.  (e) 

1,394,. 305 

363,981 

152,678 

80.541 

456,. 531 

.(e) 

1.555.355 

609,717 

132,913 

72,617 

561,557 

.(s) 

440.0.50 

62,368 

150,732 

33,093 

149.. 146 

DENVER 

(m) 

729. 137 

229,026 

100,962 

56,566 

500,184 

.  .(s) 

248.. 307 

.38,593 

124,271 

3,112 

173.386 

.(e) 

1.43 1.. 505 

590,322 

1.39,727 

76.572 

462.711 

.(s) 

406,254 

170,890 

201,757 

5,150 

312,309 

DES  MOINES 

.  (m) 

277.742 

.590,153 

108,961 

55,126 

323.040 

.  .  (s) 

354,946 

203,413 

183,790 

14,378 

142.698 

.  .(e) 

1.415.063 

607,104 

191,190 

53,954 

330,612 

DETROn 

.(m) 

967.606 

518,451 

196,585 

238.341 

.594,482 

.  .(s) 

511.7.55 

183,301 

253,797 

82,546 

322.718 

..(e) 

3.682,375 

9.36,059 

174,480 

104,154 

1,016.620 

..(s) 

806.174 

219,652 

301,960 

44,918 

636.076 

.  .(e) 

1.765.857 

512,678 

106,8.59 

74,137 

364.9.16 

.  .(s) 

.399.363 

296,366 

178,704 

28,. 582 

172.103 

DULUTH 

.  (m) 

.531.899 

200,563 

38.204 

.39,337 

324.112 

.  .(s) 

321.355 

52.6.36 

100,774 

6,269 

.55.246 

.  .(e) 

9W.126 

5 14.. 585 

1.54.. 58  7 

53,418 

2.54,130 

EL  PASO 

.(m) 

298,910 

343.572 

71,749 

15,487 

188, .157 

.  .  (s) 

289.2.30 

61,185 

116. .592 

7,797 

71,372 

.  .(e) 

t>67.247 

431,272 

185,909 

23,843 

217.029 

..(e) 

710.602 

264,282 

110,750 

18,815 

184,401 

FALL  RIVER 

..(e) 

909,279 

397,175 

200,145 

20.649 

129.490 

FORT  WAYNE 

•  (m) 

919,609 

2.59.561 

57,678 

12,012 

449.176 

.  .(s) 

429.679 

60,765 

128.080 

26,504 

172,047 

.(e) 

1.671,145 

.5  7  7,. 354 

177,367 

41 ,035 

387,697 

FORT  WORTH 

(m) 

.399,313 

551,902 

102.516 

29,8.12 

294.184 

.(e) 

735,. 500 

554 . 767 

102,. 583 

29,107 

289,759 

-  .(s) 

498.540 

1.58,8.35 

205,146 

28,723 

132,117 

.(e) 

923.395 

232,597 

94,. 303 

47.873 

228.10.1 

II.AKKISBUKC; 

..(s) 

78,766 

6.  <>66 

14,924 

11,526 

3.296 

(m) 

1.2.30.314 

472..  45.3 

243.668 

40,833 

189.. 169 

.(e) 

681.2.50 

.305,0,50 

169,. 397 

22,766 

182.988 

HARTFORD 

.(m) 

877.938 

269,271 

95.0.34 

315,3.50 

260.908 

.  .(s) 

693.211 

140,207 

268.010 

64,011 

74,366 

..(e) 

2,674,152 

722.664 

328,. 336 

209,708 

466. 774 

HOUSTON 

.  .(e) 

1.003,733 

.582,811 

115.142 

73,842 

749.319 

.  .(s) 

.586,131 

136.493 

161,. 561 

56,573 

211.784 

.  (m) 

1,065,485 

405.435 

94,716 

100,181 

523.776 

.  .(s) 

635 , 755 

101,211 

142,039 

47,639 

147.339 

.(e) 

1,185,192 

227,297 

82,252 

38,011 

307,497 

INDIANAPOLIS 

.(e) 

2.201,863 

843,303 

380,968 

104,375 

785.550 

.  (m) 

621,. 595 

368,295 

86,105 

107,648 

453,. 102 

.  .(s) 

680.222 

181,483 

233,269 

2.499 

234.322 

.(e) 

875,667 

261 , 348 

63,921 

43,814 

271.273 

JACKSONVILLE 

.(e) 

826,961 

261,754 

1.58,167 

32.541 

336,661 

.(m) 

888.947 

688,384 

155,491 

65.. 168 

390.392 

.(s) 

396.783 

116,9.56 

167,, 506 

7.818 

168.186 

editor  &  PUBLISHER  QUARTERLY  TABULATION  OF  NEWSPAPER  LINAGE 


KANSAS  CITY,  MO. 

Local  National  Automotive  Financial  Total 

Display  Display  Dispa.y  Display  Classified  Advertisin  g  Newspapers 

.(e)  616,592  322,933  85,551  36,948  245, (K)7  1,307,031  Times . 

.(s)  260,392  99,732  135,237  17,353  26,459  539,165  Times . 

(m)  1,118,230  618,677  147,335  100,080  696,261  2,680,583  Herald-Tribune . 

.(e)  1,487,169  621,103  151,550  97,522  716,345  3,073,689  Herald-Tribune . 

.(s)  7.10.238  260.172  320.986  44,132  256,522  1,612,050  World . 

World . 

KNOXVILLE  American . 

(m)  867,098  250.395  1.14.318  91.416  227,778  1,571,005  American . 

.(s)  .157,936  32,898  128. .557  29.418  57.100  605,909  New* . 

.(e)  397,170  4.52,9.15  99,644  62,733  222,622  1,735,104  News . 

.(s)  317,033  43,130  95.238  6.467  89,918  .551,786  Mirror . 

Sun . 

Journal . 

World . 

Post . 

Graphic . 

Telegram . 


NEW  YORK  (OFFICIAL  — Se3  Footnote) 

I^al  National  Automotive  Financial 

Display  Display  Display  Display 

(m)  2.058,511  788,918  181,284  1,210.369 

.(s)  1.295.851  732,708  269,173  110,033 

(m)  1,487.698  727.614  175.209  674,829 

.(s)  925,695  488,450  224.532  48,604 

(m)  431,816  290,524  ,50.773  162.874 

.  (s)  687.605  164.493  148.655  23,105 

.(m)  531,287  210,934  30,829  157,143 

.(s)  1,140,981  436,582  198,867  33.409 

.  (m)  1,474,464  480.724  10,765  35,239 

.  .(s)  784,797  119,876  40,761  4,326 

.(m)  384,515  173.998  8,172  19,521 

..(e)  2,820,370  888,270  317, .521  494,811 

..(e)  2,600,193  683,705  186,758  125,606 

..(e)  1,946,236  513,696  49,198  49,445 

..(e)  767,515  281, .546  157,710  441,691 

..(e)  528.386  140.271  70.806  12,637 

..(e)  519,547  268,967  107.463  91. .584 


Total 

Classified  Advertising 
806.965  5.046.047 
6.16,751  3,044,516 
295,501  3,360,851 

190,904  1,878,275 

1,111,782  2,047,763 
429,472  1,453,330 

274,970  1,205,163 

132,621  1.942.460 

.  2,001,192 

.  949,760 

9,941  596,147 

47,528  4. .'68. .■^00 

9,242  3.605,504 
10,164  2.. 568, 739 

8.599  1,657,061 

131,014  883,114 

473,049  1,460,610 


Newspapers 


Journal . 

Journal . 

Se»-s- Sentinel 
Nfws-Sentincl 


LOS  angeij:s 

(m)  939,261  .589,8.56  172.311 
.(s)  888,721  308,893  284,007 
(m)  .504,488  177,541  59,464 
(m)  1,203.324  513,409  211,066 
.(s)  1,060,134  195,079  278.241 
(e)  1,133,518  415,657  238,015 
.(e)  2,279,287  719,336  229,637 
.(e)  715,734  205,266  62,764 


EiaiTunf  r 
Eiaminer, 
Ill.  News. 
Times.... 
Times.... 
Express.. 
HeraU . . . 
Record . . . 


BROOKLYN  (OFFICIAL— See  Footnote) 

(e)  1,649.812  429.0.35  72,133  178,241  704,237  3.033.458 
.(s)  636,262  116,204  232,779  10,674  278.294  1,274,213 
(e)  882,268  220, .566  75,405  88.416  117.346  1.384.001 
(e)  641,237  245,378  41.234  126,311  112,066  1,166,226 
(s)  84,108  15,401  106.554  4.321  35,811  246,195 


Eagle . 

Eagle . 

Standard  Union 

Times . 

Times . 


LOUISVILLE 

(m)  8.34,773  700,713  100,151  127,667  401,03.3  2.164,337 
.(s)  851,746  133,355  209,695  57,218  133,434  l,385.44g 
.(e)  1.802.835  717,667  110, .588  124.309  419,055  3,174,454 
.(e)  969,624  266,120  31,910  155,815  237,3.53  1,660,822 
.(s)  451,122  40,910  86,130  60,417  38,664  677,243 


ffurier-Journal 

rnurier-Joumal 

Times . 

Herald-Post... 

Herald-Post.... 


NORFOLK 

.(e)  1,3.56,912  54.3, .501  199,455 
(m)  829,687  262,467  72,062 
.(s)  721,479  64,743  117,183 


Ledger- Dispatch 
Virginian- Pilot . . 
Virginian-Pilot. . 


U)WELL 

225,824 

175,382 

31,203 


OAKLAND 

(e)  1,440,962  222,912  177,522 
(e)  1,616,401  .544,112  117,177 
(s)  449,652  35,612  177.692 


Post-Enquirer 

Tribune . 

Tribune . 


[Telegram, 


MANCHESTER.  N.  II 

(m)  578,128  330,995  239,440 


OKLAIIO.MA  CITY 

(m)  687,442  497,275  86.311 
.(s)  .382,404  139,002  193. .585 
.(e)  1,012,947  .563,323  127,679 
.(e)  910,931  285,623  135,929 


.Leader 


Oklahoman . 

Oklahoman . 

Times . 

Oklahoma  News 


MEMPHIS 

(m)  961,441  546,756  133,143 
.(s)  712,084  172,272  205, .566 
.(e)  737,205  497,092  215,771 
.(e)  1,418,182  386,902  191,629 


C  (.m.mercial- Appeal 
Commercial-Appeal 

Appeal . 

Press-Scimitar . 


•  OMAHA 

(e)  714,620  .348,725  64,415 
(s)  277,791  258,687  137,06.3 
(e)  1,281,082  .506,861  113.722 
(s)  451,580  126,774  188,067 


Bee-News .  . . . 
Bee-News.  . . , 
World-Herald 
World-Herald 


MILWAUKEE 

(m)  .508,188  216,069  .34,297 
.(s)  301,286  285,375  143,657 
.(e)  1,788.228  643,925  152,089 
.(s)  465,087  160,155  287,583 
.(e)  287,405  117,879  17,361 
.(e)  983.910  458,108  179,296 


Sentinel . 

Sentinel . 

Journal . 

Journal . 

iLeader . 

W  isconsin  News 


Bulletin . 

Inquirer . 

Inquirer . 

News . 

Public  Ledger. 
Public  Ledger 
Public  Ledger 

Record . 

Record . 


MINNEAPOLIS 

(e)  1,622,995  .568,947  145,622 

(s)  268,042  95,247  209,272 

(e)  1,442.0.58  485,224  87,706 

,(s)  .320,208  122,415  210, .540 

(e)  976,919  316.6.59  68,625 


Journal. 

Journal. 

Tribune, 

TriboM. 

Star.... 


PITTSBURGH 

(m)  1,115.523  4,36,245  189.238 
.(e)  2,637.349  842,547  125,789 
.(s)  662,421  213.619  212,605 
.(e)  1,754,527  459,246  74,073 
.(s)  511,706  343,026  238,355 


NASHVILLE 

.(e)  768,718  4.58,947  107,902 
.(s)  326,966  129,008  125,80.3 
(m)  799,154  286,360  115,0.53 
.(s)  411,149  108,587  130,143 


Post-Gazette . . 

Press . 

Press . 

Sun-Telegraph 

Sun-Telegraph 


Banner . 

Banner . 

Tennessean 

Tennessean 


PORTLAND,  ORE. 

(m)  703,215  452,351  102,662 

.(s)  335,714  183,447  192, .596 

.(e)  9.50,265  40.3,902  74,946 

.(s)  1.33,38.3  27. .391  142,8.32 

.(e)  659,065  2.34,8.38  60,150 

.(e)  1.011,9.39  174,000  74,512 


NEWARK 

.(s)  671,027  163, .389  195.195 
(m)  632,925  114,238  40,105 
.(s)  280.278  10,101  37,290 
.(e)  2,482,700  802,820  420.1.59 
.(e)  1,681,478  3.50,846  195,623 


Oregonian . 

Oregonian . 

Oregon-Journal 
Oregon- Journal 

News . 

Telegram . 


NEW  BEDFORD 

(e)  636,546  241,397  77,911 
(s)  142.078  15,348  93,547 
(e)  803,579  191,319  120,413 


PROVIDENCE 

.(e)  2. 228, .501  .552,461  182,254  118,8.56  518.465  3,600,537 
(m)  377,807  204.856  95.492  182,063  .556.843  1,417,061 
.(s)  496, .337  82. .560  244,191  15,345  145,887  984,320 
.(e)  795.545  2.52,106  54,931  37,0.56  75,632  1.215,270 
.(e)  451,259  109,561  22,39.3  41, .544  153,429  778.186 
.(s)  67,660  2,574  70.932  1,236  8,990  151,392 


Standard. 

Standard. 

Times..., 


7,732  26,523  285,228  Bulletin, 

28,199  246.065  1,389,575 

Journal . 
News. . . 

NEW  HAVEN  Tribune 

(m)  999.507  226,402  180,672  225,302  209,385  1,841,268  Tribune 

.(e)  1,537.470  6.30,290  110,321  201,934  3.53,711  2.833,726 

.(s)  563,187  87,863  203,675  65,194  96,946  1.016,865 

.(e)  249,341  144,812  55,298  60,124  164,035  673,610  „  , 

Eagle . , 

Eagle . . 

NEW  ORLEANS  Times., 

(m)  695,281  272,542  44,132  114,637  347,060  1,473,652 

.(e)  1.086.132  .340,769  112,448  118,798  242,269  1,900,416 

(s)  326,140  46,965  82,767  28,214  87,329  571,415 

.(e)  942,840  311,745  35,788  123,115  138,789  1,552,277 

(a)  376,306  94. .564  39,988  31,444  73,912  616,214 

.(m)  1.841.243  592,039  136,710  194, .531  576,461  3,340,984 

.(s)  763,641  127,814  218,244  44,119  287,779  1,441,597 

Vork,  Brooklyn  and  (Tiicago  are  compiled  by  the  Advertising 
•*x»e  citii!«"***"k’'  ^  Chicago,  which  is  recomiz^  by  the  newspaper  imblishers  of 

for  the  Fnii^  their  official  statistical  bureau.  The  figures  for  newspapers  in  these  cities,  prepared 
*»  used  hv  mZi-  D  *^'"''®**^*  Advertising  Record  Company,  follow  the  same  classifications 

as  — “  Records  on  the  other  75  cities  and  are  therefore  comparable.  They  are  designated 
official  _  the  above  tabulations. 


Journal-Courier 

Register . 

Register . 

Timet-Union... 


READING 

.(e)  1,21.3,099  487,529  158,658 

.(s)  202,780  36,02.3  120,2.53 

(m)  1,110,962  201,310  174,525 


Tribune . 

Item . 

Item-Tribune . . , 

Sutei . 

Sutes . 

Times- Picayune 
Times-Picayune. 


RICHMOND 

.(e)  1.526.845  .540.752  192,313 
(m)  848,107  310,047  11.3,519 
.(s)  573,838  100,345  160,488 


News-Leader . . . 
Times- Dispatch 
Times-Dispatch 


ROCHESTER 

(m)  1.317,543  303,607  110,792 
.(s)  400,757  155,296  225.768 
.(e)  1,164,1.56  22,119  49,006 
.(s)  269,458  302,192  143,249 
.(e)  2,116,625  762,496  234,939 


Democrat  ft  Chronicle 
Democrat  ft  Chronicle 

Journal . . 

American . 

Times-Union . 
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DAILY’S  LIQUOR,  SURVEY  SHOWED 
POISONED  BEVERAGES,  CRIME  INCREASE 

Great  Falls  (Mont.)  Tribune  Made  Intensive  Study  of  Situation 
from  All  Angles  in  Series  of  Three  Articles — 

Results  of  Chemical  Tests  Given 


IK  GREAT  FALLS,  Mont.,  situated 
less  than  200  miles  from  the  Cana¬ 
dian  border,  concrete  evidence  as  to  the 
amazing  increase  in  crime,  deaths  from 
alcoholism,  the  prevalence  of  liquor  un¬ 
safe  for  consumption  and  use  of  intoxi¬ 
cants  by  minors  was  presented  before  the 
public  during  the  last  week  by  the  Great 
Falls  Trihwie  following  an  extensive 
survey.  .Analyses  of  liquor  sold  in  Great 
Falls  revealed  that  91  per  cent  was  un¬ 
safe,  dangerous  or  poisonous. 

The  survey,  one  of  the  most  exhaustive 
conducted  in  the  northwest,  covered  a 
periml  of  two  months  and  was  conducted 
by  J.  Edward  Christoflfersen,  Tribune  re¬ 
porter,  with  the  assistance  of  authorities 
and  chemists.  The  results  were  placed 
before  the  public  in  three  articles,  in 
which  l(x:al  conditions  were  supplemented 
by  statistics  relating  to  the  entire 
country. 

Contrary  to  general  expectations  that 
drinkable  liciuor  of  good  quality  would 
be  found  generally  in  a  city,  which  in 
effect  formed  a  portal  from  Canada,  the 
analysis  of  representative  samples  of 
liquor  revealed  that  but  one  sample  out 
of  the  first  11  analyses  was  fit  for  con¬ 
sumption.  Six  samples  were  declared 
unsafe  by  chemists,  three  were  found  to 
contain  dangerous  liquor  and  another  was 
poisonous. 

In  addition  to  aldehydes,  fusel  oil, 
ether,  formalin  and  other  impurities  were 
present  in  all  but  one  sample.  Selection 
of  samples  was  made  from  more  than 
100  bottles  of  liquor,  including  purported 
importations,  which  had  been  seized  by 
officers  and  care  was  taken  to  obtain 
liquor  produced  by  different  distillers  in 
order  to  eliminate  duplication  of  analysis. 

Medical  authorities  were  interviewed 
and  quoted  as  to  the  effects  from  the  use 
of  the  liquor,  the  primary  and  the  ulti¬ 
mate  consequences  of  its  use. 

It  was  asserted  by  chemists  that  the 
bulk  of  the  liquor  analysed  was  such  that 
its  use  “for  a  period  of  four  years  would 
produce  as  many  ill  effects,  both  to  mind 
and  body,  as  the  use  of  four  times  as 
much  go^  whi.sky  for  four  times  as  long 
a  period.” 

Great  Falls,  a  city  of  more  than  40,000 
population,  was  found  to  have  in  excess 
of  .300  speakeasies  operating  and  in  most 
instances  it  was  ascertained  that  the 
operators  were  unaware  of  the  danger¬ 
ous  nature  of  the  liquor  sold. 

Less  than  25  per  cent  of  the  purported 
bonded  liquors  sold  in  Montana,  it  was 
estimated  by  authorities,  were  actually 
imported  and  many  former  favored 
brands  were  being  disposed  of  with  diffi¬ 
culty.  Spurious  liquors  were  placed  in 
replicas  of  the  bottles  of  the  genuine  dis¬ 
tillers  and  forged  labels  and  seals  at¬ 
tached. 

Revision  of  regulations  in  Alberta, 
Canada,  it  was  determined,  was  largely 
responsible  for  the  scarcity  of  good 
liquor  and_  the  principal  ports  of  entry 
were  British  Columbia  and  Saskatche¬ 
wan. 

Following  the  expose  of  liquor,  in¬ 
formation  as  to  the  increase  of  crime  and 
dpths  from  alcoholism  was  placed 
directly  before  the  public.  Arrests  for 
"ll'’*'cation  were  found  to  have  increased 
u  since  1925,  the  increase  in 

'■3te  from  alcoholism  increased 
8TO  per  cent  since  1919  and  the  rising  tide 
of  prohibition^  law  violation  was  found 
to  equal  conditions  in  other  sections  of 
the  nation. 

These  local  statistics  were  supple¬ 
mented  by  national  statistics,  which 
showed  congestion  of  the  co'urts,  the  an¬ 
nual  increases  in  prohibition  law  offenses, 
seizures,  etc.  Information  as  to  the  death 
rate  frorn  alcoholism  was  supplied  by  the 
Metropolitan  Life  Insurance  Company 
and  others. 

The  condition  of  matters  was  further 
fflustrated  by  the  fact  that  the  United 


States  custom  department  seized  approxi¬ 
mately  §180,000  worth  of  liquor  and  auto¬ 
mobiles  on  the  Montana  border  for  the 
fiscal  year  ending  June  30,  1928.  The 
congestion  in  federal  courts  in  the  district 
was  revealed  by  other  data. 

In  a  third  article,  the  Tribune  in¬ 
formed  the  public  as  to  the  extent  liquor 
was  involved  in  juvenile  delinquency.  In 
the  cases  of  71  per  cent  of  all  minor  girls 
charged  with  immorality  over  a  period  of 
four  years,  it  was  found  that  liquor  was 
involved.  The  immorality  cases  showed 
a  marked  increase,  while  the  total  number 
of  minors  investigated  for  delinquency 
varied  but  little. 

The  survey  revealed,  however,  that  in 
but  comparatively  few  instances  did 
operators  of  speakeasies  sell  intoxicants 
to  minors. 

.\n  effort  was  made  to  determine  the 
extent  liquor  was  involved  in  cases  in  the 
state  courts  and  concrete  evidence  was 
found  that  homicides  had  increased  ma¬ 
terially  during  the  last  three  years,  that 
liquor  was  involved  in  several  such  cases 
and  also  in  manslaughter  cases  arising 
out  of  traffic  accidents. 

Every  effort  was  made  by  the  Tribune 
writer  to  place  the  cold  statistics  and 
information  before  the  public  in  an 
impartial  and  unbiased  fashion. 

Immediately  following  publication  of 
the  first  article,  officers  of  the  state 
association  against  the  prohibition  law 
lauded  the  survey  and  declared  that  it 


embodied  and  carried  out  the  principles 
that  their  organization  had  attempted  to 
place  before  the  general  public.  They 
further  asserted  that  the  information 
secured  through  the  survey  was  a  de¬ 
cided  argument  for  modification  or  repeal 
of  the  existing  law. 

Avowed  dry  leaders  contended  that 
the  data  compiled  proved  conclusively  the 
necessity  of  all  law-abiding  citizens 
interesting  themselves  in  a  movement  to 
enforce  the  law  and  that  the  survey  was 
an  argument  in  favor  of  prohibition. 

A  prominent  jurist,  who  presided  at 
trials  of  hundreds  of  prohibition  law 
offenders,  was  interviewed  and  stated 
that  while  absolute  enforcement  of  the 
prohibition  law  was  not  possible  for  a 
generation  or  more,  enforcement  would 
be  made  more  effective  through  surveys 
similar  to  the  one  conducted  by  the 
Tribune. 

The  articles  were  illustrated  with 
photc^raphic  reproductions  of  the  con¬ 
tainers  found  to  contain  spurious  im¬ 
ported  liquors  and  by  photographs  of 
stills  and  other  distilling  apparatus 
seized  by  federal  raiders.  The  opera¬ 
tions  of  the  federal  agents,  it  was 
noted,  were  carried  on  with  renewed 
vigor  following  the  publication  of  the 
analyses  of  liquor  and  crime  and  vital 
statistics. 


TULSA  TRIBUNE  SUED 

The  Tulsa  Trilmne  and  not  the  Tulsa 
IV  or  Id  was  sued  for  §125,000  libel  by 
the  Great  .American  Automobile  Asso¬ 
ciation  of  Phoenix,  Ariz.,  as  was  stated 
in  Editor  &  Publisher,  June  1. 


NICHOLS  GOES  TO  HOLLYWOOD 

iHidley  Xichols,  of  the  Nnv  York 
U'orld,  is  on  a  three  months’  leave  of 
absence,  and  is  writing  “talkie”  sequences 
for  Fox  Films  in  Hollywood,  Cal. 


RADIO  MEN  REJECT  PLAN  TO  EXERT 
ADVERTISING  PRESSURE  ON  DAILIES 

Proposal  to  Demand  Inclusion  of  Trade  Names  in  Programs 
Carried  With  It  Reference  to  Advertising  Being 
Placed  by  Manufacturers 


A  PROPOSAL  that  the  radio  industry 
send  a  statement  to  newspapers 
throughout  the  country  warning  them 
that  the  radio  men,  “who  control  a  con¬ 
siderable  amount  of  advertising  in  news¬ 
papers,”  would  bring  pressure  to  bear  to 
have  trade  names  included  in  radio  pro¬ 
grams  printed  in  the  newspapers  met 
with  considerable  opposition  when  it  was 
presented  at  a  “star  chamber”  session  of 
the  Radio  Manufacturers’  association 
during  its  convention  last  week  in  Chi¬ 
cago.  The  opposition  was  so  strong,  in 
fact,  that  the  statement  was  shelved. 
The  proposal  was  presented  by  Bond 
Geddes,  executive  vice-president  of  the 
Radio  Manufacturers’  Association  and 
formerly  of  the  Washington  bureau  of 
the  Associated  Press. 

It  is  reliably  reported  that  an  official  of 
the  National  Broadcasters’  Association, 
who  was  present  at  the  “star  chamber” 
session,  warned  the  radio  men  that  any 
such  action  would  precipitate  a  fight  with 
the  newspapers  from  which  the  press 
would  emerge  victorious.  He  called  to 
their  attention  the  fact  that  the  American 
press  has  done  more  than  any  other 
agency  to  place  the  radio  industry  on  its 
present  firm  foundation.  Moreover,  he 
said,  a  threat  of  withdrawal  of  advertis¬ 
ing  would  have  little  effect  on  men  in 
charge  of  the  editorial  guidance  of 
American  newspapers;  if  anything,  it 
would  merely  antagonize  them. 

All  that  can  be  expected  of  the  news¬ 
papers,  he  said,  is  that  they  identify  the 
programs  sufficiently  so  that  readers  may 
be  able  to  tell,  from  past  experience, 
whether  or  not  they  care  to  listen  in  on 
the  programs.  When  radio  advertisers 
buy  space  on  the  air,  this  official  told  the 
manufacturers,  they  do  not  at  the  same 
time  buy  space  in  the  editorial  columns 
of  the  newspapers  and  therefore  have  no 
right  to  expect  free  advertising  for  their 
programs. 


If  there  were  a  demand  on  the  part  of 
the  public  for  the  inclusion  of  trade 
names  in  radio  programs  the  newspapers 
would  heed  that  demand,  the  broadcas¬ 
ters’  official  told  the  manufacturers,  but 
such  a  demand  on  the  part  of  the  radio 
men  would  be  futile. 

Companies  sponsoring  radio  programs 
were  cautioned  to  keep  their  advertising 
brief  and  simple,  in  an  address  by  John 
W.  Van  Allen,  legal  counsel  of  the  Radio 
Manufacturers’  Association,  at  the  con¬ 
vention.  When  advertising  appears  in  a 
newspaper,  he  pointed  out,  the  public  has 
the  choice  of  taking  it  or  leaving  it,  but 
when  it’s  on  the  air,  the  public  usually 
leaves  it  unless  it  is  presented  in  brief 
fashion. 

“We  offer  a  caution  to  the  sponsors  of 
radio  programs  in  this  respect,”  he  said. 
“Radio  sponsors  need  listeners  to  be  suc¬ 
cessful.  When  programs  fall  below  the 
standards  set  by  those  whom  you  wish  to 
reach,  a  simple  turn  of  the  dial  deprives 
you  of  an  audience. 

“The  public  has  accepted  sponsors  of 
programs,  but  it  has  not  accepted  sales 
talks  as  sufficiently  entertaining  to  sus¬ 
tain  interest.  The  companies  which 
sponsor  outstanding  programs  of  merit 
will  hold  the  public  only  by  simple  state¬ 
ment  of  products  sold.” 

Mr.  Van  Allen  criticized  the  proposal 
to  make  broadcasters,  by  means  of  legis¬ 
lation,  public  utilities  or  common  car¬ 
riers. 

“We  cannot  conceive  of  the  listening 
public  tolerating  programs  made  up  of  a 
miscellaneous  mass  of  material  produced 
by  the  forced  acceptance  of  any  program 
offered  for  which  the  prescribed  rate  has 
been  paid,  regardless  of  quality,  human 
interest  or  entertainment,”  he  said.  "No 
one  has  yet  been  able  to  convince  the 
public  that  newspapers,  periodicals  and 
magazines  should  be  supervised  by  gov¬ 
ernment  commission.  Radio  broadcast 
comes  rather  in  that  class.” 


TETRICK  RE-ELECTED  BY 
W.  VA.  PUBLISHERS 


Clarksburg  Man  Nam^d  President  for 
Eighth  Term  at  Huntington  Meet¬ 
ing — Associated  Press  Members 
Praise  Cooper 


W.  Guy  Tetrick  was  re-elected  presi¬ 
dent  of  the  West  Virginia  Publishers  and 
Employing  Printers  Association  at  their 
recent  annual  meeting  at  Huntington, 
W.  Va.  Mr.  Tetrick  is  publisher  of  the 
Clarksburg  Telegram.  He  has  served 
seven  terms  as  president  of  the  associa¬ 
tion. 

W.  W.  McCue  of  Huntington,  was 
named  secretary-treasurer  for  his  ninth 
term.  C.  E.  Smith  of  F'airmont,  and 
Donald  L.  Boyd,  of  Wheeling,  were 
chosen  vice-presidents. 

Directors  named  for  the  coming  year 
were:  H.  C.  Ogden,  Wheeling;  J.  H. 
Ixing,  Huntington,  and  H.  1.  Shott,  Blue- 
field,  for  daily  papers:  H.  P.  Dean, 
Wayne;  R.  H.  Prichard,  Weston,  and 
E.  1).  Woodyard,  Spencer,  for  weekly 
papers,  and  Donald  L.  Boyd,  Wheeling; 
E.  S.  Aleshire,  Huntington,  and  C.  D. 
Folland,  Bluefield,  for  the  employing 
printers. 

Delegates  to  the  meeting  and  West 
Virginia  members  of  the  Associated 
Press  were  guests  of  the  Huntington 
Publishing  Company  at  a  banquet.  Dave 
Gideon,  publisher  of  the  llerald-Dis- 
patch,  was  toastmaster,  while  talks  were 
given  by  George  1.  Neal  and  Rev.  T.  S. 
Hamilton,  Huntington;  W.  Guy  Te¬ 
trick,  Clarksburg,  and  J.  H.  Long,  presi¬ 
dent  of  the  Huntington  Publishing  Asso¬ 
ciation. 

A  motion  was  adopted  commending 
Kent  Cooper,  general  manager  of  the  As¬ 
sociated  Press,  for  the  development  of 
the  news  and  feature  services. 


CHANGES  IN  BUFFALO 


Feeban  Transferred  from  Cleveland 
to  New  Scripps-Howard  Paper 

Following  acquisition  of  the  Buffalo 
Times  by  the  Scripps-Howard  News¬ 
papers,  a  universal  copy  desk  has  been 
installed,  with  W.  Nelson  Wilkinson, 
managing  editor,  in  active  charge. 
George  R.  Sibley  has  been  placed  in 
charge  of  local  copy,  with  Ed  Lewis 
acting  city  editor  in  the  absence  of 
Walter  Fix,  who  has  suffered  from  a 
nervous  breakdown  and  will  not  return 
to  active  newspaper  work  for  some  time. 

John  T.  Feehan,  managing  editor  of 
the  Cleveland  Press,  has  been  trans¬ 
ferred  to  the  Times  staff  and  was  suc¬ 
ceeded  in  Cleveland  by  Ned  Doyle,  city 
editor.  Ben  Williamson  succeeds  Doyle. 

Richard  J.  Murray,  formerly  of  the 
Syracuse  Herald,  became  telegraph  edi¬ 
tor  of  the  Times  on  June  10.  Marshal 
Taylor,  former  Times  city  editor,  also 
returned  to  the  staff  on  that  day. 
Leonard  Leake  of  the  Pittsburgh  Sunday 
Press  has  been  named  acting  Sunday 
editor  of  the  Times.  Other  new  staff 
members  are  H.  Arnold  Blom,  formerly 
of  the  Niagara  Falls  Gazette,  local  copy 
desk;  William  Wilber,  rewrite  man; 
Martin  W.  Knight,  formerly  of  the 
Buffalo  Courier,  local  copy  desk;  and 
Anne  Stewart,  women’s  department.  T. 
O.  Thackrey  is  editor  for  the  new 
owners. 


AWARDING  COLLEGE  COURSES 


F.  G.  BonfiU  Foundation  Will  Aid 
100  Young  Men  and  Women 

The  Frederick  G.  Bonfils  Foundation 
for  the  Benefit  of  Mankind,  established 
by  F.  G.  Bonfils,  publisher  of  the  Den- 
ver  Post,  will  give  four-year  college 
courses  to  100  young  men  and  women  of 
the  Rocky  Mountain  region,  it  was  an¬ 
nounced  this  week. 

The  foundation  was  organized  a  year 
ago  by  Mr.  Bonfils. 

Mrs.  Frances  Wayne,  of  Mr.  Bonfils’ 
personal  staff,  is  supervising  the  award¬ 
ing  of  the  scholarships. 


vn  ■ 
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IJ  L.  MARSHALL,  editor  of  the 
Cedar  Rapids  (la.)  Gazette  and 
secretary  of  the  Cedar  Rapids  Gazette 
Company,  is  one  of  the  few  editors  of  the 
day  who  started  in  the  back  room  of  a 
newspaper  plant  and  after  years  of  study 
and  work  came  into  the  editorial  dejtart- 
ment  as  editor  of  his  paper  and  secretary 
of  his  comp.iny. 

Mr.  Marshall,  who  with  J.  L.  Miller, 
president  and  business  manager,  and 
James  Faulkes.  vice-president,  own  the 
Gazette  company,  was  reluctant  to  discuss 
his  career.  In  fact,  he  insisted  that  it 
was  a  stroke  of  luck  which  brought  him 
into  the  editorial  department  of  the  paper 
and  that  in  fact  credit  for  the  pajHir’s 
success  should  go  to  his  business  associ¬ 
ates,  Messrs.  Miller  and  Faulkes. 

But  from  associates  of  the  editor  it 
was  learned  that  it  was  largely  his  busi¬ 
ness  acumen  which  guided  tlie  paper  to 
its  present  position  as  one  of  Iowa's  in¬ 
fluential  and  best  paying  dailies. 

“There  is  no  secret  about  running  a 
paying  daily  newspaper,.”  said  .Mr. 
Marshall.  “In  fact  profits  and  suc¬ 
cess  in  general  come  almost  auto¬ 
matically  for  the  editor  who  will 
give  his  readers  plenty  of  good  clean 
news,  a  good  side  line  of  features  and 
in  the  meantime  keeps  his  own  conscience 
clear. 

“Newspapers  are  in  a  way  public  utili¬ 
ties.  The  public  considers  them  .suen,  and 
so  it  is  up  to  the  editors  to  gain  the  gwid- 
wiil  of  the  people. 

“Therefore  about  all  that  is  necessary 
is  a  wholesome  sanity  in  selecting  news, 
editorial  policies  and  methods  of  better¬ 
ing  one’s  publication,” 

.\s  a  demonstration  of  how  these  poli¬ 
cies  are  carried  out  in  the  Gazette,  Mr. 
Marshall  points  with  pride  to  the  service 
which  the  paper  gives  its  readers. 

It  carries  the  reports  of  the  Associated 
Press,  United  Press  and  International 
News  Service  besides  carrying  materird 
from  six  feature  serv'ces. 

While  sensitive  to  the  evils  of  making 
personal  attacks  on  politicians  the  Gazette 
always  takes  a  strong  position  in  local, 
county  and  .state  politics.  Party  lines  are 
cast  aside  and  the  paper  backs  the  man 
whose  policies  will  benefit  Cedar  Rapids 
and  its  citizens. 

Editor  Mar. shall  loves  a  good  newspa¬ 
per  battle  and  if  he  thinks  that  what  he 
is  fighting  for  will  do  his  community 
some  good,  there  is  no  end  to  his  efforts. 

He  declares  that  if  a  newspaper  <s 
properly  published  competition  from 
nearby  cities  will  have  little  effect. 

Cedar  Rapids  is  located  about  midway 
between  Des  Moines  and  Chicago.  The 
city  is  classed  both  in  Des  Moines  and 
Chicago  territory.  And  most  editors, 
similarly  situated,  will  tell  you  that  com¬ 
petition  from  the.se  two  cities  is  the  kecn- 
e.st  kind  of  competition. 

“We  give  our  readers  coverage  on  as 
much  national  news  as  our  competitors 
and  besides  cover  the  local  field  thor¬ 
oughly,”  .said  Mr.  Marshall. 

Each  department  of  the  Gazette  is  a 
little  newspaper  of  its  own.  The  paper 
has  a  farm  ^itor  who  does  nothing  but 
cover  farm  news.  The  Gazette  farm  page 
is  one  of  the  most  thorough  in  the  west 
and  it  is  the  means  of  keeping  many  a 
subscriber  and  attracts  many  an  adver¬ 
tisement.  The  farm  editor  travels  the 
year  round  and  visits  every  farm  in  Ga¬ 
zette  territory  and  obtains  stories  or  pic¬ 
tures  of  numerous  farmers. 

The  woman’s  page,  sport  page,  etc.,  are 
all  intensely  developed. 

Another  strong  feature  of  the  Gazette 
is  its  editorial  page.  Much  time  and 
money  is  devoted  to  this  section  and  as  ;• 
result  the  Gazette  has  built  up  quit'  a 
following  even  outside  of  Cedar  Rapids 
territory. 

Mr.  Marshall  has  two  sons,  Vern,  man¬ 
aging  editor  of  the  Gazette,  and  C.  R. 
Mar.shall,  who  owns  an  engraving  plant 
in  Cedar  Rapids.  Vern  is  a  bosom  friend 
of  President  Hoover’s  and  last  spring 


result  the  news  columns  of  the  paper 
suffer.” 

Mr.  Marshall  scoffs  at  the  theory  that 
the  radio  is  injuring  newspaper  advei- 
tising.  “If  anything,  radio  helps  a  news- 
paper  and  we  give  radio  and  radio  pro¬ 
grams  a  fair  amount  of  space,”  he  de¬ 
clares.  “In  fact  we  use  the  radio  to  pro- 
mr  le  our  own  paper.” 

While  many  publishers  are  complaining 
that  the  want  ad  business  has  fallen  off 
considerably  in  the  last  few  years,  the 
Gazette  has  increased  its  linage  consid¬ 
erably. 

“Even  a  city  the  size  of  Ceda-  Rapids 
offers  an  excellent  field  for  developing  a 
classified  following,”  Mr.  Marshall  .said. 

“For  a  long  time  we  sort  of  neglected 
intensive  work  in  this  field,  bu:  a  feu 
years  ago  we  commenced  to  realize  the 
possibilities  and  the  results  have  even 
boon  surprising  to  ourselves.  We  h.ive 
eihicated  our  readers  to  advertise  any¬ 
thing  that  is  fit  for  sale.  We  do  consid¬ 
erable  testimonial  advertising,  get  these 
advertisements  by  personal  solicitation 
and  use  our  news  csilumns  to  get  copy, 

“.As  for  the  opportunity  to  render  one's 
community  a  real  service  and  besides 
have  a  pleasant  and  i;rofitable  hu-iness,  1 
don’t  believe  there  is  anytliing  quite  as 
nice  as  a  newspaper  in  a  city  of  from  30 
to  bO  thousand  population,”  Mr.  Mar¬ 
shal;  declared. 

There  are  innumerable  opportunities 
for  service,  the  work  is  of  the  most  en¬ 
joyable  kind  and  if  the  pajier  is  run 
properly  and  service  is  given  to  the 
readers  it  is  one  of  the  surest  and  best 
money  makers  in  its  community.” 


DAILY  FOLLOWED  SHRINERS 


Toledo  News-Bee  Issued  Special 
Editions  for  Home  Delegation 

Special  editions  of  the  Toledo  (0.) 
PJezL's-Pee  greeted  3.S0  members  of  Ze- 
nobia  Shrine  of  Toledo,  on  their  way  to 
and  from  the  national  shrine  convention 
in  Los  Angeles.  By  co-operation  of  four 
other  Scripps-Howard  newspapers  the 
News-Bee  presented  seven  daily  editions 
in  all. 

The  first  was  in  El  Paso,  where  the 
News-Bee  was  printed  in  the  F.l  Paso 
Post  office.  The  f ront  page  contained  a 
picture  of  the  Shriners  leaving  Toledo, 
Ed  Kelsey’s  daily  column,  “Shake,”  and 
a  dozen  or  so  local  Toledo  stories,  sent 
by  overhead  wire. 

The  stunt  was  repeated  during  the 
Shriners’  four-day  stay  in  I^s  .Angeles, 
the  San  Diego  Sun  co-operating.  In 
San  Francisco  the  News  produced  the 
special  Toleelo  edition  and  in  Colorado 
Springs,  on  the  return  trip,  papers  were 
sent  from  the  Rocky  Mountain  Newsoi- 
fice  in  Denver. 

In  each  case  Toledo  News-Bee  mast¬ 
head  and  makeup  were  used  in  these  spe¬ 
cial  editions.  Ernest  Wilson  of  the 
News-Bee  circulation  department  was  a 
member  of  the  drum  corps  in  the  Shrine 
party. 


H.  L.  MARSHALL 
EMilor,  Cedar  Rapids  (la.) 
Gazette 


'specially  drawn  for  Editor  &  Publisher  by  Seymour  Marcus. 


STAFF  WELCOMES  NEW  M.  E. 


H.  T.  Saylor  of  Philadelphia  Record 
Honored  at  Dinner 

Harry  T.  Saylor,  formerly  of  the  Caai- 
den  Courier,  recently  appointed  managint 
editor  of  the  Philadelphia  Record,  was 
the  guest  of  honor  at  a  get-together  bw- 
quet,  tendered  the  editorial,  art  and 
photographic  staff  of  the  Record  recently 
by  David  Stern,  publisher,  in  the  nestafr 
rant  on  the  top  floor  of  the  Record  build¬ 
ing.  Among  the  speakers  were  Jb- 
Stern,  Mr.  Saylor,  J.  Omansky,  busings 
manager,  and  “Jack”  Raper,  columnist 
of  the  Cleveland  Press. 

Mr.  Saylor  succeeds  George  Shot  as 
managing  editor. 


Editor  &  Publisher  The  Fourth  Estate  for  June  15,  1929 


To  fi^hat  Newspaper  Does 
This  Definition 
Emphatically  Apply  f 

Honorable  g^ald  p.  nye,  United 

States  Senator  from  North  Dakota,  read  into  the 
Congressional  Record  on  Monday,  May  27,  1929, 
an  address  on  “Newspapers  and  the  Public,”  by 
William  H.  McMasters,  in  which  he  said: 


^^Here  is  my  definition  of  a  real  news¬ 
paper:  An  independently  owned  medi¬ 
um,  giving  unbiased  news  to  its  readers, 
honest  in  its  editorial  opinions,  support¬ 
ed  by  clean  advertising,  and  doing  its 
best  to  be  fair  to  the  public  as  a  whole  A 


SILK  ASSOCIATION  PLANS  PUBUCITY 
ATTACK  ON  SUNDAY  NEWSPAPERS 


Already  plans  are  under  way  to  me¬ 
morialize  the  forthcoming  research  pro¬ 
jects  into  a  library — “Contributions  to 
Journalism” — for  publication  in  1932,  in 
celebration  of  the  completion  of  the 
second  decade  of  the  School’s  establish¬ 
ment  under  the  Pulitzer  $2,000,000  fund. 


ADDRESSES  GRADUATES 


Trailer  rr  •  ix.  may  OT 

Speaks  at  Willamette  University 

“News,  The  Great  Incentive,”  was  tk 
subject  of  the  commencement  addrta 
delivered  to  the  senior  class  of  Will^ 

_  _  e  1 1  e  Universih 

0%’ 


Activities  of  Other  Space-Grabbers  Reported  in  Latest  Bul¬ 
letin  by  Andrew  Ford,  Head  of  N.  Y.  Publishers*  Bureau, 
Formed  to  Fight  Press  Agent  Drive  on  News  Columns 


COVERED  OWN  GRADUATION 


Another  free  publicity  drive  for  electric  light  companies. 

space  in  the  newspapers,  particularly  variably  is  sent  to  the 
in  the  Saturday  and  Sunday  magazine  editors, 
sections,  is  contemplatea  liy  the  Silk  Flamingo  Art  &  Adver 

Association  of  America,  according  to  the  for  the  Russell  Parachut 
latest  bulletin  issued  by  .\ndrew  Ford,  Huber’s  Parachute  Silk, 
head  of  the  bureau  formed  recently  by  Lennen  &  Mitchell 
the  New  York  City  Publishers  Associa-  W  ater  Oil  Company, 
tion  to  fight  free  publicity.  The  F'.  I.  UuPont  de  Nem 

material  to  be  sent  out  will  not  include  Tontine  window  shades 
reference  to  any  particular  kind  of  silk  woman  s  page  editors, 
but  to  stress  the  word  "silk”  throughout  How  Mr.  F'ord  is  c’net 
the  articles.  This  drive  is  evidently  an  of  free  publicity  is  reve; 
effort  to  stem  the  tide  of  popularity  of  lowing  note  which  conclu 
the  rayon  products  and  the  linen  and  “Warnings  from  this 
cotton  goods  revival.  The  J.  Weaker  sent  out  on  May  7  and  , 

Thompson  Company  will  handle  the  mg  the  activities  of  Pr< 
free  publicity.  f*"*^*^  publicity  field. 

The  Clock  Manufacturers  Association  New  York  morning  news 
of  America  is  sending  out  appeals  to  printed  a  sjory,  \vith  an 
editors  ^^r  free  publicity  on  the  home  “  °  ^ 

service  pages  for  different  types  of  clocks 
most  appropriate  for  each  room  in  the 
home.  'The  Association  has  published  a 
booklet  entitled  “Clocks  in  the  Modern 
Home”  which  is  being  sent  to  editors 
with  the  announcement :  “We  would 
appreciate  it  if  you  would  mentifin  the 
publication  of  this  book  in  your  column, 
as  well  as  retain  the  book  in  a  reference 
file  to  assist  in  answering  future  in¬ 
quiries  from  your  siibscriliers.” 

Business  Features  Inc.,  of  .s55  Fifth 
Avenue,  New  York  City,  are  sending  out 
“Stories  of  Business  Romances”  in  matrix 
form  in  an  effort  to  obtain  fri-e  publicity 
for  a  variety  of  mamitacturing  concerns. 

Gne  of  the  latest  stories  exploits  the 
New  England  Shoe  I'actory  of  Frank 
Melville.  Jr.  It  is  a  clever  intervi^ 
and  includes  advice  to  the  youth  of  the 
land  (HI  how  to  become  striking  suc¬ 
cesses  in  the  business  world.  No  charge 
is  made  for  story  aiul  cut. 

'  “How  To  Be  W’ell  Dressed  ( )ii  $72.” 
is  one  of  the  titles  of  stories  sent  out 
by  the  Inter-Ocean  .Syndicate.  They  are 
in  the  iiiterc.st  of  the  Celanese  Corixira- 
tion  of  America. 

“Ymi  .ire  rarryiiiK  a  Firestone  iiews- 
l>a|»er  a<tv'ertisiiig  cainiaiKn.  and  _  the  ad 
entitled  ‘Chamtiions’  will  apiiear  in  yonr 
newspaper,  and  we  felt  you  would  apiwe- 
ciate  having  the  enclosed  information  to 
inciude  in  your  news  cohnnns  on  the 
(laiue  date." 

The  foregoing  is  the  bait  for  free 
puhlicity  for  the  Firestone  Tire  and 
Rublxr  Company. 

Sanitary  Cigar  Factories  with  Alfred 
W,  McCann,  pure  fiKxl  expert,  engaged 
as  advisor  is  the  latest  announcement 
from  Ivdward  L.  Bernays.  free  publicity 
expert  for  the  .\merican  Cigar  Company 
and  the  Cremo  Cigar.  The  advance 
“News”  recites  that: 

“Cigar  manufacturers  ad(»pt  new 
scientific  method  of  manufacture  to 
fight  mouth  infection. 

“Cigar  making  to  undergo  nvxlifica- 
tion  to  agree  with  Dr.  Charles  Mayo’s 
dictum  on  source  of  infectious  diseases. 

“Seven  million  dollars  siient  to  de¬ 
velop  process  of  manufacture  to  make 
five  cent  cigar  pure  fixKl  product. 

“.Mfred  McCann,  nationally  known 
pure  food  expert,  engaged  as  advisor.” 

.Advance  free  publicity  matter  may  be 
expected  from  the  following; 

Sweeney  &  James  of  Cleveland,  O. 
for  the  Jordan  Motor  Car  Company. 

N.  W.  Ayer  &  Son  for  the  Trans¬ 
continental  .Air  Transport  and  Tri- 
Motored  Ford  Planes. 

World  Wide  Advertising  Corporation  _ ,  _  _  _  _ ... 

for  the  Gray  Line  Motor  “rours  between  probabilities,  study  in  first  page  make-up 
New  A’ork  and  Montreal.  spelling  tests  and  word  definition  test's. 

Household  Refrigeration  News  Service  The  journalistic  research  is  viewed  as 
for  the  N^onal  Asswiation  of  Ice  In-  ^  httinp:  memorial  to  the  twenty-fifth 
dustnes.  This  will  he  a  fight  against  anniversary  year  of  the  birth  of  Joseph 
the  hriRidaire  and  other  electrical  ice  Pulitzer’s  idea  of  a  School  of  Journal- 
making  contrivances  for  the  home.  ^  jsm,  as  expressed  in  his  famous  mani- 
Julius  Kayser  &  Co.  of  New  \ork  festo  in  the  North  American  Rezneze, 
for  the  Kay ser  underwear.  Hr.  Cunliffe,  who  has  just  sailed  for 

Electric  devices  for  heating.  c(X)king,  England  in  an  extension  survey  of  the 
washing,  ironing,  etc.,  by  the  various  school’s  influence,  notes  that  Joseph 
electric  fixture  companies  are  being  ex-  Pulitzer’s  plans  for  the  school  included 
ploited  extensively  for  the  benefit  of  activity  in  research. 


Columbia  Students  Reported  Cere¬ 
monies  for  N.  Y.  Dailies 

.Assigned  to  cover  their  own  gradua¬ 
tion,  three  students  at  the  Columbia 
.SchcH>l  of  Journalism,  Prescott  F. 
Dennett,  Wayne  \\’.  Parrish  and 
Will  C.  Weng,  last  week  went  with 
pencil  and  paper,  but  capless  and  gown- 
less,  to  Columbia’s  commencement  exer¬ 
cises.  They  were  excused  from  partici¬ 
pation  so  that  they  might  report  the 
ceremonies  fully  for  the  papers  for  which 
they  are  Columbia  correspondents,  Den¬ 
nett  for  the  Nctv  York  World,  Parrish 
for  the  Herald  Tribune,  and  Weng  for 
the  Xezv  York  Times. 

Dennett  and  Weng,  winners  of  Pul¬ 
itzer  travelling  scholarships  this  year, 
will  leave  scmhi  for  Europe.  .All  three 
received  the  Baclielor  of  Literature 
degree  this  week. 


.Advertising 
Before  becoo. 
ing  city  advertis¬ 
ing  manager  Ur 
May  was  execu¬ 
tive  news  editor  under  the  late  Edgar  B 
I’iper,  for  many  years  editor  of  the  Ore¬ 
gonian.  Prior  to  the  world  war.  May 
was  assistant  city  editor  of  the  Oregot 
ion,  having  gone  to  that  paper  from  tk 
financial  eelitorship  of  the  Spokm 
(Wash.)  Spokesman- Revicu’.  Previous 
connections  were  as  city  editor  of  tk 
/■iirf/o  (N.D.)  .Wti'.r.  and  reporter  n 
the  Minneapolis  Tribune  and  Tern 
FAULKNER  WRITES  NOVEL  //<"''<’  V/rrr. 

Leonard  P'aulkiier,  assistant  citv  edi- 

t(>r  of  the  Xezv  York  pAeninf]  ’’-•st.  i.-,  CHANGES  PAGE  SIZE 

the  author  of  a  detective  novel,  ".Murder  The  Carlisle  (Pa.)  Sentinel  recmiiy 
on  IJioadway,”  which  has  been  ac  'epa'd  changed  from  a  7  column  to  an  8  cnlaiB 
for  publication.  Mr.  Faulkner  has  page,  with  a  slight  increase  in  the  tagt 
w  ritten  short  stories  previously.  depth.  J.  A'aiice  Thompson  is  maiiagr 


Waltex  W.  R.  May 


COLUMBIA  TO  SURVEY 
JOURNALISM  IN  U.  S. 


The  Des  Moines  Sunday  Register 
is  the  ONLY  Sunday  newspaper 
published  in  the  central  two- 
thirds  of  Iowa,  including  a  pop¬ 
ulation  of  1,250,000. 


The  Des  Moines  Register 
and  Tribune 


A  metropolitan  Sunday  newspaper 
with  over  185,000  net  paid  circu¬ 
lation  at  lOc  per  copy. 


le  PittsburgBi 

HAS  MORE  ^ 
TO  SELL 
THAN  MERE 
CIRCULATION 
FIGURES  i 


One  of  the  most  disastrous  fires  in  the  history  of 
Pittsburgh  was  raging  in  the  plant  of  a  gasoline 
refining  company. 

Firemen,  unmindful  of  personal  danger,  were  bat¬ 
tling  the  heart  of  the  blaze  atop  a  giant  tank  filled 
with  flaming  oil.  Without  warning,  the  tank 
collapsed.  Seven  firemen  were  drowned  in  the 
blazing  fluid. 


the  families  until  the  children  are  old  enough  to 
be  assured  comfortable  maintenance. 


Hours  later,  companions  of  the  seven  who  would 
no  longer  serve  their  city  returned  to  the  engine 
houses,  saddened,  but  accepting  the  tragedy  as 
simply  another  phase  of  their  day’s  work. 


The  Pittsburgh  Press  recognizes  a  vital  sense  of 
responsibility  to  the  community  it  has  loyally 
served  for  45  years.  It  tries  to  be  a  good  neighbor. 
Pursuing  a  course  of  honest  independence  .  .  . 
liberal  without  being  radical ...  representing  its 
readers  rather  than  any  party,  group  or  interest. 
The  Press  is  proud  of  the  responsiveness  of  its 
readers — a  responsiveness  that  reflects  and  has 
always  reflected  the  confidence  Press  readers 
have  in  their  newspaper. 


Quiet  investigation  revealed  to  the  editor  of  The 
Press  that  each  of  the  seven  left  behind  large  fami¬ 
lies  of  dependents,  including  four  or  five  children. 


The  Press  immediately  launched  a  campaign  to 
obtain  funds  so  those  left  behind  would  not  suffer 
because  seven  city  employees  bravely  sacrificed 
themselves  in  answering  a  call  of  duty. 


And  when  a  newspaper  consistently  renders  in¬ 
dividual  service  to  its  community  .  .  .  when  a 
newspaper  is  administered  by  men  familiar 
through  long  association  with  local  conditions 
and  ambitions  .  .  .  when  a  newspaper  can  point 
to  and  feel  a  pride  in  reader  loyalty  and  respon¬ 
siveness  ...  as  The  Press  does  . . .  then,  and  then 
only  can  that  newspaper  sell  to  buyers  of  adver¬ 
tising  space  a  measure  of  productiveness  that  can¬ 
not  be  even  approximated  by  cold  circulation 
figures. 


The  campaign  lasted  barely  a  week,  appeals  being 
made  exclusively  through  the  columns  of  The 
Pittsburgh  Press.  At  the  close  of  the  campaign, 
$43,000  had  been  contributed  by  Press  readers. 


A  trust  fund  was  established  and  administrators 
named.  The  fund  was  apportioned  according  to 
the  needs  of  the  dependents  and  is  still  being  ad¬ 
ministered  on  a  weekly  payment  basis,  protecting 
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MANY  TIMELY  SUBJECTS  ON  PROGRAM 
OF  CLASSIFIED  AD  MANAGERS 

O.  S.  Powell,  of  Federal  Reserve  Bank,  to  Speak  at  Opening 
Session  at  Louisville  June  24 — Sub jects'Cover Wide  Range, 
Shop  Talks  Featuring  the  Tenth  Annual  Session 


ONE  of  the  most  important  sessions 
of  the  tenth  annual  convention  of  the 
Association  of  Newspaper  Classified  Ad- 
vertisiiiR  Mana¬ 


gers,  to  Ije  hehl 
in  Louisville,  Ky.. 
June  '24  to  27, 
will  l)e  that  of 
the  ojH-ning  day 
w  h  e  n  O.  S. 
Powell,  of  the 
Fe-deral  Reserve 
Bank  of  Minne- 
afxjlis,  will  s()eak 
on  "Business  and 
Economic  Condi¬ 
tions  of  the 
Country  as  Ke- 
J.  A.  Finnekan  rtected  in  C  lassi- 

fie*d  Linage.' 

This  session  also  has  as  speakers  Har¬ 
old  L.  Goldman,  of  the  -Vrie  York  Sun, 
whose  topic  is  "Classifietl  Management,’’ 
■and  J.  S.  Wright,  of  the  Toronto  Globe, 
who  will  speak  on  "Controlling  Tele¬ 
phone  Sales  Costs.” 

The  sessions  will  Ik*  all  held  at  the 
Hotel  Kentucky.  The  convention  will  be 
called  to  order  in  the  moniing  of  June 
24  by  J.  A.  F  inneran,  of  the  .Vcu’  )  ork 
Timtes,  president  of  the  ass(K'iation,  after 
which  Walter  Distelhorst.  president  of 
the  Advertising  Club  of  Louisville,  will 
welcome  the  delegates. 

The  program  of  the  convention  ar¬ 
ranged  by  O.  S.  Wespe,  of  the  Louis- 
tnlte  Courier- Journal,  follows: 

10:30  A.  M. :  Censorship  committee, 
C.  C.  Armstrong,  chairman,  Minncaf>otis 
TrUmne.  Keorganization  of  constitution, 
Charles  Hardin,  chairman,  Columbus 
Dispatch.  Agency  committee,  Charles 
W.  Nax,  chairman,  St.  Louis  Globe 
Dcmiocrat.  Sales  manual  committee, 
Charles  Winters,  chairman,  Chicago 
Daily  News.  Legislative  committee,  J. 
A.  Finneran,  chairman,  the  New  York 
Times. 

11 :30  A.  M. — Appointment  of  commit¬ 
tees. 

12:30  P.  M.— Luncheon,  Hotel  Ken¬ 
tucky.  The  guest  of  honor  will  lie  (jov- 
emor  Flem  D.  Sampson,  of  Kentucky, 
who  will  address  the  convention  on  “Can 
Truth  In  Advertising  Be  Obtained 
Through  .  Legislation?”  Judge  K.  W. 
Ilingham  publisher  of  the  Ixiuisville 
Courier-Journal,  will  address  the  mem¬ 
bers  on  a  “Publisher’s  \'iew  of  .Advertis¬ 
ing  Censorship.”  "What  the  News- 
taper  Management  Expects  of  Its  Classi¬ 
fied  Advertising  Maiiiiger”  will  be  dis¬ 
cussed  by  S.  C.  Speer,  business  manager 
of  tlie  Toledo  (O.)  lllnde. 

2:00  P.  M. — “Classified  Management,” 
by  Harold  L.  Goldman,  the  New  York 
Sun.  “Business  and  L>onomic  Condi¬ 
tions  of  the  Country  as  Reflected  in 
Classified  Advertising  Linage,”  by  O.  S. 
Powell,  Federal  Reserve  Bank  of  Minne¬ 
apolis,  Minn.  “Controlling  Telephone 
Sales  Costs,”  by  J.  S.  Wright,  Toronto 
Glove. 

3:00  P.  M. — C.  L.  I'erkins.  Clneago 
Herald  fr  Examiner,  chairman.  (O  How 
advertising  rates  should  be  determined ; 
i2)  How  to  make  iiji  a  rate  card; 
Contract  forms  (bulk,  linageJ  ;  (4)  How 


short  rating  of  contract  adverti.sers 
should  lie  taken  care  of ;  (5)  Local  and 
foreign  advertising  rates;  (6)  Should  a 
separate  rate  be  made  for  cash  business 
to  encourage  “over  the  counter”  business  ? 

Tlksu.w,  JrxE  25 — L.srge  Newspaper 
Group  Program 

9:U0  A.  M. — “How  Increased  Linage 
Can  Be  Obtained  Through  Maximum 
(Cooperation  Between  (Jutside  Sales 
Staffs  and  Telephone  Staffs  on  the  Fol¬ 
lowing  Classifications  :”  ( 1 )  Real  Es¬ 

tate,  by  Henry  G.  Barringer.  Pittsburgh 
Press;  (2)  .Automobiles,  by  \\ .  O. 
Boyd,  I^os  Angeles  Examiner;  (3) 
Apartments,  Furnished  Rooms,  Boarders, 
C  ountry  Board,  by  W.  O.  Fowler,  Buf- 
ialo  P.veninii  News-,  (4)  Employment, 
by  .A.  R.  Koehler.  Chicago  Tribune. 

12:30  P.  M. — Luncheon. 

2  :fl0  P.  M. — "How  Increased  Linage 
Can  Be  Obtained  Through  Maximum 
C<K)peration  Between  Outside  Sales 
Staffs  and  Telephone  Staffs  on  the  Fol¬ 
lowing  Classifications :”  Continued.  (5) 
Miscellaneous,  by  J.  J.  Tierney,  .Spokane, 
Spokesman-Hez'ie^i’:  (a)  Births,  deaths, 
memorians,  etc. ;  (b)  Merchandise,  poul¬ 
try,  live  stock;  (6)  Specials,  by  George 
Ff»ster,  Pittsburgh  Sun-Telegraph. 

Questions:  (1)  What  can  lie  done  to 
overcome  the  growing  dislike  on  the  part 
f)f  advertisers  for  telephone  selling,  due 
to  the  fact  that  it  is  being  used  bv  so 
many  concerns  in  different  lines  of  busi¬ 
ness?  (2)  Can  the  average  telephone 
solicitor  get  more  advertisements  lie- 
tween  6  P.  M.  and  8:30  P.  M.,  than  dur¬ 
ing  any  other  two  and  one-half  hour  pe¬ 
riod  during  the  day?  (3)  What  is  the 
niimlKr  of  accounts  that  can  profitably 
l>e  handlerl  bv  street  men  and  telephone 
solicitors?  (4)  What  is  the  best  bonus 
plan  for  telephone  solicitors? 

TuESP.tY,  June  25.  Smai.i,  Newspaper 
Group  Programs 

Rcty  E.  Ballou,  J^eoria  Star,  general 
chairman. 

‘t  :(K)  .A.  M. — Selling  Classifie<l  -Adver¬ 
tising,  by  Chester  E.  Hutchins,  Savannah 
.Xezvs,  chairiTum. 

1.  Developing  Telephone  and  Street 
Sales,  (a I  Expirations — leads  from  com¬ 
petitive  papers,  service  to  regular  adver¬ 
tisers;  directory  lists:  special  campaigns 
and  pages;  records,  (b)  Counter  Sales 
— methods  used  to  increase  lines  and  in¬ 
sertions — developing  voluntary  business. 

2.  Credits  and  Collections:  Routine 
and  detail  of  billing  accounts — (a)  Meth- 
•  kIs  of  charging  ads.  (b)  Best  time  to 
send  out  invoices. 

3.  Most  effective  collection  metho<ls. 
(a I  P.v  mail,  (bj  By  collector. 

4.  Adiustmenfs ;  (a)  Procedure  after 
advertiser  refuses  to  pav  len*itimate  bill, 
ibl  Is  credit  reestablished  after  bill  is 
tiaid  bv  suit  or  other  forcible  methods  of 
collection  ’ 

5.  Prrtmotion :  Classified  page  boxes 
and  streamers,  front  page  boxes,  disolav 
ads.  direct  bv  mail,  billboards,  novelties, 
tiublicity  helps.  Under  what  conditions 
should  promotion  be  directed  to  readers 
exclusively?  -  -  .Advertisers  exclusively  — 
Both  advertisers  and  readers? 


To  Adrerlinerit ;  The  Charlotte  Observer  leads  in  rireulation  ALL 
newspapers.  IVIoming  and  Evening,  in  the  states  of  North  and 
South  Carolina.  It  is  the  largest  newspaper  between  Rirhmond  and 
Atlanta  and  Washington  and  Birmingham.  The  Observer  occupies  , 
the  unique  position  of  being  the  only  morning  newspaper  in 
AMERICA  publishiMi  in  a  eitv  less  than  100.000  population  having  | 
a  circulation  in  excess  of  49,000  daily  and  more  than  51,000  Sun-  / 
day.  The  Observer  leads  all  newspapers.  Inith  Morning  and  Evening,  , 
in  the  two  stales,  in  volume  of  advertising  carried  each  year.  • 

W^t  €lmilatte  ©bserDc^cl 

<’H.4RI,OTTE.  X.  C.  | 

Curtis  B.  Johnson.  Publisher  ' 


2 :00  P.  M. — Arrangement  of  Classified 
.Advertising  Pages,  by  Dean  J.  Wilhelm, 
South  Bend  News-Times,  chairman. 

Proper  typographical  arrangement;  (a) 
Alphabetical  arrangement;  (b)  Arrange¬ 
ment  according  to  major  classification 
groups;  (c)  Use  of  index. 

3:00  P.  M. — Typography,  (a)  Best 
size  and  styles  of  type  to  be  used  in  classi¬ 
fied;  (b)  Should  column  rules  be  brok¬ 
en?  (c)  Should  cuts  lie  permitted?  (d) 
Should  cartoons  be  placed  on  classified 
pages?  (e)  Is  it  best  to  place  advertise¬ 
ments  for  promotion  on  classified  adver¬ 
tising  pages? 

4  :()0  P.  M. — Discussion  of  all  ques¬ 
tions  relative  to  the  problems  of  news¬ 
papers  with  less  than  50,000  circulation, 
not  included  in  program. 

Wednesday,  June  26 

9:00  A.  M. — Proper  Organization  and 
Supervision  of  the  Telephone  Room,  by 
Harry  (Jwaltncy.  Milwaukee  Journal, 
chairman,  (a)  Number  of  solicitors  and 
ad-takers  to  each  supervisor,  (b)  Do 
men  or  women  make  the  best  telephone 
suiiervisors  ?  (c)  AA'hat  is  a  fair  trial  em¬ 
ployment  period  for  a  telephone  solicitor 
to  qualify?  (d)  Telephone  equipment, 
(e)  Training,  leads  and  supervision. 

11:(X)  A.  M. — Proper  Organization  of 
the  Classified  Department  Office  Force, 
by  C.  C.  Armstrong,  Minneapolis, 
Tribune,  chairman.  (a)  What  record 
should  be  made  of  copy  before  it  is  sent 
to  the  composing  rcKim?  (b)  Should 
credit  be  checked  from  lists  in  the  classi¬ 
fied  department  or  sent  to  the  credit  de¬ 
partment?  (c)  Should  adjustments  lie 
entrusted  to  the  charge  of  the  classified 
advertisir.g  manager? 

2  :(X)  P.  M. — Bookkeeping  and  Credits, 
by  Charles  W.  Nax,  St.  I.ouis  Globe- 
Demoerat,  chairman,  (a)  What  terms 
should  be  extended  to  transient  adver¬ 
tisers?  (b)  Should  collectors  be  sent  on 
date  of  expiration  of  order?  (c)  How 
long  should  accounts  be  carried  before 
placing  them  on  objectionable  list?  (d) 
Should  salesmen  contacting  an  account 
endeavor  to  obtain  collection  before  ac¬ 


count  is  placed  with  attorney  for  colltr. 
tion?  (e)  What  verification  should!* 
made  of  time  orders? 

Thursday,  June  27 
9:(X)  A.  M. — Proper  Handling  of  JJt. 
chanical  Problems,  by  James  McGoym 
Brooklyn  Daily  Eagle,  chairman,  (j) 
Determination  of  proper  closing  tim^ 
(b)  Should  styles  that  slow  down  pro. ; 
duction  be  forbidden?  (c)  Should  dit 
play  classified  and  agate  be  run  together) 
(d)  Other  mechanical  difficulties. 

11:(X)  A.  M. — Discussions  and  votia 
on  reports  of  the  committees.  ™ 

2 :()()  P.  M. — Election  of  officers. 

3 :30  P.  M . — Aw  ard  for  the  best  sp^ 
cial  classified  advertising  page  published 
from  June  1928  to  June  1929.  .A»-ard 
for  the  best  page  of  classified  advertisia 
promotion  published  from  June  1928  h 
June  1929. 

AKERS  LEAVES  GAZETTE 

Former  Editor  of  Arizona  Daily 
Planning  New  Enterprise 

Bryan  .Akers,  formerly  ed'tor  oi  the 
1‘hoeni.v  (Ariz.)  Evening  Ga::cttc.  re¬ 
signed  from  that  newspaper,  and  is  for¬ 
mulating  plans  for  another  enterprise, 
the  nature  of  which  is  not  made  public. 

Control  of  the  Gazette  passed  .April 
18,  1929,  into  the  hands  of.  Marco  Mor¬ 
row,  N.  L.  Taylor  and  associates.  .At  the 
time  of  the  sale  it  was  annoni'ctd  that  the 
holdings  of  Bryan  Akers  and  John  .Akers 
were  not  affected  by  the  change. 


PAYS  TRIBUTE  IN  BOOKLET 

An  attractive  booklet,  entitled  “A 
Newspaper  With  a  Personality,”  has  re 
cently  been  issued  by  the  Ottawa  Jounui 
as  a  tribute  from  his  associates  to  P.  D 
Ross,  publisher,  who  is  at  present  in 
Europe.  The  booklet  contains  an  appre¬ 
ciation  of  Mr.  Ross  and  the  second  part 
of  it  is  given  over  to  the  story  of  “The 
New  Ottawa.” 


Vw 
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«r  ITTLE  stories”  that  big 
-■-/  city  editors  might  scoff 
at  are  always  vitally  interest¬ 
ing  to  people  living  in  the 
smaller  cities  where  these  st(5- 
ries  take  place.  These  people 
want  to  know  what  their  neigh¬ 
bors  are  doing,  what’s  taking 
place  in  the  city  and  what’s 
happening  in  near-by  communi¬ 
ties,  even  though  these  events 
may  seem  trivial  to  an  outsider. 


.  little  stories 

tthat  win 
genuine 
reader 
Qw  interest 


All  editors  of  Lee  Syndicate 
Newspapers  know  the  keen  in¬ 
terest  that  people  have  in  local 
news  and  that’s  why  every  city 
served  by  a  Lee  Syndicate 
Newspaper  is  daily  scoured  for 
local  news  items  and  why  every 
Lee  Newspaper  abounds  in 
“little  stories”  of  local  color. 

In  seven  of  the  eight  cities 
served  by  the  Lee  Syndicate, 
there  are  no  other  daily  news¬ 
papers.  The  total  circulation 
of  the  Lee  Syndicate  News- 
paprts  is  132,126  as  compared 
to  27,066  circulation  claimed  by 
all  local  daily  competition.  And 
the  coverage  afforded  by  this 
chain  of  newspapers  is  avail¬ 
able  at  a  rate  of  only  52  cents. 


THE  LEE  SYNDICATE 

DAVENPORT,  IOWA 
Coverage  —  Plus  Responsiveness 


Davenport,  Iowa,  Times 
Davenport,  Iowa,  Demo¬ 
crat 

Madison,  Wisconsin, 
Sfafe  Journal 


La  Crosse,  Wisconsin 
Tribune 

Ottumwa,  Iowa,  Courier 
Mason  City,  Iowa, 
Globe-Gazette 


Muscatine,  Iowa, 
Journal 

Hannibal,  Missouri, 

Courier-Post 
Kewanee,  Illinois,  Sfflr- 
Courier 


CONE,  ROTHENBURG  &  NOEE,  Inc.,  10  East  40th  Street,  New  York 
Foreign  Advertising  Representatives 
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die  seventh  da 
reveals  the  value  of 
the  other  six  ^  - 


Find  a  newspaper  that  holds  its 
readers  seven  days  a  week,  and 
obviously  you  have  found  home  strength. 

By  this  token,  there’s  a  situation  in 
Boston  that  can’t  be  overlooked  by  any 
advertiser  who  aims  to  strike  home. 

Three  Boston  newspapers  carry  the 
bulk  of  the  advertising.  On  Sunday,  in 
the  Metropolitan  district,  one  of  these 
loses  a  third  of  its  week-day  readers. 
Another  loses  nearly  two-thirds.  The 
Globe  alone  holds  its  week-day  audience 
practically  intact  on  Sunday,  thus  proving 
itself  the  established,  dependable  home 
paper  of  Boston. 

Cold  reasoning.^  Cold  as  ice  —  and 
just  as  clear. 

If  it  seems  inconclusive,  consider  the 
advertising  experience  and  present  pro¬ 
gram  of  Boston  merchants,  whose  busi¬ 
ness  depends  on  reaching  the  home  .  .  . 
They  are  placing  more  advertising  in  the 
Globe,  seven  days  a  week,  than  anywhere 
else.  The  department  stores  not  only  use 
as  much  space  in  the  Sunday  Globe  as  in 
the  next  three  papers  combined,  but  48% 
more  space  in  theGlobe,  seven  days 
a  week,  than  in  the  second  paper. 


following  suit.  With  due  regard  for 
A.  B.  C.,  they  are  also  keeping  in  mind 
this  X  Y  Z  of  proven  home  strength. 

The  globe  built  up  home  appeal 
from  the  very  beginning.  Its  pres¬ 
ent  widely  popular  Household  Depart¬ 
ment  grew  out  of  the  first  woman’s 
page  in  American  journalism,  estab¬ 
lished  by  the  Globe  35  years  ago.  Its 
local  news  has  always  been  the  most 
complete  in  this  self-contained  com¬ 
munity.  Its  school  news  keeps  to  the 
forefront.  Its  religious  news  covers  all 
denominations.  Its  sport  pages  are  read 
throughout  New  England  and  quoted 
throughout  the  country.  And  it  gives 
Boston’s  substantial  business  men  the 
news  that  business  men  want. 

Moreover,  the  Globe  always  has  been 
free  from  bias  in  politics. 

OF  course  you  can  "reach”  many  Bos¬ 
ton  homes  without  the  Globe.  But 
to  do  a  real  home  selling  job  in  this  trad¬ 
ing  area,  where  average  family  wealth  is 
$9000,  the  Globe  is  essential. 

All  the  facts  are  contained  in 
our  booklet,  "Boston — Fourth 


Many  national  advertisers  are 


Market.”  Write  for  a  free  copy. 


The  Boston  Globe 
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NEWSPAPERS  EXCLUSIVELY  CARRYING 
MESSAGE  OF  SOUTHERN  CLAY 

This  Sectional  Trade  Association  Has  Used  Newspapers  for 
Nearly  Three  Years  Because  They  Go  Directly  to 
Those  the  Advertisers  Desire  to  Reach 

By  RUEL  McDonald 


For  advertisiii};  that  hits  the  sjxtt,  use 
newspapers.  That  is  tlie  ji<?neral  pol¬ 
icy  that  guided  the  Southern  Clay  l*rod- 
luts  Association,  with  headquarters  in 

TAfV  Spt'inq- 
The  ^uUdinff ^dterud 
^^he  Sou'^^ST— 


Souther»t~}Aade  BRICK 

Thcre*t  ao  finer  brick,  in  color,  texture  and  qualitr.  than  that 
produced  richt  here  ta  the  Southeaat.  And  hccauaeit  is  produced 
loc^y.  priooa  of  brick  here  are  lower  than  anywhere  dec  in  the 
Unit^  StMcw  **Low  coei*  will  be  an  cHiteundinc  reaaon  for 
the  preference  lor  brick  in  ihia  ycar'a  aprinc  buildiitf  profram. 
Be  rure  to  inveaticaie  this  important  factor  li  you're  planninc 
CO  build  or  remodel. 

Southern  Clay 
Products  Association 

400  mmoAi>wAV^/.^<aw\  AaACOM»OA. 


uUSeTTE/f^mdiA'SrkA  andTik 


Maii  Coupon  Today 

StH'THUtM  dAt  PnOOtXTS  ASSN..  / 


Type  of  copy  being  used  to  promote 
building  niateriul 

Macon,  Ga.,  in  placing  its  advertising 
program  during  the  past  two  and  one- 
half  years.  During  that  peri(Kl  this  pro¬ 
gressive  trade  association  has  used  news¬ 
papers  exclusively  for  conveying  its  sales 
message  to  the  home  hihiders  of  South¬ 
eastern  United  States. 

"We  concentrated  mxm  newspapers 
pretty  soon  after  we  inaugurated  our 
co-operative  advertising  campaign  three 
years  ago,”  explained  W.  (j.  I.asseter, 
secretary-manager  of  the  .\ssociation, 
“because  we  found  tliat  we  were  able  to 
control  the  distribution  of  our  advertis¬ 
ing.  By  using  newspapers,  wc  realized 
that  we  knew  exactly  the  territory  we 
were  covering.  In  other  words,  wc  felt 
that  since  we  exjK-cted  every  dollar  of 
onr  publicity  fund  to  produce  its  maxi¬ 
mum  results,  we  ought  to  know  just  who 
wc  were  to  reach  with  our  advertising 
message  and  just  where  they  lived. 

"Furthermore,  our  Association  be¬ 
lieves  that  tho-c  who  contribute  to  the 
promotion  of  the  campaign  should  receive 
iK’iiefit  in  proportion  to  their  help  in  mak¬ 
ing  the  advertising  possible,  f'lnly  by  the 
use  of  newspapers  can  wc  he  certain  that 
the  advertising  will  Itc  distributed  in  the 
same  proportion  to  the  receipts  paid  in 
by  members  to  cover  the  cost  of  the  ad¬ 
vertising.  By  our  present  plan,  we  can 
distribute  the  expenditure  right  hack 
where  it  came  from,  in  practically  the 
exact  proportion  to  the  way  it  came  in 
to  us.” 

The  .Association  as'-es.ses  its  members 
on  the  basis  of  their  net  shipments  of  the 
pnxlucts  advertised,  thus  automatically 
guaranteeing  that  each  mcml)er  pays  for 
the  a<U-ertisitig  in  d’rcct  i)roportion  to  the 
size  of  his  business.  .Assuming  that  the 
increased  business  as  a  result  of  the 
campaign  will  l>e  distributed  about 
equally,  on  a  percentage  basis,  among  all 


manufacturers  belonging  to  the  .Associa¬ 
tion,  each  will  derive  benefit  from  the 
advertising  in  the  same  proportion  to  his 
contribution  to  its  welfare. 

Assessments  are  made  monthly,  based 
upon  net  shipments  of  members  during 
tile  month  just  closed. 

The  .Association  places  three  advertise¬ 
ments  per  month  in  its  list  of  .Southeast¬ 
ern  newspapers,  each  piece  of  copy 
Iieing  exceptionally  well  illustrated.  Kach 
is  two  columns  wide  and  runs  about  ten 
indies  high. 

Practically  every  advertisement  con¬ 
tains  a  reply  coupon,  giving  a  direct 
check  on  every  piece  of  copy  appearing 
in  local  papers.  The  fact  that  the  As¬ 
sociation  has  continued  to  use  the  same 
medium  for  more  than  two  and  one-half 
years,  in  spite  of  the  fact  that  coupon 
copy  has  lieen  published  almost  continu¬ 
ously,  is  significent. 

The  Association  orders  several  linri' 
dred  reprints  of  each  newspajier  adver¬ 
tisement  and  uses  them  as  envelope  stuf- 
fers  with  all  routine  correspondence  and 
to  send  to  dealers  for  like  distribution 
to  their  customers. 

Incidentally,  here  arises  another  point 
in  favor  of  local  newspapers  as  the  en- 
clusive  medium  for  carrying  the  story 
of  Southeastern  brick  and  tile.  It  is 
possible,  through  this  one  medium,  to 
reach  Ixitli  building  material  dealers  and 
their  customers — home  owners  and  pros¬ 
pects. 

"b'vcryonc  reads  the  newspapers,”  Mr. 
Lasseter  points  out.  “While  we  are  tell¬ 
ing  the  prospective  home  builder  to  use 
brick  and  tile  in  his  construction,  the 
hiiildiiig  material  dealer  the  man  who 
handles  our  merchandise  lietween  factory 
and  consumer — is  listening  in.  \\  hen  he 
reads  continually  our  messages  to  the 
consumers,  he  is  sold  along  with  the  con¬ 
sumer  and  not  only  is  willing  to  stock 
onr  go<Hls  but  help  us  to  push  them.  And 
the  architect  and  contractor  are  listening 
in  too;  and  as  we  sell  the  potential  con¬ 
sumer.  and  the  dealer,  we  are  .selling 
these  influential  factors  as  well.” 

One  of  the  most  common  problems  in 
handling  co-o|)erative  advertising  cam¬ 
paigns,  the  history  of  that  form  of  pub¬ 
licity  shows,  is  satisfying  all  contribut¬ 
ing  meml)crs  of  the  advertising  “pool.” 
Because  of  their  varied  locations  and  in¬ 
terests.  it  is  difficult  to  select  a  medium 
that  pleases  one  without  displeasing  an¬ 
other.  NewspajK-rs  minimize  this  com¬ 
mon  problem  by  enabling  the  .Association 
to  concentrate  its  advertising  right  in  the 
territory  of  its  niemhcrs  and  to  exclude 
it  frf>m  territory  not  covered  by  mem- 
l)ers.  Xot  only  is  it  possible  to  pacify 
nieml>ers.  but  the  medium  eliminates 
waste  circulation. 


_ 2  9  7,6  4  9 

wa.s  the  average  net  paid  daily 
circulation  of  The  Baltimore  Sun 
(morning  and  evening  issues)  for 
the  month  of 

May,  1929 

—  the  LARGEST  CIRCULA¬ 
TION  in  the  HISTORY  of  THE 
SUNPAPERS.  The  average  net 
paid  circulation  of  THE  SUN¬ 
DAY  SUN  per  Sunday  for  May, 
1929,  was  195,004. 

Everything  in  Baltimore 
Revolves  Around 

THE  SUN 

Morning  Evening  Sunday 


Another  point  found  favorable  by  the 
Southern  Products  Association,  Mr.  Las¬ 
seter  points  out,  is  the  ability  of  the  ad¬ 
vertising  .staff  to  utilize  local  and  sec¬ 
tional  interest  to  lend  greater  significance 
to  copy.  By  using  newspapers,  it  is  p<js- 
sible  to  write  copy  that  has  a  special  ap¬ 
peal  to  citizens  of  the  specific  territory  in 
which  it  appears.  That  obviously  is  im- 
IKtssihle  where  the  same  copy  covers  all 
or  a  large  part  of  the  country. 

Each  of  the  advertisements  of  the 
Southern  Clay  Products  Association  car¬ 
ries  the  names  and  addresses  of  all  the 
memlKTS  of  the  organization,  enabling 
readers  of  local  papers  to  become  famil¬ 
iar  with  their  local  manufacturer  who  is 
taking  part  in  the  educational  campaign. 
Tlte  plan  also  enables  dealers  to  know  at 
a  glance  of  any  advertisement  what 
manufacturers  in  his  vicinity  are  mem- 
Ih-ts  of  the  Association  and  contributing 
to  the  promotion  of  the  drive ;  and  know¬ 
ing  that,  to  get  in  contact  with  them  for 
merchandise. 

"Hut  of  the  various  advantages  found 
ill  concentrating  our  advertising  in 
newspapers,”  Mr.  Lasseter  concludes, 
“perhaps  the  outstanding  one  is  in  the 
ability  of  this  medium  to  make  it  pos¬ 
sible  for  us  to  distribute  the  advertising 
approjiriation  right  hack  into  the  various 
manufacturer  territories  in  almost  ex¬ 
actly  the  same  proportion  to  tlie  way  it 
came  in  to  us.  The  ability  to  do  this 
has  been  a  vital  factor  in  keeping  our 
members  satisfied  with  the  handling  of 
the  advertising.” 

ADDS  WEEKLY  SECTION 

The  Philadelphia  Record  last  week 
launcheil  an  eight  page  section  devoted 
to  the  interests  of  the  Upper  Darby  sec¬ 
tion  of  Delaware  County.  The  edition 
is  issued  on  Friday  morning,  and  while  it 
is  now  a  section  of  the  Friday  morning 
Record,  it  is  considereil  probable  that 
eventually  it  may  be  issued  as  an  inde¬ 
pendent  weekly. 

Irving  Fagan,  formerly  state  editor  of 
the  Record  has  been  placed  in  charge  of 
the  .section. 


N.  E.  CIRCULATORS  TO  MEET  | 

Sight-Seeing  Trip*  Planned  in 

nection  With  July  Convention  ■ 

The  New  England  Association  of  Cir-B 
culation  Managers  will  hold  its  sumnitrB 
convention  in  New  Bedford,  Mass.,  Joi, 

17  and  18  witli  the  New  Bedford  Hoti  — 
as  headquarters.  Following  the  openiotB 
session  W  ednesday  niorniiig,  July  i;B 
which  will  continue  until  1  p.  m.,  lunck-B 
eon  will  be  served  at  Bridgeholn*  f 
Padanaram.  A  visit  will  tluii  be  paid  let 
the  Round  Hills  Estate  at  .South  Dan  B 
mouth  of  Col.  Edward  H.  R.  Green, s«B 
of  the  famous  Hetty  Green,  where  tlt|i 
visitors  will  inspect  the  wlialing  barlj 
Charles  W  .  Morgan,  under  the  directkiL 
of  Capt.  George  Ered  Tilton.  ■ 

The  next  point  to  he  visited  will  t^B 
Onset  where  dinner  will  he  served  iB 
Ronald’s  Inn.  The  party  will  then  go  it  ■ 
the  Cape  Cod  Canal  and  return  to  .Vnf 
Bedford  later  in  the  evening.  On  Thuri.[_ 
day  morning,  the  party  will  leave  on  tie  ■ 
new  steamer  of  the  New  Bedford-Mar  B 
tha’s  Vineyard  Line,  the  Naudion,  foriB 
trip  to  Oak  Bluffs  where  a  lius  will  tala  B 
the  members  to  Gay  Head.  .A  lobstrB 
dinner  will  be  served  at  Gay  Head.  J 

Included  in  the  program  arc  the  thmf 
business  sessions,  Wednesday  morning  ai. 
New  Bedford,  on  the  steamer  to  Oal  ' 
Bluffs  Thursday  forenoon  and  again  n 
the  steamer  on  the  return  trip.  .Anvw 
the  ciKjperating  papers  making  the  prrt  . 
gram  possible  are  the  Fall  River  (Mass  ' 
Herald  Xczi’s,  Nezv  Bedford  (MasO 
Times.  Tauitlon  (Mass.)  Gazelle,  Sn 
Bedford  .Standard-Mercury  and  tl» 
Woousoeket  (R.  1.)  Call. 


NEW  STORY  STRIP  I 

“The  .Adventures  of  .Aimee”  having  a;  i 
its  central  character  a  French  peasarf 
girl  is  a  new  story  strip  obtained  hi 
Ledger  Syndicate.  It  is  dr.iwn  by  .\larl 
Dailey  and  the  balloons  are  by  L  Ll 
Henson,  Jr.  I 


There’s  Real  Value 
To  Your  Satisfaction 
When  You  Use  Wood  Dry  Mats 

1^  OLLARS  saved  in  time,  material 
^  and  a  better  printed  paper,  pile  up 
more  easily  for  the  publishers  who  have 
learned  the  excess  merit  in  Wood  Dry 
Mats. 


FLONG  CORPORATION 

STIU.WATE.R.  N.Y. 


Moistening 

Equipment 


WOOD 
Dior  - 
MATS 

ALWAYS  WifOnuT 


Cork  and  Felt 
Molding  Blanketi 


No.  64  Portinf  Poeiv 
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El  Paso 

P  C 

S  T 

LEADS  THE  El 

[ELD 

In  circulation,  the  El  Paso  POST  is  the  dominant  newspaper  in  El  Paso. 

POST 

HERALD  TIMES 

(evening) 

(evening)  (morning) 

City  circulation . 

.  14,818 

9,664  7,691 

City  and  Suburban . 

.  21,473 

17,837  11,579 

TOTAL  . 

.  21,840 

19,189  12,246 

More  than  98%  of  POST  circulation  is  concentrated  in 

the  market. 

In  local  display  advertising,  the  POST  is  the  dominant  newspaper 

of  El  Paso.  Media 

Records  figures,  first  quarter  of  1929. 

Advertisers  will  be  interested  ii 

1  the  following  figures 

1  which  include  only  a  few  of  the  many  classifications  in  which  the 

El  Paso  POST  has 

leadership. 

POST 

HERALD  TIMES 

-LOCAL  DISPLAY . 

.  710,602 

667,247  298,910 

Drug  Stores . 

.  31,036 

10,148  1,757 

Grocers . 

.  75,031 

17,025  855 

Radio . 

.  1,192 

853  870 

Toilet  Goods . 

.  3,469 

1,888  934 

Clothing  Stores  . 

.  55,268 

35,886  11,222 

iet 


El  PasoSPOST 

A  SCRIPPS  -  HOWARD  NEWSPAPER 

^’ATIONAL  ADVERTISING  DEPARTMENT.  STUART  S.  SCHUYLER,  DIRECTOR,  230  PARK  AVENUE, 
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HIRES  MODERNIZES  ITS  PRODUCT  AND 
ADVERTISING  FOR  1929  DRIVE 


Free  Sampling  Campaign  Placed  in  Dailies  in  Test  Cities  by 
Beverage  Company — Nutrition  Value  of  Product 
Stressed — Health  Pictures  Illustrate  Copy 


By  HAMMOND  EDWARD  FRANKLIN 

A  WHIRLWIND  free  sampling  cam-  “Note  to  Hires  dealer:  Mail  this  cou- 
^  paign,  through  full-page  newspaper  p^m  to  us  promptly.  It  will  be  redeemed 
advertising,  will  be  followed  by  large-  at  its  cash  value,  5c.  In  redeeming  this 
space  copy  with  out-of-the-ordinary  coupon,  the  dealer  certifies  he  has  served 


invite  everyone 

in  Alleiilown  and  vicinity  to  Irv  our  I 
new  offering  at  iny  ex[)ense 


FREE 

a  glass  of  new  Hires 

at  all  soda  fountains 
or  from  Hires  Barrels 
with  the  compliments 
of  Mr.  Hires.  Just  pre¬ 
sent  coujKjn  Itelow. 


Pleasure  plus  Profection 


Now.  after  50  yean  of  irma((  thr  Kmmaa  people,  we  aaaoaaer 
s  very  impoctaai  iaycOTea»ai  ia  Hifcw 

<ieely  rrseairh  ha*  fonad  a  <rar  to  add  \'ilMun  B  and  CokiaB  la 
Htw*  two  prmoe*  beakh  merit-  m  omdera  bfe. 


H«ca  is  mmr  than  a  deliooa*  brwnfe. 
It  ia  mmr  thaa  a  loaic  dnak.  For  50 
y«an  thr  Him  foranda  of  16  plaat 
jaioM  froa  foots,  herbs,  bariu  aad  her- 
has  ipvr  it  a  har  flavor  aad  aa  iavi||- 
otaiiai:  cCm  No«  a  tktrd  qoalitr  is 
aaMoaced:  it  is  aotntkNis  Hires  bow 
aapphro  areded  Viiaaiin  B  aad  Gddiuk 
lnrfia|t  IB  thr  avrrapr  dm.  ihr  raaar  of 

fatigai  .ai  p  . . attl-aulnunn.pnoc 

A^ion,  «M.  Now  thr  aew  Hm  i*  a 
protertive.  rartertive  druik — hot  aot  a 
Bedsnar.  Nnrdwri  itmalaiaani  hahit 
faraHBC  draft  Dnak  3  fiiasM  ^  Hwrf 
daily  aad  fdraty  of otim  fluid.  <NI*et 
thr  diflrimrir*  of  thr  a«m^  btoI  of 
whtir  Wend,  awot,  potator*  aad  other 
•ver-rooked.  dr-vilaaiaited.  de- 
■iaPTabaril  fooda  Hire*  bnaf^  yoa 
pkaMte  ploa  prnteetioa,  all  lor  Sc 
To  ptwteP  yoanolf  fma  uaiiatmo*  hr 
arelo  for  ‘HmT.  Uoa'l  ask  for 
*1taot  Beer*'. 


bo  Hiiea— ahravf  oppetmof  Md  vitahuai  —  aow  offer*  a  third 
advaataitr:  It'*  aatritMas. 

It  was  ay  father'*  aabtuoti.  aad  it  a  the  aadntioo  of  ay  brother* 
aad  «y«^.  to  pvc  the  people  the  haeat  bnerape  whi^  caa  he 
rrestrdaad  tok^d  aodrTniBrd.a»ar«  meaidm  rrvroJ  arw  ways 


Example  of  localized  newspaper  copy  being  placed  by  Hires  in  test  cities 
with  “free  drink”  coupon  attached 


health  appeal  for  Hires  Root  Beer  this 
summer. 

“I  invite  everyone  in  Allentown  and 
vicinity  to  try  our  new  offering  at  my 
expense,”  is  the  headline  in  the  oi)cning 
advertisement.  “FREE,  a  glass  of  new 
Hires  at  all  soda  fountains  or  from  Hires 
Barrels  with  the  compliments  of  Mr. 
Hires.  Just  present  coup<iii  below,”  a 
statement  at  the  top  of  the  page  in  a  box 
explains.  A  photograph  of  C  harles  E. 
Hires,  Jr.,  president  of  the  Charles  E. 
Hires  Company,  Philadelphia,  Pa.,  is  fol¬ 
lowed  by  a  statement  announcing  that 
through  research  a  new  way  has  been 
found  to  add  Vitamin  B  and  Calcium  to 
Hires. 

The  copy  develops  the  thought  that 
Hires  is  more  than  delicious  and  invigor¬ 
ating,  it  is  actually  nutritious  in  that  it 
supplies  certain  elements  which  ordinary 
diets  lack.  The  Hires  root  beer  of  192*) 
is  featured  as  the  pure  product  which  for 
50  years  has  been  a  favorite,  but  which 
has  been  modernized  by  recent  scientific 
studies. 

The  Hires  1929  “model”  in  beverages 
is  called  “New  Hires,  The  I’lus  Bever¬ 
age — Nourishing — Appetizing — Invigorat¬ 
ing,  all  for  5c.”  The  public  is  told  to 
ask  for  Hires,  not  simply  root  beer. 

A  coupon  with  the  following  wording 
appears  in  the  bottom  of  the  page  at  the 
ri^t: 

‘XjOod  FOR  One  5c  Gl.^s.s  of  Hires  at 
Any  Soda  Fountain  or  from 
Any  Hires  Barrei. 

“Ask  for  Hires.  Do  not  ask  for  ‘root 
beer.’  You  get  the  genuine 
if  you  ask  for  HIRES. 


in  exchange  for  it  one  glass  of  genuine 
Hires.  Just  mail  it  to  the  Charles  FL. 
Hires  Company,  Philadelphia.” 

The  dealer  and  consumer  are  not  re¬ 
quested  to  sign  each  coupon. 

"It  is  a  bit  loo  early  to  determine  the 
effectiveness  of  this  campaign,”  says 
John  R.  Mintcn,  advertising  manager  of 
the  Charles  K.  Hires  Company.  “How¬ 
ever,  from  the  numl)er  of  coupons  that 
have  been  clipped  from  newspapers  and 
presented  to  tbe  dealers  for  a  glass  of 
Hires  free  in  several  test  cities,  we  have 


This  Is 


Blackie 


He  made  good 
The  Acid  Test  of  any  ap¬ 
peal  is  in  Definite  Response. 
Blackie  is  bringing  in  an  aver¬ 
age  of  1  letter  to  every  26  papers 
circulated.  .  .  .  Not  just  1  out 
of  26  readers  but  1  out  of  26 
Total  Circulation! 

Just  added  to  the  list: 

THE  BUFFALO  TIMES 


Current  News  Features 

Washington,  D.  C. 


every  reason  to  believe  that  this  appeal 
and  effort  will  be  successful.” 

A  feature  of  the  remaining  advertise¬ 
ments  of  the  series  consists  of  posed 
photographs  by  New  York  athletes  who 
represent  famous  statues,  all  typifying 
health  and  vigor.  For  instance,  in  an¬ 
other  full  page  advertisement,  Lawrence 
Stone  of  New  York  City  is  shown  as 
"The  Discus  Thrower,”  the  famous 
statue  ill  the  British  Museum  in  London. 

Other  photographs  include:  Miss  Elsie 
Larkin  of  New  York  City  as  the  statue 
"Venus  Genetrix”  in  the  Louvre,  Paris; 
Edwin  Tate  as  “Hermes  resting,”  fam¬ 
ous  statue  in  the  Museum  of  Naples, 
Italy;  George  S.  Young  of  New  York 
City  as  "The  Driller,”  a  well  known 
statue  by  Charles  Henry  Niehaus  at 
Titusville,  Pa. ;  the  “Borhese  Wtirrior,” 
statue  in  the  Louvre,  Paris,  posed  by 
Franklin  Jones  of  New  York  City;  G. 
R.  Reed  of  New  York  City  as  “The 
Sprinter,”  a  classic  Greek  attitude  found 
in  various  statues;  Jackson  Hinton  as 
“The  Thinker,”  by  Rodin,  in  the  Par¬ 
thenon  at  Paris;  and  Merle  Edson  as  a 
warrior  in  the  painting,  “The  Sabines,” 
by  Louis  David  (1799)  hung  in  the 
Louvre  of  Paris. 

Some  of  the  headings  give  an  idea  as 
to  how  the  copy  is  put  over: 

“Most  delicious,  most  invigorating ; 
YES — and  now  most  healthful  beverage — ■ 
iiiE  NEW  Hire.s.” 

“Wonderful  discovery  reveals  way  to 
bring  X'itamin  B  to  you  in  delicious  bev¬ 
erage.” 

"Drink  Hires  for  plcasure—of  course 
— but  also  get  tw'o  added  advantages.” 

“Now  in  a  pleasure  drink  a  third  and 
added  virtue.” 

"Now  for  the  first  time  Vitamin  B  of¬ 
fered  in  a  delicious  beverage.” 

“  most  delicious  drink,’  millions 
agtec.  ‘and  so  invigorating’.” 

“.Now  a  wonderful  new  way  to  get 
healthful  benefits  from  this  delicious 
drink.’’ 

The  Hires  Company  is  one  of  the  old¬ 
est  and  steadiest  advertisers  among  mak¬ 
ers  of  beverages.  Its  root  beer  is  sold  at 
soda  fountains  and  from  Hires  barrels. 


The  company  also  sells  extract  for  njt 
ing  root  beer  at  home.  Accordim » 
its  annual  financial  statements,  itsV 
and  earnings  have  been  in  recent 
as  follows : 


Year 

1928 

1927 

1926 

1925 

1924 


Sales 
$3,333,708 
3,296,655 
3,438,775 
Not  available 
Not  available 


IiUctA 
$414, id 

281'. 
47  V 
374;  ■ 


In  addition  to  use  of  newspapers 
root  beer,  the  company  is  carrying  5ia.j 
ble  copy  in  metropolitan  New  Yorkm 
introduce  its  water  coolers  into  officf, 
The  campaign  is  prepared  by  Lord  t{ 
Thomas  and  Logan,  New  York  City. 

The  action  of  the  Charles  E.  Himl 
Company  suggests  that  no  manufact. 
can  rest  on  his  laurels  in  this  rapid  i 
changing  age  of  merchandising.  liji 
product  and  the  advertising  ned  to  in] 
modernized  without  losing  the  solid  vi: 
tucs  on  which  the  company’s  success  hi] 
been  built. 

The  change  of  pace  by  Hires  thiss&i 
son,  if  weather  conditions  prove  favon-i 
ble,  is  expected  to  affect  materially  193  i 
gross  sales  and  net  profits. 


ROSE  GOING  ABROAD 

Norman  S.  Rose,  advertising  manag;-: 
of  the  Christian  Science  Monitor,  k-i 
companied  by  Mrs.  Rose,  will  sail  Jir;j 
19  on  the  Gripsholm,  for  a  three-monfri 
business  and  pleasure  trip  through  Li 
rope.  He  will  visit  the  Monitor’s  adve- 
tising  offices  in  London,  Paris,  Berb.i 
and  Florence,  and  will  make  an  adve 
tising  survey  which  will  include  Swede | 
Norway,  Denmark.  Holland,  Belgiur , 
.Switzerland,  Austria,  Czecho-Slovakii 
Hungary  and  Spain.  ’ 


PRINTING  COLOR  MAGAZINE 

The  Jacksonville  (Fla.)  Titnes-l'm., 
has  inaugurated  three  and  four-colc:' 
work  in  its  new  magazine  section,  whir: 
totals  16  pages,  two  devoted  to  local  i’ 
state  features. 


Every  publisher  will  agree”  that 'his  most  precious 
asset  are  the  eyes  of  his  readers.  Every  effort  used  to 
improve  the  appearance  of  his  paper  is,  therefore,  a 
good  business  investment. 

It  is  on  that  basis  that  we  offer  Certified  Dry  Mats. 
Over  400  publishers  have  demonstrated  to  their  entire 
satisfaction  that  with  Certified  Drjr  Mats  they  are  able 
to  produce  well  printed  papers  day  in  and  day  out. 

Cleanly  and  clearly  printed  papers  create  confidence 
and  goodwill.  The  use  of  Certified  Dry  Mats  assures 
the  publisher  of  a  clean,  legible  paper  and  fortifies  his 
investment  of  thousands  of  dollars  in  equipment. 


To  conserve  your  greatest  asset  we  respectfully  sug¬ 
gest  that  you  supply  your  Stereotype  Department  with 
Certified  Dry  Mats. 


To  compare  is  to  know. 


Certified  Dry  Mat  Corporation 

340  Madison  Avenue  ^  New  York, N.Y. 

FOR  OEPENDABLE  STEREOTYPING ‘USE.  CERTIFIED  DRY  MAT*! 

MADF  IN  IJ.S.A 


IN 

Y 


House  on  Xo.  Main  St.  that  needed  modcrnizinjf. 


MODERNIZING 


widespread  construetion  of  new  houses  and  the 
rapid  developinent  of  new  styles  in  household 
e(|uipment  has  hastened  the  ohsoleseenee  of  old-fash¬ 
ioned  homes.  Owners  are  naturally  not  satisfied  with 
them.  Thousands  of  home 


owners  are  still  living  in 
houses  lacking  modern  sanitary  and  comfort  equip¬ 
ment — where  exterior  appearance  and  interior  ar¬ 
rangement  are  out  of  date. 

Modernizing  is  a  practical  plan  which  brings  these  homes  up  to  date,  which  furnishes  the  owner  the  knowledge  of 
procedure  necessary  to  bring  about  the  conveniences  and  comforts  which  he  desires,  beautifying  his  property  and 
enhancing  its  value. 


The  same  house  modernized. 


In  Hartford  there  are  71,692  families,  of  which  number  29,853  own  their  own  homes.  20,709  of  these  houses 
are  lacking  in  modem  equipment,  facilities  and  appearance  of  the  up  to  date  home  of  today.  Their  construction 
dates  hack  of  1920.  These  20,709  home  owners  plus  the  houses  owned  by  those  who  rent  their  properties,  rep¬ 
resent  a  potential  market  of  more  than  $45,000,000,  that  must  be  spent  for  remodelling  and  refurnishing. 

The  Hartford  Times,  through  the  cooperation  of  local  building  trades  and  those  concerns  that  supply  material  and 
equipment,  develojied,  and  has  been  operating  since  January  1st,  a  comprehensive  modernizing  [irogram.  For  the 
first  three  months  of  1929  over  a  (|uarter  of  a  million  dollars  has  been  spent  by  property  owners  for  this  purpose. 

The  spirit  of  modernizing  spreads  rapidly.  The  Hartford  Times,  reaching  96%  of  all  the  families  in  the  city  is 
spreading  every  Saturday  the  message  of  modernizing.  Every  manufacturer  whose  products 


The 

Magic 

Touch 


Modernizing 


The  Gannett  Newspapers 

ALBANY  EVENING  NEWS  ALBANY  KNICKERBOCKER  PRESS  BROOKLYN  DAILY  EAGLE  ELMIRA  STAR- 
GAZETTE-ADVERTLSER  ELMIRA  SUNDAY  TELEGRAM  ITHACA  JOURNAL-NEWS  MALONE  TELE¬ 
GRAM  NEWBURGH-BEACON  NEWS  OGDENSBURGH  REPUBLICAN  -  JOURNAL  OLEAN 
HERALD  ROCHESTER  DEMOCRAT  &  CHRONICLE  ROCHESTER  TlMES-UNION 
UTICA  OBSERVER-DISPATCH  HARTFORD,  CONN.,  TIMES  PLAINFIELD, 

N.  J.,  COURIER-NEWS 


Pealing  with 
the  IndlTldu- 
allty,  comfort, 
convenience 
and  worth  of 
the  Home. 


The  Hartford 
Times 


J.  P.  McKinney  &  son.  New  York  Office:  19  West  44th  St.  Chicago  Office:  400  N.  Michigan  Ave.  San  Francisco  Office:  Claus  Spreckles  Bldg. 
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MOVES  TO  PROTECT 
SHOPPING  NEWS  NAME 


REWARDS  FOR  DEAD  BANDITS 

F.  G.  Honfils,  publisher  of  the  Denver 
Post,  has  established  awards  of  $100  for 
citizens  who  kill  hold-up  men,  and  $3.) 
for  the  capture  of  a  hoid-up  man  by  a 
citizen.  One  award  in  each  class  was 
paid  this  week. 


OKLAHOMA  EDITORS  NAME  MARTINEAU 
PRESIDENT  AT  GUTHRIE  CONVENTION 


Cleveland  Shopping  News  Charge, 
Infringement  Against  Hollywoo<| 
Shopping  News,  Published  by  the 
Citizen — New  Guide  Enters  Field 


Livestock  News  Publisher  Succeeds  James  Biggerstaff — Two 
Governors  Address  Meeting — Tribute  Paid  to 
John  Golobie’s  Memory 


QUEST  OF  MARKETS 
BRITISH  AD  THEME 


WK.  MARTI. \KAU,  editor  of  the  G.  V 
•  Ok'lahonia  I.h'estock  Seies  of  (jray 
Oklahoma  t  ity,  was  elected  ])resi-  H.  li 
dent  of  the  Oklahoma  Press  .Associa¬ 
tion  at'  its  37th  annual  convention  at 
tiuthrie.  Okla.,  June  7  and  8.  He  suc¬ 
ceeds  James  llijtKerstaff  of  Wagoner, 

Okla.  The  new  i)resident  is  cnuvaiescinn 
in  an  Oklahoma  C  ity  hospital  and  did 
luit  attend  the  convention. 

Martineau  is  a  hirmer  president  of 
the  Oklahoma  City  Rotary  (_'lub.  Wood¬ 
ward  was  chosen  as  the  1'I3()  stunmer 
conventi<in  city  in  a  ballot'  battle  in 
which  Chickaslia  and  Sapulpa  were  the 
other  leadiitR  cities. 

During  the  busy  two  day  session,  the 
iicwsi)aiKTmen  dedicated  a  monument  to 
the  late  John  (iolobie,  pioneer  Okla¬ 
homa  editor  at  (iuthrie,  statesman  and 
outstanding  e.xponent  of  .Americanism ; 
heard  siK’eches  by  Rovernors  of  two 
states  and  other  leadiiiR  state  officials; 
attended  to  business  of  the  association 
and  found  lime  for  enjoyment  of  the 
various  entertainment  features  provided  mercially 
by  tfie  host  city.  ,A  coinmi 

The  proposed  election  on  a  bond  issue  on  his  ] 
to  hasten  the  completion  of  the  Oklahoma  week  to 
State  HiRhway  system  was  endorsed  by  any  objei 
the  adoption  of  a  resolution.  without  i 

ClydeMuchmore,  editor  of  the  Ponen  "I  terl 
City  Xnos,  moved  that  Martineau's  "The  st 
name  l)e  substituted  in  tbe  committee  re-  newspaix 
|K>rt  for  that  of  Nichols.  This  was  done,  as  it  is 
N.  .'A.  Nichols,  editor  of  the  HI  Reno  Job  and 
Atnericon,  was  elected  first  vice-presi-  office  wo 
dent ;  Hutton  Bellah  of  Altus.  second  of  our  f 
vice-president;  L.  M.  Nichols  of  Bris- 


ClaimiiiR  infringement  on  its  tradt 
mark,  the  Lleveland  Shol'i>iiui  .\evs, 
publisher  of  a  chain  of  shoppiiiR  guides 
recently  filed  with  the  Commi^sl(,ner  id 
Patents,  AA'ash.iiRton,  I).  C.,  a  luiticc  oi 
opposition  directed  against  the  lll>ll\l^•„„^ 
(Cal.)  C  iliceii  which  publishes  the 


Fifth  Annual  Convention  of  Adver^ 
tiaing  Association  Opens  June  15  at 
Newcastle,  England  —  Many 
Group  Meetings  Planned 


"The  (Juest  of  Markets”  has  been  se¬ 
lected  as  the  theme  for  the  fifth  annual 
convention  of  the  .Ndvertising  .■Associa¬ 
tion,  Inc..  British  organizat  on,  which 
meets  June  13  at  Newcastle,  England, 
for  a  five-day  meeting. 

Business  .sessions  are  to  1k’  hekl  on 
the  17th  to  the  l'>th,  the  two  previous 
days  being  given  over  to  entertainment 
anil  to  a  visit  to  the  North  ICast  Coast 
Industrial  Exhibit,  which  is  being  held 
concurrently  with  the  convention. 

The  first  day's  sessions  arc  divided  into 
four  groups:  printers.  news])aper  manage¬ 
ment,  industrial  press  and  advertising 
agents  sessions.  The  following  day  eight 
group  mei'tings  will  be  held  :  national  ad¬ 
vertisers.  business  research,  press  repre¬ 
sentatives.  jxister  advertising,  advertising 
display,  direct  mail  advertising,  club  ex¬ 
ecutives  and  sales  managers. 


GENE  HOWE  PROTESTS 
STOCKINGLESS  VOGUE 


Hard  Enough  for  Reporter*  to  Keep 
Their  Mind*  on  Their  Work 
Now,  He  Tells  Girls’  Jobs 
Delegation 


MONROE  TO  HAVE  A.  M.  PAPER 

Publication  of  the  .Unnroc  (l.a.) 
Moniiiin  Post  as  the  morning  edition  of 
the  Monroe  .A'<’7i'.«-.S'/(/r  will  be  started 
about  I  line  24  by  C.  E.  h'aulk,  publisher 
of  the  News-Star,  it  was  announced  this 
week.  The  Post  will  be  a  seven-day 
l)aper  with  four  pages  of  comics  on  Sun- 
dav.  A  full  night  force  will  be  added  to 
the  regular  staff,  Mr.  Faulk  announced. 


CORRECTION 

A  i)ersonal  item  in  a  recent 
Eiiiton  sA  Priti.isHKK  stated 
Poone  (la.)  .A'cttw-Zt’c/’ii/’/.T 
founded  b\  W.  H.  (iallup.  Thi 
correct.  The  newspaper  wa>  e- 
by  S.  G.  Goldthwaite  in  1906. 


$mmo» 


“TRI-STATE  DAYS"  CELEBRATED 

Second  semi-annual  "Tri-State  Hay,’’ 
in  which  .Memphis  merchants  co-o|x'ratc:I, 
were  sixmsored  June  14  and  13  by  the 
Memphis  Connnereial  Appeal  aiid  /;7V- 
nint/  Appeal.  These  dates  marked  the 
opening  of  Memphis'  Municipal  .Airix)rt. 
AVindow  cards,  window  streamer.'.  14 
nights  of  radio  advertising,  10  days’  ad¬ 
vance  ncw.spaper  advertising  and  10  <lays 
advance  newspaper  .stories,  followed  by 
special  editions  on  the  two  days  by  the 
Commercial  .■Apiieal  and  Memphis  Eve¬ 
ning  .Appeal,  marked  the  event. 


ENGLISH  VERSION 


AUSTRALIAN 
VERSION  r 


FRENCH 

VERSION 


SPANS  100  YEARS 

The  Philadelphia  Inquirer  last  week 
observed  its  one  hundredth  anniversary 
by  issuing  a  16  page  roto  tabloid  sec¬ 
tion,  giving  in  intimate  detail  the  his¬ 
tory  of  this  publication. 


The  Comic 
that  “clicks” 
around  the  world 

The  clippings  here  repro¬ 
duced  show  how  the  balloons 
L  are  translated  into  the  native 
)  language  for  the  JAPANESE 
\  and  FRENCH  versions, 

\  “SOMEBODY’S  STENOG” 

)  being  changed  on  the  latter 
}  to  “LOU LOU”;  on  the 
ENGLISH  version  to  “SOME¬ 
BODY’S  TYPIST”  and  on 
AUSTRALIAN  version  to 
“SOMEBODY’S  TYPISTE.” 


^^leveland  Plain  Dealer 


Over  sixty  of  America’s 
great  nationally  operating 
organizations  sell  a  large 
territory  from  Cleve¬ 
land —  and  all  reach  the 
buyers  of  Northern 
Ohio  through  the  Plain 
Dealer  —  Cleveland's 
Master  Salesman. 


JAPANESE 

VERSION 


LEDGER  SYNDICATE 


Preponderate  Preference 

And  What  It  Proves  in  Washington,  D.  C. 

Local  advertisers  know  the  local  market,  its  conditions  and  how 
best  to  cover  it. 

Taken  as  a  convincing  criterion,  the  department  stores  in  the 
National  Capital  used  during  the  year  1928  —  6,601,606  lines  of 
adv  ertising  in  THE  STAR  —  Evening  and  Sunday.  This  is  the 
greatest  volume  of  department  store  advertising  reported  from 
28  metropolitan  cities,  and  proves  two  things  — 

That  Washington  is  an  advertising-reading  community,  in  a 
market  worth  culti\  ating; 

And  that  THE  STAR  alone  is  sufficient  to  cover  this  field  —  for 
these  6,601,606  lines  of  advertising  used  by  the  department  stores 
represent  3,676,959  lines  more  advertising  of  this  class  than  was 
carried  during  the  same  period  by  all  four  of  the  other  Wash¬ 
ington  papers  combined. 

Write  our  Stutistieal  Department  for 
any  information  you  need  regard¬ 
ing  the  Wanliington,  D.  C.,  Market. 

lEupning  ^tar 

With  Sitiidiiy  Mor)iing  Edition 

W  ASHINGTON,  D.  C. 

Chicago  Office: 

J.  E.  Lutz 

Lnke  Michigan  Building 


New  York  Office: 
Dan.  A.  Carroll 
110  E.  42nd  Street 


^3.0O0W,f^- 

:iRCULATION  > 

S6% 

.unduplicated 


p  93,000" 

-i!  CIRCULATION 

66%  , 

,p:?  unouplicatedJ 


\\COVt»SPOKANtAWPTMtSPOm>HteO>)MTRYllKtTllt  SUNSHINE  1 1  h 


TO  MAKE  RUSSIAN  TRIP 

Gilbert  T.  Shilson,  Associated  Pres; 
correspondent  at  Lansing,  Mich.,  iurjj 
named  during  the  past  week  by 
Fred  W.  (ireen  to  head  a  commissioj 
of  five  men  which  will  go  to  Russia  dur¬ 
ing  the  summer  to  locate  the  bodies  oi 
114  Michigan  men  who  died  there  in 
1918  and  1919  while  with  the  “Polar 
Hear"  expedition.  Shilson  was  a  lieu- 
tenant  in  the  339th  Infantry,  85th  Dhi 
sion,  which  unit  was  detailed  to  Xorth 
Russian  service  in  the  vicinity  of  .Arch¬ 
angel.  The  legislature  has  appropriated 
$15,000  for  the  trip. 


“AlR-RlGHTS”  IDEA  A  planning  Berlin  edition 
BOON  TO  CITIES 

mv-r  Herald  to  Issue  Special  Paper 

During  1.  A.  A.  Convention 

Announcement  was  made  last  week  by 
the  AViv  York  Herahi  of  Haris,  Euro¬ 
pean  edition  of  the  A'cie  York  Herald 
Trihiiiic,  of  plans  for  the  iiublication  of 
a  special  daily  Berlin  edition  during  the 
twenty-fifth  annual  convention  of  the 
International  .Advertising  Association  to 
be  held  in  that  city  Aug.  12  to  15. 

'I'his  editi(»n  will  be  jirinted  each  morn¬ 
ing  during  the  convention  and  will  be 


supplemented  later  each  day  by  the  regu¬ 
lar  Haris  edition,  which  will  be  brought 
to  the  convention  city  by  aeroplane.  Be¬ 
sides  convention  news,  the  cd'tion  will 
carry  important  news  from  the  United 
States  and  other  countries,  cabled  direct 
to  Berlin. 


Walter  Strong  Declares  They  Elim¬ 
inate  Obstacles  to  Progress  in 
Talk  Before  Building 
Owners 


BULLARD  AWARDED  DEGREE 

F.  Lauriston  Bullard,  chief  editorial 
writer  of  the  Boslon  Herald  was  given 
the  degree  of  Doctor  of  Laws  at  the 
graduation  exercises  at  the  Rhode  Is¬ 
land  State  College  at  Kingston,  R.  L, 
last  week. 


Through  the  development  of  air  rights 
above  the  railroad  tracks  encircling  the 
central  business  district  of  Chicago,  a 
movement  in  which  the  Chicano  Daily 
Netvs  pioneered  in  the  erection  of  its 
new  home,  to  which  it  moved  last  week 
from  the  old  building  which  has  housed 
it  for  54  years,  Chicago  will  attain  an  in¬ 
dustrial  and  commercial  importance  that 
no  other  city  can  surpass,  in  the  opinion 
of  Walter  A.  Strong,  publi.sher  oi  the 
Daily  News.  Mr.  Strong  told  memlKTs- 
of  the  National  Asscx;iation  of  Building 
Owners  and  Managers  at  their  conven¬ 
tion  in  Montreal  that  the  removal  oi  the 
Daily  News  to  its  new  home  jioints  the 
way  to  a  greater  city  and  marks  the  con¬ 
quest  by  the  city  of  former  liarriers  to 
its  progress. 

‘  The  etforts  of  the  Daily  News  in 
pioneering  the  air  rights  over  railroad 
properties  will  lead  to  other  similar  de- 
veldpnieiits  in  an  area  which  will  almost 
encircle  the  business  section."  Mr.  -Stroir: 
said.  “Naturally  the  new  buiblings  will 
conform  with  mo<lern  standards  of  archi¬ 
tectural  ekcellence.  flesign  and  utility. 
They  will  Ik-  counted  among  the  finest 
buildings  in  the  city  and  In  virtue  of  this 
fact  will  cause  develoiinu-nt  of  contigiiou' 
loop  i»roi)crt\  uii  to  the  standard  set  by 
the  air  rights  buildings.” 

Members  of  tbe  editorial  stall’  of  the 
Daily  News  and  scores  of  alumni  of  the 
editorial  rooms  held  a  wake  in  the  news 
room  of  the  old  building  at  15  North 
Wells  street  when  the  last  edition  Satur¬ 
day.  June  8,  was  sent  to  press.  Daniel  J. 
Sullivan.  Col.  Henry  Barrett  Chamber- 
lain.  John  Seys.  Richard  1).  Hebb  and 
Hugh  Fullerton  were  among  the  ‘‘old 
grads"  who  returned  for  'he  farewell. 
In  addition  telegrams  and  letters  were 
receivetl  fr<ini  Frederick  William  Wile, 
George  .Ade,  and  a  score  of  others  who 
were  unable  to  attend. 

Floral  tributes  and  messages  of  con¬ 
gratulations  poured  in  from  scores  of 
publishers  from  all  parts  fif  the  world 
last  Monday,  June  10.  when  the  Daily 
News  started  publication  in  its  new 
home,  and  hundreds  of  friends  of  the 
paper  paid  their  respects  in  person. 
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COUMTRV’S  ATAHOAN- 


500  ENTRIES  IN  “MUTT”  SHOW 


AND  SPOKANE  COUNTRY  CONDITIONS  ARE  NOW 
THE  BEST  FOR  MANY  YEARS! 


Cash  and  Merchandise  Prize*  Awarded 
by  Memphis  Daily 

The  third  annual  .Mult  show  of  the 
Memphis  liveuiiu/  Appeal  was  held  last 
week  and  between  400  and  .''00  dogs  were 
entererl  bv  Memphis  lioys  and  girls.  The 
Mid-South  Kennel  Club  and  all  play¬ 
grounds  of  Memphis  co-ojierated  in  the 
affair,  which  was  climaxi-d  with  a  big 
downtown  parade  and  a  judging  show  at 
tlie  kennel  club  arena. 

About  20  prizes  were  given.  These  in¬ 
cluded  $.30  in  cash  and  nearly  $2(X)  in 
merchandi.sc,  such  as  dog  collars,  leashes, 
etc.  No  jK'digreed  dog  was  allow  tal  to 
enter. 

Prizes  were  awarded  to  dogs  in  fol¬ 
lowing  classifications;  Ugliest,  best  plain 
dog,  handsomest,  best  cared  for.  largest, 
smallest,  l>est  behaverl,  best  trainerl,  fat¬ 
test,  liest  decorated,  and  grand  champion. 
Tlie  Ugliest  Dog  this  year  won  the 
championship. 

Prizes  also  were  .awarded  each  play¬ 
ground  for  best  floats  in  the  parade.  A 
.prize  was  awarded  the  best  individual 
fioat. 

Permission  was  gained  from  the  Mem¬ 
phis  Street  Railwav  Company  on  day  of 
the  parade  for  children  to  bring  their 
dogs  to  the  playgrounds,  where  trucks  of 
the  Memphis  Evening  .Appeal  picked 
them  up  and  lined  them  up  for  the 
parade. 

Dixie  Nolan,  feature  writer  for  the 
Memphis  Evening  Appeal,  had  charge  of 
ihe  contest. 

The  Mutt  Show  was  begun  three  years 
ago  by  Eugene  Travis,  then  city  editor. 


dealers  showed  that  Spokane  Country  consumers  spent  and 
invested  over  $470,000,000  during  1928.  or  $57,000.- 
000  more  than  in  1927.  and  that  business  in  most  all 
lines  this  year  is  beating  last. 

That  sales  and  advertising  executives  are  intensifying 
efforts  here  is  indicated  by  the  fact  that  national  lineage 
for  1928  beat  1927  by  475,000  lines,  or  the  largest  gain 
of  any  important  Western  city  except  Los  Angeles.  While 
national  advertising  in  THE  SPOKESMAN-REVIEW 
and  SPOKANE  CHRONICLE  for  tbe  first  four  months 
of  1928  beat  1927  by  13  7,000  lines,  the  first  four 
months  of  this  year  shows  a  gain  of  205,604  lines  over 
the  same  period  of  1928. 

Truly  an  exceptional  market — a  market  that  you  may 
cover  completely  only  through  the  93,000  (86%  UN- 
duplicated)  combined  circulation  of  THE  SPOKESMAN- 
REVIEW  and  CHRONICLE-  And  now  the  associated 
rate  (with  three  days’  leeway)  makes  this  excellent  news¬ 
paper  coverage  of  this  exceptional  market  possible  at  a 
saving  of  $23,80  to  $71,40  per  page,  compared  with 
former  separate  gross  rates. 


IN  considering  the  Spokane  Country  Market's  present 
sales  potentialities  and  its  prospects  for  rapid  growth, 
it  is  interesting  to  think  of  it  in  this  way:  One  of  every 
ten  loaves  of  bread  on  tbe  American  dinner  table  is  baked 
from  Spokane  Country  wheat:  one  of  every  five  apple 
pies  is  made  from  Spokane  Country  apples;  tbe  silver  for 
every  fourth  silver  dollar  you  may  jingle  is  mined  in  the 
Spokane  Country;  lead  that  goes  into  every  third  American 
automobile  battery  comes  from  the  Spokane  Country 
mines;  a  large  portion  of  the  wool  for  every  sixth  woolen 
garment  you  wear  is  clipped  from  Spokane  Country  sheep; 
a  considerable  portion  of  the  lumber  for  every  third  frame 
house  in  the  U.  S.  comes  from  the  forests  of  the  Spokane 
Country. 

Spokane  Country  conditions  are  now  rhe  best  for  many 
years.  According  to  final  Government  reports,  tbe  1928 
farm  and  forest  products  from  Washington,  Oregon  and 
Idaho  reached  tbe  huge  total  of  $762,468,000,  beating 
1927  by  $85,000,000  and  1926  by  $15  3,000,000— 
and  prospects  are  bright  for  1929,  with  lumber  and  min¬ 
ing  industries  in  flourishing  condition.  An  exhaustive 
trade  survey  covering  157  leading  wholesale  and  retail 


Write  for  ** Market  Facts  About  the  Prosperous  Spokane  Country' 


DOMINANT  TiSt 
magazines 

The  WashUutton  Etf"* 
The  Idaho  Far®* 
The  Oregon  Fann* 


REPRESENTATIVES 

M'm.  J,  Morton  Co. 
New  York.  Chicago. 

M.  C.  Mogenaen  &  C<V« 
Inc. 

San  FranriHco,  Portland 
Los  Angeles.  Seattle 
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“THEY  SAY!”  is  the  acid  test  of 
any  (‘nierprise.  When  the  plan 
starts  talk  among  the  very  people  it 
is  designed  to  serve,  it  is  heyond  ex¬ 
periment  and  as  good  as  MADE  ! 

Ev<‘ry  thing  depends  upon  the 
motive  of  those  who  start  the  talk 
and  upon  what  THEY  SAY  ! 

THEY  SAY  that  the  NEW  Tele¬ 
gram  is  the  most  readable  evening 
paper  in  New  York  .  .  .  THEY  SAY 
that  Joe  W'illiams  is  the  Mark  Twain 
of  sports  writers. 


THEY  SAY  that  Ileywood  Broun 
starts  more  arguments  than  Prohibi¬ 
tion. 

THEY  SAY  that  the  NEW  Tele¬ 
gram's  Editorial  Page  is  the  most 
liberal  and  most  constructive  in  town. 
.  .  .  THEY  SAY  that  Tracy’s  column 
is  a  liberal  education.  .  .  . 

W  HO  SAYS  ?  More  than  200,000 
stea<ly  reailers  of  the  NEW  Telegram 
— New  Yorkers  who  appreciate  a 
newspaper  of  this  high  type — make 
a  highly  responsive  audience  for  the 
ailvertiser. 


The  New\brk  Telegram 

A  SCRIPPS-HOWARD  NEWSPAPER 


“ojlre  lou  reading 
The  NEW  Telegram  ? 
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INDIAN  GIRL  REPORTER  THRILLED 
READERS  WITH  FLYING  EXPLOITS 

Wauhillau  LaHay  of  Oklahoma  City  Times  Society  Staff  Took 
Flying  Lessons  as  Feature  Stunt — Story  Played  Up 
Like  a  Serial 

By  WALTER  M.  HARRISON 

Managing  Editor,  Oklahoma  City  Oklahoman  and  Times 

A  NUMBER  of  newspapers  have  em-  hours  are  in  (langer  of  suflfering  from  the 
l)loye(l  men  to  enter  Hying  schools  new  job.  She  has  lK*en  made  aviation  edi- 
and  earn  the  wings  of  a  pilot,  but  the  tor  of  both  the  Times  and  the  morning 
Oklahoma  City  Times  is  one  of  the  paper,  the  Daily  Oklikoman.  with  tlie 
•  necessity  of  getting  out  ‘a  dady  column 

of  air  chat.  She  is  probably  the  only 
woman  aviation  editor  in  the  country 
who  can  also  Hy  her  own  plane. 

A  strange  bit  of  prophecy  lies  in  Iier 
name — Wauhillau.  In  the  Cherokee  lan¬ 
guage  it  means  "Little  Eagle.”  Her  fa¬ 
ther  was  a  pionc>er  attorney  in  the  Okla¬ 
homa  territorial  days  and  president  of  the 
Cherokee  Senate  for  several  years.  The 
daughter  continued  to  paint  a  flaming 
streak  of  color  across  the  history  of  the 
Oklahoma  Indians  until,  in  1927,  she  was 
voted  their  queen  at  tjie  annual  Indian 
convention  held  at  Pawhuska,  that  brings 
thou.sands  of  tbe  red  men  from  all  over 
tbc  country  to  discuss  problems  of  legis¬ 
lation  and  education. 

To  win  her  right  to  solo  in  so  short  a 
time.  Miss  LaHay  had  to  settle  down  to 
taking  the  bad  medicine  right  from  the 
start.  The  first  time  up,  she  tfK)k  the 
stick :  the  second  time,  there  was  a  gale 
blowing,  but  she  took  it  anyway,  and  that 
was  the  time  her  plane  took  the  aggia- 
vating  side-slip  toward  the  ground  until 
the  pilot  grabbed  the  stick ;  the  fourth 
_  ,  „  time,  she  practiced  ghost  landings,  com- 

w  auhillau  LaHay  ;,.,p  •^^•ithin  15  feet  of  the  ground  and 

few  newspapers  in  the  country  to  as-  ‘^en  “giving  her  the  gun”  and  up  into 
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siun  a  woman  member  of  tbe  staff  to  the  3'''  aKf”’:  the  sixth  les^n  she  learned 
flying  school.  With  the  nation  taking  to  ‘hat  you  push  the  .stick  left  and  kick  her 
••  ....  .  .  the  same  wav  to  make  a  left  turn:  then 


the  air  more  rapidly  than  any  other  de¬ 


velopment  in  a  generation,  I  believe  many  the  seventh  lesson  she  got  down  to  the 
newspapers  in  widely  scattered  sec-  Ktmd  of  taking  off  and  landing. 

Rut  the  lessons  aren  t  all  that  a  stu- 


tions  of  the  country  can  get  the  same 


reaction  from  a  girl's  experiences  in  the  ^^’’t  has  to  sw-allow.  tine  day  Miss  La- 
flving  school  that  the  Oklahoma  Citv  Hay  stood  in  front  of  her  hangar  to  see 
Times  <lid.  We  played  the  event  just  like  another  girl  student  nose  her  plane  over, 
a  news  serial,  hlach  day  "The  Times  >"•  Another  sunny  afternoon,  a 


l-'Iying  (jirl”  related  in  detail  her  activi 
tics  in  the  school  the  previous  day.  Dur 


big  Stearman  went  up,  hung  over  the  port 
for  a  few  minutes  and  slid  into  a  crash 


fng  the  wet'k  that  she  was  working  up  to  ^  hundred  feet  awav  from  her.  She  saw 
a  solo  flight,  the  whole  city  was  talking  one  passenger  pulled  out  of  the  wreckage, 
about  her  writing  and  wondering  when  She  ran  to  a  telephone  where  an 

tlie  ship  would  be  turned  over  to  her  for  excited  male  rewrter  was  stuttering  ir  o 


solo.  On  the  day  she  went  up  alone,  the 
store  was  handled  with  a  lianner  lino  on 


the  receiver.  “Give  me  that  ”  she  sa'<l. 
pushing  him  away  and  coolv  dictating  the 


page  irtit — handled  as  big  spot  news  and  story  of  the  crackup.  Thirty  minutes 
actually  sold  hundreds  of  papers  on  the  later  she  took  her  plane  up  to  conquer 
■  the  qualniy  feeling  she  had.  She  banked 

_  a  few  times  right  over  the  wreck  and 

,  .  ,  ,  -  ,  .1  I  came  down  with  a  good  three-point  latnl- 

March  winds  whipped  across  the  Okla-  j  ^  ^  ^ 

homa  plains  to  slap  against  the  side  of  | " 

“Maniing  Mamie.”  a  bright  red  .Xineri-  she  has  finished  the  job  with  an  un- 

„s„al  record  for  anv  student,  either  man 


l.fltX)  feet  in  the  air  alxtve  the  <  Iklahoma 


^  ,  V  I  *  or  woman.  She  has  never  had  to  make  a 

(.  ity  airport  In  the  cockpit  a  man  pilot  ^ 

grinned  hack  quizzically  at  his  passenger,  •  Tl,.  Amoriran  Faerie  a 


his  hands  and  his  feet  hanging  out  over  .^^n^^oupe :  the  Stearman.  Swallow.Com- 
he  side.  The  passenger  was_  a  girl,  both  Curtiss-Robin.  tri-motor  Fokker. 


m.akes  of  planes ;  The  .American  Eagle,  a 


hands  gripping  the  “stick,”  her  eyes 
growing  saucer-like  at  the  way  in  which 
the  ground  was  rising  to  meet  them. 

They  never  did  meet  the  ground  in  that 
uncertain  fashion,  and  today  the  girl, 
Wauhillau  I^Hay,  a  former  society  re¬ 
porter  for  the  Oklahoma  Uitv  Time;,  is 
grinning  placidly  at  the  perfection  with 
which  she  took  the  air  route  into  a  city 
rcM-'Pi  desk. 


and  the  Consolidated  Husky  fleet. 

PLAN  NEW  PRINTERS’  HOME 

Southern  Branch  Advocated  by 
Southeastern  Typo  Conference 

A  movement  has  twen  started  to  es¬ 
tablish  a  Southern  branch  of  the  In- 


She  soloed  in  11  hours  and  .50  minutes,  ternational  Typographical  L'nion  Print- 
close  to  the  absolute  minimum  of  pn  ers’  Home  at  Meridan.  Miss.,  it  is 
hours.  Her  fourth  lesson  up.  the  pilot  announced  by  John  T.  Rums,  of  the 

tried  to  make  her  lose  the  horizon  with  Memphis  union  and  vice-president  of  the 

two  tail  spins  and  a  spiral,  but  she  came  Memphis  Trades  and  Lalxir  Council, 

up  grinning.  ^  _  .Action  was  taken  recentlv  at  Meri- 

F..ach  dav  the  Times  carried  a  minute  dan  in  the  session  of  the  Southeastern 
account  of  her  adventures.  She  described  Typographical  Conference,  Burns  says, 
the  various  manouvers  of  the  ship,  told  Roy  C.  Cline,  of  Birmingham,  was  presi- 

in  a  detailed  way  how  to  control  it  ai.d  dent  of  the  conference;  J.  C.  Howard, 

larded  tbe  story  with  airport  yarns,  gos-  of  Meridan,  vice-president ;  J.  T.  Col- 
si, o  and  slang  that  gave  the  telephone  lins.  .Atlanta.  Ga.,  secretary, 
operators  and  the  filling  station  hands  the  Savannah.  Ga.,  was  selected  as  the 
equivalent  of  a  ground  school  course.  next  convention  city.  Cline,  Howard 

She  won  her  student  license  in  time  t.i  and  Collins  were  re-elected.  W.  S. 


operators  and  the  filling  station  hands  the  Savannah.  Ga.,  was  selected  as  the 
equivalent  of  a  ground  school  course.  next  convention  city.  Cline,  Howard 

She  won  her  student  license  in  time  to  and  Collins  were  re-elected.  W.  S. 

I“.id  off  the  state  air  tour  that  left  Tulsa,  McGuyrt.  of  Macon.  Ga.,  was  elected 

May  20.  Finishing  that,  she  received  a  vice-president  for  Georgia;  L.  E.  Poe- 

wired  invitation  to  lead  off  the  Kansas  glen,  of  Mobile,  vice-president  for 
state  air  tour  as  well.  But  her  flying  .Alabama. 
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Monotype 

System 

Sni€N>th  Operation 
Efficiency 

Time-Saving  Resnlts 
Low  Page  Costs 
tpooci  Typography 
Fastest  Typesetting 
A  Cleanly  PrintefI  Sheet 

These  are  advantapies 
enjoyed  by  the  newspaper 
operating  Monotypes  in 
its  Composing  Room  ♦  ♦ 

The  last-minute  rush  is  on — Speed  is  now 
the  vital  element,  for  the  forms  must  go 
into  the  stereotype  room  on  time.  Watch 
the  Monotype  Single-Type  System  show  its 
superiority  over  all  other  methods  of  com¬ 
posing-room  operation:  There  is  type  in  the 
eases  and  material  racks  are  full.  A  dozen 
men,  if  needed,  may  go  to  work  on  the 
same  ad— each  handling  his  “take”  unhin- 
deretl  by  the  others.  There  is  no  crowding 
around  a  machine,  wasting  the  precious 
minutes  in  waiting  for  a  line  of  this  or  a  line 
of  that.  Final  corrections  are  made  in  a 
jiffy — a  letter  here,  and  a  figure  there.  The 
page  is  locked — away  it  goes.  The  “starter” 
goes  down,  the  presses  roar — and  another 
edition  is  out  on  time! 
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The  Kansas  City  Star’s 
Biggest  Month 


554,507  COPIES 
DAILY  AVERAGE 

for  May 

2,856,314  LINES 
of  ADVERTISING 

MAY  TOTAL 

For  tlie  twelfth  successive  nioiith  The  Kansas  City  Star  has 
set  up  a  new  all-time  circulation  record.  The  net  daily  aver¬ 
age  of  The  Star  for  May  was  278,163  evening  and  276,344 
inorning,  a  combined  circulation  of  554,507  copies  and  a 
daily  gain  of  45,379  copies  over  May  last  year.  The  advertis¬ 
ing  total  for  May — 2,856,314  lines — was  the  largest  linage  for 
any  month  in  the  history  of  The  Star. 

I 

THE  KANSAS  CITY  STAR. 
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The  Typographical  Sup 


The  ability  of  the  Wood  Press  to  add  substantially  fifty  perc 
paper  without  increasing  the  number  of  the  latter’s  printing  units, 


VXX^  XX  vaxxxlur  v^x  v/x  vxx^  xvxx^x.wx  ^XXXXVXXX^ 

We  therefore  call  especial  attention  to  the  superior  printing  qu 

1^4..  _ •  4-1 _ _ _ ^11 _ : _ _ 4.1 _ 1 


Kl 


1st:  Its  “color'  is  the  same  on  all  copies,  whether  they  be 
run  at  slow-motion  or  at  sixty  thousand  impressions  an  hour, 

Its  slow-motion  copies  are  therefore  of  prime  quality  and 
are  not  discarded  as  waste.  This  is  a  unique  advantage.  It 
is  due  to  the  fact  that  the  Wood  Press  supplies  a  fresh  shekel 
of  ink  a  full  page  in  area  for  every  impression,  and  becausel 
each  sheet  of  ink  is  mathematically  proportioned  to  thelg 
varying  speeds  at  which  the  press  is  run.  | 

All  other  newspaper  presses  receive  ink  from  their  foun- ' 
tains  once  only  for  every  several  impressions,  and  their  ink  si 
consequently  is  delivered  to  the  inking  cylinders  in  undigest¬ 
ed  bulk  and  not  in  an  already  distributed  continuous  film  as 
is  the  case  in  the  Wood  Press.  it 

2nd:  Because  of  the  anti-friaring  cylinder  mechanism  ot  j 
the  Wood  Press  its  impression  does  not  vary  with  its  speed  j  t 
This  not  only  insures  a  uniform  firmness  in  setting  ink  to|  a 
paper  at  all  speeds,  however  great,  but  it  prevents  the 
margin-guttering  which  causes  friaring.  In  no  other  machine 
are  these  advantages  to  be  found. 


Therefore,  in  its  ability  to  ink,  print,  fold,  and  deliver,  as  wel 
average  of  waste.  The  Wood  Press  is  wholly  without  a  rival, 
patents  upon  which  they  rest. 


WOOD  Newspaper 


501  Fifth  At 
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rity  of  The  Wood  Press 

producing  capacity  of  the  pressroom  of  the  metropolitan  news- 
)st  of  operation,  or  the  space  they  occupy,  has  now  been  proven. 

this  revolutionary  machine. 

3rd:  The  fact  that  the  sheet's  first  side  is  printed  as  cleanly 
and  sharply  as  hs  second  side,  as  is  the  case  in  the  Wood 
Press  alone,  has  caused  a  great  deal  of  controversy.  This  is 
due  to  a  pre-feeding  device  which  draws  the  web  from  the 
paper  roll  and  delivers  it  to  the  printing  cylinders  without 
tension  and  in  a  relaxed  state.  As  the  printing  plates  of  the 
first  printing  cylinder  are  thus  relieved  of  the  need  of  haul¬ 
ing  the  web  into  the  press,  as  is  the  custom  in  other  presses, 
they  are  able  to  print  upon  the  web  without  dragging, 
straining,  or  smudging  it. 

4th:  One  of  the  several  causes  of  the  superior  folded  qual¬ 
ity  of  the  product  of  the  Wood  Press  lies  in  the  ability  of 
the  latter  s  folding  mechanism  to  operate  at  all  speeds  with 
unvarying  accuracy.  Whether  it  be  run  at  slow-motion  or 
at  full  speed,  collect  or  non-collect,  the  product  of  this 
mechanism  is  folded  and  delivered  and  counted  and  sent 
into  the  conveyor  with  a  degree  of  precision  never  hitherto 
known. 


vellfc  unequalled  capacity  for  production  and  its  incomparably  low 
il.  Idue  to  the  radically  new  inventions  which  it  contains  and  the  basic 


WINERY  Corporation 

Avff  ew  York  City 
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WORTH-WHILE  DEBATE 

N'E  of  the  most  valuable  newspaper  conferences 
that  we  have  reported  in  a  Ioiir  time  occurred 
this  week  at  Buffalo.  The  mechanical  superin¬ 
tendents  of  newspaper^  met  with  publishers,  under 
the  auspices  of  the  American  Newspaper  Publishers 
•Xssociatiem,  for  some  brass-tack  talk  afwut  CMifused 
conditions  in  the  mechanical  department.  The  debate 
was  fast  and  furious,  as  it  should  have  lx*en.  A  full 
account  will  be  found  on  other  pages. 

We  agree  with  the  superintendents  that  the  mechan¬ 
ical  department  is  no  place  for  cheese-paring  economy. 
.X  newspaper  cannot  l)e  well  printed  on  old  railroad 
iron  or  with  cheap  and  inferior  materials.  The  news¬ 
paper  field  is  well  supplied  with  fir.st-class  material 
and  the  fine-t  machinery  the  world  knows.  N'or  is 
there  any  conspicuous  complaint  al)out  the  cost  of 
such  etjuipment. 

The  reader  and  advertiser  de.serve  consideration. 
The  mechanical  department  is  the  neck  of  the  news¬ 
paper  l)ottle  and  it  seems  nothing  short  of  criminal 
to  prepare,  at  lavish  expenditure,  excellent  copy  for 
the  press  and  then  attempt  to  t)rint  it  on  antiquated 
machinery  and  with  materials  which  cannot  possibly 
show  first-class  results. 

The  point  was  also  wel  taken  that  the  mechanical 
department  is  often  made  to  In-ar  the  brunt  of  lax 
metlvxls  in  other  depart  nunts.  Certainly  there  is  no 
order  in  a  newspajK'r  office  wherein  the  editorial 
and  advertising  departments  are  forever  liegging  the 
foremen  of  composing,  press  and  stereotyping  depart¬ 
ment  to  “rush"  something  through  to  make  up  for 
their  own  delays.  Boor  results  in  the  final  product 
arc  inevitable  in  such  circumstances. 

Complaint  was  made  that  the  mechanical  depart¬ 
ments  are  not  as  careful  of  materials,  not  as  economi¬ 
cal  as  they  might  Ire.  This  is  true  of  some  offices,  not 
true  in  others.  .All  depends  upon  the  men  in  charge. 
If  they  understand  that  the  policy  of  the  paper  calls 
for  economical  operation,  that  sloppy  methods  cannot 
be  countenanced,  they  will  respond.  So.  as  a  matter 
of  fact,  responsibility  comes  back  to  the  door  of  the 
publisher. 

The  best  arrangement  that  has  ever  lH?en  devised 
to  insure  efficient  mechanical  ojK-ration  is  the  one 
which  includes  the  mechanical  .suirerintendent,  or 
foremen  of  departments,  at  the  publisher’s  council 
table.  The  very  |)oorest  arrangement  is  the  one  which 
makes  the  mechanical  superintendent  act  the  jrart  of 
an  outsider,  uncertain  in  his  movements  because  he 
d(X's  not  know  what  is  exin’Cted  of  him  and  his  staff. 

The  Buffalo  conference  was  a  success.  It  leads  in 
tile  right  direction.  And  it  is  perfectly  true,  as  stated, 
that  no  hi  i)e  of  reforms  that  the  mechanical  men 
want  and  the  publishers  greatly  need  can  be  expected 
to  come  from  the  annual  .A.N'.B..\.  conventions, 
where  tnechanical  problems  are  invariably  pushed  to 
the  background.  Oikmi  discussion  of  mechanical  diffi¬ 
culties  at  annual  meetings  of  publishers  ami  printing 
experts  will  do  much  to  pave  the  way  to  a  new  and 
Ix'tter  order. 


To  the  hoy  and  i/trl  journalism  school  gradu¬ 
ate  Toe  zcould  say:  Yes,  education  ts  iin/^ortant. 
Combine  it  xvith  fine  human  sensibilities,  iiulus- 
try  and  specialised  obicctwes  and  you  are  Z'cry 
certain  to  gain  your  share  of  journalistic  pros¬ 
perity  and  happiness. 

ONE  IN  A  MILLION 

HE  man  who  writes  editorials  for  the  Ogden 
(Utah)  Examiner,  doubtless  D.  J.  (ireenwell. 
the  editor,  has  been  through  the  newspaper  mill. 
Here  are  his  comments  on  the  college  snob  story 
that  has  been  going  the  rounds  for  two  weeks;  “This 
Professor  Rogers  of  Massachusetts  Institute  of 
Technology  is,  it  develops,  a  man  in  a  million.  .After 
the  publication  of  his  famous  remarks  to  the  gradu¬ 
ates  in  which  he  advised  them  to  become  snobs,  the 
good  professor  received  a  shower  of  bricks  from  all 
parts  of  the  country. 

“The  usual  thing  to  do  in  such  a  case  is  to  pro¬ 
claim  loudly  and  w  ith  much  gusto :  ‘1  have  been  ter¬ 
ribly  misquoted  by  the  reporters’  and  then  proceed 
to  give  out  statements  to  satisfy  the  critics. 

“But  Professor  Rogers  did  not  do  that.  Instead 
he  launched  into  his  reply  to  the  critics  by  praising 
the  accuracy  and  skill  of  the  reporter. 

“Truly  Professor  Roger  is  one  in  a  million." 


The  thing  that  hath  l>een.  it  is  that  whirh 
shall  he;  and  that  which  is  done  is  that  which 
shall  he  done;  and  there  is  no  new  thing  under 
the  sun.— Ecclesiastes,  1;  IX. 

SAFE  AIR  TRAVEL 

OMMHRCIAL  aviation  companies  are  objecting 
to  the  manner  in  which  the  newspaper  press 
reports  airplane  accidents.  A  statement  sent 
broadcast  to  newspapers  by  a  financial  house  dealing 
in  aviation  securities  says  that  newspapers  are  ex¬ 
aggerating  the  perils  of  Hying.  It  appears  that  there 
are  “too  many  crashes.”  It  is  stated  that  commercial 
Hying  is  relatively  safe,  but  that  stunting  by  unlicensetl 
and  foolhardy  pilots,  and  risking  life  to  test  new  de¬ 
signs,  cause  the  majority  of  fatal  accidents. 

I.ast  year  in  the  United  States  5(K).(KK)  pas.sen- 
ger  miles  were  flown  with  only  14  persons  killed  or 
severely  injured.  Imperial  .Airways  in  England  have 
flown  3,(KK).(KK1  miles  witluiut  an  accident.  The  I’.  S. 
Department  of  Commerce  listed  1,062  air  accidents 
in  1028,  of  which  7.s.s  were  not  fatal.  And  of  the 
total  number  hut  397  involved  licensed  planes  and 
pilots. 

It  is  obvious  that  air  travel  is  rapidly  gaining  a 
relatively  high  degree  of  safety,  but  we  are  not 
aware  of  any  exaggeration  of  “crash”  news.  .A  crash 
is  a  crash  and  must  be  reported. 

We  find  in  Columbia  (S.C.)  Record  some  excellent 
suggestions  on  this  topic.  The  editor  writes :  “When 
a  plane  crashes,  there  is  a  gcKKl  reason  for  it.  Planes 
don’t  rain  from  the  heavens.  If  the  real  causes  of 
these  crashes  could  he  published  in  detail,  it  would  be 
of  tremendous  value  to  aviation  and  useful  to  the 
general  public  which  wants  to  know  the  facts  about 
airplane  accidents. 

“Ibuler  present  conditions  the  Department  of  Com¬ 
merce,  which  investigates  every  airplane  crash,  is 
unable  to  make  the  details  of  the  crash  public.  The 
Interstate  Commerce  Commission  does  so  in  the  case 
of  railroad  accidents,  but  it  is  protected  by  a  special 
.Act  of  Congress. 

“The  Columbia  Record  believes  that  if  the  Depart¬ 
ment  of  Commerce  were  empowered  to  publish,  with¬ 
out  fear  of  involvement  in  civil  su’ts,  the  facts  in 
every  airplane  crash,  it  could  render  a  real  service  to 
aviation  and  to  the  public  in  general.  An  .Act  of 
Congress  will  give  the  Department  this  power,  and 
this  newspaper  hopes  that  such  an  .Act  will  1k>  made 
itito  law  as  soon  as  possible.” 


Time  to  post  the  vacation  schedule. 

COUNTRY  CORRESPONDENTS 

HP!  editor  of  a  newspaper  which  covers  a  large 
and  thickly  i>opulated  district,  comprising  more 
than  four  counties,  recently  showed  an  Ehitor 
&  Pi’iti.isHKK  man  his  list  of  country  correspond¬ 
ents,  most  of  whom  write  on  space,  a  few  on 
regular  part-time  salaries.  The  editor  said  he  had 
struggled  with  the  problem  of  getting  and  holding 
able  and  responsible  men  and  women  on  this  list  for 
many  years,  and  considered  the  job  by  and  large  a 
failure.  It  is  almost  imiK>ssible  to  find  capable 
people  who  are  willing  to  do  this  work,  which,  how¬ 
ever.  was  once  considered  an  enviable  connection. 

Of  the  83  names  on  the  list  59  were  those  of 
Women.  The  newspaper  pays  a  space  rate  of  $.s  per 
20-inch  column,  headlines  included.  The  salaries 
range  from  SIO  to  S22..^  per  week.  A  few  old- 
timers  were  dependable  and  clung  to  their  jobs  year 
after  year,  but  most  of  the  list  turned  over  annually 
or  oftener.  An  examination  of  a  couple  of  day’s 
grist  from  these  correspondents  revealed  copy  that 
would  put  grey  hairs  into  the  head  of  any  conscien¬ 
tious  editor.  The  rudiments  of  reporting  seemed 
unknown  to  most  of  the  correspondents,  and  the 
editor  said  that  the  worst  part  of  it  all  was  that 
many  resented  instructions  or  even  suggestions.  It 
was  the  experience  of  the  editor  that  the  average 
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correspondent  did  not  take  a  professional  view  oi  I 
his  work  and  could  be  depended  upon  for  nothins 
but  dull  routine  or  ax-grinding  puffery  of  favoritj 
persons.  Occasionally  a  story  worth  printing  woolr 
flash,  but  as  a  rule  the  stuff  was  social  piffle. 

The  editor  asked  for  a  suggestion.  We  advise; 
him  to  take  a  leaf  from  the  book  of  experience  oi  ’’ 
an  Ohio  editor  of  our  acquaintance  who  maintait. 
a  list  of  country  correspondents  for  routine  or 
“name”  coverage,  but  assigns  two  able  reporter.  •: 
who  travel  in  small  cars,  to  make  weekly  rounds  oi 
the  circulation  territory  in  quest  of  real  news  aal  ' 
also  to  visit  country  correspondents  and  urge  thes 
to  send  in  stuff.  ; 

This  plan  has  Ijeen  successful  over  a  ix-riod  of  i 
half  dozen  years.  The  editor  once  confided  to  us 
the  real  secret  of  its  success.  The  traveling  reponc 
meets  a  IcKal  correspondent  who  tells  him  a  stor, 
which,  either  from  inexperience  or  because  of  local 
entanglements,  he  has  not  thought  of  writing.  If  j; 
is  an  unpleasant  story  the  local  correspondent  is  tte 
enabled  to  alibi  the  responsibility.  The  office  neve 
fails  to  add  the  story  to  the  correspondent’s  strint  | 
at  full  rate.  This  is  one  way  to  get  news  from  a ) 
countryside  where  the  resident  correspondent,  no;  i 
without  reason,  is  more  concerned  with  being  a  | 
friendly  relations  with  his  neighbors  than  scorim  I 
beats  for  a  city  newspaper.  [ 


.In  army  ojjiccr,  promoting  the  C.  M.  T.  C. 
of  the  scz'cnih  corps  area,  secs  nothing  wronii 
in  broadcasting  to  nezospapers  .stories  that  girt 
free  adz'crtising  publicity  to  a  manufacturer  oj 
sporting  goods. 


AN  UGLY  DEMAND 

Al.U  along  the  newspaper  line  publishers  are  or¬ 
dering  that  trade  names  be  dropped  from  radi- 
programs.  This  fact  is  making  the  radio  advr 
tising  solicitor  s(|uirm.  He  used  to  go  about  braf 
giug  alxvut  how  much  free  newspaper  publicity  tbt 
advertiser  would  get  if  he  would  sign  for  time  oc 
the  air.  Scores  of  newspapers  now  edit  out  sne'r 
free  advertising. 

In  C  hicago  there  was  a  conference  of  radio  nr 
last  week,  and  some  hot-heads  proposed  that  all  new- 
irapers  he  “warned”  that  as  radio  interests  “contr! 
a  considerable  amount  of  advertising  in  newspaper^' 
there  will  be  advertising  reprisals  if  trade  names  arc 
excluded  from  broadcast  programs.  Wiser  nr 
argued  that  such  a  warning  would  hut  increase  new- 
paper  opposition  to  the  free  newspaiH'r  advertisinc 
feature  of  the  radio  advertising  business.  One  sens 
hie  person  said,  .according  to  our  reporter,  that  edi¬ 
tors  are  not  to  lx  frightened  by  the  old  advertisinc 
stuffed  club. 

The  incident  serves  to  show  what  Khitor  &  Pi> 
i.isiiKR  has  long  contended.  Radio  advertising  solicita¬ 
tion  has  Ixvldly  r)ffcred  the  advertiser  free  mention  in 
all  daily  newspaivers  through  the  device  of  naminc 
air  entertainers  for  brand  merchandise.  It  has  bw 
an  audacious  press  agent  enterprise.  The  newspaper- 
of  this  country  for  ten  years  have  gone  the  limit  to 
encourage  the  new  art  aiul  home  enjoyment  of  radi' 
broadcasting.  They  have  been  wholly  unselfish  and 
unsuspicious  of  a  possible  advertising  and  circulaw; 
rival.  Those  who  have  addressed  the  representative^ 
of  the  preAs  as  the  spokesmen  of  the  radio  inter¬ 
ests.  notably  Mr.  .Aylesworth  of  the  National  Broad¬ 
casting  C'o.,  have  never  failed  to  assure  newspape’ 
men  that  radio  has  no  intention  to  intrude  upon  tbe 
functions  of  the  established  press,  no  thought  oi 
rivalry.  But  the  Chicago  proposal  shows  the  tempe- 
of  at  least  an  important  section  of  the  radio  outfit. 

The  way  to  call  this  bluff,  of  course,  is  to  kill  ^ 
every  advertising  reference  in  news  columns.  Stidi 
to  the  g(XKl  old  rule!  .A  test  of  the  pro|X)sition  that 
the  radio  interests  “control”  a  considerable  amonnr 
of  advertising  in  newspapers,  meaning  that  it  can  bt 
withdrawn  at  will  if  the  newspapers  do  not  dance  ti- 
some  press  agent’s  tune,  would  he  interesting  and  ® 
the  end  very  profitable  to  the  established  press. 


Py  a  referendum  aggregating  the  total  cir¬ 
culation  of  all  nezi'spapers  the  American  people, 
seven  days  each  zveck,  z'ote  their  confidence  m 
the  press.  Anything  which  tends  to  zeeaken 
that  faith  is  not  only  an  enemy  of  the  press 
but  antagoni.stic  to  democratic  ii 
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PURELY  PERSONAL 


E 


1)V\  AKl>  H.  BUTLER,  editor  and 
^  publisher  of  the  Buffalo  Evening 
\nvs  and  Mrs.  Butler  are  making  a 
ihree  ’months'  tour  of  France.  Switzer¬ 
land.  Germany  and  the  British  Isles. 

louis  H.  Brush  of  the  Brnsh-Moore 
Syndicate  of  newspapers,  and  Granville 
h'arrere  of  the  Hill  shorn  (O.)  \ezcs- 
llerald  have  been  elected  directors  of 
the  Ohio  State  Chamber  of  Commerce. 

Richard  I-lovd  Jones,  publisher  tif  the 
TuUa  Tribune,  and  Mrs.  Jones  and  their 
daughter  Florence,  sailed  for  Eiiiroive 
June  15.  Jenkins  Jones  and  Richard 
lones,  sons,  joined  the  party  in  New 
York.  They  will  return  in  September. 

F.  H.  Leslie,  publisher  of  the  Niagara 
Ealis  (Out.)  Evening  Revieu\  accom¬ 
panied  bv  Mrs.  Leslie  and  son,  Bruce, 
has  sailed  for  Europe. 

A.  R.  Michener,  general  manager  of 
the  Harrisburg  (Pa.)  Telegraph,  visited 
Xew  York  this  week. 

Guv  Comfort,  publisher  of  the  Perry 
(X.Y.)  Herald,  spoke  before  the  Oak- 
field,  NL  Y.,  Chamlx'r  of  Commerce  at 
a  recent  meeting  on  “Community  Build¬ 
ing.” 

W.  Lester  Watson,  editor  of  the 
Kennebunk  (Me.)  Star,  has  been  pre¬ 
sented  with  a  50-year  jewel  signifying 
50  years’  memlx-rship  in  Mystic  Lodge, 
Knights  of  Pythias.  Mr.  Watson  is 
one  of  the  five  surviving  charter  mcm- 
liers. 

Crombie  Allen,  editor  of  the  Ontario 
(Cal.)  Daily  Report ,  has  presented  the 
Upland  Rotary  Club  with  a  S500  bond 
to  be  used  in  founding  an  international 
jieace  oratorical  contest  at  Chaffey  High 
School. 


.Mbert  K.  Stetson,  editor  and  publisher 
of  the  Aroostock  Pioneer  of  Houlton, 
Me.,  has  onnounced  that  he  will  be  a 
candidate  for  State  Senator  in  the  19.10 
primaries.  He  is  a  memlx-r  of  the  Re¬ 
publican  State  Committee. 

John  Stewart  Bryan,  president  and 
publisher  of  the  Richmond  (\’a. )  .Vck'5- 
l.cadcr,  was  recently  elected  president 
of  .Alpha  chapter.  Phi  Ifeta  Kappa,  at 
a  meeting  of  the  organization  at  the 
College  of  William  and  Mary,  at  Wil¬ 
liamsburg. 

M.  .'\.  Cline,  editor  of  the  f.eRoy 
(111.)  Journal,  with  his  wife  anil 
ilaughter  are  on  a  two  months'  motor 
trip  through  the  west,  during  which 
they  will  visit  California. 


Charles  R.  Butler,  secretary-treasurer 
<if  the  Mankato  (Minn.)  /•/■(•«’  Press 
and  H.  Z.  Mitchell,  publisher  of  the 
Hcinidji  (Minn.)  Pioneer  recently  made 
a  night  flight  from  Chicago  to  Minne- 
aiHilish,  returning  from  a  business  trip. 
Luring  the  flight  the  plane  was  forced 
down  in  a  pasture  near  Preston,  Minn., 
by  a  rainstorm.  1  he  trij)  was  contin'uecl 
the  ne.xt  morning. 

J-  L.  KIdredge,  co-publisher  of  the 
Ogden  (Utah)  Standard-E.raniiner,  is  in 
t  abtornia,  vacationing. 

Joseph  B.  Maccabe,  pviblisher  of  the 
r.a.g  lioston  (Mass.)  Argus  Advocate 
and  a  former  state  .senator  sailed  last 
week  on  the  Cameronia  for  a  tour  of 
r.uro])e. 

Jay  K.  Klock,  publisher  of  tfie  King.s- 
V?"  Y)  T'reenian.  and  (iardiner 

Mine,  secretary-treasurer  of  the  Ams¬ 
terdam  (S.  Y.)  Evening  Recorder,  are 
on  a  visit  to  Alaska. 


IN  THE  BUSINESS  OFFIC 

FR-WK  CARRUTHKRS.  adver 
director  of  the  Denver  Post,  \ 
member  of  the  FI  Jebel  temple  coi 
o'e  at  Denver  which  welcomed 
than  1(),(KX)  Shriners  on  their  wav  t^ 
Angeles. 

formerly  of  the  St. 
i'lobe-Demoeral  copy  desk,  is  now 
matiou  manager  for  the  Nas 
(  lenn.)  Banner. 

Richard  C.  Jewell,  75,  recently 
brated  his  33rd  year  with  the  San 
osco  Examiner.  He  is  a  member  ( 
advertising  department. 


Ralph  A.  Renick,  formerly  classified 
advertising  manager  of  the  Omaha  Bee- 
News,  and  more  recently  with  the  na¬ 
tional  advertising  department  of  the  New 
York  American,  has  been  appointed  a 
representative  on  the  advertising  staff  of 
Good  Housekeeping  Magasine. 

Harold  Schneller  of  Mason  City,  has 
been  named  advertising  manager  with  the 
Washington  (la.)  Democrat-Independ¬ 
ent. 

James  E.  Day,  general  manager,  and 
H.  Nogle,  circulation  manager  of  the 
Port  Arthur  (Tex.)  Ne^es.  left  June  9 
on  a  vacation-automobile  tour  of  Texas, 
Xew  Mexico,  Arizona,  California,  Ne¬ 
vada.  Utah,  (Colorado,  Kansas,  Arkansas 
and  Louisiana. 

E.  E.  Wolcott,  with  Clover  Leaf  Pub¬ 
lications.  St.  Paul,  for  28  years,  has  re¬ 
signed  to  take  a  long  deferred  vacation. 

Ernest  P.  Gosling,  advertising  director 
of  the  Rochester  (N.Y.)  Times-l’nion. 
spoke  before  the  Real  Estate  Board  of 
that  city  at  a  recent  meeting. 

John  F.  Rolfe,  general  manager  of  the 
Hartford  (Conn.)  Times,  and  Mrs. 
Rolfe,  have  been  vacationing  at  their 
former  home  city.  Corning  (N.Y.)  where 
for  25  years  Mr.  Rolfe  was  managing 
editor  of  the  Evening  Leader. 

James  P.  Casey,  assistant  manager, 
Ogden  (Utah)  .'itandard-E.vaminer,  is  in 
New  York  City  on  linsiness. 

W.  G.  Young,  Jr.,  assistant  national 
advertising  manager  of  the  Rockford 
(111.)  Daily  Republic,  has  returned  from 
a  visit  to  other  mid-western  newspapers. 

Col.  George  Claiborne  Simms,  former¬ 
ly  of  Norfolk.  \’a..  associate  edito’-  of 
the  Anderson  (S.C.)  Independent-Trib¬ 
une.  has  resigned  to  join  the  Yasoo  C  ity 
( Miss.)  .Sentinel.  Col.  Simms  for  the 
past  year  had  been  directing  advertising 
on  the  Independent. 

Duke  and  H.  L.  Coward  are 
new  employes  in  the  business  oflice  of 
Memph is  f’ress-.S e i mila r. 

Charles  J.  Gotthart.  )r.,  of  the  financial 
department  of  the  Chicago  Herald  and 
E.vaminer.  is  with  the  Shriners  on  their 
trip  to  California. 

IN  THE  EDITORIAL  ROOMS 

INCOL.N  C  .  ('.ARSON,  former  man¬ 
aging  editor  of  the  old  Pitt.'iburgh 
Gazette-Times,  has  been  appointed  pub¬ 
licity  manager  for  the  Department  of 
Lalxir  and  Industry  of  Pennsylvania. 

Everett  (i.  Tripp,  managing  editor  of 
the  .S'iou.r  City  (la.)  Tribune,  attended 
the  5.5th  annual  session  of  the  Imperial 
('ouncil  of  the  Shrine  in  Los  .Angeles 
this  month. 

Dwight  Perrin,  assistant  inana"ing  edi¬ 
tor  of  the  .St.  Louis  Post-Dispatch,  who 
has  been  vacationing  in  Europe,  will  re¬ 
turn  alxiut  the  middle  of  luly. 

Harold  I'.  Moulton,  assistant  managin'! 
editor  of  the  l.ynn  (Mass.)  Daily  I  cm. 


FOLKS  WORTH  KNOWING 


HOWARD  E.  MORTON.  Sunday 
editor  of  the  New  York  Amer¬ 
ican,  has  been  for  29  years  in  the 
Hearst  service. 
His  first  assign¬ 
ment  with  the 
group  was  as  a 
reporter  on  the 
S  a  n  Eraneisco 
Examiner,  and  it 
was  his  first 
newspaper  job. 

Eventually  the 
E.xaminer  sent 
him  to  N  e  w 
York,  where  for 
five  years  he  was 
New  York  cor¬ 
respondent  for 
both  the  San 
Francisco  and  the  Los  .Angeles  Exam¬ 
iners.  Returning  to  the  coast,  he  was 
from  1910  to  1918  city  editor  of  the 
Los  Angeles  E.raminer.  From  city  editor 
he  was  promoted  to  Sunday  editor. 

Seven  years  ago  he  was  transferred 
from  Los  .Angeles  to  New  York  to 
become  assistant  Sunday  editor  of  the 
-American,  a  jKisition  he  held  until  his 
recent  appointment  as  Sunday  editor,  with 
the  exception  of  six  months  in  1925  and 
1926  when  he  was  attached  to  the  London 
bureau  of  Universal  Service  in  an  execu¬ 
tive  capacity. 


and  meinber  of  the  Infantry  division  of 
the  Reserve  Corps  of  the  U.  S.  -Army 
since  1916,  has  recently  been  promoted  to 
lieutenant  colonel  and  assigned  to  the 
5()lst  Infantry  battalion. 

C.  C.  IViuglas  has  succeeded  E.  -A. 
Spicer  as  editor  and  publisher  of  the 
Truman  (.Ark.)  Observer. 

Edward  Churchill,  former  automobile 
and  aviation  editor  of  the  New  York 
Graphic,  has  been  named  publicity  and 
promotion  manager  of  the  Gates  Air¬ 
craft  Corporation  and  the  Gates  Flying 
Service. 

Miss  Zunia  Palmer,  radio  editor  of  the 
Hollywood  (Cal.)  Citizen,  is  on  a  three- 
weeks'  cruise  to  T’anama. 

Berry  Moore,  real  estate  editor,  .St. 
Louis  Post-Dispatch,  will  spend  a  vaca¬ 
tion  of  two  weeks  in  July  in  California. 

.Alfred  P.  Perry  fif  London,  meinber  of 
the  staff  of  Reuter’s  Ltd.,  who  is  this 
year’s  holder  of  the  Walter  Hines  Page 
junior  fellowshij)  in  journalism,  has 
joined  the  staff  of  the  Kan.sas  City  .Star 
for  a  month.  He  went  to  Kansas  Citv 
from  Seattle.  Wash.,  where  he  was  with 
the  .Seattle  Times. 

Henry  L.  Shepherd,  Jr.,  formerly  on 
the  sports  staff  of  the  Port  Worth  Rec¬ 
ord-Telegram.  received  his  M..A.  degree 
(Continued  on  next  page) 


Comedy  Tragedy  Pathos  Burlesque 

New  York  Day  By  Day 

by 

O.  O.  MCINTYRE 

Over  20,000,000  readers  daily  follow  his  vivid  vignettes  of 
contemporary  life  in  the  metropolis.  He  sees  the  unusual  and 
thrills  to  the  human  and  homely.  No  one  has  ever  equaled 
him  in  discovering  and  relating  the  stories  of  that  colorful, 
pungent  super-romance  that  goes  on  day  and  night  in  the 
strangest  city  in  the  world.  A  true  cosmopolite,  McIntyre 
sees  everything,  understands  everything,  and  tells  the  tale  in 
an  arresting  way.  No  other  writer  commands  the  daily  loy¬ 
alty  that  is  found  among  the  readers  of  O.  O.  McIntyre’s 
letters. 

The  McNaught  Syndicate,  Inc. 

V.  \’.  McXitt  times  building  Charles  V.  McAdam 

President  NEW  YORK.  N.  Y.  \’ice-Prcsi(lent 


Wat  Anyone  Aware  That  She 
Had  Dined  with  Colburn? 

Had  Anyone  Seen  Her  Leave 

After  the  Shooting? 


MARTHA  BUNDY 

quick  •  witted,  eager,  adventurous, 
the  only  girl  in  a  family  of  slow- 
moving,  solid,  conservative  men. — 
The  heroine  of — 

FREE, 
WHITE 
AND  FEMALE 

A  Swift,  Smart,  Spark¬ 
ling  Story  of  Love, 

1  Murder  and  Nice 
People 

By 

I  CLARENCE 
BUDINGTON 
KELLAND 

30 

Instalments, 

the  first  eight  illustrated 
by 

ARMSTRONG  SPERRY 

Mimeographed  setting  copy  and 
mimeographed  promotion 

•’FREE.  WHITE  AND  FEMALE  ” 

has  already  been  taken  by 

'  THE  NORTH  AMERICAN 
NEWSPAPER  ALLIANCE 

I  as  part  of  the 

TWELVE-STAR 
SERIAL  WHEEL 

If  Your  Territory  It  Open,  Wire 
Collect  for  Termt 


'  Metropolitan  Newspaper 
j  Service 

-  Maximilian  EUer,  Jr.  Earl  J.  (ladley 
i  General  Manager  Associate 

t  150  Nassau  St.,  New  York  City 
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Including 

JOURNALIST  NEWSPAPERDOM 

Titlai  He»i»t*red  in  ItM  Piuted  8ut«t  Patent  Oflte* 

THE  OLDEST  PUBLISHERS  AND 
ADVERTISERS  JOURNAL  IN 
_ AMERICA _ 

Establithed  by  Allan  Forman  in  1884 

THE  EDITOR  &  PUBLISHER  CO, 
INC,  PROPRIETORS 
Office  of  Publication  and 
General  Offices: 

Suite  1700  Timet  Building — 42nd  Street 
and  Broadway — New  York  City,  N.  Y. 
Telephones: 

Bryant  3052,  3053,  3054,  3055  and  3056 
EXECUTIVE  PERSONNEL 
Jamet  W.  Brown,  President  and  Pub¬ 
lisher;  Marlen  E.  Pew,  Treasurer;  Charlea 
B.  Groom  et.  Secretary  and  business  man¬ 
ager;  Jarnet  W.  Brown,  Jr,  promotion 
manager;  George  Strate,  circulation  man¬ 
ager;  S.  L.  Dare,  classified  manager. 
Marlen  E.  Pew,  Editor;  Arthur  T.  Robb, 
Managing  Editor;  Warren  L.  Bassett, 
Sews  Editor;  John  F.  Rorhe,  Associate 

Editor, _ _ _ 

London  office:  Walter  House,  418/22 
Strand,  W.  C.  2.  Miss  Muriel  G. 
Atkins,  Manager.  London  Editor:  Allan 
Delafons,  c/o  S’ewspaper  If  'orld,  14  Cross 
Street,  Finsbury,  E.  C.  2. 

Paris  Office:  76  Rue  des  Petits  Champs, 
Sydney  R.  (]larke.  Manager. 

Washington  Correspondent:  George  H. 
Manning.  Sational  Press  Club  Building. 
Chicago  Office :  30  North  Dearborn  Street, 
Ben  Kartman,  Correspondent;  and 
Otto  L.  Bruns,  ff'estern  Advertising 
Representative. 

San  Francisco  Office:  742  Market  Street, 

R.  J.  Bidwell.  Manager.  _ 

International  Year  Book  issued  last  Sat¬ 
urday  in  January. 

“A.  N.  P.  A.”  service  numbers  last  two 
Saturdays  in  April. 

Advertising  Convention  number  first  Sat¬ 
urday  in  July. 

Newspaper  advertising  linage  tabula¬ 
tions  issued  in  March  and  September. 
Table  of  newspaper  rates  and  circula¬ 
tions  issued  in  January  and  July. 

Market  Guide  containing  information  on 
1.400  new  paper  markets  issued  third 
Saturday  in  November. 

Size  of  type  page  9  x  12  inches — or  168 
agate  lines  (13  ems)  on  four  columns — 
or  a  total  of  672  agate  lines  to  tlie  page. 
Largest  tvpe  page  in  the  business  paper 
field. 

Display  advertising  rates:  transient,  75c 
per  agate  line,  or  series  of  insertions  as 
follows: 
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The  little  forty-two  agate  line  rate  maker 
card  at  a  cost  of  $16  per  week,  earns 
as  low  a  rate  on  a  52-time  basis  as  any 
other  schedule,  namely,  $168  per  page; 
$95  half-page;  and  $55  quarter-page. 
Classified  advertising  rates:  75c  per  agate 
line  one  time;  60c  per  agate  line  four 
times. 

Situations  Wanted:  50c  per  agate  line 
one  time;  40c  per  agate  line  three  times 
(count  six  words  to  the  line). 
Subscription  rates:  By  mail.  United 
States  and  Island  Possessions,  $1  per 
year,  payable  in  advance;  Canada  $4.50; 
Foreign  $5. 

Member  of  the  Associated  Business 
Papers  and  subscribing  to  its  standard 
of  practice. 

Charter  Member  of  the  Audit  Bureau  of 
Circulations  with  a  certified  “A.B.C.”  cir¬ 
culation  as  follows: 


Six  Months 
Ended 

Net 

Paid 

Total  Dis¬ 
tribution 

Dec.  31,  1928 
Dec.  31,  1927 
Dec  31,  1926 
Dec  31,  1925 
Dee.  31,  1924 

8,967 

8,220 

7,014 

6,363 

5,711 

10,019 

9,-546 

7,9.55 

7,708 

6.488 

PERSONAL 
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in  political  science  at  Princeton  this 
spring. 

John  Presley  Fletcher,  city  editor, 
Memphis  Press-Scimitar,  left  June  IS  for 
a  three  weeks’  vacation  in  New  York 
and  the  New  England  states. 

T.  B.  Hanly,  assistant  city  editor  of 
the  New  York  IVorld,  has  returned  from 
a  fishing  trip  in  northern  New  York,  and 
is  acting  as  city  editor  while  James  Bar¬ 
rett  is  on  his  vacation  in  Denver,  his 
home  town. 

Frank  Sullivan,  special  writer  for  the 
New  York  IVorld,  is  on  a  three  months’ 
leave  of  absence.  He  is  spending  it  in 
Saratoga  Springs,  doing  free-lance  work. 

Frederick  Stauffer  has  been  made  ed¬ 
itor  of  the  financial  pages  of  the  New 
York  Sun,  succeeding  Charles  C.  Mc¬ 
Manus,  who  is  now  with  the  magazine. 
Time. 

Bob  Hildebrand,  Federal  building  re¬ 
porter  for  Memphis  liz'ening  Appeal,  is 
vacationing  in  West  Tenessee. 

Tom  Harris,  formerly  of  the  St. 
Petersburg  (Fla.)  Times  city  desk,  has 
joined  the  staff  of  the  Lansing  (Mich.) 
State  Journal,  and  will  become  telegraph 
editor  July  1.  The  present  telegraph 
editor.  'Ted  Smits.  will  leave  at  that  time 
with  his  wife,  Jeanette  Smits,  literary 
and  dramatic  critic  of  the  Journal,  for 
Paris  where  they  plan  to  remain  in¬ 
definitely. 

Carl  Gallagher,  formerly  connected 
with  the  McKinney  (Te.x. )  ('nurier-Ga- 
zette,  June  1  took  charge  of  the  Quanah 
(Tex.)  Tribune-Chief,  semi-weekly. 

David  Lidman,  formerly  with  the 
Petersburg  (Va.)  Index-Appeal,  is  now 
on  the  copy  desk  of  the  Richmond  (Va.) 
Times-Dispatch. 

Glen  Adcox,  police  reporter,  Memphis 
Commercial  Appeal,  covered  the  recent 
Galveston  beauty  show. 

H.  R.  Grobie,  former  .Von  Antonio 
(Tex.)  Evening  Nezi's  reporter,  has 
joined  the  Houston  Post-Dispatch  staff. 

Glen  Warner,  formerly  of  the  Lorain 
(O.)  Times-IIerald,  has  joined  the  Mem¬ 
phis  Commercial  .-Ippcal  copy  desk,  tak¬ 
ing  the  place  of  C.  Graham,  who  has 
been  named  aviation  editor  of  the  Com¬ 
mercial  .Appeal. 

Sam  E.  (^innor,  sjK-cial  writer  ff)r  the 
Lezviston  (Me.)  Journal,  spf)ke  recently 
before  the  Maebias  Chamber  of  Com¬ 
merce,  Machias,  Me. 

Daniel  Rochford,  aviation  editor  of  the 
Boston  Transcript,  was  a  member  of  the 
crew  wbich  made  a  new  altitude  record 
for  a  transport  plane  at  the  Boston  air¬ 
port  last  week. 

Catherine  Dines  Prosser,  editor  of  the 
woman's  pages  of  the  Dcnz’cr  Post,  has 
gone  cast  on  her  vacation.  She  planned 
to  visit  Kansas  City,  where  she  formerly 
was  on  the  Star,  Chicago,  and  New 
York  City. 

Robert  A.  Wright,  formerly  telegraph 
editor  of  the  Des  .Moines  (la.)  Tribune, 
later  with  the  Pittsburgh  .S'un  and  edi¬ 
tor  of  the  IVUkinshurg  (Pa.)  Progress, 
has  joined  the  copy  desk  of  the  Nezv 
York  Ameriean. 

.Arthur  Davenitort.  formerly  of  the 
staff  of  the  Daily  Oklahoman,  Oklahoma 
C'ity,  has  been  added  to  the  staff  of  the 
Rogers  (.Ark.)  Daily  Nezvs. 

Raymond  J.  Fanning,  city  editor  of 
the  I'Vaterbury  Ameriean  and  Mrs.  Fan¬ 
ning  are  parents  of  a  daughter  born 
June  4. 

Walter  Biscup,  county  building  re¬ 
porter,  for  the  Tulsa  If'orld  was  recently 
made  an  honorary  member  of  the  W’orld 
Association  of  Detectives. 

M.  B.  Crabbe,  who  last  week  com¬ 
pleted  his  course  in  journalism  at  the 
L'niversity  of  Iowa,  has  joined  adver¬ 
tising  and  news  staff  of  the  Eagle  Groz'e 
(la.)  Eagle.  He  succeeds  Joseph  J. 
Kist.  forced  to  resign  because  of  failing 
health. 

Mrs.  Hugh  Park,  formerly  on  the 
staff.  Fort  Smith  (.Ark.)  Southzvest 
Ameriean  and  Times-Record,  has  re¬ 


signed  and  will  assist  her  husband  in 
publication  of  the  Paris  (Ark.)  Express. 

Paul  C.  Yates,  Houston  Post-Dispatch 
editorial  writer  and  columnist,  is  now 
acting  as  the  paper’s  Washington  corre¬ 
spondent. 

Jack  Copeland  has  succeeded  Roy 
Sourbeer  as  sports  editor  of  the  Wichita 
Beacon.  Sourbeer  is  now  sport's  editor 
of  the  Wichita  Evening  Eagle. 

Frank  L.  Robart,  recently  with  the 
Baltimore  Evening  Sun,  has  been  added 
to  the  reportorial  staff  of  the  Richmond 
(Va.)  Times-Dispatch. 

Marshall  J.  Smith,  former  telegraph 
editor  of  the  Dallas  Dispatch,  has  joined 
the  copy  desk  of  Memphis  Press-Scimi¬ 
tar.  He  formerly  was  editor  of  the 
Edinburg  (Tex.)  Reznew. 

W.  L.  Lightfoot,  formerly  news  editor 
of  the  New  York  Daily  News  Record, 
has  been  appointed  associate  editor  and 
Martin  V.  Merritt,  formerly  editor  of 
the  Westwood  (N.  J.)  News,  hgs  been 
appointed  assistant  editor  of  Topics  Pub¬ 
lishing  Company,  publishers  of  drug 
trade  papers. 

Don  Seiwell,  of  Pinehurst,  N.  C.,  has 
been  added  to  the  copy  desk  of  the 
Richmond  (Va.)  Times-Dispatch, 

Joseph  Cristil,  late  of  the  copy  desk 
of  the  Richmond  (Va.)  Times-Dispatch, 
has  resigned. 

George  Ray  joined  the  Amarillo  News- 
Globe  June  1.  For  the  last  eleven 
months  Ray  has  been  on  the  I'ort  Worth 
Record-Telegram. 

Keith  Johns,  recently  of  the  St.  Peters¬ 
burg  (Fla.)  Times  staff,  has  joined  the 
copy  desk  of  the  J)ulianapolis  Star. 

H.  J.  Phillips  of  the  Nezu  York  Jour¬ 
nal  of  Commerce  represented  that  news- 
pai)cr  at  the  14th  annual  convention  of 
the  National  .Association  of  Purchasing 
.Agents  in  Buffalo  last  week. 

Fred  R.  Dodge,  former  cameraman 
for  the  Fall  Riz-er  (Mass.)  Herald  Nezas, 
is  now  with  the  engraving  and  photo¬ 
graphic  department  of  the  Quincy 
(Mass.)  Nezi’s. 

Harry  Lunt,  who  covers  Municipal 
Courts  for  the  St.  Louis  Globe-Demo¬ 
crat,  is  spending  two  weeks  in  Indiana 
visiting  friends. 

Herlx;rt  .Asbury,  author  and  former 
staff  member  of  the  Nezv  York  Herald 
Tribune,  who.se  latest'  book,  a  biography 
of  Carrie  Nation,  will  be  published 
shortly,  left'  New  A’ork  City  last  week 
with  Mrs.  .Asbury,  present  cross  word 
puzzle  editor  of  the  Herald  Tribune,  for 
a  three  weeks’  vacation  at  Green  Lake, 
Fulton  County,  N.  Y. 

Edmund  Taylor,  formerly  of  the  N/. 
I.ouis  Times  staff  but  recently  doing 
newspaper  work  in  Paris,  France,  suf¬ 
fered  a  crushed  foot  in  an  automobile 
accident  in  Southern  France  recently. 

Lloyd  Jacriuet,  radio  editor  of  the  New 
York  Herald  Tribune,  returned  to  New 
A’ork  last  week,  after  covering  the  third 
annual  Radio  Sliow  and  Convention  held 
in  Chicago,  June  3  to  8. 

Joseph  Langer,  librarian  of  the  Denz'er 
Post,  and  Lute  H.  Johnson,  special  writer 
for  the  Post',  have  returned  from  a  five 
months’  trip  around  the  world.  I.;inger 
has  rejoined  the  Post  photographic  de¬ 
partment  of  which  he  was  a  member  for 
20  years. 

Miss  Elizalwth  Dcyer  is  now  assistant 
society  editor  of  the  Brooklyn  Daily 
Eagle.  She  replaces  Miss  Elizabeth 
Greenwood,  who  married  William  Du 
Bois  on  June  8. 

E.  .A.  Sproul,  automobile  and  radio 
editor  of  tbe  Denz’er  I^ost,  managed  two 
Pullman  loads  of  Rocky  Mountain  radio 
dealers  on  a  trip  to  the  radio  show  in 
Chicago  last  week. 

Bob  Emahiser,  Spokane  Press  dramatic 
editor,  and  Miss  Margaret  Nixon  of 
Spokane,  have  announced  their  engage¬ 
ment.  The  wedding  will  be  this  fall. 

Nelson  W'.  Prentice,  copy  reader  of  the 
Buffalo  Ez'ening  Nezvs,  accomp.mied  by 
Mrs.  Prentice,  is  spending  a  two  weeks’ 
vacation  at  Cape  Alay,  Va. 

Robert  L.  Hooker  has  been  made  fea¬ 
ture  and  Sunday  editor  of  the  Jackson- 
z'ille  (kJa.)  Times-Union,  a  post  recently 
created.  .Arthur  G.  Ivey  has  been  made 


^ate^editor,  the  position  formerly  held  1^ 

Capt.  Edward  R.  Schauffler,  of  tl» 
Kansas  City  Journal-Post  staff,  was  ^ 
of  139  officers  graduated  from  the  c(» 
pany  officers  machine  gun  and  howi^ 
courses  at  Ft.  Benning,  Ga.,  May  x 
Captain  Schauffler,  who  was  on  a  three 
months’  leave,  now  is  back  on  the  rnnv 
desk  at  the  Journal-Post. 

Morris  Roberts,  former  journalism  in. 
structor  at  Baylor  University, 

Tex.,  and  business  manager  of 
publications,  has  joined  the  Benillt 
(Tex.)  Bee-Picayune  as  city  editor. 

Gilbert  R.  Smith  of  the  staff,  Kanus 
City  Journal-Post,  left  June  5  with  a 
delegation  from  the  Chamber  of  Com- 
merce  for  a  three  weeks’  trip  to  the  West 
Indies  to  cover  the  journey  for  his  paper 

George  V.  Callahan,  veteran  marine 
editor  has  returned  to  his  desk  in  the 
Cleveland  Plain  Dealer,  after  an  absence 
of  five  months,  due  to  illness.  W.  G. 
Lavelle,  who  substituted  for  Callahan] 
has  returned  to  the  local  staff. 

Paul  Webb,  formerly  of  Jacksonville, 
Fla.,  is  now  on  the  copy  desk  of  the 
Philadelphia  Record. 

Walker  S.  Buell,  chief  of  the  Wash¬ 
ington  bureau  of  the  Cleveland  Plain 
Dealer,  spent  a  few  days  last  week  at  the 
home  office. 

George  Tracy,  Boston  newspaper  man, 
whose  last  connection  was  on  the  Dt- 
troit  Nezi’S  is  now  assistant  financial  edi¬ 
tor  of  the  Philadelphia  Public  Ledger, 
having  been  taken  from  the  copy  desk 
of  that  paper  to  fill  the  position. 

Harold  Nelson,  student  at  the  Uni¬ 
versity  of  South  Dakota,  Vermilion, 
S.  D.,  and  former  night  police  reporter 
for  the  Sioiux  City  (la.)  Tribune,  now 
is  night  police  reporter  for  the  Sim 
City  Journal. 

Eldon  F.  Roark,  Jr.,  feature  writer  of 
Memphis  Press-Scimitar,  left  June  15  on 
a  three  months’  leave  of  absence  to  Baton 
Rouge,  La. 

Kaiii  O’Dare,  author  of  “Philosopher 
of  the  Dusk,’’  recently  publi.shed  by  Mc¬ 
Millan  is  now  on  the  staff  of  the  Phila¬ 
delphia  Record  doing  a  series  of  human 
interest  stories. 

Will  Hays,  former  assistant  managing 
editor  of  the  Nezv  York  Evening  Journal. 
who  has  been  doing  publicity  for  the  past 
year,  has  joined  the  .Vezv  York  Herald 
Tribune  as  an  assistant  night  editor  and 
makeup  man. 

Bill  Witt,  of  the  United  Press  and 
Jack  “Perk’’  Wittinan,  with  the  Okla- 
(Continued  on  page  38) 


FLASHES 


Probably  “Who’s  Who”  of  the  future  '' 
will  include  only  the  names  of  those  who  | 
are  famous  enough  to  get  pay  for  their  I 
testimonials. — Florence  (Ala.)  Herald,  i 


Fifteen  years  ago  there  was  a  horse  I 
named  Conning  Tower,  and  now  at  Con-  I 
naught  Park  there  is  running  Flying  I 
Column. — F.  P.  A.,  Nezv  York  IVorld.  I 

A'esuvius  has  been  erupting  again,  j 
Mussolini  will  have  to  speak  to  that 
mountain  yet. — Norristozvn  (Pa.)  Herald. 

The  headline  “New  Setup  of  Dry  Force  , 
Seen.”  is  apt  to  be  a  little  misleading,  j 
judging  by  the  habits  some  of  the  prfr  * 
hibifion  agents  seem  to  have  formed  in  ^ 
New  A'ork  night  clubs. — Bradenton 

(Fla.)  Herald. 

Colonel  Lindbergh  (to  his  bride):  i 
Pardon  me  just  a  few  minutes,  I  think 
there  is  a  newspaperman  caught  in  the 
propeller. — //.  I.  Phillips,  New  Fort 
Sun. 


Charlie  Curtis  at  least  has  found  the 
answer  to  one  question — he  knows  how 
a  vice  president  can  get  a  little  publicity. 
— McCook  Daily  Gazette. 

Someone  ought  to  mail  the  power  tr^ 
a  copy  of  Woodrow  Wilson’s  '’’^nog^ 
on  “Open  Covenants  Openly  Arrrvw 
At.”—/.  R.  Wolf,  Milwaukee  Journal. 
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ASSOCIATED  NEWSPAPERS,  Ltd. 


SUCCESSFUL  YEAR 


RECORD  ADVERTISING  REVENUE  AND  SALES 


Thp  twcnty-foiirtli.  nnnual  ordinary  cen¬ 
tral  inertinu  of  the  Associatotl  News¬ 
papers,  Ltd.  (proi)rietors  of  the  Dail.v 
Mail,  tlie  I/ondon  Kveninu  News  and  tlie 
.''uiida.v  Oispateli),  was  held  in  tlie  Me¬ 
morial  Hall,  Farrintidon  street,  Ixindon, 
KiiKland,  on  .Tune  11. 

Sir  Ceorce  .\.  Sutton.  Hart.,  inanaKin); 
director,  pri'sided. 

The  seer<“tar.v  (Mr.  .1.  I*.  Ilohhs,  P.  C. 
I,  S.  I  read  tlie  notice  convening  the  meet- 
iiic  and  the  report  of  tlie  auditors. 

Tlie  cliairnian  in  niovini;  the  adoption 
of  tlie  annual  rejiort  and  balance  sheet, 
said  ; 

‘•The  directors'  report  and  the  balance 
sliei'l  were  sent  out  willi  the  notice  con- 
venim:  tlie  iiiei'tinK  and  you  will,  I 
assiune,  as  usual  take  them  as  read. 

"Tlie  profits  of  the  company  for  the 
year  to  the  end  of  March  last  amounted 
to  El.L’O.j.CCiCi  Ss.  (Id.  Tills  very  satisfac¬ 
tory  (iaure  was  arrived  at  notwithstand- 
iiic  that  the  year  was  one  of  (ireat 
developnients  and  therefore  of  increased 
ex|M>iiclitiire  In  accordance  with  oiir  pid- 
icy  of  kei'pinu  well  aliead  of  all  com- 
I«*titors.  We  have  provided  our  readers 
with  liisTRcr  and  better  newspapers.  Our 
news  services  liave  been  improved  and 
increased  and  we  have  introduci'il  many 
new  features  wliich  have  met  witli  the 
aiiproval  of  our  readers :  also,  as  you 
doubtless  have  noticed,  we  are  now  pro- 
vidinc  in  larce  numbers  the  best  pic¬ 
tures  illiistratinc  the  news  of  the  day. 

"The  result  of  our  enterprise,  I  tliink 
.you  will  aaree.  is  eminently  satisfactory. 

“Tlie  holders  of  tlie  preference  aiid 
ordinary  shares  have  re<‘eived  their  divi¬ 
dends  in  accordance  witii  the  articles  of 
association  and  holders  of  the  deferred 
shares  have  been  paid  quarterly  dividends 
of  10  per  cent.,  the  same  as’  last  year. 
The  Slim  of  £(>!).■«, 0i :?  4s.  lid.  is  carried 
forward,  compared  with  £490„340  lOs. 
lid.  last  year. 

‘‘The  valuable  Boodwill  does  not  figure 
amonc  tlie  assets.  Tlie  biiildini's.  ma¬ 
chinery  and  idaiit  have  lieen  amply  depre¬ 
ciated  and  are  keot  in  a  state’  of  the 
Inchest  efliciency.  The  stock  of  jiaper  .and 
other  materials  are  ampte  for  our  needs. 
The  value  of  our  investments  ns  sliown 
in  the  balance  sheet  is  considerahlv  below 
the  present  market  value.  The  loan  to 
the  Knipire  Paper  Mills  (19‘22l,  Idd.  (of 
wliicii  we  hold  the  wliole  of  the  <*apita1l, 
has  been  reduced  by  £70.000.  Conse- 
oiient  nimn  the  increase  in  the  revenue 
from  sales  and  advert isements  our  diditors 
have  increased  somewliat. 

‘‘Our  cash  position  is  very  satisfactor.v 
and  is  more  than  sutlicient  for  our  present 
requirements. 

“Tlie  two  staff  jiension  funds  now 
amount  to  over  £l."n.noo. 


YKAR  (»F  f.RE.XT  PROGRESS 


I  should  like  to  cive  you  a  few  pa 
oculars  of  the  year's  activities  and  tli 
I''.e‘lti"ii  of  your  journals.  Tli 
iiaily  Mail  net  sales  now  aiqiroach  nearl 
two  millions  dail.v.  Its  dail.v  net  salt 
are  the  larcest  in  the  world  and  they  ai 
lilcher  tlian  this  time  last  year.  I( 
IHisition  is  unrlvallwl. 

“The  Evenlnc  News  has  the  larpiMst  m 
sale  of  any  evenins  jmper  in  the  world. 
•\  noteworth.v  feature  of  the  vear 
I  .liistly  call  the  r 
markable  rise  in  the  net  sales  of  tl 
eunday  Hispatcli.  Hnrini;  the  vear  b 
tween  4(Hi.li(i(i  and  oOtl.ooo  more  peop 
have  bwome  recnlar  readers  of  the  tiape 
which  is  now  >i>iniitt<^ii..  J... 


1-  .  icfciinii  i^iioei's  oi  Tlie  papt 

which  is  now  admitterlly  the  creat  Su 
uay  national  newspaper.  Doubtless  tl 
remarkable  free  insurance  scheme  has  hi 
a  creat  deal  to  do  with  this.  The  numb 
”‘,J'*“w  readers  increases  weekly. 

i  ’“''■'•'■tisinK  medium',  too,  t 
Is  now  outstrippine  i 
ol' 1  ^'i  *  ''*>lisheil  in  Manctiester  as  wi 
as  in  London,  with  its  twenty-four  pac 
•’'''ol'oB  matter  it  Is  al 
the  (treat  readii 

ijlUJi  i"  "‘’tth  of  PiKtIand  and 
^lotland.  Its  merits  have  (tained  for 
'‘*<'‘‘ss  of  1.2(»0,0(»0  copi 

Iier  week. 

J*‘*terrinc  to  the  free  Insurance, 
wonder  whether  the  iiiacnitude  of  the 


insurance  benefits  is  fully  realized.  It 
cannot  be  too  cenerally  known  tliat  by 
the  simple  process  of  beconiiii(t  a  reitis- 
tered  reader  of  the  Dail.v  .Mail  or  Sunda.v 
Dispatch,  husband  and  wife  secure  won¬ 
derful  free  Insurance  lienefits  not  only 
for  themselves  but  also  for  their  chil¬ 
dren.  The  Dail.v  Mail  has  (mid  to  read¬ 
ers  the  Iniite  sum  of  £1.2(MI,(lii((,  P.ut  ad¬ 
vantage  should  be  taken  of  these  lienelits 
still  more  widely. 

"I  iiiiitht  also  menlioii  the  Atlantic 
edition  of  tlie  Ihiily  Mail,  which  is  a 
creat  1)0011  to  ocean  travellers.  It  is  now 
piililished  on  seventeen  Ciinard  and  five 
-tnclior  l.ine  lioats.  eiialilinc  passeiic'rs 
to  keep  ill  toncli  with  tlie  latest  news  and 
olitiiiii  tile  latest  I.ondon  .''tock  K.xchaiice 
and  Wall  Street  prices. 

•'The  overseas  Dail.v  Mail  has  also 
shown  crowth.  It  is  a  link  witli  Knclish 
speakinc  iieople  all  over  the  world.  For 
tlie  small  sum  of  lOs.  a  year  you  can 
make  an  ai’ceptable  cift  to  far-away 
friends  and  relatives,  enalilinc  tliem  to 
kiH-p  in  touch  with  the  affairs  of  the  old 
country. 

.\X<;L0-NEWF01  XDL.VXI)  CO.,  Ltd. 

"In  recard  to  the  niininc  developnients 
in  Newfoundland  there  is  nothinc  further 
to  report  since  the  encouracinc  circular 
which  was  issued  by  the  directors  some 
few  months  aco.  Doubtless  when  there  is 
aii.v  more  news  of  importance  it  will  be 
coiiiiiiiinicnted  to  the  shari'holders  of  the 
Anclo-Newfouiidland  Development  Com¬ 
pany. 

"In  addition  to  our  coiitrollinc  interest 
in  the  AiiKlo-Newfoundland  Di'veiopment 
Company  we  own  tlie  entire  capital  of  the 
Knipire  Paper  Miils  with  its  macniticent 
site  at  Greenhithe.  Kent.  This  iiKMiern 
imper  makiiic  iilant  is  caiinbie  of  proiiuc- 
inc  4H. (1(1(1  tons  of  newsprint  paper  a  year 
and  the  whole  output  is  used  in  the  pro¬ 
duction  of  your  newspapers. 

"The  combination  of  these  investments 
elves  your  comiiany  control  of  a  larc 
IMirt  of  its  paiier  requirements  and  pro¬ 
vides  acainst  shortace  or  violent  tliictiia- 
tion  in  the  (irice  of  that  commodity. 

"It  will  be  remembered  that  last  year 
in  conjunction  with  the  Daily  Mirror 
Newspapi‘rs,  Ltd.,  we  aciiiiired  a  consider- 
iibli-  numiK-r  of  ordinary  shares  in  Nortli- 
cliffe  Newspapers.  Ltd.  Tills  comiiany 
was  foiiiideil  liy  Lord  llotherniere  for  Hie 
iiiirpose  of  prodiicinc  eveninc  journals  in 
important  centers  in  the  Provinces.  Dn 
.May  !»th  last  the  first  new  eveninc  news- 
|),a|)er  created  liy  this  company,  tlie  Kve- 
ninc  World,  was  successfully  laniicheci 
at  Newcastle-on-Tyne.  The  startinc  of 
this  paper  in  so  short  a  time  is  very 
(|Uick  work,  havinc  recard  to  the  fact 
that  the  site  had  to  be  acquired,  the  liiiild 
inc  erected,  and  the  necessary  machinery 
installed.  Northcllffe  Newspapers.  I.td.. 
diirinc  the  vear  has  also  acipiired  the 
control  of  live  other  newspapers  published 
in  the  Miillands.  the  West  country,  acri- 
ciiltiiral  districts  and  South  Wales.  This 
can  be  recarded  as  extremely  satisfactory. 

“The  Dailv  Mail  ideal  home  exhibition 
held  at  Olympia  in  March  last,  adiled  yet 
another  creat  popular  achievement  to  an 
unbroken  line  of  successes. 

".■ii:!.4()!»  visitors  paid  for  admission 
diirinc  the  twenty-three  days’  run  of  the 
exhiiiition. 

RECORD  ADVERTI.HIXG  FIGI  RKS 

"The  advertlslnc  departments  of  all 
your  newspapers  have  acain  shown  sub¬ 
stantial  development  diirinc  the  year.  We 
have  creatly  increased  the  number  of 
twenty-four-pace  Dally  Mails  published. 
The  K  veiling  News  is  now  practically 
standardized  at  sixteen  paces  every  eve¬ 
ninc.  The  Sunday  Dispatch  recularly 
publishes  twenty-four  paces  on  Sunday, 
while  I  am  pleased  to  say  that  our  over¬ 
seas  edition  of  the  Dally  Mail,  which 
reaches  out  to  the  ends  of  the  earth 
wherever  a  Hrlton  is  to  be  found,  has 
also  Increased  in  size  and  revenue. 

“As  an  example  of  the  amount  of 
advertisinc  handled.  1  should  like  to  fell 
you  that  in  the  Dail.v  Mail,  the  Kveninc 
News  and  Sunday  Dispatch  alone  we  often 


piilillsh  more  than  000  columns  of  adver¬ 
tisinc  diirinc  the  course  of  a  siucle  week, 
l.ast  year  a  sincle  week’s  advertisinc 
rcveiine  exceeded  £100.000.  This  year  I 
have  to  report  tliat  our  record  week,  just 
licfore  tile  Wliitsnntide  holiday,  was 
nearer  £120.000  and  that  there  is  every 
prosiMM’t  of  a  further  increase  diirinc  the 
year  we  have  now  entered  upon. 

"The  Daily  Mail  still  stands  iinchal- 
Icnced  as  the  supreme  Ilritish  advertis¬ 
inc  medium  and  wider  use  tlian  ever  is 
lieinc  made  of  its  advertisinc  coliinins  for 
trade  and  commercial  undertakincs.  while 
tlie  tiiiaiicial  advertisinc  ri’veiiiie  has  in 
creased  diirinc  the  year  to  the  extent  of 
alioiit  .'iO  per  cent. 

"It  is  also  cratifyiiic  to  see  tlie  cr<‘at 
incri'ase  of  tiiiaiicial  advertisinc  in  tlie 
Kveninc  Ni‘ws.  Financial  liouses  have 
not  been  slow  to  recocnize  tliat  a  new 
class  of  investor  has  arisen  and  tliat  their 
aniioiiiicemeiits  must  rcacli  tlie  home 
circle.  The  Kveninc  News,  as  the  pre- 
iloniinant  home  newspaper  for  Isuidon 
and  the  surroiindinc  districts  anil  the 
paper  liavinc  the  larcest  eveninc  net  sale, 
lias  conseiiiicntly  lienclitcd  in  this  direc¬ 
tion  diirinc  tlie  year.  Tlie  liic  drapery 
houses  and  stores  creatly  increased  their 
appropriations  in  tlie  Kveninc  News,  the 
tlciires  for  this  class  of  advertisinc  alone 
licinc  alioiit  2.-)  per  cent,  better  than  the 
previous  .vear. 

"In  recard  to  the  Sunday  Dispatch, 
advertisers  have  promptly  taken  advan- 
tace  of  the  bic  increase  in  sale,  to  which 
I  liave  already  referred,  and  the  revenue 
ticiires  acain  show  substantial  increases. 
This  newspaper  is  now  recocnized  as  the 
most  influential  national  Sunda.v  niedinm 
for  reachinc  the  upper  and  middle  classes. 

STK.VDY  IXCRE.YSE 

‘‘.\t  the  last  ceiieral  meetinc  a  belief 
was  expressed  that  a  steady  increase  in 
the  volume  of  advertisinc  nilcbt  be  looked 
for.  Tills  lias  lieen  fully  jiistilied  and  I 
lirnily  lielieve  the  procress  (his  depart¬ 
ment  is  niakinc  will  be  acain  redected  by 
increased  revenue  when  we  meet  next 
year. 

"Tlie  coiicratiilatory  letters  we  receive 
from  advertisers  show  tliat  your  piililica- 
(ioiis  are  ci'iiic  excellent  results.  I  niicht 
just  instance  that  a  few  weeks  ac"  a  full 
pace  adverlisemeiit  in  tlie  Daily  -Mail  pro¬ 
duced  to  the  advertiser  .'SCi.lMMI  replies. 

".Many  instances  of  cratifyiiic  returns 
niicht  lie  quoted,  liiit  (lie  liest  proof  of 
tills  is  to  lie  found  in  (he  increased  and 
iiicreasinc  demand  for  our  advertisinc 

space. 

“The  strict  censorship  of  all  our  adver¬ 
tisinc  continues,  and  tlwre  is  ample  evi¬ 
dence  tliat  oiir  action  in  tliis  respect  is 
creatly  appreciated  liy  advertisers  and 
advertisinc  aceiits  alike,  while  (lie  rela¬ 
tionship  existiiic  between  advertisers,  ad- 
vertlsinc  acents  and  onr  advertisinc  de¬ 
partments  liave  never  lieen  more  cordial. 

"At  the  same  time  by  our  censorsbip  we 
have  fostered  tlie  confidence  of  our  read¬ 
ers  in  our  coliimns.  a  confidence  which  is 
not  to  be  found  in  any  other  croup  of 
papers  in  the  I'nited  Kincdoin. 

“Takinc  into  consideration  the  few  facts 
mentioned  it  is  not  surprisinc  that  we  are 
receivinc  tlie  lK>nefit  of  increased  appro¬ 
priations.  Indeed,  when  the  appropriation 
is  limited  we  often  find  tliat  all  the  mone.v 
is  spent  in  our  papers,  sometimes  in  the 
Daily  Mail  alone. 

“I  therefore  confidently  believe  that  next 
year  will  show  still  creater  procress  and 
liiccer  developments.  | 

"It  has  liecome  quite  olivioiis  now  that, 
no  up-to-date  business  can  exist  or  cer¬ 
tainly  extend  without  extensive  advertis-j 
iiig.  To  new  businesses  of  course  publicIt.Vj 
is  indispensable.  The  huce  procress  made 
during  the  last  few  years  by  the  many  en- 
terprisinc  concT'rns  in  this  country,  no-1 
talily  the  creat  stores,  by  initiative  and| 
extensive  advertisinc,  and  also  the  raisinCi 
of  loans  by  city  financiers,  has  removed, 
any  doubt,  if  an.v  ever  existed,  ns  to  tlw 
viiiiie  of  piililicity.  The  covernments  off 
various  countries  have  even  become  big  ad-l 
vertisers.  I 


Ill'tiE  riBLlt'lTY'  .M.\rilIXK 

“I  can  say  witliout  fear  of  contradic¬ 
tion  tliat  in  tlie  coniliined  sales  of  the 
Daily  >lail.  Kveninc  News  and  Sunda.v 
Disp’atcli  national  ailvertisers  have  a  pub¬ 
licity  niacliine  at  tlieir  disposal  whicli  is 
iiircqualled  in  the  wliole  world. 

“Net  sales  certificates  of  the  Daily  Mail, 
Sunday  Dispatch  and  Kveninc  News  are 
availalile  to  all  advertisers  and  advertis¬ 
ing  agents. 

"Tile  coiitiniioiis  growth  of  the  com¬ 
pany's  newspapers  has  necessitated  im- 
iiortnnt  ext<‘nsioiis  of  premises  and  plant, 
both  in  London  and  in  Manchester. 

"Tboiich  Northcliffi"  House,  London,  the 
home  of  tlie  Daily  Mail,  and  the  finest  and 
best  equipped  newspaper  otiice  in  the 
wliole  of  the  country,  is  only  a  little  nior<‘ 
tlian  two  years  old,  it  is  already  inade¬ 
quate  to  tile  nis'ds  of  the  luisiness.  A  new 
floor  has  therefore  Is'en  added  durinc  the 
year  and  is  now  practically  complete, 
while  additional  premises  adjoiiiing  the 
liiiildiiic  liave  lieen  acquired  and  pulled 
down  to  make  way  for  an  extension  of  tlie 
machine  room,  the  provision  of  a  can¬ 
teen  for  the  staff  and  the  enlargement  of 
odice  accommodations.  These  develop¬ 
ments  will  cost  something  like  £7.’').000. 

".New  liicli-speed  pressi's  are  being  built 
for  Northcllffe  Mouse  and  also  for  Carme¬ 
lite  House,  wliicli  is  now  given  over  to  the 
production  of  tlie  Kveninc  News.  The  ma¬ 
chine  construction  procranime  in  Isindon 
involves  nltogcther  an  expenditure  of 
aliout  £1.12.0(10. 

"Kven  more  extensive  developments  are 
taking  place  in  Manchester,  where  the 
northern  editions  of  Hie  Dail.v  Mail  and 
Sunday  Dispatch  are  printed.  The  great 
new  (luildinc  now  in  I'oiirse  of  erection 
there  will  be  fiiiisbed  next  year  and  will 
be  equipped  with  a  new  battery  of  the 
most  up-to-date  Ilritish  built  presses  ca¬ 
pable  of  prodiicinc  over  one  million  ttilrty- 
two-page  iiailv  Mails  iM>r  da.v  for  Scotland, 
Ireland  and  Hie  norlbcrii  area  of  Kncland. 

“This  scheme,  already  well  advanced, 
includes  the  reconstruction  of  Hie  old 
Daily  Mail  offices  and  tlieir  alisorption  in 
(he  iiew  Manchester  Nortlicliffe  House.  It 
will  cost  aliout  £2(1(1. (KMl  for  Hie  site  and 
biiililincs  and  approximately  the  same  sum 
is  to  1)0  spent  on  macliinery  and  other 
equipment.  These  extensions  when  com¬ 
pleted  will  enable  ns  to  meet  any  compe¬ 
tition  and  embark  on  any  developnients 
the  directors  may  coiisiiler  advisable  in 
tlie  northern  area. 


THE  FI  Tl  RE 

"In  acliieving  the  results  outlined  to 
you  today  we  liave  liad  Hie  loyal  support 
of  an  ciiHiiisiastic  staff.  You  would,  I  am 
sure,  like  me.  on  your  behalf,  to  thank  the 
members  of  all  departments  of  the  busi¬ 
ness  in  isiiidon  and  .Manchester  and  all  the 
workers  in  all  departments  of  the  Umpire 
I’aper  Mills  and  the  Anglo-Xewfoiindland 
Development  Comiiany  at  Grand  Falls. 

"These  few  particulars  refer  to  our 
trading  in  the  past.  As  to  the  future,  it  is 
not  the  habit  at  tliese  meetings  to 
prophesy,  but  this  I  will  say  ;  We  started 
Hie  coming  year  with  favourable  omens, 
our  advertisinc  revenue  Is  Increasing,  our. 
sale  revenues  is  increasing.  Competition 
doubtless  will  be  keen  and  expensive.  This 
we  welcome.  Our  experience  in  the  past 
has  proved  repeatedly  tliat  the  greater 
the  competition  we  have  to  meet,  the 
creater  is  our  progress.  The  liquid  re¬ 
sources  and  ramifications,  however,  of  this 
company  are  strong  enough  to  enable  us 
to  meet  any  competition,  and  we  shall 
continue  our  policy  of  solidifying  our 
newspapers  and  still  further  installing 
them  on  a  rock  of  stability,  which  it  has 
liitherto  been  hard  to  shake  and  which  we 
have  every  intention  if  possible  of 
strengthening  still  more.” 

The  resolution  for  the  adoption  of  the 
report  and  accounts  was  carried  unani¬ 
mously. 

The  retiring  directors  were  reelected  and 
the  auditors  (Messrs.  Iiever.  Iloneyman  & 
I’o.),  were  reappointed.  The  proceedings 
closed  with  a  cordial  vote  of  thanks  to 
the  chairman,  directors  and  staff. 
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PERSONAL 

(Continued  from  potje  36) 

homo  City  Xeios.  recently  traveled  8(K) 
miles,  visitaiR  17  cities  oi  the  state  with 
the  Oklahoma  State  Air  Tour. 

Dwight  Hall  Teter,  formerly  with  the 
Wheeling  (\V.  Va.)  Intellif/cnccr  and 
the  lilkins  (\V.  \'a.)  Jntcr-Monntain 
has  joined  the  AVtc  Cork  Herald  Tribune 
staff. 

William  Ward  has  Ix-en  apixiinted  state 
editor  of  the  Pliiiadelphia  Record,  suc¬ 
ceeding  Irving  Fagan  who  has  been 
placed  in  charge  of  the  Delaware  county 
edition  of  the  Record.  Ward  came  from 
the  1‘liiladelphia  Inquirer,  where  he  was 
on  the  state  desk. 

Mr.  and  Mrs.  Stanley  !’>.  Lowe  are 
parents  of  a  son  born  june  3.  Mr.  Lowe 
who  is  secretary  to  Congressman  W. 
Kirke  Kaynor  was  formerly  city  editor 
of  the  SpriniiMd  (Mass.)  Morninq 
I  nion.  Mrs.  Lowe  was  Ix-fore  her  mar¬ 
riage,  Miss  Evelyn  Pine,  librarian  of  the 
L’nion. 

Herl)ert  T.  Peterson,  who  has  been 
with  the  Roekford  (Ill.)  Daily  Republic 
for  31  years,  is  recujierating  from  illness. 

W.  S.  Donovan,  until  recently  head  of 
the  copy  desk  of  the  Rinninyhain  (.Ala.) 
Aye-Herald,  is  now  on  the  copy  desk  of 
the  Philadelphia  J^ublie  Ledycr. 

Edwin  Chick  Hurleigh,  2nd,  associate 
editor  of  the  Auyusta  (Me.)  Kennebec 
Journal,  will  attend  the  Kiwanis  Inter¬ 
national  Convention  at  .Milwaukee,  Wis., 
as  a  delegate  from  the  .Augusta  Club. 

Eddie  Hunter,  radio  editor  of  the 
Philadelphia  Record,  has  Ixen  appointed 
assistant  Sunday  editor.  Bill  Hrtximall 
succeeds  him  as  radio  editor. 

Capt.  Harry  J.  Price,  recently  with  the 
.\Vm>  York  Graphic  as  a  sports  writer 
and  make-up  editor,  has  joined  the  .V<ti' 
York  Herald  Tribune  as  a  meml)er  of 
the  copy  desk. 

Don  Wharton,  previously  with  the 
Greensboro  (X.C. )  Daily  .Vctc.s  and 
Patriot  and  Poston  Herald,  has  joined 
the  editorial  staff  of  the  Xeto  York 
Herald  Tribune. 

Irving  1).  Foos.  formerly  Washington 
corres|X)ndent  for  a  group  of  trade  papers 
has  joined  the  staff  of  the  Washington 
office  of  the  Mc(jraw-Hall  publications. 

Harold  Meek,  slot  man  on  the  copy 
desk  of  the  St.  Louis  Post-Dispatch,  is 
taking  a  five  weeks’  vacation. 

E.  Clerald  Bowman,  editor  of  the  But¬ 
ler  university  daily  in  Indianapolis,  has 
been  made  city  editor  of  the  Clinton 
(Ind.)  Daily  Clintonian. 

Allen  J.  Daniels,  formerly  managing 
editor  of  the  Tall  River  (Mass.)  Globe, 
is  now  witli  Bernarr  .'Larfadden's  new 
paper,  the  Ne7v  York  Daily  hn'estment 
News. 

Miss  Mary  P.  Siteman,  a  special 
writer  for  the  Portland  (Me.)  Sunday 
Teleyram,  is  on  her  annual  vacation,  at 
Long  Island,  Me. 

Carlos  Lane,  formerly  of  the  Lansiny 
(Mich.)  Capital-Xews,  has  joined  the 
Indianapolis  Times  staff. 

Robert  Beard  has  been  promoted  to 
assistant  city  editor  of  the  Indianapolis 
Times.  Robert  Batman,  formerly  assist¬ 
ant  city  editor,  is  now  makeup  editor. 

Donald  McClure,  Sunday  editor  of 
the  Indianapolis  Star,  and  Airs.  McClure 
were  to  sail  June  LS  for  a  two-months’ 
tour  of  Europe. 

Milton  Serbe.  formerly  ])icture  editor, 
has  been  made  assistant  city  editor  of 
the  Albany  (N.Y.)  Times-i'nion. 

.Albert  J.  Bearup.  news  etlitor,  and 
James  T.  Healey,  financial  editor,  of  the 
Albany  (N.A^.)  Times-i'nion  were  dele¬ 
gates  to  the  Moose  c<Mivention  at  Niag¬ 
ara  Falls  this  week. 


WEDDING  BELLS 

JAMES  H.  MELLEN  of  Boston,  for¬ 
merly  with  the  Poston  Herald  finan¬ 
cial  department  and  son  of  John  F.  H. 
Mellen  of  the  Poston  Post,  to  Miss  Mar¬ 
garet  Cecelia  MeVey  of  Quincy,  Mass., 


at  the  rectory  of  St.  John’s  church, 
Quincy,  June  3. 

Charles  G.  Loeb,  formerly  with  the 
Yonkers  (N.Y.)  Statesman,  now  editor 
Junior  Features  Syndicate,  to  Miss  Rose 
Cieisenberger,  of  Natchez,  Miss.,  June  4. 

Miss  Belle  Frances  Meintire,  society 
editor  of  the  Prod  ford  (Pa.)  lira  to 
Thomas  .Alonzo  Crawford,  of  Bradford, 
recently. 

John  Burney  Bishop,  of  Pittsburyh 
(Kan.)  Headliyht-Sun  advertising  staff, 
to  Miss  Maurine  Cherry  of  that  city, 
recently. 

Miss  Gertrude  Mays,  member  of  the 
commercial  art  staff  of  the  Denver  Post. 
to  Philip  Hovey,  Denver  and  Kan.sas 
City  broker  last  week.  Miss  Lucille 
Walker,  formerly  of  the  editorial  art 
staff  of  the  Rocky  Mountain  Xcu’S,  has 
succeeded  Miss  Mays  on  the  Post. 

G.  A.  Buder.  Jr.,  son  of  the  publisher 
of  the  St.  Louis  l  imes,  to  Miss  Kathryn 
Marie  Trautz  June  6.  They  left  imme¬ 
diately  on  a  trip  to  .Ala.ska.  They  will 
reside  in  St.  Louis  where  the  bridegroom, 
a  lawyer,  also  assists  his  father  with  the 
management  of  the  Times. 

Jimmie  Joiner  of  the  Camden  (.Ark.) 
Times  to  Miss  Dorothj'  Ross,  recently,  in 
Little  Rock. 

M.  B.  Mitchell,  editor  of  the  Seattle 
(Wash.)  Pallard  Tribune,  to  Miss  Mar¬ 
garet  Tucker  of  A'akima.  Wash. 


NEW  PUBLICATIONS 

MA.  BRIDEWELL,  who  established 
■  the  Desha  County  Democrat  in 
1910,  launched  a  new  paper  recently,  the 
Dumas  (.Ark. )  Clarion. 

Sterley  (Tex.)  .'iaturday  Post  recently 
was  established  with  .A.  M.  .Adams  as 
editor  and  publisher. 

Charles  E.  Parker  and  his  father,  C.  J. 
Parker,  for  many  years  publisher  of  the 
.Stephens  (Ark.)  Xezos.  have  estab¬ 
lished  the  Camden  (.Ark.)  Times,  a  new 
weekly'. 


PRESS  ASSOCIATION  NOTES 

ROSTER  HAILEY  of  the  city  staff  of 
the  .Associated  Press,  New  York,  and 
Mrs.  Hailey,  are  parents  of  a  daughter 
born  recently.  Mrs.  Hailey,  before  her 
marriage,  was  Hazel  Ross,  formerly  of 
the  Des  Moines  Tribune  and  Xezv  York 
liz'cniny  Graphic  staffs.  In  addition  she 
wrote  many  features  for  New  York 
newspapers  and  magazines. 

Dr.  Ernest  H.  Gruening,  editor  of  the 
Portland  (Me.)  liz’cniny  Xezos,  and  Col. 
I-'rancis  H.  P'arnum,  director  of  public  re¬ 
lations  of  the  New  England  Service  Cor¬ 
poration,  engaged  in  a  public  debate  on 
the  “Water  Power  Question"  at  the  .an¬ 
nual  field  day  of  the  .Maine  League  of 


Women  Voters  at  Island  Park,  near  ,\u. 
gusta.  Me..  Wednesday,  June  12. 

Harold  Banks,  of  the  Austin,  Tex. 
bureau  of  the  .Associated  Press,  was  vis¬ 
iting  old  friends  on  the  Tort  ll'orth  Star- 
Teleyram  last  week. 

Clyde  Byers,  night  manager  of  the 
United  Press  at  Denver,  was  operated 
upon  last  week  and  has  been  sent  to  a 
sanitarium  for  a  year. 

Wallace  G.  West,  for  the  past  nine 
months  manager  of  the  United  Press  In- 
dianap.)Iis  bureau,  has  been  transferred 
to  the  Chicago  staff.  He  is  succeeded 
in  Indianapolis  by  Mark  H.  Knipht, 
former  manager  at  Lansing,  Mich.,  who, 
prior  to  his  Lansing  assignment,  was  Lin¬ 
coln.  Neb.,  United  Press  manager. 

Wallace  Carroll  of  the  Chicago  staff 
of  the  United  Press,  sailed  June  1  for 
Ixmdon  to  take  up  nevv'  duties  in  the 
London  office  of  the  United  Press. 

Max  Buckingham  of  the  New  York 
United  Press  staff,  has  returned  from  a 
four  weeks’  vacation  which  he  spent  on  ; 
the  Pacific  Coast.  i' 

G.  P.  Godwin,  manager  of  the  Okla- 
homa  City  bureau  of  the  United  Pres., 
has  been  transferred  to  Chicago,  He 
was  succeeded  in  CJklalioma  City  by 
George  Roscoe  of  the  Dallas  bureiu, 
whose  place  was  takeii  by  Robert  Mize, 
transferred  from  the  Kansas  City  L’niud 
Press  headepiarters. 
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TRENGTH 

OF  XHE 

S4TVRDiar  NEWS 


X  N  sixty  years  of  continuous  publication,  The  Indianapolis  News 
has  always  had  an  exceptionally  strong  Saturday  issue.  Back  in 
the  early  days  when  the  regular  daily  had  but  four  6-column 
pages,  the  Saturday  paper  jumped  to  eight  pages.  Now,  thirty- 
six  to  forty  pages  is  the  usual  size,  but  it  is  often  larger. 

Saturday  is  one  of  the  best  days  for  national  advertis¬ 
ing  in  The  News.  More  circulation,  more  reader  attention 
and  more  columns  of  news  matter.  A  copy  of  the  Satur¬ 
day  editioji,  mailed  on  request,  will  convince  you. 

The  News  .  .  .  ALONE  .  .  .  Does  The  Job! 


INIHAM4POUS  Mews 

htdianapoUs  Radius 


DON  BRIDGE,  Advertising  Director 


New  York 


DANA.  CARROLL 

no  East  42nd  St. 


Chicago  : 


J.  E.  LUTZ 

Luke  Mic-liiguii  Bldg. 
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"’FOUR  Machines 
in  1886— 

SIXTY-SEVEN 
TODAY  .  .  .  . 


From  the  days  of  the  early  ^"hlower  '  machine — way 
hack  in  1886 — The  New  York  Herald-Trih  une  organ¬ 
ization  has  heen  a  Linotype  user. 

TKe  paper  has  grown  great  during  these  forty-three 
years — its  news,  advertising  and  circulation  have  mul¬ 
tiplied  again  and  again.  But  through  all  this  period. 
Linotypes  have  done  their  hit  in  "^making  "  editions — 
four  machines  in  1886,  sixty-seven  today. 

Jim  MacKirdy,  head  machinist,  knows  their  capacity 
for  production,  their  economical  upkeep.  He  writes: 


.  The  New  York  Tribune  was  the  £irst  newspaper  to  in¬ 
stall  the  Linotype  over  40  years  ago — the  old  ^blower* 
machine.  I  have  watched  the  progress  and  development  o£ 
the  Linotype  since  then,  being  in  charge  o£  this  plant  the 
past  35  years,  and  know  the  parts  which  make  up  the 
machine  are  manu£actured  with  such  accuracy  that  they 
£it  without  £iling  or  trouble  o£  any  kind . 

MERGENTHALER  linotype  company  BROOKLYN,  NEW  YORK 

San  Francisco,  Chicago,  New  Orieans  •  Canadian  Linotype,  Limited,  Toronto  2,  Canada 

Representatives  in  the  Principal  Cities  oS  the  World 

Linotyfed  in  the  pansi  Old  style  and  Padst  Exyna  bold  series.  Decorayion  border  matrix.  10  PT.  209  (ALSO  Made  as  Matrix  Slide  10  Pt.  1307),  matrix  Slides,  4  Pt.  407,  4  PT.  18S1.  sxz  js 
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CHANGES  OF  OWNERSHIP 

OSCAR  STAUFFER,  publisher  of  the 
Pittsburg  (Kan.)  Headlight  and 
Sun,  Independence  Reporter  and  the 
Arkansas  City  Traveler,  has  purchased 
the  interest  of  D.  Clyde  Knock  in  the 
Independence  Reporter.  Mr.  Knock  will 
retire  from  newspaper  work.  He  owned 
one-third  interest  in  the  paper,  control 
of  which  was  purchased  by  Mr.  Stauffer 
some  time  ago. 

H.  V.  Alexander  of  San  Diego,  Cal., 
has  putchased  the  Augusta  (Ark.)  Ad- 
vocate  from  Mr.  and  Mrs.  Lewis  M. 
Layer,  who  established  the  Advocate  in 
1924. 

Guy  M.  Sadler  has  sold  his  interest 
in  the  Cleveland  County  Herald,  at 
Rison,  Ark.,  to  L.  C.  Ackerman,  who 
has  been  Mr.  Sadler’s  partner  in  the 
business  for  the  past  three  years.  The 
change  became  effective  June  1. 

Willard  Jones  and  J.  C.  Smythe, 
former  employes  of  the  Lufkin  (Tex.) 
A’cii'j,  recently  purchased  the  Snyder 
(Tex.)  Scurry  County  Neuv. 

S.  W.  Adams,  formerly  of  Rosebud, 
Tex.,  has  purchased  the  Clarksville 
(Tex.)  Red  River  County  Herald, 
weekly,  from  R.  L.  Stanley  and  Louis 
Spence.  Mr.  Spence  moved  to  Cam¬ 
den,  Ark. 

John  D.  Bell,  editor  and  publisher  of 
the  Athol  and  Worcester  Chronicle  for 
the  past  lOl/j  years,  has  sold  the  plant 
and  equipment  to  H.  Burr  Eldredge  and 
Cranston  D.  Eldredge  of  Winchendon, 
publishers  of  the  Winchciuion  Courier. 
They  took  possession  June  1. 

L.  L.  Quimby,  editor  and  publisher  of 
the  liark-ille  (la.)  Reviczv,  a  weekly, 
for  the  last  year  and  half,  has  purchased 
a  commercial  printing  plant  in  Spencer, 
Wis.,  and  will  soon  move  to  that  city. 

C.  Ervin  .Sturm,  publisher  of  the 
Leesburg  (O.)  Citizen,  has  sold  the 
Nezv  Vienna  (O.)  Reporter  to  E.  A.  S. 
Allen  who  recently  disposed  of  his  pai)er 
at  Clarksville,  O. 

L.  E.  Johnson  of  Barnes  City,  Iowa, 
editor  of  the  Barnes  City  News,  has 
purcliased  the  Norman  (Ark.)  Visitor 
from  Mrs.  Madge  Chapin. 

F.  C.  Purviance,  formerly  of  Strong, 
Ark.,  has  purchased  the  Junction  City 
(Ark.)  News  from  C.  G.  Bennett. 

Palmyra  (N.Y.)  Courier  and  the 
Wayne  County  Journal,  weeklies  pub¬ 
lished  at  Palmyra,  have  merged  as  the 
Palmyra  Courier-Journal.  The  first 
edition  of  the  combined  weeklies  ap¬ 
peared  this  week. 

Francis  E.  Howard  has  sold  the  An¬ 
derson  Valley  (Cal.)  News,  weekly,  to 
Howard  D.  Bruce  of  Stockton. 

Jean  P.  Paradis,  treasurer,  manager 
and  co-partner  of  L’huiepetident,  French 
language  daily  published  in  Fall  River 
and  New  Bedford,  Mass.,  has  sold  his 
interest  in  the  company,  thus  bringing 
about  a  complete  reorganization.  Louis 
P.  Clapin,  one  of  the  co-partners,  nego¬ 
tiated  the  purchase  of  Paradis’  interests 
and  will  be  associated  with  Philippe  J. 
Lajoie  and  Alfred  J.  F.  Plante  in  the 


management  of  the  paper.  Lajoie  is 
former  city  editor. 


SPECIAL  EDITIONS 

Douglas  (Ariz.)  Daily  Dispatch, 

special  edition  on  the  opening  of 
the  new  Gadsden  Hotel,  ^  pages. 
May  30. 

Chicagocr  Herald,  special  edition  com¬ 
memorating  the  hundredth  anniversary 
of  the  birth  of  Carl  Schurz,  32  pages. 
May  24. 

Mexico  City  Excelsior,  special  edition 
on  the  convention  of  American  Railroad 
Superintendents.  Manuel  L.  Barragan 
is  editor  of  the  Excelsior. 

Annual  “Summer  Resort  and  Travel” 
editions  were  published  in  New  York 
on  June  8  by  the  Evening  Sun  and  the 
Evening  Post,  and  on  June  9  by  the 
Herald  Tribune. 

Chatham  (Ont.)  Daily  News,  Wal- 
laceburg  Automobile  Show  edition, 
June  6. 

Denver  Post  last  week  published  a 
special  32  page  section  in  colors  showing 
the  scenic  beauties  of  the  Rocky  Moun¬ 
tain  states.  It  was  edited  by  James  W. 
Irwin. 

Boston  Herald  published  a  special  12- 
page  Summer  Resorts  Section  edited  by 
W.  M.  Morgan,  June  9. 

Elgin  (Ill.)  Courier-Nczvs,  16-page 
high  school  journalism  section  June  6, 
written  and  compiled  by  students  in 
journalism  in  the  Elgin  high  school  and 
members  of  the  staff  of  the  .Mirror,  the 
high  school  paper. 


ASSOCIATIONS 


TTENRY  KUSSMAUU  of  the  Boston 
Transcript,  won  the  Newspaper 
Golf  Association’s  match  at  the  South 
Shore  Country  Club  last  week  with  a 
gross  of  85.  ^I.  S.  I^ley  of  the  Boston 
Globe  had  a  net  of  81.  tying  with  J.  M. 
Ryder  of  the  Transcript,  in  Class  .\.  In 
Class  B.  G.  F.  Farmer  of  the  Boston 
Herald,  and  E.  T.  Stuart  of  the  Boston 
Post  were  tied  for  low  gross  with  107, 
and  Farmer.  Stuart  and  N.  P.  Flood  of 
the  Boston  Herald  were  tied  for  low  net 
with  100. 


CoiRT  Press  Cxub  in  Providence, 

R.  I.,  composed  of  newspaper  men  cov¬ 
ering  the  Superior  and  Supreme  courts 
in  that  city,  tendered  a  dinner  to  Attor¬ 
ney  General  Charles  P.  Sisson  of  Rhode 
Island,  the  new  assistant  II.  S.  attorney 
general,  at  the  Providence-Biltmore 
Hotel  in  Providence,  June  10.  Members 
of  the  committee  in  charge  were  Charles 

S.  Cassidy  of  the  Pazetucket  (R.  I.) 
Times.  Paul  W.  Meredith  and  Willard 
R.  Terry  of  the  Prozndence  Bulletin  and 
Journal.  Edward  J.  Murphy  of  the 
Proz'idence  Tribune  and  Edward  Fitz¬ 
gerald  of  the  Proz'idence  Nezes. 

\’ance  t'hamberlain,  account  executive 
of  Griswold- h'shleman  Company,  Cleve¬ 
land.  addressed  the  St.  Louis  .Advertis- 
i.\G  Club,  June  4. 

Mildred  Paul  was  elected  president  of 
the  Woman’s  Advertisinc  Club  of 
Providence,  R.  L,  recently  with  A.  Marie 
Davis  as  vice-president ;  Louis  C.  Sulli- 


We  Keep? 

^t/f/^nother  Beal  Publisher. . . . 

—  from  GILBERT  S.  CIESE  ’ 

Edwardsville  (111  )  Intelligencer: 

-  tr  vr  r  crj::  — 

and  we  shall  be  very  glad  to  recommend  your  service  in 
cordial  and  enthusiastic  manner  to  anyone  interested. 


Charles  l^artlouie  (ITonipanij 

Member ,  Better  Business  B urea  u  ' 


SiKtli  Floor  Occidental  Building 


Indianapolis.  Indiana 


van,  corresponding  secretary;  Florence  J. 
Dyer,  recording  secretary;  Sylvia  M. 
Paradis,  treasurer;  Maude  M.  Hale,  his¬ 
torian,  and  Marjorie  A.  Dix,  advisory 
committee  member. 

James  A.  Ormandy  has  been  elected 
president  of  the  Portland  (Ore.)  Ad¬ 
vertising  Club,  succeeding  Ernest  R. 
Ham.  Other  officers  chosen  are:  Vice- 
presidents,  Walter  W.  R.  May  and  Mer- 
riman  H.  Holtz ;  secretary-treasurer,  J. 
Brown  Strang;  directors,  Mary  L.  Mur¬ 
ray,  Josephine  H.  Forney,  J.  R.  Hutson, 
E.  F.  Averill,  D.  S.  Latamore,  Fred  G. 
Wills,  James  W.  Leake,  W.  A.  Gill, 
E.  L.  Martindale,  Charles  L.  Stidd  and 
J.  C.  Abett. 

Erie  (Pa.)  Advertising  Club  has 
elected  these  officers :  President,  Roy 
Hackenberg ;  vice-president,  Charles 
Mehler;  treasurer,  O.  L.  Van  Dusen; 
secretary,  Floyd  Young. 

Spokane  Ad\t.rtising  Club  has 
elected  Thomas  A.  E.  Lally  president. 
He  takes  office  July  3. 

Buffalo  League  of  Ad\’ertisinc 
Women  held  its  10th  annual  banquet  in 
the  Hotel  Statler,  Buffalo,  with  100 
members  and  guests  present.  Katherine 
.\.  Webb  was  toastmistress.  Capt.  H.  G. 
Milson,  Canadian  army,  was  the  speaker. 
Marietta  Ball,  retiring  president,  in¬ 
stalled  the  recently  elected  officers  of  the 
league,  including  the  new’  president, 
Jeanette  Eichel. 

Carl  A.  Bundy  was  unanimously 
elected  president  of  the  .Advertising 
Club  of  Los  Angeles  at  the  annual  meet¬ 
ing  held  recently  at  the  Biltmore  Hotel 
Other  officers  elected  were  Howard  Mc¬ 
Kay,  first  vice-president :  .\nsen  P. 
Bushnell,  second  vice-president;  P.  W. 
Battelle,  secretary  and  treasurer,  with  C. 


J.  Elaser,  Charles  Rachal  and  Gtof„ 
Pfaffenberger  as  directors.  ** 

Better  Business  Bureau  of  Qtvf 
land  has  elected  Louis  C.  West,  of  Hav 
den.  Miller  &  Co.,  president. 

Northw'estern  Ohio  NEWsp.\pa 
sociation  has  elected  the  followb 
officers :  Nat  Belknap,  Napoleon 
president;  W.  J.  Pinkstone,  SzaantM 
Enterprise,  and  Jack  Warwick,  BouAiu 
Green  Democrat,  vice-presidents, 
Ralph  Peters,  Defiance  Crescent-Nnn 
secretary-treasurer. 

A.  S.  Thompson,  manager  of  the 
Peoria  Coca-Cola  Company,  was  eltcttd 
president  of  the  Peoria  Advertising  iU!! 
Selling  Club  at  the  annual  meeting. 

Advertising  Club  of  Boston, 
elected  the  following  officers  last  week 
Louis  Gibbs,  president;  Miss  Marian  F 
Brown  and  Harold  R.  MacNamee  ii 
vice-presidents;  George  I).  Moultoc 
treasurer,  and  Charles  S.  Trefrey,  sec- 
retary. 

Prp:ss  Club  of  CnicAcay  plans  to 
move  back  to  its  old  home  at  30  Xort,  I 
Dearborn  street,  probably  in  December 
after  extensive  alterations  have  beer 
made  in  the  quarters  it  is  to  occupy 
The  club,  now  located  at  71  West  Mon¬ 
roe  street,  has  leased  a  portion  of  the 
fifth,  sixth  and  seventh  floors  for  ter 
years  at  a  reported  term  rental  oi 
$1.50,000.  A1  Dunlap  is  president  of  the 
organization,  one  of  the  oldest  clufe  ir 
Chicago,  and  P.  H.  Wright,  secretary. 

A.  M.  Cohen  recently  was  electeil 
president  of  the  Advertising  Club  or 
Houston,  succeeding  Ray  (ioddard. 
Donald  Rein  was  named  vice-president, 
with  the  following  directors:  Georgt 
B.  Forristal,  E.  C.  Berthold,  Dalt 
Rogers  and  W.  S.  Patton. 


ROTOGRAVURE 
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First  issue  May  19th 
contained  6,438  lines 
of  local  advertising 
and  1,164  lines  national 


■  as 


■: 

:: 
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Befort*  llie  first  issue  was  pub¬ 
lished,  14-  loeal  advertisers  had 
eontraeted  for  a  total  of  233,558 
lines.  Now  local  advertisers  have 
contract<*d  for  more  rotogravure 
space  than  was  published  by  all 
but  two  roto  sections  in  the 
United  States  in  1928. 


An  ideal,  exclusive  in  e  d  i  u  m 
through  which  to  reach  all  classes 
of  Central  Ohio  readers. 


■ 

■a 


Rate  25c  a  line  flat.  Closing  date, 
10  days  preceding. 
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Columbus.  O.  —  Established  1811 


STORY  ItKOOKS  St  FIM.KY,  INC. 
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I  PRINTING  BETTER 
NEWSPAPERS  WITH 


COLUMBIAN  INKS 


Comment  from  the  Business  Manager  of  a  Large  City  Daily  Newspaper: 

“Am  pleased  to  say  that  things  have  heen  running  along  so 
smoothly  in  our  Press  Room  recently  that  I  had  forgotten  that 
we  ever  had  any  ink  problem  on  our  hands.” 


Tlie  Superintendent  of  a  Metropolitan  Daily  Says: 

Results  from  Columbian  Inks  have  heen  very  satisfactory  and 
most  gratifying  since  my  association  with  the  EVENING 
GRAPHIC  in  May,  1928. 

It  works  clean,  prints  sharp,  has  good  color,  and  meets  all  the 
requirements  of  the  modern  high  speed  press.  A  uniform 
quality  has  been  maintained  throughout  which  eliminates  one 
of  the  greatest  hardships  in  the  Press  Room. 

COLUMBIAN  INKS  are  manufactured  by  the  only  eompauy  specializing 
in  inks  solely  for  newspaper  printing  on  high  speed  rotary  or  flat  bed 
presses. 

Severe  tests  in  ])r(‘ss  rooms  prove  that  COLUMBIAN  INKS  Print  Better 
Newspapers — a  slogan  made  possible  by  the  fact. 


The  L.  MARTIN  COMPANY 

Main  Office 

45  E.  45nd  Street 

NEW  YORK 

Arthur  S.  Thompson,  Manager 
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USES  AND  ABUSES  OF  CONTROVERSIAL 
COPY  IN  CLASSIFIED  ADVERTISING 

Dailies  Which  **Tie-Up”  With  One  Business  Against  Another 
Fail  to  Obtain  Linage  When  Advertising  “War” 
Starts — Used  Car  vs.  New  Car  Dealers  Cited 

By  ROBERT  L.  BELLEM 

Manafer,  Classified  Advertisinf,  Pasadena  (Cal. I  Star^News 


Or  late  years  tliere  has  iR-eii  an  in¬ 
creasing  recurrence  of  controversial 
copy  in  newspaiwr  classified  advertisinj* 
columns.  Realtors  slam  the  dirk  into  the 
rihs  of  the  non-realtors;  new  car  dealers 
cry  loudly  ti>  the  heavens  that  used  cars 
should  Ik-  purcliased  only  from  reputable 
new-car  dealers.  \\  hereuiKMi  the  infur¬ 
iated  parties  of  the  second  part  retaliate 
h\  slicing;  prices,  increasing  their  adver¬ 
tising  appropriations  and  making  the 
matter  a  general  free-for-all. 

And  the  newspaiK*r  has  a  difficult  job 
of  it  staying  on  neutral  g*'ound  and  yet 
managing  to  garner  its  share  of  the  copy 
usually  attendant  uimmi  such  mud-sling- 
ing. 

I  have  in  mind  a  certain  metropolitan 
newspaiK'r  on  this  fair  and  sunny  west¬ 
ern  coast  of  ours — a  paiK-r  which  has 
thrown  in  with  the  new-car  dealers  to  the 
extent  that  only  new-car  dealer  advertis¬ 
ing  is  run  in  its  used  car  c<dumns.  They 
run  their  automobile  promotion  along 
lines  to  foster  that  same  thought.  Wheth¬ 
er  copy  from  used  car  merchants  who 
are  not  new-car  dealeis  as  well,  is  defin¬ 
itely  barred  from  the  classified  section  of 
the  iwper  1  have  in  mind.  1  am  not  cer¬ 
tain;  but  1  do  know  that  the  only  used 
car  ads  you  see  in  this  particular  medium 
— aside,  of  course,  from  the  individual 
transient  private-owner  ads-  are  all  from 
new-car  dealers. 

.•\nyhow.  it  strikes  me  that  these  people 
have  succce<led  in  hoisting  themselves 
up<in  their  own  jietard.  whatever  that 
means.  For  recently  there  broke  out  a 
sort  of  unholy  war  among  the  used-car 
merchants  who  were  not  new-car  dealers. 
They  began  firing  large  and  juicy  broad¬ 
sides  of  classified  advertising  at  one  an 
other — car  prices  crasheil  under  the  bar¬ 
rage — there  were  bargains  galore. 

Ijits  of  classified  advertising — but  what 
about  the  pai>er  1  mentioned  a  few  para¬ 
graphs  back  ?  1  )id  they  get  their  share  ? 

.\  loud  ami  dynamic-speaker  chorus 
answers  ‘’Xo." 

b'or.  you  see.  the  advertising  flurry  oc¬ 
curred 'among  the  ranks  of  the  non-new- 
car  dealers. 

It's  easy  to  be  seen  that  the  same  thimr 
could  hapiK-n  in  real  estate  classifications 
as  well— if  a  newspajH-r  decided  to  r'd- 
and  tie  with  the  realtors,  for  example, 
and  devotetl  their  iniblicity  toward  per¬ 
suading  the  public  to  deal  only  through 
members  of  the  realty  lioards.  obviously 
the  non-realtors  would  mount  their  high- 
horses  and  ride  their  copy  Hades- for- 
leather  over  to  the  opixisition  paper. 

.All  of  which  is  by  means  of  a  pream¬ 
ble  to  the  solution  as  set  forth  and  em¬ 
ployed  by  another  California  newspaper. 

This  medium  manages  to  straddel  the 
barrier  very  nicely.  It  accepts  copy — 
plenty  of  it — from  Ixith  camps.  Hut  it 
refuses  t>>  take  sides.  Like  a  good  ref¬ 
eree.  It  lets  the  fighters  soak  e*ach  other 
on  the  chill  as  frequently  as  thev  like — 
but  it  stays  out  of  the  road  of  stray 
punches. 

The  trick  is  easy.  For  instance,  the 
realtors  run  a  special  half-page  of  classi¬ 
fied  copy  once  each  week.  Kach  realtor 
takes  space  in  tnis  feature  wherein  he 
tells  alxiut  certain  properties  he  has  upon 
his  lists.  Then  there  is  included  in  the 
feature  a  list  of  ineinbers  of  the  realty 
Ixiard.  and  some  pulilicity  material  tell  ng 
why  the  real  estate  buyer  should  deal 
with  realtors  only.  Rut — and  this  is  the 
secret — the  publicity  copy  is  definitely 
stated  to  be  realtor-publicity,  and  not  the 
editorial  views  or  opinions  of  the  news¬ 
paper  carrying  it. 

Likewise  with  the  used  car  situation. 
Suppose  the  new-car  tlealers  band  to¬ 
gether  to  buy  a  page  of  used-car  copy 
and  want  to  take  a  slam  at  what  they  are 
pleased  to  call  the  “gy  ps"— a  term  with 
v.-liich  I  am  not  in  sympathy.  Say  16  of 
them  buy  the  page  on  a  pro-rata  basis 


and  the  newspaper  throws  a  streamer 
heading  across  the  top.  Does  the 
streamer  heading  read  "Huy  your  used 
car  from  a  new-car  dealer?”  Emphatic¬ 
ally  no.  What  it  docs  say  is :  "The  deal¬ 
ers  whose  advertisements  appear  on  this 
page  join  in  urging  you  (the  foregoing 
in  large  type,  and  what  follows  in  larger )  j 
to  Huy  your  Used  Car  from  a  New  Car 
Dealer.” 

The  newspaper  doesn’c  tell  you  where 
to  buy  your  u-ed  car — but  the  advertisers 
do. 

And  then  it’s  jKissible  to  go  around  to 
the  used  car  dealers  who  don’t  sell  new 
cars,  and  get  them  to  run  a  special  used 
car  page  of  their  own,  wherein  they  may 
state  that  their  cars  are  cheaper  in  price 
— ainl  prove  it ! 


HEARST  PROGRAM  BROADCAST 

Commander  Byrd  Heart  Start  on 

Hook-up  for  Heart!  Newtpapert 

,\n  all-star  radio  program  was  re¬ 
cently  broadcast  by  the  Hearst  News¬ 
papers  over  station  WGY  of  the  Gen¬ 
eral  F'lectric  Company,  .Schenectady, 
X.  Y.,  and  also  over  the  company’s  two 
short  wave  stations  to  the  Byrd  expedi¬ 
tion  in  the  -Antarctic. 

John  Costello,  suiiervisor  of  radio  for 
the  Hearst  Xewspapers,  intnxlucerl  Jack 
l>ait  of  King  h'eatures  .Syndicate,  who 
acted  as  master  of  ceremonies  through¬ 
out  the  program.  Major  George  Rob¬ 
inson  of  the  .VcTi’  York  Anicncaii  broad¬ 
cast  current  news  events,  including  the 
news  of  Col.  Lindbergh’s  marriage. 

.•\  talk  was  given  by  Hon.  Harold  A. 
La  fount,  radio  commissioner,  and  this 
was  followed  by  a  half  hour  of  jazz 
and  comedy.  Those  providing  the  enter¬ 
tainment  were:  Harry  Hershfield,  cre¬ 
ator  of  “.Abie  the  .Agent" ;  Clayton, 
lackson  and  Durante,  night  club  stars: 
Ruddy  Doyle,  understudy  to  Eddie  Can¬ 
tor;  Phil  Raker,  Rer't  I.ytell,  Kitty 
(7rey.  Betty  Holmes  and  A'^irginia  Grey, 
the  Checker  (.'abbv  band.  Ruth  Etting. 
I'rances  L’pton  and  Pat  Rooney. 

Commander  Byrd  sent  word  to  .Schen¬ 
ectady  that  the  program  had  been  heard 
bv  Irs  party  and  also  by  his  men  now 
at  Dunedin.  Xew  Zealand. 


ENTERTAINS  SCHOOL  WRITERS 

The  Salt  Lake  Tribune  gave  its  first 
annual  partv  last  week  in  honor  of  its 
room  rejxirters  at  the  city  schfKils.  It 
was  held  in  the  private  hall  of  the  paper, 
recently  constructed,  and  came  as  a  rec¬ 
ognition  of  the  work  the  children  are 
doing  for  the  grade  scIkmiI  news 
cohimns. 


The  Trend 


is  to  the 


LUDLOW 


Ludlow  Typograph  Co. 

2032  Clybourn  Avenue 
Chicago,  Illinois 


LIBEL  AWARD  REVERSED 

The  full  bench  of  the  Massachusetts 
Supreme  Court  has  reversed  a  $4,000 
award  to  the  Colby  Haberdashers,  Inc., 
of  Taunton,  Mass.,  against  the  Brad- 
street  t  ompany  for  alleged  liljel,  and 
handed  down  a  decision  for  the  defend¬ 
ant.  The  verdict  was  originally  $.s.<KKt, 
but  (Ml  the  order  of  the  higher  court  it 
was  cut  to  $4,0(X).  The  suit  arose  over 
the  publication  of  an  item  regarding  a 
fire  in  the  plaintiff’s  store,  Dec.  10,  1925, 
in  which  the  plaintiff  alleged  a  man 
named  York,  agent  for  the  defendant 
company,  prepared  and  sent  in  the  report 
with  malice  and  that  Hradstreet’s  was 


responsible.  The  full  bench  ruled  that 
the  item  containing  an  account  of  the  fire 
was  not  libelous  and  that  the  words  used 
were  not  derogatory. 


PUBLISHER’S  SON  HONORED 

Frederick  K.  Merwin,  son  of  C.  L 
Merwin,  publisher  of  the  East  Pakslmt 
(O.)  Leader,  was  awarded  the  William 
FI.  Smyser  Transcript  Cup  at  the  annual 
recognition  chapel  service  at  Ohio  Wes¬ 
leyan  University,  Delaware,  O.,  Friday 
June  7.  The  cup  is  presented  each  year 
to  the  senior  who  is  voted  by  the  facuhv 
committee  to  have  made  the  greatest  con¬ 
tribution  to  campus  journalism. 


‘‘Food  for  Thought”  Is  on 
Every  Menu. 


I  Bv  K.  F.  R. 

I 

'I'he  iin])tilse  to  “Follow  the 
Leader"  i.s  hy  no  means  confined 
to  the  .sheej)  family. 

W  e  all  follow  snh-consciottsly  the 
,  actions  of  others  to  an  e.xtent  we 
I  rarely  realize. 

Four  of  you  seat  yourselves  at 
j  table  in  the  restaurant  or  hotel,  idly 
'  ])ick  uj)  the  menu,  and  for  a  few 
j  moments  there  is  intense  study  of 
:  the  “hill-of-fare.*’ 
j  “I  don’t  know  what  I  want,”  re- 
!  marks  one. 

j  “Xeither  do  I,”  adds  another. 

.Silence  reigns. 

!  Xumlier  three  very  deliberately 
'  says :  “Well,  I  shall  take  some 
corned  l)eef  and  cabbage.” 

Xumher  four,  who  has  been  wan- 
■  dering  all  over  the  lot,  and  getting 
,  nowhere,  ])roni])tly  .says :  “That 
suits  me.  t(H).” 

Xumher  two  trails  also. 

Xumlier  one  hesitates,  remarks 
;  that  he  doesn't  care  particularly  for 
corned  beef  and  cabbage,  runs  his 
i  eye  down  the  list  again  and  finally 
'  says  to  the  waiter :  “.Ml  right. 

;  make  it  corned  beef  and  cabbage  all 
j  around." 

I  “.MI  around  it  is !"  .says  the  waiter, 

;  and  off  he  goes. 

I  'I'hat's  what  he  thought  it  would 
!  he  all  the  time. 

^’ou  jierhajis  are  wondering  what 
all  of  this  has  to  do  with  the  Bronx 
/Ionic  Nncs — W  ell,  it  has  a  lot  to 
do  with  it. 

Many  years  ago — 20  years  and 
more — buyers  of  .Xational  adver¬ 
tising  said  of  this  new’spa|)er:  “Oh. 
th.'it  iiajier  is  a  ‘give-away’  pajier. 
It’s  distributed  free." 

riiat  was  true  then,  hut  sooii 
I  th.ese  readers  demanded  regular  de- 
;  liveries,  were  willing  to  pay  for  this 
i  service,  and  the  jiaid  circulation 
snow-hall  began  to  roll. 

After  twenty-one  years  we  find 
a  Bronx  Home  Sc'ics  with  over 
KXl.OOO  .'\.  B.  C.  home  delivered 
circulation  in  the  third  large.st  bor¬ 
ough  of  Xew  York. 

But  many  buyers  of  newspaiK‘r 
sjiace  still  linger  in  the  belief  that 
this  newspaper  is  a  “Community 
Fajier,”  a  “(live- .A way  Paper,”  etc., 
and  some  of  them  will  die  in  that 
belief. 

“How  many  rejxjrters  do  you 
think  are  emjdoyed  by  the  Bronx 
Home  Newsf”  I  asked  one  adver¬ 
tiser  who  believes  himself  fairly 


1IU.\TSM.\N 

well  informed  about  Xew  York 
newspapers. 

“Oh,  maybe  fifteen  or  twenty," 
he  replied. 

J  told  him  there  were  more  than 
one  hundred. 

But  the  boys  in  the  Agencies,  the 
keen,  alert  men  who  ultimately  will 
rule  the  roost,  wherever  it  may  be 
that  they  land,  are  pickimj  their  mi 
food  11070. 

They  are  waking  up  in  this  mat¬ 
ter  of  covering  the  Bronx.  They 
see  one  newsi)aj)er  in  one  big  mar¬ 
ket  of  a  million — only  one.  They 
find  it  is  read  in  practically  every 
Bronx  home. 

'They  learn  that  a  small  regiment 
of  738  newsboys  deliver  it  at  these 
homes  every  afternoon  liefore  4 
o’clock. 

They  learn  that  these  readers  pay 
James  (J’Flaherty  over  six  hundred 
thousand  dollars  every  year  in  sub¬ 
scriptions  for  the  newspaiter  that 
some  dullards  still  believe  to  be 
what  it  was  twenty-one  years  ago 

They  learn  that  the  Home  Km 
subscriber  gets  all  the  real  news  the 
other  papers  carry — plus  all  the 
new's  of  the  Bronx  with  its  jxiiMi- 
lation  of  nearly  a  million. 

They  learn  that  there  are  thou¬ 
sands  of  Bron.x  women  who  read 
no  other  jiajier. 

They  learn  that  S6%  of  Bronx 
women  do  all  their  shojiping  through 
Home  .Vctt’.T  advertisements. 

W  ill  these  alert  buyers  pass  up 
the  Bronx  Home  Nc7i's  when  they 
are  looking  over  (ireater  Xew  ^ork 
menu  ? 

They  will  not.  and  they  are  not 

They  are  learning  more  and  more 
alniut  the  wonderful  results  pro¬ 
duced  by  this  new.spa])er.  They 
don’t  run  in  flocks;  they  now  do 
their  o\vn  jiicking  and  choosing. 

.And  when  they  jrick  the  Hrons 
Home  .V(’7i’.v  to  do  a  KX)  jrer  cen 
job  in  the  Bronx  they  are  going  to 
show’  the  Big  Boss  that  they  kw* 
how  to  get  results,  and  how  to  gel 
them  fa.st. 


Woolworth  Tower,  N.  Y. 
Tel.:  Fitz  Roy  0840 
National  Representative 
“The  Home  News” 
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INTERTYPE  MATRICES  WILL  RUN  IN  OTHER  LINE  CASTING  MACHINES 


INTERTYPE  CORPORATION:  New  York  1440  Broadway;  Chi¬ 
cago  130  North  Franklin  St.;  New  Orleans  816  Howard  Ave.;  San 
Francisco  152  Fremont  St.;  Los  Angeles  1220  South  Maple  Ave.; 
Boston  80  Federal  St. ;  London  and  Berlin 


Set  in  Intertype  Ideal  News.  Display  in  Bodoni  Modern. 


Editor  &  Publisher  The  Fourth  Estate  for  June  15 


tils 


There  are  many  definite  reasons  why 

INTERTYPE  MATRICES 
ARE  VERY  ECONOMICAL 


As  is  the  case  with  many  other  Inter- 
type  Faces,  Intert5rpe  Ideal  News  Face 
is  designed  to  give  some  “air”  around 
each  letter.  This  does  more  than  make 
a  more  readable  news  face.  This  extra 
space  on  each  side  of  the  mat  makes  it 
possible  for  Intertype  to  produce  mat¬ 
rices  which  have  strong  side  walls. 

Matrices  with  thick  side  walls  last 
longer  and  they  produce  a  sharper  slug 
that  does  not  “blur”  in  the  actual  print¬ 
ing  of  the  paper. 

Therefore,  Intertype  matrices  pre¬ 
vent  the  early  replacement  of  mats  be¬ 
cause  of  thin  and  worn  side  walls.  When 


a  side  wall  wears  down  it  is  poor  econ¬ 
omy  to  run  the  matrices  because  it  is 
poor  economy  to  offer  newspaper  read¬ 
ers  a  blurred  paper. 

This  is  just  one  of  many  seemingly 
minor  points  about  an  Intertype  equip¬ 
ment  that  makes  Intertype  production 
economical,  efficient  and  agreeable. 

Publishers  who  really  know  the  Inter¬ 
type  like  the  Intertype — and  for  many 
sound  business  reasons. 

Intertype  Facts — money  making 
facts — about  the  Intertype  machine 
and  Intertype  matrices  are  waiting  for 
your  request  at  any  Intertype  office. 
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BROOKS,  PIONEER  N.  Y.  EDITOR,  CREDITED  ! 
WITH  “ADVANCE  COPY”  IDEA 


Wrote  Letter  to  President  Polk  in  Early  Days  of  Telegraph 
Suggesting  Message  Be  Mailed  to  Newspapers  for  Release 
to  Prevent  Mutilation  by  Morse  Operators 

By  WM.  E.  BEARD 


TJT/^HO  was  James  Brooks?  The  ques- 
”  tioii  was  prompted  by  the  chance 
reading  of  a  letter  he  once  penned,  a 
letter  which  suggested  that  he  might 
merit  a  niche  in  the  newspaper  hall  of 
fame. 

Briefly,  James  Brooks  was  born  in 
Maine,  attended  the  public  schools, 
clerked  in  a  drug  store  as  a  child,  re¬ 
turned  to  school,  tlien — still  in  his  teens — 
taught  school,  went  to  college,  studied 
law  and  at  the  same  time  edited  the 
Portland  (Me.)  Advertiser,  of  whi'h  he 
later  became  Washington  correspondent, 
possibly  one  of  the  first  of  the  species. 
He  wrote  entertaining  letters  from  the 
Indian  country,  and  also  letters  from 
Europe,  echoi-s  of  a  pedestrian  tour. 
Maine  sent  him  to  the  legislature,  but 
defeated  him  for  Congress.  New  York 
then  liecame  his  field  of  operations.  He 
established  the  AVu'  York  Daily  Ex¬ 
press  and  continued  as  its  editor-in-chief 
until  his  death  in  1873.  Also  in  New 
York  he  continued  his  adventures  in  poli¬ 
tics,  and  with  somewhat  better  success 
than  in  Maine,  first  serving  in  the  As¬ 
sembly  and  later  in  Congress — half  a 
dozen  terms  or  more,  and  dying  a  mem¬ 
ber;  also  serving  in  the  New  York  Con¬ 
stitutional  convention  in  1867,  and  as  a 
government  director  on  the  Union  Pa¬ 
cific  Railroad.  He  sleeps  in  Greenwood 
Cemetery,  Brooklyn,  and  one  finds  a 
suggestion  that  he  died  of  a  broken 
heart,  which  wouldn’t  have  happened  had 
he  stuck  to  his  knitting. 

Brooks  was  a  New  York  contemporary 
of  Horace  Greeley,  both  being  editors  of 
Whig  papers.  Greeley  was  elected  to  a 
90-day  short  term  and  Brooks  to  succeed 
him  for  the  full  term  in  Congress  in 
1848,  both  riding  to  victory,  without 
lifting  a  hand,  on  the  shoulders  of  the 
Taylor-Fillmore  voters.  Greeley’s  fame 
is  secure ;  his  likeness,  w'ith  its  familiar 
halo  of  beard,  is  more  readily  recognized 
than  that  of  most  Presidents.  Brooks’ 
fame,  so  far  as  the  average  newspaper 
man  is  concerned,  is  non-existent,  though 
Brooks  conceived  an  idea  of  more  im¬ 
portance  to  moclern  newspajier  work 
than  any  contributed  by  the  picturesque 
sage  of  the  Xni'  York  Tribune.  He  con- 
ceivetl  the  idea  of  advance  copies  of 
speeches  to  lie  released  by  telegraph. 
Telegraph  facilities  were  still  in  a  crude 
state,  the  time  being  less  than  four  years 
distant  from  Mor.se's  first  message  over 
the  pioneer  Baltimore-Washington  line, 
and  Brooks’  idea  contemplated  increase*! 
accuracy  for  the  printed  product.  To¬ 
day  with  highly  efficient  press  service 
wires  going  at  lightning  spee<l.  accuracy 
of  transmission  has  ceased  to  In?  an  issue, 
but  time  is  a  far  greater  issue  and  catch¬ 
ing  the  mails  with  an  edition  containing 
an  adequate  account  of  an  important 
document  instead  of  a  fragment  is  a 
momentous  newspaper  matter.  Brooks 
explained  his  idea  in  the  following  letter 
to  President  Polk : 

“New  York  Express  (newspaper), 
Nov.  30/47. 

“Sir;  -Although  a  Whig  editor,  never¬ 
theless,  I  do  not  wish  to  see  the  Presi¬ 
dent’s  message  butchered,  and  this  is  the 
cause  of  my  writing  you. 

“The  press  here,  ours  among  them, 
will  receive  your  message  by  telegraph, 
for  which  we  have  made  a  contract.  It 
will  come  mutilated,  disjointed  and  full 
of  errors.  It  will  lie  the  only  copy  in  the 
New  York  papers  and  their  extras  the 
day  on  which  it  is  delivered ;  and  on  our 
Packet  ships  on  that  day  will  go  to  all 
Europe  as  the  real  President’s  message. 
I  should  be  sorry  to  see  the  President 
thus  misrepresented  there,  or  disgraced 
by  the  inevitable  blunders  of  the  tele¬ 
graph  in  hurrying  on  to  New  York  so 
long  a  document,  the  morning  of  its  de¬ 
livery. 

‘To  prevent  this  you  have  only  one 
recourse — and  that  is  to  trust  by  your 


private  secretary  or  some  other  trust¬ 
worthy  person  six  or  ten  official  copies 
to  the  postmaster  or  collector  here,  un¬ 
der  seal,  to  be  opened  when  the  Tele¬ 
graph  announces  a  delivery  in  Wash¬ 
ington.  Under  your  own  seal  nobody 
can  betray  your  confidence,  or  break  it 
but  by  Telegraphic  order. 

“I^st  year,  we  thus  Telegraphed 
Gov.  Young’s  message,  which  he  never 
ceased  to  regret,  as  thereby  he  was  mis¬ 
printed  all  over  the  union.  We  shall 
do  the  same  by  yours,  if  you  permit, 
but  as  an  American,  I  have  felt  it  my 
duty  to  inform  you  of  facts  of  which 
you  may  be  ignorant,  or  about  which 
there  may  be  inattention  among  the 
officials. 

“Yours  respectfully, 

“James  Brooks, 
"Editor  A’.  I'.  Express.’’ 

Brooks’  letter  substantiates  his  claims 
to  a  degree  of  fame,  and  it  also  demon¬ 
strates  his  disinterested  patriotism,  for 
the  Whig  editor  was  seeking  to  serve 
a  Democratic  President.  His  letter  to 
President  Polk  may  be  found  in  the 
Library  of  Congress.  In  addition  to  his 
suggestion  alxnit  the  advance  copy,  it  is 
interesting  to  know  that  the  newspaper 
people  of  the  forties  lost  no  time  in 
improving  their  newsgathering  facilities 
by  taking  advantage  of  the  pioneer  tele¬ 
graph  lines. 

Brooks’  letter  had  reference  to  Presi¬ 
dent  Polk’s  message  to  the  Thirtieth 
Congress  which  convened  on  Dec.  6, 
1847,  the  message,  among  other  things, 
containing  the  territorial  indemnity  de- 
majids  of  the  United  States  on  Mexico 
with  reference  to  the  war  then  being 
waged. 

So  far  as  this  chronicler  is  aware, 
there  is  nothing  in  the  letters  of  Presi- 
rlent  Polk  to  show  whether  he  accepted 
James  Brooks’  suggestion  or  not;  prob¬ 
ably  not,  some  New  York  Whig  editors 
had  resorted  to  unscrupulous  tactics  in 
his  camjiaign  w  ith  Clay.  But  that  is 
beside  the  point ;  James  Brooks  con¬ 
ceived  the  idea  and  proffered  it  .for  the 
benefit  of  the  President  and  the  press. 
Its  worth  is  demonstrated  on  the  occa¬ 
sion  of  almost  every  great  gathering  to¬ 
day,  and  when  there  is  no  such  demon¬ 
stration  there  is  a  vast  expenditure  of 
nervous  energy  in  newspaper  offices. 

Peace  to  James  Brooks !  A  copy  of 
his  dagnerreot \  IX-  miglit  very  well  hang 
in  every  daily  newspaper  office  in  the 
Country. 


FLIES  TO  SAN  JUAN 


Young  Publisher  Made  Round  Trip  to 
New  York  by  Plane 

Angel  Ramos,  24-year-old  publisher  of 
El  Mundo  of  San  Juan,  Porto  Rico,  re¬ 
turned  to  that  city  bv  airplane,  June  8, 
after  several  days  in  New  York.  Mr. 
Ramos  flew  here  from  San  Juan.  Mr. 
Ramos,  one  of  the  youngest  publishers  in 
the  business,  took  charge  of  El  Mundo 
five  years  ago  and  has  made  many  im¬ 
provements  in  its  metlirxls  of  operation. 

During  the  Porto  Rico  hurricane, 
when  transportation  facilities  on  the  isl¬ 
and  were  crippled,  Mr.  Ramos  purchased 
a  fleet  of  six  motor  trucks  to  deliver  his 
paper.  He  has  kept  this  fleet  in  opera¬ 
tion  and  in  now  making  all  deliveries  on 
the  island  by  motor. 


EDITOR  ON  CRIME  COMMISSION 

Herliert  M.  Peet.  editor  of  the  Great 
Falls  (Mont.)  Tribune,  was  recently  ap¬ 
pointed  a  member  of  the  Montana  state 
crime  commission.  The  commission  will 
hold  its  first  meeting  June  6  at  Helena. 
The  commission  will  examine  the  crime 
situation  in  Montana  with  special  con¬ 
sideration  of  the  procedure,  prosecution 
and  trial  of  persons  accused  of  CTime. 


TW  N«1»  Yotk  Woftd-  M)r>:  “Bokb),  TlwtclMr  buIlm  ha  owe  1 

wBf.  Raadcn  Uw  him  heemae  he't  humui;  w*  know  lh«y  Kk*  | 

him  hacuae  th«7  toll  la  a>— omt*  fraquntir  Ihu  ahoul  mx,  I 

•Ihar  tlrip.  Georfc  Stonn't  it  undoubtedljr  tha  ttrmgatl  hay  f 

itrip  pubbthad."  I 

A  Request  to  Riliton 

from  the  McClure  Syndicati 

Try  to  find  time  to  read  the  current  issue  of 
“Circulation  for  Editors,”  the  syndicate’s  fea¬ 
ture  paper.  This  number  is  devoted  wholly  to  in¬ 
formation  about  the  features,  and  the  creative  brains, 
the  organization,  behind  them. 

It  will  give  you  an  acquaintance  with  the  McClure  ■ 
service  you  could  gain  in  no  other  way.  (If  your  ^ 
copy  fails  to  reach  you,  or  you  wish  additional  , 
copies,  kindly  notify  us.)  j 

McClure  has  a  strong  tradition  of  leadership.  It 
is  the  oldest  syndicate.  It  was  the  first  to  bring  out 
the  colored  comic  supplement.  The  first  to  introduce 
daily  features.  Pioneering  is  in  its  blood. 

Before  a  new  feature  is  added,  the  McClure  staff  * 
—  all  highly-trained  newspaper  people  —  must  see  I 
in  it  three  elements  of  strength .  It  must  add  to  a  news-  i 

paper’s  prestige,  to  its  circulation,  to  its  revenue.  | 
Two  recent  examples  are  ‘  I 


Foster  and  Catchings’ articles  on 
Prosperity  and  Economics. 

Helen  Dryden’s  much -talked -of  weekly 
page  of  Fashion. 

Tlie  I 

M‘CL.IJRB 

l^EWSPAPER  SYIVDlCATt 

LONDON  373  Fourth  Avenue,  New  York  SYDNEY  j 

Clinton  T.  Brainard,  Chairman  of  tht  Board  Richard  H.  Waldo,  1 
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EARN  TO  SERVE 

ADVERTISING  is  service  and  every  good  advertising  man  is  a  soldier  in  the  army  of  business 
that  has  waged  a  winning  battle  for  the  progress  of  the  world.  Of  course  you’re  a  good  work¬ 
man — a  good  advertising  man.  But  even  if  you  are  at  the  top  of  the  heap  you  can  learn  new  and 
better  ways  for  service  to  the  business  world  and  to  mankind  by  attending  with  us  the 


TH 


Anniversary 


NTERNATIONAL 

ADVERTISING 

CONVENTION 


Berlin 

Germany 

Aug.  12-15, 1929 


O  previous  Advertising  Convention  ever  offered  the  advantages  of  this!  .  .  . 
German  officials,  society,  financiers,  industrialists,  publishers,  advertising  men 
wait  to  welcome  you!. .  .Leaders  of  thought  from  the  Capitals  of  the  world  will 
be  your  associates!. .  .Dozens  of  German  cities  vie  with  each  other  in  hospitable 
intent  toward  you!.  .  .From  the  four  days  of  the  Convention  you  may  reap  a  life¬ 
time  of  experience!.  .  .After  the  work  comes  a  chance  to  play,  such  as  never 
before  you  played  .  .  .  Dresden,  Munich,  Wiesbaden,  Bremen,  Cologne,  Nurem- 
burg,  Mayence,  and  other  German  cities  open  their  gates  to  you. .  .There  are  side- 
trips  to  London,  Paris,  Brussels,  Madrid,  Venice,  and  German  airships  will  fly 
you  there  with  speed  and  safety. 


Serve  With  Us 

Get  your  Advertising  Club  in  line.  Make  up  a  party  of  your  business  friends — it 
is  not  essential  that  they  be  members  of  this  Association.  Bring  your  wife — she 
probably  needs  profit  and  pleasure  as  much  as  you  do. 


Write  us  today  and  get  full  particulars  as  to  reduced  railway  fares,  steamship 
sailings,  hotel  reservations,  sidetrips.  The  low  cost  of  everything  will  surprise 
you.  No  good  advertising  man  can  afford  not  to  go.  Address 


international  advertising  association 


U.  S.  Senator  Arthur  Capper,  General  Chairman  of  the  “On-To-Berlin”  Committee 

420  Lexington  Avenue,  New  York,  N.  Y. 


4<»  Editor 

WESTERN  CLASSIFIED 
MANAGERS  TO  MEET 

Large  Attendance  Expected  at  Con- 
Tention  in  Oakland  June  16-19 
in  Connection  With  Ad 
Club*  Convention 

What  promises  to  be  the  greatest  at¬ 
tendance  of  classified  advertising  mana¬ 
gers  ever  assembled  at  a  Pacific  Coast 
conference  is  anticipated  for  the  forth¬ 
coming  Oakland  Cal.,  conclave,  June  16 
to  19. 

The  annual  meeting  of  western  classi¬ 
fied  managers  is  held  this  year,  as  in 
former  years,  in  conjunction  with  the 
convention  of  the  Pacific  Coast  .Adver¬ 
tising  Clubs. 

The  program  follows : 

Sunday,  June  16:  Inspirational 

meeting,  Greek  Theatre,  University  of 
California. 

Monday,  June  17 :  Morning,  general 
sessions.  Afternoon,  1 :3(),  opening  of 
“classified  departmental".  John  (iornian, 
Alexander  Hamilton  Institute,  on  crea¬ 
tive  salesmanship.  Round  table  discus¬ 
sion  of  rates  by  Carl  B.  Nissen,  classi¬ 
fied  manager,  Lns  Aiuiclcs  Herald. 
“.Advantage  of  word  rate",  by  Robert 
Henri,  classified  manager,  .San  I'ranciKco 
Pulletin,  and  “Sales  promotion",  by 
M.  J.  A.  McDonald,  classified  manager, 
Oakland  Tribune.  Kvening,  classified 
dinner. 

Tuesday,  June  18:  1  :.10  p.  m..  general 
subject  “Administration".  .Address  by 
L.  R.  Travers.  Department  of  Kduca- 
tion,  on  “Selection  of  Employes".  Ty¬ 
pography  discussed  by  J.  J.  Tierney, 
classified  manager,  .Sf'okane  S l'oke.<!ntan 
Reviexi'.  “Credits",  by  Ralph  Meyers, 
classified  manager,  .Seattle  I’o.'it-lntel- 
Tuiencer.  “Cash  Sales",  hy  Robert  1.. 
Bellem,  classified  manager,  l‘a.uidena 
Star-Xnns.  Evening,  .Advertising  Ball. 

Wei>nesday,  June  PC  1  :.10  p.  m. : 
Promotion,  direct-mail,  etc.,  under  the 
direction  of  Charles  Powell,  classified 
manager,  /.w  .  huieles  T.x-I're.ss  and  vice- 
chairman  of  Departmental.  Discussion 
of  Bonus  Systems  hy  W  .  Eugene 
Douglas,  classified  manager,  l.«n<i  Peach 
Press-Teleiirani. 

The  Classified  Conference  is  scheduled 
to  end  at  U  jim,  Wednesday,  hut  memlx'rs 
who  elect  to  stay  in  ( takland  until 
Thursday  will  lx-  entertained  as  guests 
of  the  CastlewoiKl  Country  Cluh. 


SPEEDING  FINANCIAL  EDITION 

Springfield  Daily  New*  U*ing  Motor¬ 
cycle*  to  Deliver  Late  Final* 

Motorcycle  delivery  to  homes  of  the 
closing  stcx:ks  edition  of  the  .S7>ri«<//ir/</ 
( Mass.)  Daily  Nnt's  was  inaugurated 
this  week.  A  delivery  charge  of  13  cents 
a  week,  bringing  the  t<»tal  weekly  cost  of 
the  paper  to  25  cents,  is  collected  for  the 
special  service. 

Hitherto  the  5  o’clock  edition,  some¬ 
times  carrying  incomplete  stock,  curb  and 
Ixjnd  quotations,  has  lieen  delivered  to 
the  homes,  while  the  6  o'cbxrk  edition 
carrying  complete  quotations  has  been 
almost  exclusively  a  street-sale  edition. 

The  new  service  is  in  the  nature  of  an 
experiment  and  its  continuance  depends 
upon  the  demand  developed,  it  was 
stated. 

W.  H.  MURPHY  PROMOTED 
Named  Cla**ified  Manager  of  Chicago 
Herald-Examiner 

W.  H.  Murphy  has  lx?en  named  man¬ 
ager  of  the  classified  department  of 
the  Chieago  Herald  and  Hxaminer. 

Entering  the  newspaper  business  in 
the  editorial  end,  he  later  became  as¬ 
sociated  with  the  classified  department 
of  the  Chicago  Inter-Oeean.  That  was 
18  years  ago.  Since  that  time  he  has 
worked  in  both  local  and  national  ad¬ 
vertising  departments  of  Chicago  news¬ 
papers,  recently  holding  the  position  of 
managing  director  of  the  food  and  house¬ 
hold  appliance  exposition,  as  well  as 
manager  of  the  educational  and  mail 
order  departments  of  the  Herald  and 
Examiner. 


WOMEN  WRITERS  TO  MEET  men  of  Saint  John,  and  a  luncheon  ten- 
_  dered  by  publishers  of  the  Telegraph- 

Canadian  Group  Complete*  Program  a<>d  Tifttes-Globe. 

for  Saint  John  Convention 

The  Canadian  Women’s  Press  Cluh 
has  a  full  program  arranged  for  its  tri¬ 
ennial  meeting,  which  is  to  he  held  in 
Saint  J<jhn,  June  17  to  21.  .Addresses 
and  di.scussions  will  center  around  sub¬ 
jects  of  practical  interest  to  the  press 
women.  On  Monday,  the  opening  day, 

June  17,  there  will  l>e  addresses  on  Writ¬ 
ing  Fiction  that  Sells,  markets,  language, 
feature  articles,  etc.  The  speakers  on 
these  subjects  will  lx-  maritime  member- 
of  the  club,  and  they  will  lead  the  dis¬ 
cussions  on  technique,  what  editors  want. 
ct>i)yright,  new  fields,  the  Canadian 
stardard  of  s]>elling,  etc. 

Tuesday,  June  18.  will  be  newspaper 
day.  when  addresses  will  be  given  by 
.A.  M.  Belding,  editor-in-chief  of  the 
.Saint  John  Telegraph-Journal,  on  “E<li- 
torially  -|x-aking  ;"  E.  X.  Jennings,  man¬ 
aging  ed.tor,  on  “In  the  City  Room”; 

W.  H.  Bolding,  on  “Puhlicity.”  and  by  a 
Maritime  members  of  the  C.  W.  P.  C. 
on  "Women  and  Home  Interests.” 

.A  number  of  social  affairs  are  ar¬ 
ranged.  inclurling  a  garden  party  at  (lov- 
ernment  House.  Rothesay,  as  guests  of 
the  I.ieutenant-Governor  of  Xew  Bruns¬ 
wick  ;  dinner  at  the  .Admiral  Beatty 
Hotel,  tendered  by  the  .Mayor  and  Alder- 


COMPLETES  34tli  YEAR 


Mr*.  Noble,  of  Waterbury  Daily’s  Su| 
Ha*  Mi**ed  Only  Three  Day*  of  Wod 

Mrs.  Kate  W’oodward  Noble,  ont  oi 
the  oldest  newspaper  women  in  .Arntric^ 
completed  her  34th  year  of  consecutivt 
.service  as  a  member  of  the  li'atcrbtrr 
(Conn.)  .Iinenean  news  staff  June  j. 
has  been  absent  from  her  desk  only  thre, 
davs  since  she  tvped  her  first  storv  in 
1895. 

Mrs.  Noble  was  a  shorthand  teacher 
She  was  asked  to  cover  the  dedicatio:i 
of  a  church  .stenographically,  and  front 
then  on  stayed  with  the  paper.  Her  firs 
story,  which  is  supposed  to  represent  tht 
first  attempt  of  a  newspaper  to  gjvt 
stenographic  accounts  of  news  e\ents,  rt 
quired  seven  hours  of  solid  writing,  am 
was  spread  over  several  columns. 

For  many  years  she  was  private  seerr 
tary  to  the  late  Charles  F.  Chapin,  for  jii 
years  editor  of  the  .American.  She  aVi 
contributed  editorials  and  verses.  Ufie 
the  American  was  consolidated  with  thr 
Republican  a  few  years  ago,  she  was  tt 
tained  as  a  member  of  the  American 
staff. 

.At  present  she  is  handling  church  ne»> 
and  h(x)k  reviews. 

She  is  well  known  locally  as  a  drana 
and  music  critic. 


Complete*  Law  Cour*e 

Ann  R.  Silver,  motion  picture  editor 
and  critic  of  the  Prooklyn  Daily  Times, 
received  her  LL.B.  degree  from  the 
Brtxiklyn  I^w  School  of  St.  I^wrence 
University,  June  13.  Miss  Silver  was 
formerly  with  the  Prooklyn  Eagle  and 
the  .\c7i'  York  Daily  News,  and  previous 
to  that  worked  under  Vance  C.  McCor¬ 
mick  on  his  Harrisburg,  Pa.,  papers. 


New*paper  Woman  in  A<lverti*ing 

.Mrs.  Helen  .A very  Burnard,  formerly 
with  the  Portland  (Me.)  Press  Herald, 
has  lieen  named  advertising  manager  for 
the  Thomas  Smiley  Company,  Portland 
department  store. 


Pari*  Fa*hion  Writer  Here 

Miss  Fanny  Fitzwater,  Paris  fashion 
artist  and  correspondent  of  the  Nciu  York 
Herald  Tribune,  arrived  in  New  York 
for  a  month’s  stay  last  week. 


Open*  Studio  in  Denver 

Mary  Br(K»k  Lucas,  woman’s  page  art¬ 
ist  for  the  Denver  J'ost,  and  her  husband, 
(ileiin  Rounds,  have  opened  a  commercial 
art  studio  in  Denver. 


OIL  HOUSE 


Ford  Plant  Site 


MMVD  If  binmiNC 

wnm  iOMf>  nKAcu 


In  192R,  the  Press-Telegram 
led  all  California  in  Advertis¬ 
ing  Gains.  In  1929,  history  is 
repeating — for  every  month 
this  year  has  shtnvn  gains. 
May  of  this  year,  the  Press- 
Telegram  helped  sell  to  the 
tune  of  1, 152,4113  lines  —  a 
gain  of  92,414  lines  ttrer  the 
previous  May. 


is  well  under  way  on  the  S3,U00,0(H)  Ford 

branch  factory  pictured  herewith. 

Just  another  indication  of  Long  Beach's  steady,  solid  indus¬ 
trial  growth.  Long  Beach  has  a  constantly  growing  payroll,  a 
population  of  more  than  160,000  and  is  tlie  business  center  of  a 
compact,  prosperous  area  in  excess  of  a  quarter  million  people. 

The  Press-Telegram  is  growing  along  with  Long  Beach,  This 
newspaper  thoroughly  covers  the  city  and  the  trade  area.  Ever- 
increasing  gains  in  advertising  is  strong  evidence  of  the  Press- 
Telegram's  ease  in  influencing  sales  in  (California's  whitest  spot. 

In  scheduling  campaigns  for  California  assure  complete  suc¬ 
cess  by  including  the  Press-Telegram. 

Member  Audit  Burea  of  Circulations  and  100,000 
Group  of  American  Cities 


Ot  MILLION  DOLLAR 
NF.WSPAPL.R  PLANT 


EVENINGS  and  SUNDAY  MORNING 
Associated  Press  United  Press 

NATIONAL  REPRESENTATIVES 
Williams,  Lawrence  and  Cresmer  Co. 

Offices:  New  York,  Chicago,  Seattle,  San  Francisco,  Los  Angeles 


The  South’s  Income  from  Its 
Agricultural  Products 


IN  1928  the  South  produced  one-third  of  the  nation’s  agricultural 
products.  Reduced  to  figures  it  amounted  to  $5,184,646,000.  The 
total  for  the  whole  United  States  was  $15,045,930,000. 

The  South  is  one  of  the  principal  staple-crop-producing  regions  of 
the  country,  growing  nearly  all  of  the  cotton  and  about  one-third  of 
the  corn  in  addition  to  much  wheat,  oats,  hay,  etc.  In  the  raising  of 
fruits  and  vegetables,  especially  winter  and  early  spring  trucking 
crops,  remarkable  progress  has  been  made  in  recent  years.  Ship¬ 
ments  of  the  South’s  fruits  and  vegetables  to  the  North  and  West 
a\  erage  about  300,000  carloads  a  season  or  more  than  one-third  of 
the  trucking  crops  of  the  country. 

A  fi\e  billion  dollar  annual  crop  means  considerable  spending 
power  for  the  Southern  agriculturist.  The  South’s  consuming  power 
for  necessities  and  luxuries  has  not  only  increased  fourfold,  but  with 
its  di\  ersification  of  farm  products  it  has  become  one  of  the  greatest 
markets  for  farm  equipment  in  the  country. 

Cultivate  the  South.  Reach  them  directly  through  the  newspapers 
listed  below. 


♦Mobile  News-Item  . (E) 

♦Mobile  Register  . (M) 

♦Mobile  Register  . (S) 


t  Daytona  Beach  News-Journal . (ES) 

♦Orlando  Sentinel  . (MAS) 

♦Pensacola  News  and  Journal . (EAM) 

•Tampa  Tribune  (M)  46,144 . (S) 

•Palm  Beach  Post  (M)  10.104 . (S) 


♦Augusta  Herald  . (E) 

♦Augusta  Herald  . (S) 

♦Macon  Telegraph  . (M) 

♦Macon  Telegraph  . (S) 

KENTUCKY 

♦Paducah  Sun  and  News-Democrat . (E) 

NORTH  CAROLINA 

IJOf^snsboro  Daily  Newt . (M) 

ttGrecnsboro  Daily  Newt . (S) 


Circu-  2.500  10.000 

lation  Lines  Lines 


.06  .055 

.06  .06 

.08  .08 

.11(.14S)  .11(.14S) 
.07C09S)  .07L09S) 


Circu-  2,500  10,000 

lation  Lines  Lines 


SOUTH  CAROLINA 

♦•Columbia  State  . (M) 

♦♦Columbia  State  . (S) 

♦GreenTllle  News  A  Piedmont . (MAE) 

♦Greenyillo  Newt  . (S) 

♦Spartanburg  Herald  and  Journal . (MAE) 

♦Spartanburg  Herald  and  Journal . (EAS) 


TENNESSEE 


♦♦Nashville  Banner  . (E) 

♦♦Nashville  Banner  . (S) 


♦Newport  News  Timea-Hcrald . (E) 

♦Newport  News  Daily  Press . (SAM) 

♦Roanoke  Timet  A  World  News . (MAE) 

♦Roanoke  Times  . (S) 

♦Staunton  News- Leader  (M),  Leader . (E) 

♦♦A.  B.  C.  Publishers  statement,  October  1,  1928. 
ttGovernment  Suteroent,  October  1,  1928. 

♦A.  B.  C.  Publishers’  Statement,  April  1,  1929. 
tGovemment  Statement,  April  1,  1929. 
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NEWSBOYS’  BAND  GOES 
ON  WASHINGTON  TRIP 

43  Youths  from  Orlando  (Fla.) 

Reporter-Star  Will  Play  for 
Hoorer — J.  C.  Brossier,  M.  £., 
Directing  Trip 

The  Orlando  (Fla.)  Reporter-Star 
Newsboys’  Band  left  that  city  June  10, 
on  a  trip  to  Washington  to  see  Presi¬ 
dent  Hoover,  to  whom  they  will  be  pre¬ 
sented  by  Congresswoman  Ruth  Bryan 
Owen,  a  daughter  of  the  late  William 
Jennings  Bryan. 

The  boys,  43  in  number,  are  traveling 
in  fwo  motor  buses.  They  are  accom¬ 
panied  by  Director  Edgar  Ball,  under 
whose  tutorship  they  have  attained  the 
title  of  Florida’s  Champion  Boy  Band, 
and  J.  C.  Brossier,  one  of  the  owners  of 
the  Reporter-Star  Publishing  Company 
and  managing  editor  of  the  Evening  and 
Sunday  Reporter- Star. 

The  band  will  stop  in  all  of  the  prin¬ 
cipal  cities  enroute  to  Washington,  where 
they  will  give  an  evening  concert. 

The  band  was  organized  only  two  and 
a  half  years  ago  by  the  owners  of  the 
Reporter-Star  but  so  rapid  was  the  ad¬ 
vancement  under  Director  Ball,  it  was 
given  a  contract  the  past  winter  by  the 
Orlando  Chamber  of  Commerce  to  play 
a  concert  each  week  in  the  city  park. 
The  boys  saved  what  they  earned  toward 
the  expense  of  their  trip  to  Washington, 
w'hich  will  run  above  $6,000. 


Macon*  Honor  Levy 

F.  S.  Levy  of  the  circulation  depart¬ 
ment,  Neii’  York  Herald  Tribune,  who  by 
the  approval  of  the  Grand  Masters  of 
New  York  and  North  Carolina  was  re¬ 
cently  made  personal  representative  of 
the  Masons  of  North  Carolina  near  the 
Grand  Lodge  of  New  York,  was  honored 
by  fellow  Masons  of  Brooklyn,  June  6, 
when  he  was  tendered  a  reception  to  cele¬ 
brate  his  new  rank  and  presented  with  a 
jewel  and  apron  by  his  friends. 


World  Circulator*  Hold  Party 

The  circulation  department  of  the  New 
York  World  held  an  outing  at  Coney 
Island,  June  6.  A  shore  dinner  at 
Sheepshead  Bay  preceded  the  excursion 
to  the  beach  resort.  Norman  R.  Hoover, 
circulation  manager  of  the  World,  was 
in  charge  of  the  party. 


Goodcon  Viciting  Kanca*  City 

Claude  fioodson,  mail  circulation  man¬ 
ager  of  the.  Denver  Post,  has  gone  to 
Kansas  City  for  his  vacation.  Goodson 
formerly  was  circulation  manager  of  the 
Kansas  City  Post. 

Printing  Novel*  in  Tabloid 

The  Denver  Rocky  Mountain  Nezvs  is 
publishing  one-half  of  a  novel  in  tabloid 
form  each  Sunday.  The  plan  was  put 
into  effect  by  William  S.  Cady,  new 
business  manager,  who  was  transferred 
to  Denver  from  New  York.  , 


HOW  DAILY  PROMOTES  USED-CAR  COPY 


SMALL-AD  SALES  AIDED 
BY  PROMOTION  TlEUp 

Oklahoma  Daily  Increa*e*  Ui« 
Illu*tration*  in  U*ed-Car  Copy 
and  Build*  Up  Good- 
Will  AUo 


taw  HJi  Dadfo  SMwr  S*daa  DrivM  met 
ladea.  H**  ar«  U.  S.  Il«r*l  Cord*  ^  Wt»m» 
(tatnUior*.  7  mm>  Nt^gn.  M  nTt.  watar, 

tnaadrlotll  aghnliltrwg  Dor#  liOiltt  {a 
Marana.  Pr>(«4  at  9*7*.  ia  IW  irt^na. 


When  Is  a  Used  Car  a  Good  Buy? 


uMtiv  •  u 

■  nMchtniolly  0. 1L»  Ku  food  p^nt  rubber,  abore 
reproach  in  general  appearance  and  priced  right 

But  thai  iin’t  «U  to  be  toiuid^rad.  In  addUian  to  the  above 
the  car  muat  be  bached  by  a  rfifanelhle  dealer. 

DependaUa  dealera,  who  valoe  name  and  buaiheM; 
recognize  this  fact  and  atand  oack.of  every  car  ih^  aelL 


It'i  a  good  thing  to  keep  hi  mind  when  yon  buy  yodPpexI 
car,. 

The  four  cars  pictored  hi  thia  advertiaement  areUMtoMd 
today  in  the  ^Automobflea”  eohimns  of  OklahoiaaQ  ai^ 
Timet  Want-ada.  They  are  photographa  of .ean  tasM  from 
four  dealere*  atocka  a^  are  repreaentative  of  bmufrada  of 
other  buya  In  good  used  cam*-^  makco,  modela  and  prio^ 
aoroe  embodying  U|a  l|teal  mecbanical  improveiseDta, 


Making  news  out  of  used  cars  and 
building  up  advertising  patronage  froo 
new  concerns  as  well  as  increasing  jj. 
vertising  space  used  by  accounts  already 
on  the  books,  are  some  of  the  featura 
of  a  promotion  idea  being  used  by  the 
Oklahoma  City  (Okla.)  Oklahoman  ani 
Times. 

An  increased  used  of  illustrations  in 
used  car  copy  carried  in  the  classified 
section  and  a  consequent  increase  in  the 
use  of  display  in  the  same  section,  art 
beneficial  features  of  the  idea. 

It  consists,  briefly,  in  nicking  out  fo® 
leading  offers  of  the  used  car  dealers 
copy  in  the  section.  These  four  are  fl- 
lustrated  with  commercial  photograph 
of  the  cars  offered.  This  photograph  is 
used  as  the  banner  of  the  paid  copy  in  the 
classified  section  and  is  then  used  as  one 
of  the  group  in  another  special  display 
advertisement  boosting  the  cars  and  the 
newspapers  want-ads  as  well. 

This  form  of  promotion  not  only 
builds  up  good-will  among  the  used-car 
dealers  and  helps  strengthen  old  accounts 
and  new  ones  but  aids  the  reader  as  well 

Practical  illustration  of  the  proffered 
car  is  a  decided  sales  point  for  the  car 
and  shows  what  is  offered.  The  news¬ 
papers’  group  advertisement,  run  in  the 
regular  display  section  of  the  paper, 
helps  to  increase  use  of  the  idea  among 
the  advertisers  themselves. 


OKIAHOMAN  AMP  TIMEiT 
WANT  ADS 

Oklahoma  Clly’a  Largetl  Hard  Car  Market'  PUet 

Four  used-car  bargains  are  here  featured  by  the  Oklahoman  and  Times  in 
copy  which  also  stresses  the  value  of  the  paper’s  classified  sections. 


SELF  PORTRAIT  BY  BRINKLEY 

When  Nell  Brinkley,  newspaper  artist, 
visited  Long  Beach,  Cal.,  recently.  Hank 
Burmeister,  financial  editor  of  the  Long 
Peach  Press-Telegram,  was  the  only  staff 
member  available  for  an  interview. 
After  this  was  obtained,  the  city  editor 
informed  him  that  there  was  no  photog¬ 
rapher  available  to  take  a  picture^  On 
the  reporter’s  suggestion.  Miss  Brinkley 
drew  a  sketch  of  herself.  The  interview 
with  the  picture  carried  the  head :  “Pen 
Found  Mightier  Than  Lens.  Skctchcr 
of  Woman  Beauty  Scrawls  to  Rescue 
When  Cameramen  Fail.” 


SpH  ySur 

Own  Market 


ADDS  TWO  SERIALS 

T wo  new  serials  have  lieen  added  to 
the  schedule  of  McC'lure  Newspaper  Syn¬ 
dicate.  They  arc  “The  Double”,  a  new 
Fdgar  Wallace  story,  and  “Rasputin, 
The  Holy  Devil”,  a  serialization  of  the 
h(H»k  by  Rene  Fulop.  This  will  run  in 
six  Sunday  installments,  illustrated  with 
photos  from  the  hook. 


Quilting  Winner*  Take  Tour 

Eighteen  women,  each  a  prize-winner 
in  a  quilting  contest  sponsored  by  the 
Springfield  (Mass.")  Sunday  Union  and 
Republican,  spent  three  days  last  w'eek 
on  a  motor  tour  of  Massachusetts  and- 
Connecticut. 


Award*  Want  Ad  Prize* 

First  prize  of  $25  in  the  Cincinnati 
Enquirer's  Want  Ad  contest  was 
awarded  last  week  to  the  Rev.  J.  A. 
Warner,  of  .Mpine,  Ky.  Second  prize 
of  $15.  two  prizes  of  $10.  three  of  $5 
and  25  of  $1  were  also  awarded.  The 
awards  were  made  for  the  best  letters 
received  telling  of  the  correspondent’s 
experience  with  want  ads. 


OBTAINS  PILOT’S  LICENSE 

Marian  Bowen,  society-  editor  of  the 
Hollywood  (Cal.)  Dailv  Citicen,  re¬ 
cently  received  her  flyer’s  license.  She 
ow-ns  her  own  plane.  While  taking  her 
lessons.  Miss  Bowen  wrote  her  experi¬ 
ences  for  her  paper. 


Frank  Presbrey 

tells  the  whole  story  of 
advertising  in  his  book 

THE  HISTORY  AND 
DEVELOPMENT  OF 
ADVERTISING 

Among  the  66  chapter  headings 
are  these,  for  example :  Prom 
.Symbols  in  Babylon  to  Printed 
Walls  in  Rome;  Warren’s  Black¬ 
ing,  a  Milestone  in  English  Adver¬ 
tising;  What  the  Pilgrims  Knew 
About  Advertising ;  The  Arrwal 
of  Nezi’spaper  Display;  When  the 
Religious  Weekly  I  Pas  the  Lead¬ 
ing  Medium;  Enter  the  Human- 
Interest  Trade-Mark.  Over  600 
pages,  350  illustrations.  $7.50. 

DOUBLEDAY  DORAN 
Garden  City,  N.  Y. 


Every  newspaper  has  its  copy  chasers.  Those  who 
make  it  a  point  to  run  down  their  competitors’ 
advertising  in  the  hopes  of  bringing  it  into  their 
own  columns.  Every  newspaper  also  has  its  own 
individual  market  and  hy  a  thorough  study  of  the 
family  hahits,  buying  power  and  reading  prefer¬ 
ences  information  may  be  obtained  which  will  enable 
every  space  salesman  to  sell  his  own  product. 

riie  presentati«>n  of  facts  to  merchants  which  arc  of 
interest  to  them,  plus  the  showing  of  their  market 
expectancy,  will  prodiie**  linage. 

Knight  methods  are  producing  linage  for  many  of 
the  outstanding  newspapers  in  the  United  States. 
May  we  give  you  the  details  without  obligation  on 
your  part? 


'Emerson  B.  Knight,  Inc. 

Indianapolis,  Indiana 
223  N.  New  Jersey  Street 

Truthful — Unbiased— Market  Research 


NEW  NEA  SERIAL 

NE.\  Service,  Inc.,  has  a  new  serial 
by  Eleanor  Early,  author  of  “Whirl¬ 
wind”  and  “Orchid”  titled  “The  Shin¬ 
ing  Talent.”  It  has  been  illustrated 
photographically. 
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The  More  You  Tell, 
The  Quicker  You  Sell 

To  make  hoped-for  gains  in  national  advertising,  newspapers 
should  advertise  regularly  —  they  should  use  the  methods  which 
win.  Newspapers  which  advertise  have  no  trouble  in  making 
gratifying  gains. 

Our  head-line,  borrowed  for  the  moment  from  an  advertising 
new'spaper,  tells  the  secret  of  success. 

The  more  you  tell  about  your  market  and  your  medium,  the 
quicker  you  sell  space  to  national  advertisers. 

One  step  is  not  enough — you  must  keep  on  walking.  One  adver¬ 
tisement  is  not  enough  —  you  should  keep  on  telling. 

EDITOR  &  PUBLISHER  with  an  agency  and  advertiser  audi¬ 
ence  which  invests  93.9%  of  all  the  known  newspaper  appropria¬ 
tions  will  carry  your  advertising  directly  to  the  buyers  of  space  at 
one  cost.* 

In  these  modern  days,  advertising  is  a  necessary  thing.  Adver¬ 
tising  is  more  and  more  an  accepted  and  proved  means  of  achieving 
growth. 

And  the  power  of  advertising  is  not  monopolized  by  manufacturers 
or  merchants — it  is  being  used  by  successful  newspapers  for  their 
own  sales  expansion. 

Of  course  you  are  awake  to  the  opportunities  this  era  of  unpre¬ 
cedented  prosperity  presents.  You  have  only  to  make  your  own 
appropriation  to  get  started. 


(• 


"'An  adequate  campaign  in  EDITOR 
PUBLISHER  really  requires  only 
a  very  modest  investment  in  promo¬ 
tion. 


0 

0 


EDITOR  &z  PUBLISHER 

THE  FOURTH  ESTATE 

1700  Times  Building,  Times  Square,  New  York  City 
Five  Telephones:  Bryant  3052-3053-3054-3055-3056 
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CLARENCE  UNDERWOOD, 
AD  ARTIST,  DEAD 

Noted  Illustrator  Who  Introduced 
Women’s  Portraits  Into  Adver¬ 
tising  Campaigns  Stricken 
at  Work 


Clarence  F.  Underwood,  57,  noted 
illustrator  and  advertising  artist,  died 
Tuesday  in  Flower  Hospital,  New  York 
city,  after  an  illness  of  only  a  few  hours. 
He  was  stricken  while  at  work  in  his 
studio. 

Mr.  Underwood's  first  fame  came  as 
an  illustrator  for  magazines,  but  of  late 
years  his  talents  have  been  employed 
chiefly  in  advertising  media.  His  influ¬ 
ence  is  largely  responsible  for  the  intro¬ 
duction  of  portraits  of  women  into  ad¬ 
vertising  campaigns.  He  was  one  of  the 
first  to  depict  them  in  cigarette  posters. 

A  native  of  Jamestown,  X.  Y.,  he  re¬ 
ceived  his  early  education  at  Alleghany 
College,  Meadville,  Pa. 

Finding  his  chosen  profession  of  art  a 
little  paying  one,  Mr;  Underwood  was 
forced  to  make  his  living  by  various 
sorts  of  jobs.  One,  an  important  one  for 
him,  was  in  a  brewery. 

One  day  his  employer  in  a  brewery 
discovered  him  producing  a  pencil  por¬ 
trait  of  himself.  He  made  it  possible  for 
Underwood  to  enter  the  Art  Students 
League. 

The  artist’s  first  professional  venture 
was  on  the  New  York  Press,  which  sent 
him  to  Paris  to  study,  paying  him  half 
salary  for  pictures  he  sent  back. 

In  Paris  he  studied  for  several  years 
at  the  Julian  Academy  under  Constant 
and  Jean  Paul  Laurens. 

Finding  that  Paris  was  becoming 
overcrowded  by  young  American  artists, 
Mr.  Underwood  then  sought  employment 
in  London.  He  applied  at  the  Black  and 
White  Magazine  but  was  unable  to  get 
so  much  as  an  interview. 

He  slipped  into  the  outer  office  one  day 
and  plastered  the  walls  with  his  work. 
The  ruse  was  successful  and  the  young 
artist  became  a  member  of  the  publica¬ 
tion’s  art  staff. 

The  possibilities  of  art  work  in  adver¬ 
tising  occurred  to  him  while  he  was 
executing  war  posters.  Notably  among 
them  were  those  for  the  Red  Cross. 
Since  the  war  his  work  has  served  as  a 
model  in  the  advertising  field. 

Mr.  Underwood’s  first  wife  was  Grace 
Gilbert  Curtis.  His  second  wife,  the 
former  Katherine  Spotswood  Whitehead 
of  Erie,  Pa.,  survives. 


WILLIAM  D.  BOYCE 


Chicago  Publisher  and  Game  Hunter 
Dies  on  Eve  of  Birthday 

William  U.  Boyce,  publisher,  big  game 
hunter  and  a  leader  of  the  Boy  Scout 
movement  in  this  country,  died  Tuesday 
at  his  home  on  top  of  his  twelve-story 
office  building  in  Chicago,  only  five  days 
before  his  sixty-ninth  birthday. 

He  was  born  in  Allegheny,  Pa.,  and 
obtained  his  education  at  Wooster  Uni¬ 
versity,  Wooster,  Ohio. 

In  1881  he  moved  to  Chicago,  where 
he  established  his  two  weeklies,  the 
Saturday  Blade  and  the  Chicago  L^ger. 


IOWA  EDITOR  DIES 


C.  J.  Wonser  Was  Author  of  Widely 
Quoted  Column 

Charles  J.  Wonser,  for  50  years  editor 
of  the  Tama  (la.)  Herald,  a  weekly, 
died  at  Tama  June  7.  His  weekly  col¬ 
umn  on  passing  events  was  widely  quoted. 
He  served  Tama  as  postmaster  for  17 
years,  having  been  appointed  by  Presi¬ 
dent  Harrison  ot  his  wedding  day  in 
1889.  Among  his  survivors  is  his  father, 
who  is  92. 


DUARTE  FELIX 

Duarte  Felix,  managing  director  of 
Correio  da  Manha,  Rio  de  Janeiro,  died 
June  8.  He  was  one  of  the  most  emi¬ 
nent  journalists  in  the  city  and  had  con¬ 
tributed  to  the  Correio  for  nearly  25 
years. 


JOHN  J,  McCaffrey 


Sport*  Writer  and  Friend  of  Tad, 
the  Cartoonist,  I*  Dead 

John  J.  McCaffrey,  sporting  writer  for 
Hearst  newspapers,  died  in  his  fifty-sixth 
year  on  Sunday  night,  June  9,  at  his  home 
in  Scarsdale,  N.  Y.,  after  a  year’s  illness. 
His  death  occurred  about  a  month  after 
that  of  his  intimate  friend,  T.  A.  Dorgan, 
the  cartoonist  Tad. 

Throughout  the  many  years  of  Tad’s 
illness  it  was  often  cause  for  wonder 
how  the  cartoonist,  confined  to  his  home 
in  Great  Neck,  kept  up  with  the  latest 
Broadway  slang.  It  was  pointed  out 
after  Mr.  McCaffrey’s  death  that  it  was 
he  who  was  responsible  for  his  friend’s 
always  being  up  to  the  minute  in  his 
drawings  and  text. 

He  is  survived  by  a  widow,  two  chil¬ 
dren,  a  brother  and  two  sisters. 


ISAAC  J.  ABELSON 


Telegraph  Editor  of  Syracuse  Post- 
Standard  Succumbs  to  Heart  Stroke 

Isaac  J.  Abelson,  49,  telegraph  editor 
of  the  Syracuse  Post-Standard,  connected 
with  the  paper  since  its  establishment  in 
1899,  and  for  five  years  before  that  with 
the  old  Syracuse  Post,  died  suddenly  June 
9  on  the  golf  links  of  the  Lafayette 
Country  Club.  He  suffered  a  stroke  of 
apoplexy  while  sitting  on  a  bench  at  the 
tenth  tee  beside  his  brother,  Nathan 
Abelson,  County  Attorney. 

Mr.  Abelson  had  been  telegraph  editor, 
except  for  the  brief  period  as  city  editor, 
18  years.  For  many  years  he  had  been 
correspondent  of  the  Associated  Press 
in  Syracuse.  He  was  deeply  interested 
in  intercollegiate  rowing  and  for  many 
years  represented  his  newspaper  at  the 
annual  intercollegiate  regatta  at  Pough¬ 
keepsie  and  at  crew  races  elsewhere. 


PICTURESQUE  EDITOR  DIES 


Burton  A.  Peck  Scorned  Modern 
Improvement*  and  Expansion 

Burton  A.  Peck,  75,  for  more  than  50 
years  editor  and  publisher  of  the  Naufta- 
tuck  (Conn.)  Enterprise,  a  weekly,  died 
May  31.  Mr.  Peck  was  for  many  years  a 
member  of  the  Connecticut  bar  and  held 
the  offices  of  justice  of  the  peace  and  tax 
collector. 

He  turned  out  his  paper  on  an  old 
fashioned  hand  press,  scorning  an  elec¬ 
trically  operated  one.  He  refused  several 
offers  for  backing  in  changing  his  paper 
into  a  daily,  preferring  to  continue  in  a 
role  that  reflected  his  energetic  person¬ 
ality  with  every  line  of  type. 


COL.  W.  C.  BRUMDER 

Col.  William  C.  Brumder,  60,  pub¬ 
lisher  of  the  Milwaukee  (Wis.)  Gcr- 
mania-Hcrald  and  a  leader  in  Milwau¬ 
kee  financial  and  social  circles,  died 
June  4,  after  a  four  weeks’  illness. 
Col.  Brumder  became  president  of  the 
publishing  house  in  1910,  at  the  death 
of  his  father.  Cieorge  Brumder,  and 
continued  in  that  capacity  until  he  re¬ 
tired  from  active  business  a  few  years 
ago.  He  was  president  of  the  National 
Bank  of  Commerce  and  was  a  director 
of  the  Concordia  Fire  Insurance  Com¬ 
pany. 


WILLIAM  P.  KENNEDY 

William  P.  Kennedy,  advertising  direc¬ 
tor  of  the  Providence  (R.I.)  News  for 
the  past  seven  years,  died  June  8  in  a  New 
York  hospital.  Mr.  Kennedy  was  in  the 
newspaper  business  for  more  than  20 
years.  Before  going  to  Providence,  he 
was  for  six  years  with  the  Boston  Post. 


JAMES  MURRAY  ALLISON 

James  Miurray  Allison,  52,  advertising 
director  of  Allied  Newspapers.  London, 
and  formerly  advertisement  manager  of 
the  London  Times  during  the  Northcliffe 
regime,  died  June  8  at  his  country  home. 
Mr.  Allison  came  to  England  from  .A^us- 
tralia  25  years  ago. 


©bituarp 


Frank  Liesner,  former  publisher  of 
the  Oakville  (Wash.)  Cruiser,  died 
at  his  home  in  Rochester,  Wash.,  Wed¬ 
nesday  night.  May  29. 

Edwin  E.  Euerhard,  68,  veteran  Se- 
guin,  Tex.,  publisher,  died  recently  in 
San  Antonio.  He  published  Seguiner 
Zeitung,  German  weekly,  for  many  years 
and  at  time  of  his  death  was  member  of 
the  company  publishing  the  Seguin  Zei¬ 
tung  and  Gazette-Bulletin. 

T.  J.  Chambijis,  83,  founder  of  Liberty 
(Tex.)  Vindicator,  died  recently  at 
Houston. 


dead  recently  at  his  home  in 
Knolls,  Cal.,  May  29.  The  bod?^ 
cremated  and  sent  to  New  York,  therii! 
be  received  by  Mrs.  Morse  and  W  n 
Morse,  a  brother.  Morse,  whost  ^ 
ciajty  was  football  writing,  was  a  fo^ 
Princeton  and  All-American  halfbji 
He  was  a  member  of  the  first  All-.i^in.. 
ican  team  named  by  Walter  (Zamp. 

Russell  A.  Gray,  29,  of  the 
World  advertising  staff,  died  at  theW 
of  his  parents  at  Connersville,  Ind,^ 
cently.  He  is  survived  by  his  ^ 
mother  and  two  sisters.  Gray  »-js , 
graduate  of  Wabash  college,  Crawfori 
ville,  Ind.,  a  member  of  Sigma  Chi 
ternity,  American  Legion  and  wu 
World  War  veteran. 


Angus  C.  Wood,  former  publisher  of 
the  Saint  Mary’s  (Ont.)  Argus,  and  part 
owner  of  the  Leamington  (Ont.)  News 
and  the  Saint  Mary’s  Journal,  died  June 
6  in  his  home  in  the  er  city  following 
a  long  illness.  Ill  1  th  compelled  his 
retirement  from  busin  ss  some  years  ago. 

Stephen  Beckw'itu  .i  ',:/ers,  former  edi¬ 
tor  of  the  Yates  County  Chronicle,  pub¬ 
lished  at  Penn  Yan,  N.  Y.,  died  recently 
in  Clearwater,  Fla.,  where  he  had  resided 
since  retirement. 

W.  E.  Blackburn,  66,  publisher  of 
the  Herington  (Kan.)  Sun,  died  June  2 
at  the  Mayo  clinic  in  Rochester,  Minn. 

James  H.  Gilmartin,  formerly  a 
member  of  the  Boston  Globe  staff,  and  a 
native  of  Charleston,  died  June  8  in 
New  York  City,  at  the  age  of  59.  He 
entered  the  Globe  service  as  an  office  Ixiy 
after  being  graduated  from  the  Froth- 
ingham  School.  He  was  Roxbury  re¬ 
porter  for  the  Globe  in  1890  and  became 
a  staff  reporter  three  years  later.  Some 
years  later  he  became  secretary  to  A.  A. 
Fowle,  at  that  time  managing  editor  of 
the  Globe. 

Cortez  A.  Kitchen,  77,  veteran  St. 
I^ouis  newspaper  man  and  Confederate 
War  veteran,  died  June  6  at  Charlotte, 
N.  C.,  while  attending  a  reunion  of  Con¬ 
federate  veterans. 

Gus  PiETRUSKY,  58,  Committed  suicide 
at  the  home  of  his  brother-in-law,  five 
miles  north  of  Perry.  He  had  lived  in 
Perry  for  18  years  and  was  formerly 
editor  of  the  Oklahoma  Neiugkeiten,  a 
German  newspaper,  published  in  Perry. 

John  Lee  Hunter,  70,  reporter  and 
editor  for  Franklin  and  Oil  City,  Pa., 
newspapers  for  nearly  half  a  century, 
died  recently  at  the  home  of  his  son  in 
Sharon,  Pa.,  where  he  had  lived  since 
retirement. 

Mrs.  Alice  (5ossage,  68  years  old, 
former  manager  of  the  Rapid  City 
(S.  D.)  Journal,  died  June  8.  She  had 
been  connected  with  the  staff  for  nearly 
half  a  century.  She  came  to  Rapid  City 
in  June,  1882. 

Edward  A.  Kendrick,  for  many  years 
secretary  of  the  J.  N.  Matthews  Com¬ 
pany,  publishers  of  the  old  Buffalo  Ex¬ 
press,  died  in  his  home  in  New  York 
City  recently  following  an  illness  of  two 
years.  He  was  62  years  old.  The  widow 
and  three  daughters  survive. 

Franklin  B.  Morse,  sports  writer  of 
the  San  Francisco  Chronicle  was  found 


Adna  a.  Denison,  for  50  years  if 
California  newspaper  man,  died  at  H&  L 
ford.  Cal.,  on  May  30.  Starting  as  i  I 
carrier  boy  on  an  Oakland  paper,  ||  I 
later  was  associated  with  the  editorii  I 
staffs  of  several  papers  in  Oakland  aai 
San  Francisco.  Four  years  ago  Denisa 
resigned  from  the  Hanford  /oRrM/nl 
become  Kings  County  correspondent  fe  f 
several  Pacific  Coast  dailies.  I 

Sefton  Tranter,  51,  Buffalo  Pr® 
Association  telegrapher  for  many  yap  _ 
with  both  the  Associated  Press  and  I'r- 1 
ed  Press,  died  in  New  York  City  recat  | 
ly  where  he  became  a  member  of  i  * 
Stock  Exchange  firm  of  Ware  and  Co. ' 
after  entering  its  service  as  an  operate 
He  was  a  brother  of  John  H.  Trantc 
of  the  Buffalo  Courier-Express  and  Ed¬ 
ward  Tranter  of  the  Buffalo  Timet. 

Gitirge  Newman,  24,  linotype  open- 
tor  for  the  St.  Louis  Glohc-Democre 
and  Jacob  J.  Pflueger,  52,  national!! 
known  bowler  of  St.  Louis,  vest 
drowned  June  4  when  a  boat  in  wind 
they  were  fishing  in  a  quarry  hole  no: 
St.  Charles,  Mo.,  capsized. 

John  B.  Daffinee,  one  of  the  bes . 
known  printers  in  New  Bedford,  )la.«  [ 
and  associated  with  the  composing  rooE  ' 
of  the  New  Bedford  Mercury,  Times  td 
Standard  and  the  old  Fall  River  (Mass.) 
Herald  at  times,  died  at  his  home  Jm 
3  in  his  59th  year.  He  was  with  tk 
Standard  until  five  months  ago  when  hb 
health  compelled  him  to  give  up  work. 

Orrin  a.  Tubbs,  of  the  composia 
room  staff,  Portland  (Me.)  Evening Et- 
press,  dieci  Friday,  June  14,  at  the  ag 
of  60. 

Mrs.  Amarilla  Baird  DixaEV,  ft 
widow  of  Parke  G.  Dingley,  for  many 
years  advertising  manager  of  the  Lew- 
ton  (Me.)  Evening  Journal,  died  Sunday. 
June  9.  Mr.  Dingley  was  the  eldest  stt- 
of  Frank  L.  Dingley  for  50  years  editor  i 
of  the  Journal,  and  a  nephew  of  the  litr  1 
Congressman  Nelson  Dingley.  ■ 

Daniel  Hedrick,  84,  of  St.  Jos^ 
Mo.,  father  of  Paul  Hedrick,  oil  editor 
of  the  Tulsa  (Okla.)  IFor/d,  died  snd- ; 
denly  at  his  home  recently.  He  was  a 
Civil  war  veteran  and  state  coramandc  j 
of  the  Missouri  G.  A.  R. 

Elmer  Gerhardt,  a  motorcycle  dis¬ 
patch  rider  for  the  Chicago  Daily  Nats. 
was  crushed  to  death  last  week  in  ai 
automatic  elevator  at  the  Daily  News 
old  building  at  15  North  Wells  street , 


AM  I  BETTER! 


He  is  better  served  than  ever  before.  He 
bought  the  STANDARD  ADVERTISING 
REGISTER— ''The  Red  Book”— and  c« 
now  find  what  he  wants  to  know  about 
NATIONAL  ADVERTISERS  and  AD¬ 
VERTISING  AGENCIES.  This  SERVICl 
is  being  constantly  revised  by  our  larse 
force. 


Quit  Guessing  —  Get  the  Register!! 

National  Register  Publishing  Company 

Eastern  Offices  Western  Offices 

245  Fifth  Ave.,  New  York  140  So.  Dearborn  St.,  Cliic*l' 
7  Water  St.,  Boston  1226  Russ  Bldg.,  San  FranciM 
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Can  You  Compare  New  York 
State  With  Other  Markets  In 


1.  Wealth 

2.  Industry 

3.  Buying  Power. 


Try  as  we  may,  it  is  difficult  to  find  any  other  outstanding  market  that 
compares  with  the  Empire  State.  So  tremendous  are  its  resources,  so 
gigantic  are  its  industries  and  so  great  is  its  wealth  and  buying  power 
that  comparisons  are  only  possible  with  groups  of  markets,  or  large 
territorial  sections  of  the  country. 


Its  11,500,000  inhabitants  possess  wealth  of  nearly  $40,000,000,000. 


According  to  the  latest  statistics  the  Empire  State  employs  over  one 
million  wage  earners  with  an  annual  payroll  of  over  one  and  a  half 
billion  dollars.  It  produces  manufactured  wealth  valued  at  nearly  ten 
billion  dollars. 


When  a  state  pays  more  than  Y4  of  the  nation’s  taxes  it  is  apparent  that 
its  wealth  must  come  from  many  sources.  In  New  York  State  you  will 
find  every  imaginable  outlet  for  both  raw  and  manufactured  products. 
There  is  money  to  fulfill  every  taste,  every  whim,  every  wish  and  every 
fancy  in  the  Empire  State.  In  plain  words  there  is  a  big  market  for 
every  product. 


It  pays  to  concentrate  on  this  market  and  to  use  the  daily  newspapers 
listed  below. 


••Albany  Evening  News . (E) 

••Albany  Knickerbocker  Press . (M) 

••Albany  Knickerbocker  Press . (S) 

••Amsterdam  Recorder>Democrat  . (E) 

Auburn  Citiaea-Advertiser  Journal. ...  (E) 

••Brooklyn  Daily  Eagle . (E) 

••Brooklyn  Daily  Eagle . (S) 

••Buffalo  Courier  Express . (M) 

••Buffalo  Courier  Express .  . (S) 

•Buffalo  Evening  News . (E) 

••Buffalo  Evening  Times . (E) 

••Buffalo  Sunday  Times . (S) 

••Coming  Evening  Leader .  . (E) 

tt Elmira  Star-Gazette  Advertiser . . . .  ( BA  M ) 

•Geneva  Daily  Times . (E) 

••Gloversville  A  Johnstown  Leader 

Republican  . (E) 

••Ithaca  Journal-News  . (E) 

••Jamsssown  Itomiag  Poet . (M) 


••Newburgh-Beacon  Daily  News. 

••The  Sun,  New  York . 

ttNew  York  Times . 

ttNew  York  Times . 


••New  York  Herald-Tribune . (M) 

••New  York  Herald-Tribune . (S) 

ttNew  York  World  . (M) 

ttNew  York  World  . (S) 

•New  York  Evening  World . (E) 

••Niagara  Falls  Gazette . (E) 

••Poughkeepsie  Star  and  Enterprise. . . .  (B) 

tt Rochester  Times-Union  . (E) 

••Troy  Record  . (MAE) 

••Utica  Observer  Dispatch . (E) 

ttWatertown  Standard  . (E) 


•A.  B.  C.  Publisher’s  Statement,  Oct.  1,  1928. 
fGovernment  Statement,  Oct  1,  1928. 

**A.  B.  C.  Publisher’s  Statement,  April  1,  1929. 


Or 
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CARRIER  PIGEONS  RELAYING  NEWS 
FROM  DAILIES^  MOUNTAIN  EXPLORERS 


HOLDING  GOLF  CONTEST 


BILLBOARDS  “BOMBED' 


N.  Y.  Newt  Hm  2,100  Entries  for 
Public  Driring  Tournament 

Elimination  try-outs  for  the  New 
York  Daily  News  1929  golf  ball  driving 
contest  were  held  at  the  Aqueduct 
and  Belmont  Park  race  tracks.  New 
York,  Sunday,  June  9.  Those  qualify¬ 
ing  will  take  part  in  the  finals  at  Van 
Cortlandt  Park  golf  course,  June  16. 
The  News  has  received  2,100  entries  for 
the  contest,  according  to  Paul  Gallico, 
sports  editor. 

The  contest  will  be  run  off  in  nine 
divisions:  men’s  junior,  girls’  junior, 
men’s  senior,  girls’  senior,  professionals, 
actors,  veterans,  sports  and  caddies. 
Prizes  for  each  division,  except  profes¬ 
sional  will  be:  first,  three  matched  wood 
clubs ;  second,  matched  driver  and  bras- 
sie;  third,  caddy  bag.  Professionals  will 
receive  $.S00,  ^00,  $100  and  $50  for 
first,  second,  third  and  fourth  prizes  re¬ 
spectively.  A  fourth  and  fifth  prize  of 
a  driver  and  a  putter  will  also  be 
awarded  the  non-professionals.  The 
winners  of  the  amateur  tournaments  will 
play  the  winning  professionals  in  an 
open  final.  The  prize  will  he  $100  in 
g:old  if  a  pro  wins  and  a  gold  cup  of 
similar  value  if  the  winner  is  an 
amateur. 


Union  Dispute  Leads  to  Arrest  of  !«• 
Men  in  Indianapolis 

As  a  result  of  disputes  over  an  opet 
shop  policy  adopted  by  the  Indianapolis 
outdoor  advertising  company,  two  nm 
were  arrested  June  8  on  charges  of 
malicious  trespass  after  they  are  allegoi 
to  have  defaced  several  billboards  in  tl* 
city  Friday  night. 

The  men  are  Frank  Tiebeii,  34,  and 
Harry  Itskin,  43.  Each  was  released 
under  $1,000  Iwnds. 

Charges  against  the  men  were  filed  by 
the  prosecutor  in  Marion  county  Criminal 
Court.  Penalty  upon  conviction  is  a  iW 
double  the  amount  of  the  damages  and  a 
maximum  sentence  of  one  year  on  the 
state  penal  farm.  The  signs  damaged 
were  owned  by  the  General  Outdoor  .Ad¬ 
vertising  Company. 

The  two  men  are  said  to  have  made 
confessions  to  detectives,  in  which  they 
admitted  hurling  “oil  bombs’’  at  several 
billlxiards.  According  to  police  the 
bombs  were  large  electric  light  bulU 
which  had  been  filled  with  lamp  black 
and  heavy  oil. 

Most  of  the  billboards  defaced  were 
electrically  illuminated  to  be  effective  at 
night. 


Party  Sponsored  by  Asheville  (N.C.)  Times  and  N.  Y.  Times 
Now  in  Heart  of  Great  Smoky  Mountains — Managing 
Editor  Heads  Party 


UNDER  the  joint  sponsorship  of  the  The  Times  ex| 
Asheville  (X.  C.)  Times  and  the  virtually  the  ent 
New  York  Times,  the  first  exploring  An  effort  wdll  1 
iwrty  ever  to  invade  the  rugged  Great  writings  purporte 
Smoky  Mountains,  sewn  to  he  converted  ^ 
into  the  South’s  first  national  park,  has  , 

started  an  extensive  exploration  of  the  *  .  ' 

park  area.  William  Bibb  ( 

Use  of  carrier  pigeons  to  establish  Xorth  Carolina  s 
communication  with  the  outside  world,  accompany  t 
exchange  of  greetings  for  the  governors  W’illiams,  Boy 
of  North  Carolina  and  Tennessee,  the  VV’alter  S.  Adan 
two  states  in  which  the  park  lies,  on  top  the  Times  and  Y 
of  Clingman’s  Dome,  second  highest  peak  J.  S.  Coleman.  Ji 
east  of  the  Rockies,  a  contest  resulting  photograjiher,  aiK 
in  choosing  of  western  North  Carolina’s  First  word  fro 
most  typical  Boy  Scout  to  accompany  a  Titne.; 

the  exp^ition.  and  a  projected  search  for  .  ‘  j-  .  ,  /. 

lost  Indian  cliff  writings  are  among  the  'mniediately  afte 
unusual  features  of  the  Times  expedition,  two  gr^ps  'i* 
The  expedition  entered  the  unexplored  ®  Dome.  ^Th 

Great  Smokies  June  8  after  a  celebra-  1  o’clo 

tion  tendered  the  explorers  by  Bryson  w’as  in  its  loft 
City.  Leaving  there,  the  party  visited  o’clock  the  same 
the  Cherokee  Indian  reservation  on  the  distance  of  about 
borders  of  the  park  and  went  from  there 

to  Smokemont,  the  last  outpost  in  the  1  -  - 

foothills  of  the  Smokies.  1 

From  Smokemont.  the  expedition  fol¬ 
lowed  a  rugged  road  to  the  home  of 
Charley  Conner,  guide  and  woodsman 
acquainted  with  a  part  of  the  park  area, 
who  accompanied  the  explorers  on  up  a 
.steep  and  winding  trail  to  Indian  Gap, 
site  of  the  expedition’s  first  base  camp. 

A  duralumin  tablet  commemorating  the 
expedition  was  erected  near  the  camp 
site  on  the  North  Carolina-Tennessee 
state  line. 

The  first  exploit  of  the  expedition  was 
a  trip  to  Clingman's  Dome,  second  high¬ 
est  peak  east  of  the  Rocky  Mountains,  to 
meet  a  party  of  hikers  from  Knoxville, 

Tenn.,  to  exchange  mutual  greetings  and 
congratulations  for  the  governors  of 
North  Carolina  and  Tennessee  over 
establishment  of  the  Great  Smoky 
Mountains  National  park,  first  national 
park  of  the  South. 

Returning  toward  their  base  camp,  the 
explorers  crossed  Mt.  Kephart,  named  in 
honor  of  Horace  Kephart.  author  and 
expert  on  lore  of  the  Smokies  and 
Woodcraft,  who  was  instrumental  in  in¬ 
stigating  the  original  park  movement. 

The  writer  never  has  been  on  the  peak 
that  l)ears  his  name.  A  second  duralu¬ 
min  tablet,  this  one  presented  by  citizens 
of  Bryson  City,  where  Mr.  Kephart 
makes  his  home,  was  erected  on  the  peak 
in  honor  of  the  writer.  Mr.  Kephart  ' 

acted  as  chief  advisor  in  preparing  the 
expedition. 

The  expedition  sent  back  its  first  word 
June  10  by  carrier  pigeon  in  the  form  of 
an  account  of  the  North  Carolina-Ten¬ 
nessee  exchange  of  greetings.  Other 
pigeons  will  be  released  from  time  to 
time. 


SYRACUSE  HERALD 


QUINCY  PATRIOT  LEDGER 


CLEVELAND  NEWS 


These  three  buildings  constructed  for  widely  varying 
production  are  illustrative  of  newspaper  plants  designed 
by  us. 

A  newspaper  plant  is  primarily  a  factory.  Only  with  a  full  under¬ 
standing  of  its  mechanical  processes  and  a  technical  knowledge  of  the 
equipment  can  the  building  be  built  to  fit  its  occupancy. 


Henry  L.  Farrell  on 
sports  .  .  .  Werner 
Laufer's  famous 
sport  drawings. 


MONKS  &  JOHNSON,  Architects- Engineers 


Specialists  in  Newspaper  Plant  Design 


BOSTON,  MASS 


99  CHAUNCY  STREET 


NEA  Service,  Inc., 

1200  W.  3rd  St.,  Cleveland,  Ohio 
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JOURNALISM  GRADS 
FIND  EMPLOYMENT 

j(ore  Than  Half  of  UniTeraity  of 
Wafhington  Class  Obtain  Jobs 
Bsfore  Leaving  School — 
Several  to  Visit  Europe 

More  than  half  of  the  twpty-seven 
eraduating  students  of  the  University  of 
Washington  School  of  Journalism  has 
obtained  newspaper,  advertising  or  pub¬ 
licity  jobs  before  graduation.  Of  the 
balance  several  are  planning  to  tour  Eu¬ 
rope  or  the  Orient  before  “settling  down.’’ 

Dook  Stanley,  formerly  with  the  De¬ 
troit  Sni’s  and  on  the  staff  of  the  Amer¬ 
ican  Boy  Magazine,  has  been  appointed 
director  of  publicity  for  the  Associated 
Students  of  the  University  of  Washing- 

*°Maxine  Blake  is  editor  of  the  Masonic 
Tribune  and  on  the  staff  of  the  Seattle 
(Wash.)  Unk’ersity  District  Herald. 

C.  B.  Blethen.  2nd,  son  of  Col.  C.  B. 
Blethen,  publisher  of  the  Seattle  Times. 
will  t)egin  as  state  editor  of  his  father’s 

paper- 

Floyd  Flint,  formerly  editor  of  the 
Rainer  Talley  Times.  Seattle,  has  joined 
the  staff  of  the  Seattle  Star. 

Robert  Heilman.  Jr.,  editor  of 
the  University  magazine,  during  the  past 
year,  went  to  the  editorial  staff  of  the 
faeonia  (Wash.)  .\'cws-Tribune  imme¬ 
diately  after  graduation  ceremonies  were 
held. 

Robert  Johnson,  1928-29  editor  of  the 
Daily,  will  assist  Harold  Crarey,  public¬ 
ity  director  of  the  Boeing  .\irplane  com¬ 
pany,  Seattle. 

Ralph  Jones  is  news  editor  of  the  Kl- 
Icnsburg  Daily  Record. 

Betty  Stewart  (who  graduated  in 
March)  is  doing  feature  writing  on  the 
Seattle  Times.  She  won  the  1929  Colonel 
Blethen  scholarship. 

Curtis  Shattuck  is  returning  to  the  edi¬ 
torial  staff  of  the  Juneau  (Alaska)  Daily 
Empire,  on  which  he  worked  summers 
during  his  course. 

Charles  Clay,  assistant  to  Fred  \\’. 
Kennedy,  director  of  the  Journalism 
laboratories  during  the  past  year,  is  join¬ 
ing  the  staff  of  the  Seattle  Greenu'ood- 
Pliinney  Herald. 

Charlotte  Smith  is  covering  collegiate 
activities  for  the  .Seattle  Daily  Times. 

Lx)rna  Slipper  and  Ifetty  Wright  are 
going  to  F'urope  to  study  fashion  adver¬ 
tising  in  I’aris,  and  will  join  the  adver¬ 
tising  staffs  of  local  departmental  stores 
on  their  return  next  winter, 

Grace  Wills,  former  editor  of  the  Ren¬ 
ton  (Wash.)  News-Record,  will  take 
charge  of  the  I’ortland,  Ore.,  branch  of 
the  Paeifie  Coast  Banker. 

PICKS  NEWSPAPER  "ELEVEN” 

Kanias  Students  Who  Edited  Eight 
Newspapers  Honored 

.•\n  all-star  newspaper  “eleven"  made 
up  of  students  in  journalism  at  the  Kan¬ 
sas  State  Agricultural  college,  chosen 
from  various  teams  sent  out  to  publish 
Kansas  daily  and  weekly  newspapers  dur¬ 
ing  the  last  sch(K)l  semester,  was  an¬ 
nounced  at  the  close  of  the  year  by  F.  K. 
(  harles,  associate  professor  of  industrial 
Journalism  at  the  college  and  “coach”  of 
the  press  teams. 

.Among  the  papers  edited  bv  the  stu¬ 
dents  were  the  Topeko  Dailv  Capntal,  Sa¬ 
lma  Daily  Journal.  Erankfort  Daily  In- 
ilex.  Mar.diall  County  .Nezes  of  Marvs- 
^lle.  l.inn-Palnier  Record,  Clay  Center 
/b’lirf  Dailv  Tribune  and 
behublu  City  Xens. 

\\  e  have  all-star  athletic  teams,  and 
ns  IS  an  effort  to  recognize  ability  along 
^nolastic  and  professional  lines,"  said 
rof.  { harles.  “Meml)ers  of  a  good 
newspaper  ‘team’  must  train  faithfullv 
and  work  hard.” 

Those  on  the  team  were:  Gladys  Suiter. 
1  or-m-cbief ;  ( harles  Dean,  business 
for'-^'i^u’  "  atson,  managing  edi- 

'"G  .lohn  Chandley,  citv  editor;  Helen 
Catherine  Hal- 
ripfv  nep<>rter:  I.ucile  Chastain,  so- 
ciety  editor  Johnson  Holmes,  farm  writ- 
'1^-  c-ar,  Kic!mrd-on.  sports  editor ;  Fred 


Seaton,  telegraph  editor,  and  Chester 
Ehrlicli,  advertising  manager. 

The  list  included  four  seniors,  four 
juniors  and  three  sophomores.  Five  of 
those  chosen  have  had  experience  as 
newspaper  employes. 

RUNNING  CRIME  SERIES 

A  series  of  articles  on  the  crime  prob¬ 
lem  in  Indiana  was  started  Monday 
morning  by  the  Indianapolis  Star.  The 
articles,  written  by  Howard  C.  Smith  of 
the  Star  staff,  will  seek  to  answer  the 
question  as  to  whether  Indiana’s  depart¬ 
ments  of  police  and  judiciary  are  func¬ 
tioning  properly. 


MAY 


SCHOOL  HONORS  MILLARD 

Founder  of  China  Pres*  Given  LLD. 
by  University  of  Missouri 

Thomas  F.  Millard,  far  Eastern  news¬ 
paper  man  and  former  Shanghai  corres¬ 
pondent  of  the  Nezv  York  Herald 
Tribune,  was  one  of  the  five  men  who 
received  honorary  degrees  of  LL.D.  from 
his  Alma  Mater,  the  University  of 
Missouri,  at  the  commencement  exercises 
at  Columbia,  Missouri,  on  June  5. 

Mr.  Millard,  who  is  the  founder  and 
editor  of  The  China  Press  of  Shanghai 
and  who  was  a  war  correspondent  dur¬ 


ing  the  Greco-Turkish,  Spanish- Amer¬ 
ican,  Russo-Japanese  and  World  Wars, 
was  recently  appointed  an  official  ad¬ 
visor  to  the  Chinese  Nationalist  Govern¬ 
ment  and  is  now  en  route  to  Europe  to 
study  conditions  there  before  returning 
to  the  Orient. 

HITS  “CHEAP”  LITERATURE 

At  the  annual  meeting  of  Canadian 
Manufacturers’  Association  at  Halifax 
last  week,  W.  McL.  Clarke,  secretary  of 
the  Canadian  Chamber  of  Commerce, 
urged  that  Canadians  should  cut  down 
on  the  importation  of  cheap  American 
literature. 
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stir  up  a  holy  war  among  the  members  COUNTRY  EDITOR  USE^ 

readers.  There  were  those  who  insist  BIG-TOWN  IDEA^ 

I  hI  I  I  aW  that  Mr.  Robert  exceeded  his  authority.  - 

K  *MK^  J  A  It  was  not  his  business,  they  say,  to  Mystery  Murder  Story  in  Wasek«,  Mo, 

attempt  to  correct  Boswell  who  is  in  a  Calls  for  Two  Extras  and  ComnU.’ 
/f-'/J  ■  .3  very  poor  position  to  answer  back,  as  n-  .  •  ■  ^ 

his  death  occurred  in  1795.  One  printer  Pictorial  Coverage  m  Weekly— 
took  up  the  cudgels  and  boldly  asserted:  Sales  of  Paper  Doubled 

vJ  “Editors  are  not  infallible.  The  proof-  - 

■FW reader  who  ‘follows  copy  even  out  of  A  student  of  city  newspapers  Dm 
'  I  I  iJ  the  window’  usually  has  to  stay  out.”  Brown,  editor  of  the  IVaseka  (Mi^ 

EN  PEW  ^  editors  will  agree  with  yni/r»i<//,  a  weekly,  had  an  opportunity  J 

the  sentiment  that  when  the  proof-reader  cently  to  put  his  observations  into  nnc 
tic  search’  for  them.  Dignified  inquiry  comes  out  of  his  den,  with  his  eye-shade  tice.  When  a  mystery  triple  mmu 

is  justifiable,  and  their  destination  possi-  tipped  back  on  his  shaggy  head,  and  in  story  broke  in  his  town,  he  assemUdi 

bly  may  be  news  although  not  likely  to  hesitating  voice  says,  “Say,  Mr.  Blank,  his  editorial  and  mechanical  staff  at*' 
be  of  importance.  is  this  right?”  it  is  very  good  business  speedily  had  an  extra  on  the  streets’ witi 

“Good  reporters  strive  to  gain  public  for  any  editor  to  listen.  Much  valuable  the  largest  type  to  be  found  in  the  shm 

confidence  and  thus  gain  respect  for  their  information  reaches  me  from  the  proof-  A  farmer  and  his  two  sons  were  S 
calling.  Representatives  of  AP  are  al-  room.  mysteriously  slain  near  Waseka,  and  i 

ways  welcome.  Don’t  throw  dirt  at  your  ♦  ♦  *  150-pound  safe  stolen  from  the  fan 

calling  by  giving  currency  to  the  vagaries  dqnt  know  of  an  institution  house  on  the  morning  of  May  19,  a  Sa- 

of  newsgatherers  whose  conduct  may  be  1  sensitive  to  public  good  will  day.  Brown  was  visiting  relatives  8 

open  to  censure.  Instead  be  ready  to  ap-  jjj  ^  newspaper,”  writes  m>les  away,  when  he  heard  of  the  criot 

ply  any  corrective  measures  that  may  be  ^  Journal.  He  rushed  back  in  his  car  and  had 

advisable  for  the  general  good  of  our  to  make  money  extra  out  the  same  afternoon.  Beside 

profession.  *  *  *  out  of  a  newspaper  and  that  is  by  print-  Riving  the  details  of  the  murder,  tie 

ing  all  the  news  and  editorially  promot-  paper  earned  a  comparison  with  a  preri- 
A  RTISTS  and  writers  who  contribute  progress  for  the  greatest  good  of  all.  murder  which  had  happened  in  tht 
to  magazines,  the  stage,  screen  and  j  have  seen  the  operation  of  quite  a  town  four  years  ago. 
book-publishers  work  under  the  protec-  few  newspapers  in  my  time  by  public  Tuesday  afternoon  another  extn  wii 
tion  of  the  Authors’  League.  Recently  it  service  corporations  and  edited  from  issued,  telling  of  a  suspect  vvho  had  b« 
was  found  desirable  to  form  auxiliary  offices — none  of  them  ever  got  any-  captured,  together  with  an  incriminatig 

branches  composed  of  the  various  crafts,  where.  They  didn’t  even  pay  their  cost  admission.  In  the  regular  Wedn^ 
each  affiliated  with  the  parent  organiza-  jj^  influencing  public  opinion  favorable  edition,  the  event  was  covered  pictoi- 
tion.  There  is  now  the  Writers’  Guild,  their  owners.  A  news  story  breaks.  i^i|y  from  all  angles, 
the  Scenario  \Vriters’  Guild,  the  Illustra-  gy  time  the  editor  telephones  to  the  ^  result,  Brown  told  an  Editoi  I 

tors’  Guild  and  so  forth.  The  guilds  i^w  office  and  gets  a  ruling  on  it,  why,  Publisher  corresjwndent,  old  subscrii- 
create  ethical  rules  and  provide  a  means  the  opposition  newspaper  has  it  on  the  ^rs  took  an  added  interest  in  their  pipe 
of  fair  bargaining  with  the  purchasers  of  street  and  in  just  the  way  it  should  be  ^nd  new  residents  entered  their  namtsot 
such  material.  A  large  number  of  the  handled.  *  *  *  The  public  defense  in  Sales  of  the  extras  were  race 

members  are  former  newspaper  writers  this  country  against  one  newspaper  has  than  double  the  ordinary  edition,  he  said 
or  artists.  But  there  is  no  nationally  or-  always  been  another  newspaper.”  Waseka  has  a  population  of  3,000. 


One  day  at  lunch  1  got  a  hunch, 

A  virgin  hunch,  as  cute  as  Punch, 

A  gorgeous  scheme,  a  brand  new  theme. 
Entered  my  mind  as  if  a  dream. 

In  accents  bold  my  ed’  /  told. 

But  he  zvas  cold,  said  it  zvas  old. 

But  the  next  day,  in  tnanner  gay, 

I  heard  him  say,  in  his  firm  zmy  • 

“Boys,  I’ve  a  hunch,  I  got  at  lunch, 

A  znrgin  hunch,  as  bright  as  Punch." 
Believe  or  no,  that  slippery  ’bo 
H'as  not  too  low  my  hunch  to  throw. 


TO  BUILD  PLANT  ADDITION 


But  journalistic  freedom — printing  all 
the  news  and  unreservedly  promoting 
progress — has  in  recent  years  been  no 
such  simple  process  as  when  Dave  Gib¬ 
son  and  1  wore  gay  white  plumes  of 
crusading  reporter  in  the  Micldle  West. 
It  isn’t  so  much  the  fault  of  the  press, 
however,  as  of  important  sections  of  the 
public.  Newspaper  men  still  want  to 
print  all  the  news.  Some  succeed,  but 
there  is  heavy  resistance.  Many  people 
cannot  bear  the  facts  of  life. 


Buffalo  Evening  News  to  Erect  Sii 
Story  Structure 

Purchasing  and  razing  a  building  ad 
jacent  to  its  main  office,  the  Bsfali 
Evening  News  will  begin  constnictk 
early  this  summer,  of  a  six  story  add- 
tion  to  its  present  quarters.  The  w 
structure  and  the  old  will  be  joined,  lal 
blended  harmoniously  into  the  saa 
architectural  .scheme. 

This  is  the  third  expansion  in  its  qts:- 
ters  made  by  the  News  in  four  yea.n 
A  building  to  house  new  presses  and| 
large  garage  have  already  been  ereett: 


LAcrp  ,  u  *1.  T  T>'  nas  lusi  written  a  series  oi  anicics  uc- 

AST  week’  when  the  present  J.  Pier-  the  operations  of  the  British  or- 

pont  Morgan  canie  to  port  on  the  panizations.  Everv  American  newspaper 
Mauretania,  a  news  photographer  asked  should  studv  the  matter,  for  there  is 

ffim  to  pose.  If  you  will  give  me  a  pose  ^  ^^ed  of  an  institution  here  to  protect  the 
J  ■  interests  and  advance  the  cause  of  the 

T  newspaper  writing  and  illustrating  crafts, 

should  I  put  money  in  your  pocket  ?”  guarantee  degrees  of  com- 

The  photographer  replied:  “Because  it  petenev  to  employers 
means  so  much  to  me  and  so  little  to  ^  '  P  X  • 

you.”  That  argument  seemed  to  melt  *  *  ♦ 

the  financier  and  he  accommodated  the  TTARRY  HANSEN  in  the  Nezv  York 
amazed  camera  man.  F.  P.  A.  says  the  Al  World  recently  discussed  the  pub- 
photographer’s  reply  was  tactful.  The  lication  of  the  original  Boswell  papers 
photograjiher  might  have  explained  that  in  the  collection  of  Col.  Ralph  H.  Isham, 
as  Mr.  Morgan  is  a  legitimate  figure  in  wherein  Boswell  quoted  St.  Paul  as  say- 
the  day’s  _  news  he  should  not  shrink  ing,  “It  is  better  to  marry  than  not  to 
from  publicity.  Or  he  might  just  have  marry.”  Eugene  F.  Robert,  a  World 
clicked  the  old  shutter  and  gone  about  proof-reader,  politely  called  to  Mr.  Han- 
his  business.  But  whether  the  photog-  sen’s  attention  the  fact  that  in  the  Bible 
rapher  was  tactful  or  not,  he  was  sue-  fl.  Corinthians,  vii.,  9)  St.  Paul  said: 
cessful,  and  the  picture’s  the  thing  today.  “It  is  better  to  marry  than  burn.” 

Mr.  Hansen  was  much  obliged,  as 
most  of  us  are  when  proof-readers  give 
their  kindly  and  intelligent  suggestions 
without  presuming  arbitrarily  to  change 
our  copy,  but  the  incident'  has  served  to 


DR.  FREEMAN  IMPROVING 

Dr.  Douglass  Freeman,  editor  of  the 
Richmond  (Va.)  News-Leader,  who  re¬ 
cently  underwent  an  emergency  operation 
in  a  Richmond  hospital,  is  reported  to  be 
much  improved,  following  a  slight  set¬ 
back.  While  he  is  uncomfortable  at 
times,  his  physicians  say  there  is  no  oc¬ 
casion  for  alarm.  His  condition  at 
times,  however,  has  been  critical. 


FEATURING  MAIL  PILOTS 

A  new  feature  in  the  Chicago 
Journal  is  a  daily  short  sketch  and  pi- 
fure  of  some  air  mail  pilot,  under  t!» 
heading  “Your  Air  Mailman.” 


Nearly  Two  Galleys  More 

Per  Day  Per  Linotype  with 
LINOTYPE  METAL  FEEDERS 


T  NOTE  by  “FYI,”  which  is  the  Asso- 
ciated  Press  house-journal,  named  for 
the  telegraph  code  signifying  “For  Your 
Information,”  that  there  is  no  relaxation 
of  the  ancient  staff  rule  of  dignified  con¬ 
duct  in  that  world-wide  organization. 
Here  is  the  latest  instruction  to  Asso¬ 
ciated  Press  men : 

“Reporters  often  have  occasion  to  ob¬ 
serve  that  an  uninformed  public  is  only 
too  ready  to  ^lieve  the  press  gathers  its 
news  surreptitiously  and  by  underhand 
methods.  This  erroneous  impression  is 
due  in  part  to  carelessness  by  newspapers 
in  ascribing  outrageous  conduct  by  an  in¬ 
dividual  to  the  press  in  general. 

“Few  reporters  eavesdrop,  break  confi¬ 
dences,  secrete  themselves  where  they 
have  no  right  to  be,  or  make  use  of  let¬ 
ters  or  photographs  without  the  knowl¬ 
edge  of  their  rightful  owners.  AP 
traditionally  has  been  opposed  to  all  such 
practices  and  believes  they  are  resorted  to 
rarely. 

“When  a  yellow  journalist  dons  over¬ 
alls  and  seeks  a  job  on  some  summer 
estate  where  news  is  expected  his  artifice 
is  of  no  public  interest. 

“If  an  engaged  couple  of  prominence 
seeks  privacy  by  motoring  through  the 
countryside  there  is  no  occasion  for  ‘fran- 


'Our  production  has  increased  nearly  two  galleys  per  day 
on  each  Linotype  since  installing  Linotype  Metal  Feeders,” 
I'i  declares  Erskine  M.  Brooks,  general  manager  of  the 
Masonic  Home  Journal,  Louisville,  Ky. 
"When  it  comes  to  efficiency,  these  feeders 
fcSwSiSga  are  worth  their  weight  in  gold.” 

1 1  Order  from  the  Nearest  Agency 

1^**^  / Mergenthaler  Linotype  Co. 

jSit  Brooklyn,  New  York 

SAN  FRANCISCO  CHICAGO  NE’*'  ORLEANS 
jiy  CANADIAN  LINOTYPE.  LIMITED.  TORONTO  2 

KepTCUHlalii  et  in  the  Principal  Cities  of  the  Vorld 


DALLAS  TIMES  HERALD 

The  latest  to  join  the  Growing  Group 
using  NICK  ALTROCK'S  Baseball 
Wisecracks,  including  papers  in  North, 
East,  South  and  West. 

Funny  little  gags  on  the  latest  baseball 
news.  90  words  per  day — 6  days  per 
week. 

Small  space.  Small  cost.  BIG  laughs 
by  Baseball’s  Greatest  Wit 

THE 

CHRISTY  WALSH  SYNDICATE 

5.0  Seventh  Ave.,  New  York 


F-4420 — Linotype  Metal  Feeder,  for  gas  pots,  all 

(except  42  em )  . 

F-4422— Linotype  Metal  Feeder,  for  electric  pots,  all 

(except  42  em)  .  .  ■  • 

(All  ftrices  subject  to  change  uithout  notice) 


LINOTYPED  IN  THE  GARAMONO  FAMILY 
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INDIANA  DEMOCRATIC 

‘  editors  meet 


Vote  to  Invite  N.  E.  A.  Convention  to 
SUte  in  1930 — Two  Week*’  Old 
Son  of  Decatur  Man  Elected 
Life  Member 


\n  invitation  to  tlie  National  Editorial 
Association  to  hold  its  1930  annual  meet- 
ine  in  Indiana  was  extended  by  the  Indi¬ 
ana  Democratic  Editorial  Association, 
Saturday,  June  8,  at  the  closing  session 
of  a  two-day  outing  at  Lake  James  in 
Pokagon  State  park. 

Lew  G.  Ellingham  of  the  Fort  Wayne 
loumal-Gasctte,  presided  at  the  final 
luncheon  meeting.  One  of  the  closing 
ceremonies  was  the  election  of  the  two- 
weeks’-old  son  of  Dick  Heller  of  the 
Decatur  Democrat,  vice-president  of  the 
association,  to  life  membership  in  the  or¬ 
ganization. 

Dale  J.  Crittenbcrger  of  the  Anderson 
Bulletin,  dean  of  the  association,  said  that 
28  years  ago  the  association  elected  Mil¬ 
ler  Ellii^ham  of  the  Fort  Wayne  Jour¬ 
nal-Gazette,  present  president  of  the  asso¬ 
ciation,  to  life  membership  when  he  was 
two  weeks  old. 

The  principal  .session  of  the  annual 
outing  was  held  Friday  night.  Frederick 
Van  Xuys.  Indianapolis  attorney,  deliv¬ 
ered  an  address. 

Harvey  W.  Morley,  Angola  editor, 
welcomed  the  group  to  northern  Indiana 
and  presented  14  students  of  the  Tri- 
State  Teachers’  College  at  Angola  rep¬ 
resenting  as  many  nations. 

Seven  former  presidents  of  the  asso¬ 
ciation  were  present.  They  were  E. 
Parke  Beadle  of  tlie  Delphi  Citi:;en, 
Walter  S.  Chambers  of  the  Neivcastle 
Times,  John  H.  Heller  of  the  Decatur 
Democrat,  Dale  J.  Crittenberger  of  the 
.Anderson  Bulletin,  Lee  M.  O’Bannon  of 
the  Corydon  Democrat,  Lew  G.  Elling¬ 
ham  of  the  Fort  IVaync  Journal  Gac:ctte 
and  E.  E.  Cox  of  the  Hartford  City 
Sews. 


PRESS  HELD  MANAGERS 
MEET  AUGUST  19 


Dealer  Tie-Ups  With  National  Adver¬ 
tisers  to  be  a  Topic  at  Annual 
Session  in  Tacoma — Coast 
Men  Hosts  to  Group 


How  additional  national  advertising 
can  be  obtained  by  closer  contact  with 
local  dealers  will  be  one  of  the  principal 
subjects  for  discussion  at  the  seventh 
annual  mating  of  the  National  Associa¬ 
tion  oi  State  Press  Field  Managers  to 
be  held  at  the  Winthrop  Hotel,  Tacoma, 
Wash.,  Ai’g.  19  to  24. 

Other  topics  call  for  a  discussion  of 
local  and  national  advertising  rates,  ra¬ 
dio  advertising  and  contest  features. 
Plans  to  interest  more  publishers  to  ioin 
their  state  associations  is  another  fea¬ 
tured  subject  of  the  program. 

Ired  W.  Kennedy,  field  manager  for 
ua.smngton,  will  be  host  at  the  meeting, 
t' gether  with  Arne  S.  Rae.  of  Oregon, 
and  John  B.  Long,  of  California.  Early 
reservations  indicate  that  practically  the 
W're  personnel  of  the  assi.ciation  v.-ill 
present.  A  number  of  entertainments 
*ate  been  arranged,  including  a  trio 
tnrough  the  Puget  Sound  country  and 
forrda™  Oregon  and  Cali- 

association  arc:  Ed- 
u-  Colorado,  president:  Len 

nip  M,'‘^lt'Kan,  vice  president ; 

urpr  sccretary-trcas- 

on-pa  f  r-  directors  is  com- 

tm  tv’’*'! ''  •  Washing- 

'r  CifCKaS'' 

t'lPfipili^  following  the  convention, 

emi  ann  "  ill  take  part  in  the 

tT  Prpf  convention  of  the  Washing- 
bc  Association.  .Speakers  will 

K  E  A  T*’*^''*  director  of  the 

W  Shaw  , Caswell,  low.a;  J. 

CalifSnia.’  ^ong. 


AIDING  CHICAGO  CENTENNIAL 

Albert  D.  Lasker  of  Lord  &  Thomas 
and  Logan,  Col.  Robert  R.  McCormick 
of  the  Chicago  Tribune,  Walter  A. 
Strong  of  the  Chicago  Daily  News  and 
John  C.  Shaffer  of  the  Chicago  Evening 
Post  are  included  in  a  group  of  Chicago 
business  leaders  who  have  pledged  their 
financial  support  to  Gen.  Charles  G. 
Dawes,  chairman  of  the  finance  com¬ 
mittee  of  the  Chicago  World’s  Fair  cen¬ 
tennial  celebration  in  1933.  A  $10,000,000 
guarantee  for  the  event  has  already  been 
fully  subscribed  by  the  city’s  business 
leaders. 


RADIO  EDITORS  FORM 
GROUP  AT  CHICAGO 


Harry  LaMertha  of  St.  Louis  Globe- 
Democrat  Named  Chairman — 
Members  Must  Have  Held 
Titles  One  Year 


Radio  editors  attending  the  Radio 
Manufacturers’  Association’s  Show  last 
week  in  Chicago,  organized  into  a  com¬ 
mittee  which  will  meet  at  the  Chicago 
and  ‘New  York  shows  each  year. 

Harry  LaMertha,  of  the  St.  Louis 
Globe-Democrat,  was  elected  chairman. 
He  appointed  the  following  sub-com¬ 
mittee:  Orrin  E.  Dunlap,  Jr.,  New  York 
Times;  William  J.  Clark,  Chicago  Amer¬ 
ican,  and  Robert  D.  Heinl,  Washington 
Post.  All  bonafide  newspaper  radio  edi¬ 
tors  (those  who  have  served  as  radio 
editors  at  least  a  year)  are  eligible  to 
membership.  No  dues  are  charged. 

Those  present  at  the  Chicago  meeting 
were : 

Lloyd  Jacquet,  Nezv  York  Herald 
Tribune;  Orrin  E.  Dunlap,  Jr.,  New 
York  Times;  W.  T.  Brown,  As.sociated 
Press,  Chicago;  William  J.  Gark,  Chi¬ 
cago  Evening  American;  Evans  E. 
Plummer,  Chicago  Herald  attd  Ex¬ 
aminer;  Steve  Trumbull,  Chicago  Daily 
Journal;  Ralph  P.  Worden,  Cleveland 
News,  John  Stewart,  Boston  Post; 
Andrew  Hertel,  Mihvaukee  Journal; 
Deane  S.  Kintner,  Cler'eland  Plain 
Dealer;  Jack  Rogers,  Cincinnati  En¬ 
quirer. 

Also,  Jerome  A.  Lischkoff,  Cincinnati 
Post;  Israel  Klein,  NE.\  Service,  Inc., 
Cleveland;  Volnev  D.  Hurd,  Christian 
Science  Monitor,  Boston:  Martin  Codel, 
North  American  Newspaper  Alliance, 
Washington;  E.  L.  Bragdon,  New  York 
Sun;  Ivouis  Reid,  New  York  American; 
Harry  LaMertha.  St.  Louis  Globe-Demo¬ 
crat  and  R  .D.  Heinl.  Washington  Post. 


MALLON  WARNS  SENATORS 


U.  P.  Reporter  Tells  Radio  Audience 

Secret  Votes  Will  Be  Published 

(By  Telegraph  to  Editor  &  Publisher) 

Washington,  June  1.3. — Paul  R.  Mal- 
lon,  chief  of  United  Press  reporters  at 
the  Capitol,  who  jumped  into  the  lime¬ 
light  recently  by  forcing  the  Senate 
Rules  Committee  to  recommend  aban¬ 
donment  of  Senate  secrecy  rules,  told 
radio  listeners  Wednesday  night  that  if 
the  Senate  does  not  agree  to  make  pub¬ 
lic  the  vote  in  secret  sessions  the  vote 
will  be  made  public  anyhow. 

He  said ;  “Some  Senators  have  con¬ 
sidered  themselves  more  obligated  to  the 
people  who  elect  them  than  to  such  a 
strange  rule,  and  because  of  this  public 
spirit,  most  of  the  secret  business  trans¬ 
acted  has  been  maile  public  unofficially 
in  one  way  or  another. 

“Recently  the  last  vestige  of  secrecy 
disappeared  when  two  of  the  latest 
secret  roll  calls  were  made  available  to 
public  scrutiny.  It  is  apparent  that  the 
next  roll  call  t.aken  in  secret,  if  any 
ever  is,  also  may  be  made  available  for 
public  inspection  in  the  same  way.’’ 

Mallon  published  a  vote  taken  in 
secrecy  on  the  appointment  of  Roy  West 
to  the  office  of  Secretary  of  the  Interior, 
and  capped  the  climax  by  obtaining  the 
vote  on  the  appointment  to  a  judgeship 
of  former  Senator  Irvine  Lenroot. 

The  threat  to  punish  Mallon  and  the 
United  Press  turned  on  the  Senators 
who  made  it  and  forced  them  to  abolish 
the  150-year-old  .Senate  secrecy  custom. 


Highways  are  huyways 
in  the  OREGON  market 


0|VER  PAV’ED  and  macadamed  highways  that  penetrate 
f  to  every  part  of  the  "Oregon  Country”,  an  endless 
stream  of  rich  trade  flows  into  Portland — the  one  big 
metropolis  of  the  state.  Ease  of  travel  from  distant 
points,  made  possible  by  ii.ooo  miles  of  improved  thorough¬ 
fares,  brings  a  tremendous  volume  of  retail  trade  from  a  pros¬ 
perous  back  country  of  150,000  square  miles. 


Within  a  radius  of  100,  loo,  even  500  miles,  residents  of  Oregon 
and  bordering  counties  of  adjoining  states  practise  regular  or  sea¬ 
sonal  shopping  in  the  modern,  beautiful  stores  of  the  "Rose  City’’. 


These  are  among  the  factors  that  make  Portland  a  most  profit¬ 
able  market  for  the  national  manufacturer  and  distributor. 
Nominal  advertising  appropriations  expended  in  Portland  not 
only  sell  a  big  market  in  itself  (Portland  has  350,000  people), 
but  strongly  influence  sales  over  a  far  flung  tributary  empire. 

You  can  sell  the  Portland  market  with  its  linked-in  “outside” 
trade  both  effectively  and  economically  through  its  favorite 
newspaper — T/^f  Journal.  The  people  of  Portland  buy  6,000  more 
copies  of  The  daily  Journal  than  of  any  other  newspaper,  and 
for  the  past  eight  years  local  merchants  have  used  more  adver¬ 
tising  in  this  same  newspaper  —  for  T/if  Journal  leads  its  field  in 
volume  of  local  display  advertising.  (The  home  folks  ought  to  know!') 


GET  THE  FACTS  ABOUT  PORTLAND! 
Write  today  for  your  free  copy  of  "Portland — the 
KeyCity — andThe Journal".  Ameaty,  interest¬ 
ing  booklet  of  information  on  the  Portland  market. 


oKejOURNAL 

Vorttand-Oregon 

AFTERNOON  -  SUNDAY 

^  - - Represented  Kationally  by  '  ”*  "  PA 

REYNOLDS-FITZGERALD.  Inc. 

New  York . 2  West  45th  St.  San  Francisco 58  Sutter  St. 

Chicago  .  .  203  North  Wabash  Ave.  Los  Angeles  .  .  117  West  Ninth  St. 

Philadelphia  .  .  .  1524  Chestnut  St.  Portland 306  Journal  Bldg. 

Seattle  .  .  .  H.  R.  Ferriss,  3322  White  Bldg.  2029a 
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No,  12032  Hamilton  Steel  Newspaper  Cabinet 


Write  for  more  detailed  information 
about  this  remarkable  labor-taver. 


The  latest  development  in  a  cabinet  for  the 
newspaper  composing  room.  Fast,  efficient, 
and  compact.  After  months  of  study  and 
experimenting,  this  article  has  now  reached  a 
stage  in  development  where  its  installation  is  an 
economical  necessity  for  the  proper  and  speedy 
handling  of  display  advertising. 

The  illustration  shows  the  working  side  of  the 
cabinet.  There  is  ample  space  on  the  flat  working 
surface  for  two  compositors  each  handling  a  full- 
page  advertisement.  They  have  within  easy  reach 
leads  and  slugs  from  4  to  30  picas,  29  compart¬ 
ments  for  machine  border,  two  compartments 
each  for  3,  4,  5  and  6-column  materials,  and  bins 
for  empty  galleys. 

On  the  reverse  or  case  side  of  the  cabinet  are 
compartments  for  leads  and  slugs  from  31  to  1031 
picas ;  also  case’s  for  cut-off  rules  from  1  to  8- 
columns  long,  spacing  materials,  two  letterboards 
and  12  extra  deep  type  cases.  At  the  end  of  the 
cabinet,  below  the  dead  slug  bin,  are  14  compart¬ 
ments  for  full-length  materials. 

Truly  a  rapid-fire  piece  of  equipment.  Its  use 
eliminates  countless  steps,  because  everything  the 
workman  needs  is  at  his  finger  tips. 

Hamilton  Manufacturing  Co. 

Two  Rivers,  Wisconsin 

Eastern  Office :  Pacific  Coast  Branch : 

Rahway,  N.  J.  4440  E.  49th  St.,  Los  Angeles 


HAMILTON  GOODS  ARE  SOLD  BY  ALL  PROMINENT  TYPEFOUNDERS  AND  DEALERS  EVERYWHERE 


DAILY  CELEBRATES  ITS 
100th  ANNIVERSARY 


Stamford  (Conn.)  Adrocate  Prints 
116-Pace  Edition  —  Established 
in  1829  by  W.  H.  Holly  as 
the  Weekly  Intelligencer 


The  Stamford  (Conn.)  Advocate,  six- 
day  afternoon  daily,  commemorated  its 
lOOth  birthday  on  VV'cdnesday,  June  5, 
with  a  special  anniversary  edition  of  116 
pages,  in  seven  sections. 

-Although  it  has  had  five  different 
names  since  its  founding  in  1829  by 
William  Henry  Holly,  the  Advocate  has 
been  published  continuously  for  one 
hundred  years,  as  a  weekly  until  1892, 
and  as  a  daily  since. 

Last  week’s  special  anniversary  edition 
of  the  -Advocate  was  devoted  largely  to 
detailed  accounts  of  the  paper’s  career, 
its  editors  and  publishers  and  the  out¬ 
standing  events  which  filled  its  pages- 
One  of  the  seven  sections  was  in  roto¬ 
gravure.  Facsimiles  of  early  editions 
of  the  paper  were  published  and  many 
of  the  116  pages  contained  reproductions 
of  old  maps  of  Stamford  and  old  home¬ 
steads  and  commercial  buildings  of  the 
past  century. 

Between  one-half  and  two-thirds  of 
the  space  in  the  Advocate’s  anniversary 
number  was  filled  with  paid  te.stimonials 
from  adverti.sers,  although  the  paper 
made  no  attempt  to  create  a  huge  edition 
filled  with  “write-ups”  of  advertisers. 

CfHigratulations  to  the  -Advocate  on 
reaching  its  lOOth  birthday  were  sent  by 
the  (jovernor.  Senators,  Congressmen, 
city  and  town  officials  and  from  news¬ 
papers  all  over  New  F-ngland  and  dif¬ 
ferent  parts  of  the  country- 

-A  large  amount  of  the  reading  mat¬ 
ter  in  the  si)ecial  edition  was  devoted  to 
William  Henry  Holly,  a  leading  citizep 
of  his  day  in  Stamford,  who  founded 
the  paper  in  1829  as  The  Intelligencer. 

The  Intelligencer  became  the  Sentinel 
and  afterwards  the  Democratic  .Sentinel. 
Holly  next  tried  as  a  name  for  his  paper 


the  Fanners'  Advocate,  and  finally  de¬ 
cided  upon  the  Stamford  Advocate, 
under  which  name  the  newspaper  has 
enjoyed  continuous  publication. 

Holly  sold  the  paper  in  1848  to  Edgar 
Ho>'t,  who  published  it  for  13  years, 
selling  it  in  1860  to  William  S.  Camp¬ 
bell,  who  held  it  until  1867.  The  con¬ 
nection  of  the  Gillespie  family,  owners 
of  the  Advocate  today,  dates  from  1861 
when  William  W.  Gillespie  joined  the 
staff.  His  brother,  E.  T.  W.  Gillespie, 
became  a  member  of  the  staff  soon 
afterward.  In  1867  the  former  purchased 
the  paper  and  became  its  editor  and 
publisher.  Fifteen  years  later,  in  1883, 
his  brothers,  E.  T.  W.  and  R.  H.  Gil¬ 
lespie,  bought  the  paper  from  him  and 
published  it  in  a  partnership  until  1906. 
when  they  formed  the  company,  the  Gil¬ 
lespie  Brothers,  Inc.,  the  present  owners 
and  publishers.  The  present  corporation 
is  owned  exclusively  by  the  children  of 
R.  H.  Gillespie,  whose  pcjsition  as  pub¬ 
lisher  began  in  1883.  They  are  R.  H. 
Gillespie,  Schuyler  Gillespie,  K.  A.  Gil¬ 
lespie  and  Edna  Gillespie. 

During  the  100  years  of  its  existence, 
the  Advocate  has  been  housed  in  ten 
different  buildings.  Its  first  two  homes, 
in  small  frame  buildings,  were  destroyed 
by  fires.  The  present  building  was  re¬ 
cently  completely  remodeled. 


J.  H.  RISELEY  RESIGNS 

Jo.seph  H.  Riseley,  for  several  years 
advertising  manager  of  R.  Hoe  &  Co., 
Inc.,  has  resigned  to  join  the  publicity 
department  of  the  Western  Electric  Com¬ 
pany  of  New  York. 


secretary  to  the  Institute,  received  f 
an  old  school  friend  of  his— (iouJ? 
Parkington— the  offer  of  Oakla 


BRITISH  GROUP  FORMED 
TO  AID  WRITERS 


(Continued  from  page  11) 


FREE  PRESS  ISSUES  DATA 

-A  handsome  promotional  book  hns 
been  recently  issued  by  the  Detroit  Free 
Press  under  the  title  “America’s  Fourth 
Market  and  the  Detroit  Free  Press.” 
The  book  contains  a  history  of  the  cii.v, 
and  of  the  newspaper,  offers  e  mass  of 
statistical  data  on  the  various  industries, 
and  tells  of  the  part  the  newspaper  lias 
had  in  the  growth.  It  totals  126  pages. 


SOCIETY  TO  HONOR  GANNETT 

Frank  E.  (iannett,  publisher  of  the 
Gannett  newspapers,  will  be  the  guest 
of  honor  at  the  thirty-first  annual  dinner 
of  the  Society  of  the  Genesee  at  the 
Hotel  Commixlore,  New  York,  on  Mon¬ 
day  evening,  .April  21,  19.30,  the  Society 
has  announced. 


assistant  to  the  secretary,  and  a  closer 
connection  with  members  throughout  the 
whole  territory  has  thus  been  secured. 
Just  prior  to  the  control  of  this  work 
becoming  part  of  the  Secretariat  duties 
a  Reorganization  Committee  of  the 
Council  was  formed  to  make  the  head 
office  more  useful  to  the  members  of  the 
Institute.  When  the  work  of  this  com¬ 
mittee  was  on  the  road  to  completion 
the  Council  appointed  an  Establishment 
Committee  to  clear  up  and  organize  such 
remaining  details  as  could  then  be  taken 
over  by  the  standing  Executive  Com¬ 
mittee  of  the  Council.  The  duties  of 
the  Establishment  Committee  were 
mainly  those  of  placing  the  Institute 
Building,  a  property  with  offices  to  let 
which  is  valued  at  about  £10,(X)0,  on  a 
sound  financial  footing,  and  to  recom¬ 
mend  to  the  Council  such  matters  as 
would  make  for  better  results  from  the 
staff.  This  Establishment  Committee 
has  now  been  in  existence  three  years, 
its  first  chairman  being  Alan  Pitt 
Robins,  F.J.I.,  and  its  present  chairman 
(who  has  held  office  for  two  years) 
P.  E.  Verstone.  It  is  anticipated  that 
the  work  of  this  Establishment  Com¬ 
mittee  will  be  completed  at  the  end  of 
this  year,  and  then  such  routine  work 
as  results  from  its  labours  will  l)ecome 
part  of  the  duties  of  the  Executive 
Committee  of  the  Council. 

In  June,  1926,  the  Institute  acquired  a 
notable  addition  to  its  beheficient  work  in 
the  form  of  a  large  country  house  with 
accompanying  estate,  to  form  a  home  of 
rest  and  convalescence  for  journalists. 
Mr.  Cornish,  for  more  than  40  years 


Ipswich,  free  of  rent  and  with  s«iir» 
of  tenure,  Mr.  Parkington  offeriiw^ 
the  cost  of  unkeep  of  the  grouniL  K 
offer  was  accepted  by  the  Council  oft 
Institute  and  a  Committee  was  imv 
diately  formed  to  raise  a  trust 
£^,0()0,  which,  it  was  estimated, 
yield  a  sufficient  income  for  meeti^ 
liermanent  charges  of  provisions  f«, 
many  residents  as  the  mansion  wiHij 
ably  accommodate.  The  home  offeni 
journalists  the  services  of  a  first-di 
residential  hotel  in  a  healthy,  restfil4 
trict,  at  low  cost,  and  residence  is  m 
to  all  journalists,  whether  membe^ 
the  Institute  or  not. 


Herbert  Cornish  retired  from  the  ».| 
retaryship  of  the  Institute  in  1926  *' 
was  .succeeded  by  R.  V.  Walling  offc 
Manchester  Evening  Neu's.  Mr.  Con 
ish  was  one  of  the  founders  of  theh 
stitute  and  had  been  its  chief  official » 
40  years.  From  1912  until  the  beginiR 
of  1926  his  duties  were,  in  the 
consultative,  but  during  1926,  his  Ijjl 
year  of  office,  he  resumed  full  contri 
until  his  retirement. 

The  question  of  a  working  ar^aIg^ 
ment  between  the  Institute  and  the  Nr 
tional  Union  of  Journalists  was  disca-- 
at  intervals  over  many  years,  butnora 
attempt  was  made  to  find  some  cciar- 
basis  of  co-operation  until  1927,  when 
committee  representative  of  lioth  arc: 
ization  investigated  the  whole  miestw 
The  chief  obstacles  to  the  fusion  nf  - 
two  bodies  were  the  affiliation  of  :■ 
National  Union  with  the  Printinc  lai 
Kindred  Trades  Federation — an  re;, 
zation  representing  the  printing  and  ilk 
trades  unions  in  London — and  the  adinii 
sion  of  newspaper  proprietors  to  nr 
bership  of  the  Institute.  Therein  lies  lit 
difference  between  the  two  organizatr 
The  Institute  claimr  to  represent  jee- 
nalism  as  a  profession ;  the  Xatioii 
l^nion  represents  the  workinir  joumalk 
There  were  prolonged  negotiations  k 
tween  the  two  organizations,  but  the  k 
Stacies  were  insurmountable  and  r 
scheme  of  fusion  was  arrived  at. 


/- 


COLLEGE  HONORS  GLEN  BUCK  DOREMUS  OPENS  NEW  OFFICE 


m  Chcicest  Part  cf the 


Philadelphia  Branch  Will  Take  Over 
New  Bureau  Business 

Doremus  &  Co.  lias  opened  an  oflfice  in 
Philadelphia,  which  will  take  over  the 
advertising  business  formerly  conducted 
by  the  Philadelphia  News  Bureau.  The 
new  office  will  be  located  at  1320  Sansom 
street. 

For  many  years  the  late  C.  \V.  Barron 
owned  the  Philadelphia  News_  Bureau, 
which  published  a  daily  financial  news¬ 
paper  and  operated  a  financial  advertis¬ 
ing  agency.  Since  his  death  last  fall, 
the  Bureau  has  been  consolidated  with 
Dow,  Jones  &  Co.,  of  which  Mr.  Barron 
was  president.  The  paper  is  now  being 
issued  under  the  name  of  the  Pliiladcl- 
phia  Financial  Journal.  At  the  same 
time  the  Philadelphia  advertising  agency 
has  been  consolidated  with  Doremus  & 
Co.,  which  was  also  headed  by  Mr. 
Barron. 


Man  Awarded  Honorary 
by  Appleton,  Wii.,  School 

)rary  degree  of  Doctor  of  Busi- 
inistration  was  conferred  upon 
c  of  the  Glen  Buck  agency  of 
(.  hicago^  by  Law- 
rence  College,  Ap- 
pleton,  VVis.,  June  10. 

This  is  one  of  the 
^  first  degrees  of  its 

kind  ever  awarded 
by  any  .American 
I  school,  and,  accord- 

L\  ing  to  Dr.  Henry  M. 

^  \\  riston.  president 

^  of  the  college,  it  is 

a  tribute  to 


given  as 

the  growing  sig  'ifi- 
cance  of  husines.s  in 
the  modern  worjd. 

Mr.  Buck  received 
his  education  Inith  p.t 
College  and  Northwestern 
He  is  the  author  of  several 


Gle.n  Buck 


r\VCRT«  ^ 

^TEU6R4M^ 


Paper  Firm  Names  Porter 

Hollingswocth  &  Whitney  Company, 
paper  manufacturers  of  Boston,  has  ap¬ 
pointed  the  Porter  Corporation,  adver¬ 
tising  agency  of  that  city,  to  direct  its 
publication  advertising. 

Placing  Wire  Products  Copy 

Walter  DuBree  .Advertising,  Inc., 
Denver,  is  placing  advertising  on  wire 
products  in  farm  papers  west  of  the 
Mississippi  for  th^ Colorado  Fuel  &  Iron 
Company,  Denver. 

Has  French  Hosiery  Account 

The  advertising  account  of  de  Valee, 
French  hosiery,  has  been  placed  with  the 
.Arthur  Hirshon  Company,  Inc.,  New 
York,  advertising  agency. 


T25.CCC 

DAILY  VfK. 


the  technical  publicity  department  of  the 
Union  Carbide  &  Carbon  Corporation  for 
the  past  five  years.  Before  that  he  was 
connected  with  Macfadden  Publications, 
Inc.,  and  with  the  Gage  Publishing  Com¬ 
pany. 

Negro  Agency  Formed 

The  Illinois  National  Advertising 
.\Kcncy,  believed  to  be  the  first  adver¬ 
tising  agency  in  Chicago  catering 
primarily  to  a  colored  clientele,  has 
been  incorporated  with  offices  at  4500 
South  Michigan  avenue.  Ettinger 
Smith,  recently  with  the  Chicapn  fiec, 
and  George  Proctor,  formerly  on  the 
advertising  staff  of  the  Gary  (Ind.) 
Sun.  are  connected  with  the  agency. 

Two  Name  Freeze-Vogel-Leopold 

The  Freeze-Vogel-Leopold  agency. 
.1.13  North  Michigan  avenue,  Chicago, 
has  obtained  the  advertising  accounts 
of  the  Mills  Novelty  Company,  Chicago, 
nianufacturers  of  coin  operating  ma¬ 
chines.  and  the  Cro-Tone  -Company, 
makers  of  tone  arms,  reproducers 
and  pickups  for  musical  instruments, 


F^lCTCl^ 

tLYfCDTLt 

ADVELTISINC 


AUTO  LISTINGS  SET  MARK 


Archer  Advertising  Company.  Knqnir«*r  hiiHd- 
Injr.  ('Inrinnatl.  O.  lias  1m-pii  apiMiiiitp*!  to  dl- 
rei't  th«*  ndvertisiiiff  of  the  Western  (imwers’ 
Protei'tive  Assoeiatiim  n<*<dH*rjt  l^dtiieei,  l.n* 
Angeles.  (’Hlifoniia. 

Aubrey  &  Moore.  Inc..  410  North  Mirluraii 
avenue,  (’lihajfo.  IMaciiijr  a<M*oiint  fi»r  the  l  iii- 
versal  Itattery  ('ompany,  (’liioajtt*,  inannfac- 
turers  of  Rtorape  batteries. 

N.  W.  Ayer  A  Son.  West  Washington  Square, 
rhiladclphin.  IMacdiqj  iieeount  for  J<»seph  Tet¬ 
ley  &  (’oinpany.  New’  York,  nmmifaetiirers  of 
“Tetley**  bm.  .\|so  pineinjf  aeeount  for  the 
b^iultless  Nightwear  rorpfinitlon,  Haltiiiiore, 
manufacturers  of  pajamas,  shorts,  shirts,  night¬ 
shirts.  etc. 

Samuel  C.  Croot  Company.  Inc.,  2R  West  44th 
street.  New  York,  lias  secured  account  of  the 
I-Sls  I^alMiratories.  Inc..  New’  York,  mainifar- 
turers  of  autoinohile  polish. 

Dunham-Letan  Company.  421  North  Micliigan 
avenue,  Chicago.  Is  now  placing  the  account  of 
rennzoil  ('oinpany.  Oil  (*lty,  reiinsylvania.  .\d* 
vertising  schedules  are  now’  being  releaseil. 

Erwin,  Wasey  &  Co.,  420  Ij<‘xington  avenue, 
New’  York.  Is  soon  to  issue  page  copy,  followed 
l»y  otlier  large  sche«1ules.  on  (locMlyear  Tire  A 
liiildter  ('oinpany,  .4kron,  Ohio. 

Paul  Florian  Company,  122  South  Michigan 
avenue,  (’hleago.  Is  now  placing  the  aciount  of 
the  Hurtoii  Oixie  Mattress  ('ompany,  ('hleago. 

Freeze-Vogel-Crawford,  441  Ilroadw’ay,  Mil¬ 
waukee,  Wls.  Is  issuing  seh«‘diiles  to  newspa¬ 
pers  on  Sehlitx  Hrewing  Company.  Milwaukee. 

H.  K.  McCann  Company,  2Sr»  Madison  avenue. 
New  York.  Plnelng  aeeount  for  Stanco  Incor- 
jKirated,  New’  York. 

Earl  C.  Noyes  Company,  12  East  Oarfield 
iMoilevard,  (’hleago.  Will  uw  territory  north  of 
the  Masoii-IMxoii  line  and  east  of  the  MiKsis- 
sippi  for  newspajier  advertising  for  the  End-O- 
(’orn  I.aiM»ratories,  ('hleago. 

Mitchell-Faust  Advertising  Company,  7  South 
PearlMirn  street,  ('hleago.  Is  to  ndease  sclied- 
dies  very  shortly  on  the  Western  ('ompany.  Chi¬ 
cago. 

Porter-Eastman-Byrne  Company,  222  West 
.Adams  street,  ('hleago.  Is  releasing  June  sched¬ 
ules  on  <irigsi>y-(trunow’  ('ompany,  ('hleago, 

Powers-House  Company,  Terminal  Tower, 
(’leveinnd.  Ohio.  Claciiig  ueeoiint  for  the  ('In- 
ilerella  Washing  Machine  (*<»mpiiiiy ,  ('leveland, 
manufacturers  of  portable  washing  machines. 

E.  T,  Sadler  Company.  431  North  Michigan 
avenue.  Chicago.  Is  Issuing  orders  to  a  few 
newspapers  on  the  Viilted  Itonded  Oarages. 

Smith,  Sturgis  &  Moore,  Inc.,  171  Madison 
avenue.  New’  York.  Tlaclng  account  for  the 
Endicott  Johnson  Company,  Endicott,  N.  Y., 
manufacturers,  shoes. 

J.  Walter  Thompson  Company,  410  North 
Michigan  avenue,  Chicago.  Has  issued  sclH’d- 
ulc>s  on  Crosley  Kadlo  Company.  Cincinnati, 
(Hilo,  to  a  large  list  of  newspapers. 

Van  Allen  Company,  'Mfl  North  .Michigan  ave¬ 
nue.  Chb’ago.  Is  Issuing  some  roto  cr»py  on  Spic 
I*alM»ratorles.  Chicago.  The  Van  Allen  compan.v 
Is  also  Issuing  orders  on  the  Spic  lailKiratorles. 
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Buying  power  of  West  Texas  — 
Fort  Worth  Star-Telegram 
Record  Telegram  trade  terri¬ 
tory  —  has  increased  three  and 
a  half  million  dollars  monthly 
hy  the  recent  raise  in  crude  oil 
prices. 


Gypsum  Company,  has  joined  Henri, 
Hurst  &  McDonald,  Chicago,  as  a  mem¬ 
ber  of  the  copy  staff. 

Brenton  Succeeds  Baker 

J.  K.  Brenton,  formerly  in  the  adver- 
tising  business  in  Chicago,  has  been 
appointed  advertising  manager  of  the 
Miller  Rubber  Company  of  Akron,  O. 
He  succeeds  H.  R.  Baker,  who  has  re¬ 
signed  to  become  vice-president  of  the 
bardner  Agency  in  St.  I.oiiis. 

Obtains  Office  Furniture  Account 

■  Herder’s,  Inc.,  stationers  and  dealers 
"1  '™ce  furniture  and  fixtures,  have 
.u  -■‘fivertising  account  with 

Pn  Frank  & 

in  Chicago'^'^'^ 

-  - 

Automotive  Company  Appoints 

nrja.  Chase  H-  Hooker,  advertising 
Madison  street. 


West  Texas  is  now  harvesting  a 
$30,000,(K)0,00  wheat  crop,  cash 
from  which  is  flowing  through 
Fort  Worth  banks  at  the  rate 
of  S60,(K)().0()  per  day. 


Fort  Worth — West  Texas 
Population  Over  2,000,000 
96%  Native  White  Born 


You  can  reach  this  choice 
Market  through  the — 


Fort  Worth  Star-Telegram 

(DorttiUfcorD'irHrardm 


Sunday—Largest  Circulation  in  Texas 
A.  L.  SHUMAN 
Vice-President  and  Adv.  Dir. 


Now  More  Than  125,000  Daily  or 
AMON  G.  CARTER 
President  and  Publisher 
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‘SWEETS”  MEN  APPROVE 
CIGARETTE  WAR  FUND 


ZIEGFELD  PROMOTED 


RUTHRAUFF  &  RYAN  AGENCY  CHAMPIONS 


Named  Vice-President  of  Grac«  4 
Holliday  Agency 

Edward  R.  Grace,  president  of  Grj# 
&  Holliday,  advertising  counsel  of  Dj, 
troit'  and  New  York,  has  announc^  iJi, 
appointment  of _ 

feld  as  a  vice- 
president  of  the 
organization. 

Ziegfeld  joined 
Grace  &  Holliday 

years  ago,  .. 


$300,000  Expected  to  be  Available 
by  Levy  of  One  Tenth  of  One  Per 
Cent  of  Total  Sale*  Voted  at 
We*t  Baden  Meet 


V'oting  that  the  best  offense  is  the  best 
defense,  the  National  Confectioners  As¬ 
sociation,  meeting  at  West  Baden,  Ind., 
last  week,  determined  to  carry  on  an  ex¬ 
tensive  national  advertising  program  to 
educate  the  public  as  to  the  wholesome 
food  value  of  candy  and  to  further  at¬ 
tack  the  anti-candy  propaganda  pro¬ 
duced  by  certain  cigarette  interests. 

For  this  advertising  fund  the  associa¬ 
tion  voted  one-tenth  of  1  per  cent  of 
total  sales,  which  will  produce  an  annual 
amount  of  approximately  $300,000  for 
advertising. 

The  association  went  further  in  its 
attack  on  the  cigarette  interests  when  it 
elected  as  its  next  president  A.  M.  Kelly 
of  Brooklyn,  N.  Y.,  who  as  chairman  of 
the  national  food  products  protective 
committee  has  led  the  defensive  cam¬ 
paign  against  cigarette  advertising. 


three  , 
coming  from  the 
New  York  Times 
where  he  was  a 
member  the 
business  staff.  On 
Yale 

University  where 

%T,u‘^tort 

Ziegfeld  became  a  member  of  the  stag 
of  Time,  which  had  just  been  started  h 
Henry  Luce  and  the  late  Britton  Haddoi 
Before  joining  the  New  York  Times 
Ziegfeld  was  general  manager  of  Lift 
News  Syndicate  which  was  operated  in 
conjunction  with  the  magazine  Li]t. 


MacMANUS  GETS  DEGREE 


ERWIN,  WASEY  PROMOTES  TWO 


Baseball  team  of  Ruthrauff  &  Ryan,  winners  of  the  1929  title  in  the  New 
York  advertising  agency  league  photographed  on  playing  field.  Left  to  right, 
front  row:  C.  Lohrey,  stork  department,  third  base;  J.  Mobley,  checking 
department,  second  base;  E.  J.  Howard,  artist,  outfielder.  Second  row; 
R.  W.  Nelson,  production  department,  catcher;  G.  F.  Cozzens,  research, 
pitcher  and  outfielder;  J.  Gruber,  media,  pitcher;  M.  Whyte,  checking,  short¬ 
stop.  Top  row:  J.  White,  proofreader,  catcher  and  outfielder;  F.  Johnson, 
artist,  outfielder;  L.  M.  Malitz,  space  buyer,  first  base  and  manager. 


Knight  named  Vice-President — Joki- 
stone  Heads  Copy  Department 

Marvin  S.  Knight,  of  Erwin,  Wasr 
&  Co.,  has  been  appointed  vice-presidtm 
of  that  advertising  agency,  it  wii 
announced  this  week.  J.  B,  Johnstom 
has  been  named  head  of  the  copy  depin- 
ment. 

Mr.  Knight  has  been  with  the  agtna 
two  years,  prior  to  which  he  was  gte- 
eral  manager  of  the  Caples  Company 
He  has  been  at  various  times  advertis¬ 
ing  director  of  several  publications  an! 
was  a  member  of  the  Street  &  Finwy 
staff. 

Before  joining  Erwin,  Wasey  &  Co, 
was  with  the  Gardne 


Mr.  Johnstone  ,  _ 

Advertising  Company  in  St.  Louis  for 
five  years.  Before  that  he  worked  for 
the  Art  Publication  Society,  a  printio; 
and  publishing  concern. 


Placing  Tile  Campaign 

Gale  &  Pietsch,  Inc.,  Chicago  and 
New  York  advertising  agency,  has  been 
appointed  by  the  Tile  &  Mantel  Con¬ 
tractors’  Association  of  America,  to 
handle  a  special  campaign  featuring 
workmanship  in  the  tile  industry.  The 
medium  to  be  used  will  be  daily  news¬ 
papers  in  cities  where  there  are  tiling 
contractors,  in  addition  to  direct  mail 
covering  the  building  field.  H.  R.  Cole 
is  executnve  secretary  of  the  associa¬ 
tion,  with  headquarters  in  Wilmington, 
Del. 


New  Tracy  Account 

Sands,  Taylor  &  Wood  Comparr 
of  Somerville,  Mass.,  manufacturers  01 
King  Arthur  flour  have  appointed  tk 
New  York  advertising  agency  of  W.  I 
Tracy,  Inc.  to  handle  its  advertisin; 


C.  C.  Green  Agency  Appointed 

The  Valley  Forge  Military  Academy, 

Wayne,  Pa.,  has  appointed  the  Philadel¬ 
phia  office  of  the  Charles  C.  Green  Ad¬ 
vertising  Agency  to  direct  their  adver¬ 
tising.  Magazines  and  newspapers  are  _ 

being  used.  .  'f 

_  mmgton  ar 

Adds  Radio  Department  • 

.\uspitz  -  L  e  e  -  Harv«y,  advertising  coinftrv"^' 
agency  at  360  North  Michigan  avenue, 

Chicago,  has  opened  a  radio  broadcast 
department,  of  which  Edward  Van,  well 
known  as  a  radio  announcer,  has  been 
named  director. 


Levine  Joins  Grey  Agency 

Joseph  Levine,  formerly  assistant  ad¬ 
vertising  manager  of  Abraham  & 
Straus,  Brooklyn  department  store,  and 
publicity  director  of  Bloomingdale’s, 
New  York,  recently  joined  the  Grey 
.\dvertising  Agency  as  account  execu¬ 
tive.  Levine  was  at  one  time  on  the 
editorial  staff  of  IVomcn’s  Wear  Daily. 


New  Collard  Clients 

The  Clark  Collard  agency,  30  North 
Michigan  avenue.  Chicago,  has  been  ap¬ 
pointed  to  handle  the  account  of  the 
Reynolds  Electric  Company,  Chicago, 
and  the  industrial  division  of  the  Paul 
Dickinson  company,  Chicago,  manufac¬ 
turers  of  ventilators,  smoke  jacks,  etc. 


Agency  Changes  Name 

The  name  of  the  Low,  Graham  & 
Wallis  advertising  agency,  6  North 
Michigan  avenue.  Chicago,  has  been 
changed  to  Hays  McFarland  &  Co.,  and 
the  company  will  move  to  larger  quar¬ 
ters  in  the  333  North  Michigan  build¬ 
ing,  Mr.  McFarland,  formerly  assis¬ 
tant  publisher  of  the  Chicago  Herald  and 
Examiner,  recently  purchased  a  control¬ 
ling  intere.st  in  the  Low,  Graham  & 
Wallis  agency. 

Theis  Sc  Simpson  Appointed 

The  Fairmont  (Minn.)  Sentinel  is  now 
represented  in  the  national  advertising 
field  by  Theis  &  Simpson  Company.  Inc., 
New  York.  The  Xes'ada  (la.)  E.veiung 
Journal,  which  has  lieen  published  as  a 
tri-weekly  for  many  years  and  which  was 
converted  to  a  daily  on  June  3,  has  also 
appointed  Theis  &•  Simp.son  Company. 


Red  Raven  Rubber  Appointi 

The  Red  Raven  Rubber  Company  0: 
Newark,  N.  J.,  has  appointed  the  F. ) 


Security  House  Appoints 

Washburn.  Frost  &  Company  of 
Boston,  Mass.,  investment  security 
house,  has  appointed  the  Boston  office 
of  ,\lbcrt  Frank  &  Co.  to  handle  its 
advertising. 


MacDonald  With  Reincke-Elli* 

Arthur  R.  MacDonald,  who  resigned 
recently  as  associate  editor  of  The  Mag¬ 
azine  of  Pu.ciness,  has  returned  to  the 
advertising  business  as  vice-president  of 
the  Reincke-Ellis  Company,  Chicago.  He 
will  resume  marketing  and  sales  advisory 
work. 


Wilson  Goes  to  New  York 

Fred  Wilson,  head  of  production  for 
Erwin,  Wasey  &  Co.  in  Chicago,  has 
left  for  New  York,  where  he  will  re¬ 
main  for  a  month  or  six  weeks  in  the 
Banister  Leaves  Wade  Staff  eastern  office  of  the  agency. 

John  W.  Banister,  formerly  with  the 
\'anderhook  advertising  agency.  Chicago, 
and  more  recently  with  the  Wade  Ad¬ 
vertising  agency,  has  joined  the  Chicago 
office  of  the  Standard  Farm  Papers  as 
Peterman  Account  to  Green  a  member  of  the  sales  staff. 

Wm.  Peterman,  Inc.,  manufacturers  of 
Fly-O-San  and  other  insecticides  and  an¬ 
tiseptics.  will  sliortlv  start  a  newspaper 
campaign  in  the  maior  metropolitan  cen¬ 
ters.  The  Charles  C.  Green  Advertising 
.\gency,  Inc.,  has  been  appointed  coun¬ 
selor  for  merchandising,  advertising  and 
publicity  activities. 


Erwin,  Wasey  &  Co.,  New  York,  W 
appointed  Paul  E.  Newman  as 
art  director. 

Chemists  Appoint  Vanderhoof 

Kremer  Brothers  Appoint  Lauher  and  Lauher.  chemists,  of  Cji- 

W.  I.  Tracey,  Inc.,  New  York,  has  cago.  have  placed  their  advertising 
been  appointed  advertising  agents  for  Vanderhoof  &  Co.,  Chicago. 

Kremer  Brothers,  Inc.,  New  York  hair  - 

culture  specialists.  Magazines  and  news-  BARNETT  JOINS  NEWS-Bfc 
papers  will  he  used.  Harry  Barnett,  formerly  with  * 

-  Hearst  organization,  more  recently 

Thurman  Joins  Plapao  Laboratories  the  Detroit  Times,  has  joined  the  ^ 
G.  W.  Thurman,  for  nearly  three  years  display  advertising  staff  of  the 
advertising  manager  for  the  F.agle  Dis-  (0.)  S^ercs-Bee,  a  Scripps-H®  ■ 
count  Stamp  Companv,  has  joined  the  newspaper.  Mr.  Barnett 
Plapao  Laboratories,  Inc.,  St.  I^uis,  as  partment  stores  and  women’s  spec* 
advertising  manager.  shops. 


Buchen  Agency  Named 

The  Buchen  Company.  Chicago  agency, 
has  been  annointed  to  handle  the  account 
of  the  Fisher  Governor  Company  of 
Marshalltown,  la.,  manufacturers  of 
regulators,  governors,  controllers,  bal¬ 
ance  lever  valves,  etc. 
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WHAT  OUR  READERS  SAY 


XHE  PULITZER  AWARDS 

To  Editor  &  Publisher:  In  a  letter 
Wished  in  J’our  columns  (p  44,  June 
S“  vmiam  V.  Hester  former  secre- 
uL  of  the  Brook  yn  Eagle  Mzts 

advisory  board  of  the  School  of 
Tniirnalism  for  awarding  to  the  Even- 
ijo  World  the  gold  medal  for  the 
^st  disinterested  and  meritorius  act 
oTpublic  service  rendered  by  an  Ameri- 
an  newspaper  during  the  year  1928. 

\Ir  Hester  believes  that  the  award 
should  have  been  made,  not  on  the 
broader  basis  of  the  Evening  World  s 
“effective  campaign  to  correct  evils  in 
the  administration  of  justice,  ’  but  on 
the  ambulance  chasing  alone,  in  which 
latter  field  he  claims  that  the  Brooklyn 
Eagle  ought  to  have  received  the  prize. 

Mr  Hester’s  opinions  are,  of  course, 
his  own,  they  need  not  be  challenged 
here  To  support  those  opinions  he 
makes  very  definite  and  positive  state¬ 
ments  as  to  fact.  These  statements, 
upon  the  evidence  of  the  material  sub- 
mhted  to  the  School  of  Journalism,  are 
erroneous.  They  show  that,  even  in 
the  single  subject  of  the  campaign 
against  ambulance  chasing,  Mr.  Hester 
is  unfamiliar  with  the  material  which 
the  committee  had  before  it  when  it 
recommended  the  award. 

Discussing  the  inauguration  of  the 
ambulance  chasing  campaign  in  1927 
(the  full  results  of  which  were  evi¬ 
dent  in  1928)  Mr.  Hester  writes :  “The 
Evening  World  had  an  editorial  on  the 
subject  of  ambulance  chasing  in  May 
(1927).  Thereafter  it  was  unconcerned 
over  this  evil  until  late  in  September 
after  The  Eagle  had  launched  its  vigor¬ 
ous  expose.’’  In  addition  he  claims: 
“The  Evening  World  engaged  in  no 
crusading  in  its  news  columns  what¬ 
ever.  It  confined  itself  solely  to  edi¬ 
torial  comment.” 

The  files  of  the  Evening  World,  and 
the  1927  selections  therefrom  submitted 
to  the  Advisory  Board  and  studied  by 
its  appointed  committee,  refute  both 
these  statements.  Following  its  full- 
page  editorial  broadside  against  ambul¬ 
ance  chasers,  published  May  31,  1927, 
the  Evening  World  continued  its  cam¬ 
paign  against  this  evil  and  the  contin¬ 
gent  fee  in  a  series  of  editorials  pub¬ 
lished  on  June  6,  June  7,  June  9,  June 
10,  August  25,  August  29,  August  30, 
August  31,  September  3,  September  15, 
September  23  and  September  26 
(another  f'ull-page  editorial  broadside). 
During  the  same  period  the  Evening 
World  •  published  in  its  news  columns, 
beginning  June  6  and  extending  through 
to  July  7,  a  special  series  of  articles 
by  William  0.  Trapp,  of  its  staff,  ex¬ 
posing  the  methotis  of  ambulance 
chasers.  Other  news  articles  on  the 
same  subject,  our  records  show,  were 
printed  on  Au^st  30,  September  1, 
September  2,  September  3,  September 
14,  and  September  17. 

In  view  of  the  above-noted  editorials 
and  news  articles  printo'’  in  the  Even¬ 
ing  World,  and  its  priority  in  ina'ugurat- 
ing  the  campaign,  Mr.  Hester’s  asser¬ 
tions,  published  in  your  columns,  to  the 
effect  that  (1)  following  the  initial 
rfitorial  broadside  published  in  May 
the  Evening  World  was  unconcerned 
over  ambulance  chasing”  until  late  in 
.September,  after  the  Eagle  had  launched 
Its  own  campaign:  and  that  (2)  the 
Evening  W  orld  did  “no  crusading  in  its 
news  columns  whatever”  are  manifest- 
h  unjust  to  the  recommending  com- 
the  Advisory  Board  of  the 
•  Journalism,  and  to  the  Even- 

ITli  facts  are  easily  veri- 

nanie  by  reference  to  the  files. 

c  siiRgestion  that  Pulit¬ 

zer  bchool  officials  be  excluded  from 
tie  recommending  committee;; — a  sug¬ 
gestion  you  approve  editorially — would 
*  ^fP'irture  from  the  stipulations 
of  the  late  Joseph  Pulitzer 
?  rnmg  the  prizes  in  Jo'urnalism. 

ur  entire  effort  is  concentrated  upon 
lair  Md  impartial  consideration  of  the 

Tntirn  r  for  the  prizes  in 

sincerely  solicit  the 
every  active  new’spaper- 
"tan  and  woman  in  the  United  States. 


We  invite  all  editors,  publishers  and 
writers  to  send  to  the  Secretary  of 
Columbia  University,  New  York  City, 
every  specimen  of  distinguished  news¬ 
paper  work  which  is  brought  to  their 
attention — to  send  it  at  the  time  their 
attention  is  directed  to  such  work. 

Sincerely  yours, 

Robert  Allerton  Parker, 
Executive  secretary.  Advisory  Board, 
Columbia  University. 

THE  PUBLICITY  FIGHT 

To  Editor  &  Publisher: — For  some 
months  the  Editor  &  Publisher  has 
been  quietly  but  persistently  urging  the 
necessity  of  an  organized  campaign 
against  the  pernicious  evil  of  puffery  in 
the  daily  press.  It  is  with  gratification 
that  one  notes  your  campaign  has  been 
successful,  and  that  the  Publishers’  Asso¬ 
ciation  of  New  York  City  is  waging 
active  warfare  against  the  insidious 
press  agent.  The  appointment  of  An¬ 
drew  Ford  as  secretary  of  the  associa¬ 
tion,  to  forestall  unwarranted  free  pub¬ 
licity,  should  send  the  press  agents  rufi- 
ning  to  cover.  Mr.  Ford  has  long  en¬ 
joyed  an  enviable  newspaper  reputation 
in  this  city.  His  perspicacity  and  ex¬ 
perience  will  undoubtedly  be  invaluable 
in  this  work. 

With  many  thanks  to  the  Editor  & 
Publisher  for  their  part  in  helping  to 
free  the  press  from  the  evil  of  free 
publicity, 

Glexn  C.  Taylor. 

LINCOLN’S  AUTOBIOGRAPHY 

To  Editor  &  Publisher;  I  have  en¬ 
joyed  reading  the  story,  “First  Biogra¬ 
phies  of  Lincoln  Based  on  Editorial  in 
Country  Weekly,”  carried  in  the  current 
Editor  &  Publisher.  Inasmuch  as  the 
reference  to  Dr.  Barton’s  talk  bears 
primarily  on  newspaper  influence  in  the 
Lincoln  nomination,  I  believe  it  may  be 
of  further  interest  to  know  that  Jesse 
W.  Fell,  who,  as  Lincoln’s  friend,  ob¬ 
tained  the  autobiographical  sketch  re¬ 
ferred  to,  had  for  some  years  been 
active  both  as  publisher  and  editor. 

Mr.  Fell,  the  first  of  four  successive 
generations  of  his  family  to  own  and  edit 
the  Daily  Pantagraf'h,  caused  Blooming¬ 
ton’s  first  printing  press  to  he  brought 
here  in  1836,  to  the  end  that  the  first 
number  of  the  Blnominqfnn  Ohserz’er 
appeared  on  Jan.  14,  1JU7.  His  pub¬ 
lishing  enterprises  thenceforward  were 
rather  sporadic,  but  his  editorial  enthu¬ 
siasm  and  activity  none  the  less  constant. 
His  last  venture  of  the  kind  was  the 
repurchase  in  1868  with  his  son-in-law, 
W.  O.  Davis,  of  this  newspaper  under 
its  present  name.  Two  years  later  he 
and  other  participants  in  the  business 
disposed  of  their  holdings  to  Mr.  Davis, 
whose  descendants  continued  the  Panta- 
granh  to  the  present  date. 

To  our  knowledge,  the  autobiography 
which  Mr.  T.incoln  prepared  for  him 
while  attending  court  here  in  18,58  is  the 
oulv  ilocumtnt  of  its  kind.  T  am  en¬ 
closing  a  facsimile  which  you  may  find 
of  interest.  The  recent  report  in  our 
columns  of  Dr.  Barton’s  address,  clipping 
of  which  is  also  enclosed,  contains,  I 
think,  some  further  pertinent  statements. 

Davis  Merwtv, 

General  Manager,  Blonminfjtnn  (Til.) 
Daily  Paafaqrat'h. 

REPORTERS  ESCAPE  JAIL 

Charges  Against  Tabloid  Representa¬ 
tives  Dropped  on  Payment  of  Costs 

Frank  T.  Dolan  and  Grace  Robinson, 
reporters  for  the  Knv  York  Daily  Nni'S. 
ple.aded  nolo  contendere  in  Midd'esex 
Superior  Court  in  Cambridge,  Mass., 
Tune  7.  to  charges  of  breaking,  entering 
and  attempted  larcenv  from  the  room  ot 
W'alter  T.  Huntington,  Harvard  student, 
whose  body  was  found  in  a  field  in  Wind¬ 
sor.  Conn.,  recently. 

Each  renorter  paid  820  for  court  ex¬ 
penses  and  their  cases  were  filed.  They 
had  apnealed  from  a  lower  court’s  sen¬ 
tence  of  three  months  in  the  house  of 
correction. 


Photo  shows  the  modern  publishing  plant  of  the  Newark  Evening  News,  Newark. 
N.  J.  This  newspaper  is  the  largest  in  New  Jersey  and  one  of  the  most  powerful 
newspapers  in  the  East.  The  present  press  equipment  consists  of  3  Scott  Double 
Octuple  Straight  Unit  type  presses,  and  I  Scoff  Double  Sextuple  Multi-Unit  type 
press,  and  3  new  presses  are  now  being  added 


Ordering  two  new  presses, 
the  Newark  Evening  News 
specifies  One  Set  Rollers 
100  per  cent 


THE  Newark  Evening  News,  po¬ 
tent  metropolitan  newspaper  of 
Newark,  N.  J.,  has  ordered  Goodrich 
One  Set  Rollers  for  the  entire  roller 
equipment  of  their  recently  acquired 
two  new  Scott  Extra-High-Speed 
Octuple  presses. 

There  is  nothing  experimental 
about  this  order.  The  Newark 
Evening  News,  as  publishers  well 
know,  maintains  a  high  degree  of 
efficiency  in  all  aspects  of  produc¬ 
tion,  and  tests  every  device  or  ap¬ 
pliance  relentlessly.  Goodrich  One 
Set  Rollers  have  been  ordered — 
and  reordered — consistently  during 
the  past  few  years. 

As  a  result,  the  Newark  Evening 
News,  like  many  other  important 
newspapers  in  all  sections  of  the 
country,  has  found  Goodrich  One 


Set  Rollers  a  genuine  saving  in 
pressroom  troubles  and  expenses. 

Goodrich  One  Set  Rollers  have 
certain  very  definite  advantages 
Climatic  changes  do  not  affect  them. 
Wash  ups  are  eliminated.  Sharper 
printing  is  made  possible.  Half-tones 
are  always  clean.  There  is  no  chang¬ 
ing  or  doctoring  of  rollers.  They  do 
not  hold  ink  grit  and  dust.  They 
last  so  much  longer  than  old  type 
rollers  that  they  will  more  than 
pay  for  themselves  out  of  extra 
wear  alone. 

They  can  be  used  in  any  part  of 
the  globe.  Thpey  are  in  successful 
use  in  North  and  South  America, 
England,  Japan,  and  Cuba.  We  will 
gladly  send  additional  information. 

Write  us  today. 


Niles  &  Nelson,  Inc.,  exclusive  distributors 

75  West  Street,  New  York  180  North  Wacker  Drive,  Chicago 


Goodrich  One  Set  Rollers 
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Joseph  Clapham.  general  merhaniral  superintendent  of  the  Curtis-Martin 
newspapers,  and  Timothy  P.  Bearom.  general  meehaniral  superintendent  of 
the  Hearst  newspapers,  are  shown  (left  to  right)  at  the  Buffalo  ronvention 

this  week. 


PRODUCTION  PROBLEMS  DEBATED  AT  BUFFALO 

(Continued  from  fayc  6) 


other  tests  were  discussed  by  Mr.  Reed, 
who  answered  a  number  of  questions  put 
by  various  delegates.  This  discussion 
closed  the  program  for  the  day. 

f)n  Wednesday  morning  the  mechan¬ 
ical  sui)erintendents  witnessed  moving 
pictures  and  stereoptician  views  of  the 
teletypesetter,  the  operation  of  which  was 
explained  by  L.  M.  Potts  and  Walter  W. 
Morey  of  the  Teletypesetter  Company, 
(ieorge  Cooper,  linotyj)e  machinist  of  the 
Rochester  Times-Union,  gave  a  .short 
talk  on  the  teletypesetter  from  the  view 
of  the  compositor. 

The  topic  for  Wednesday  afternoon 
was  "Care  and  Maintenance  of  Compos¬ 
ing  Machines”  on  which  talks  were  given 
by  I.  M.  Sinclair,  Cler'cland  Plain  Dealer, 
and  John  .\.  Burke,  .ilhany  Knieker- 
hoeker-Press.  A  discussion  followed  in 
which  views  on  cleaning  and  adjusting 
the  machines  were  exchanged  among  the 
delegates. 

The  meeting  adjourned  about  frmr 
o'clfKrk  to  enable  the  group  to  make  a 
trip  to  the  paper  mill  of  the  Chicarjo 
Tribune  at  Thorold.  Ont.,  where  they 
were  conducted  through  the  plant  by 
John  Parks,  of  the  Tribune.  Those  mak¬ 
ing  the  trip  were  guests  of  the  Tribune 
at  dinner.  The  excursion  was  made  in 
busses  provided  by  the  newspaper. 

(ireat  interest  was  aroused  among  the 
delegates  by  a  talk  Thursday  morning 
in  which  J.  E.  Murphy,  of  the  Minneap¬ 
olis  Tribune.  scr)red  publishers  and 
mechanical  superintendents  (nr  not  W'ork- 
ing  toward  greater  precision  in  their 
production  machinery  in  order  to  give 


national  advertisers  better  repnKluction 
of  their  advertisements. 

Reterring  to  the  statement  made  at 
the  last  mechanical  conlerence  by  James 
O'Shaughnessy,  in  which  he  said  national 
advertisers  are  si>ending  one  billion  dol¬ 
lars  in  the  newspapers,  Mr.  Murphy  de¬ 
clared  publishers  should  take  advantage 
tif  existing  methtxl.s  and  machines  for 
insuring  more  accurate  machine  work. 

“Newspapers  are  now  so  large,”  he 
declared,  “that  circulation  revenue  upon 
which  they  once  made  their  profit  has 
become  but  a  small  part  of  the  total 
material  and  manufacturing  expense. 
It's  about  time  for  publishers  more  fully 
to  appreciate  the  fact  that  they  are 
operating  a  manufacturing  plant  as  com¬ 
pared  with  an  editorial  and  reiK)rtorial 
publication  as  of  30  years  ago.  It  is 
necessary  for  publishers  to  become 
machine-minded  a  n  d  manufacturing- 
minded.  as  well  as  editorial  and  repor- 
torial  minded,  if  they  hope  to  put  their 
manufacturing  business  on  a  similar 
basis  to  some  of  our  nnxlern  industries 
such  as  the  automobile  and  airplane. 

“The  industrial  manufacturers  manu¬ 
facture  with  speed  and  precision.  The 
newspapers  manufacture  ‘  with  speed  but 
lack  precision.  They  have  been  at  the 
mercy  of  the  material  they  use  for  years 
and  are  still  at  its  mercy,  because  each 
publisher  figures  out  for  himself  his  own 
standards  for  the  material  he  buys. 

“If  the  Mechanical  Bureau  had  been 
created  l.S  years  ago  and  e<iuipi)e<l  with 
a  lafK)ratory  for  determining  the  thick¬ 
ness,  quality  and  composition  of  various 


This  group  at  the  merhaniral  ronvention  in  BulTalo  inriudes  (left  to  right) 
W.  J.  Rimmer,  New  York  World;  Arthur  H.  Burns,  New  York  Herald 
Tribune;  C.  N.  Haynes.  Boston  Post,  and  F.  F.  .Shaw,  Providence  Journal. 


materials  publishers  use,  they  would  be 
able  to  give  specifications  on  material 
and  without  doubt  render  advertising 
clients  very  superior  service  to  that  now 
rendered. 

“Revolutions  are  going  on  in  the  print¬ 
ing  industry  at  about  the  same  rate  as  in 
other  industries.  Machinery  that  may  be 
efiicient  today  is  obsolete  tomorrow. 
There  are  a  number  of  machines  on  the 
market  that,  if  publishers  appreciated 
their  advantages  in  increased  quality  and 
economy  in  production,  they  would  per¬ 
haps  have  them  in  operation.  For  illus¬ 
tration  :  There  are  at  least  four  papers 
in  the  United  States  using  quarter-inch 
stereotype  plates  for  comics  and  feature 
pages.  These  plants  are  equipped  with 
precision  plate  machines  and  some,  if  not 
all,  go  to  press  on  color  pages  without 
make-ready.  All  other  publishers  could 
be  using  this  method  for  the  past  six 
years,  but  only  four  or  five  recognized 
the  merit  of  the  method  and  accepted  it. 
Under  this  method.  I  believe  that  it  would 
be  possible  to  substitute  .semi-hard  for 
the  present  soft  packing  used  on  plates, 
print  the  paper  at  a  higher  speed  with  less 
waste  and  get  a  lighter  or  superior  im¬ 
pression  on  the  printed  page. 

“I  think  production  managers  should 
urge  upon  publishers  the  importance  of 
establishing  an  experimental  plant  in  con¬ 
junction  with  the  Mechanical  Bureau  and 
furnish  it  with  a  sufficent  number  of 
chemists  to  analyze  and  test  their  print 
paper,  metal,  ink,  mats  and  advertising 
and  feature  plate  material  for  thickness, 
tensile  strength,  quality  and  color.  We 
have  practically  no  standards  on  these 
materials  today. 

“There  is  a  specific  quality  and  color 


conference  to  a  close.  In  this  discusjU 
Mr.  Hart  expressed  the  opinion  tS 
-American  dry  mats  are  inferior  to 
eign  mats  and  urged  prmluction  tnaia! 
gers  to  do  something  to  impress  this  fan 
upon  American  mat  manufacturers  in  of 
der  to  move  them  to  producing  a  betto 
product. 

His  opinion  was  approved  by  many  of 
the  members. 

H.  C.  Zenke,  of  the  Xew  Yorktr 
Staats-Ilerald,  suggested  that  minutes  of 
the  dry  mat  discussion  be  sent  to  manu¬ 
facturers  as  a  move  toward  accomplish, 
ing  Mr.  Hart’s  purpose. 

Adjournment  followed  a  resolution 
thanking  the  hotel  management  and  the 
newspapers  of  Buffalo  for  their  hospi¬ 
tality. 

Members  of  the  A.N.P..A.  mechanial 
committee  are  George  M.  Rogers,  Clnt- 
land  Plain  Dealer,  chairman ;  John  N 
Parks,  Chicago  Tribune;  Chartes’  F 
Hart,  Netv  York  Times;  A.  H.  Bums, 
.Vctc  York  Herald  Tribune;  Tom  foa- 
con.  Hearts  Newspapers;  Janies  T.  Peto, 
Paterson  (N.J.)  Press-Cuardian,  zniY 
A.  Keefe,  Neivburnh  Beacon  Sews. 


McCAHILL  HONORED  AT  DINNER 

Charles  F.  McCahill,  who  has  resigned 
as  vice-president  of  the  .Vere  York  .Amer¬ 
ican,  was  the  guest  of  honor  June  13  at  a 
testimonial  dinner  sponsored  by  his  asso¬ 
ciates  of  the  Hearst  organization.  Mr 
McCahill  joined  the  organization  as  puh 
lisher  of  the  Rochester  Journal,  was  ap¬ 
pointed  regional  director  of  the  Hearst 
newspapers  at  Albany,  Syracuse  and 
Rochester  and  later  t(K)k  up  his  duties  in 
New  York. 


Left  to  right,  E.  O.  Reetl,  teehniral  director  of  the  Government  Printing 
Office;  H.  M.  Scott,  of  the  Decatur  (Ill.)  Review,  and  C.  L.  Buck  of  the  Gov¬ 
ernment  Printing  Office,  photographed  at  the  BulTalo  merhaniral  conference. 
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of  print  paper  and  ink  that  will  give  the 
best  results.  But  nobody  seems  to  agree 
on  the  specifications.  The  same  thing  ap¬ 
plies  to  practically  every  other  material 
we  buy.  If  these  standards  could  be  de¬ 
termined  in  the  next  12  months,  we  shall 
have  made  a  great  step  in  the  direction 
of  better  service  to  advertising  clients, 
who  spend  one  billion  dollars  a  year.” 

W.  J.  Rimmer,  of  the  Nciv  York 
World,  oiKMied  the  Thursday  morning 
.session  with  a  talk  on  printing  troubles 
and  tbeir  remedies.  He  suggested  thor¬ 
ough  cleaning  of  all  advertising  electros 
received  by  newspapers  before  their  use. 
He  also  discussed  the  care  and  prepara¬ 
tion  of  all  advertising  material  supplied 
to  newspapers. 

Mr.  Murphy’s  talk  followed  this.  and. 
as  a  result  of  both  talks,  Mr.  Walker 
announced  that,  in  behalf  of  the  A'etv 
York  .S'un,  he  would  establish  an  award 
<*f  $2..''00  to  l)e  given  to  anyone  develop¬ 
ing  a  non-patented  invention  which  would 
improve  the  printing  of  newspapers. 

.At  the  afternoon  session  Air.  Reed 
pre.sented  the  Govermnent  Printing  Of¬ 
fice’s  report  on  its  survey  of  type  metal 
in  conjunction  with  the  Mechanical  Bu¬ 
reau.  The  survey  showed  how  various' 
samples  of  type  metal  received  from  five 
newspapers  deteriorated  after  being  used 
in  tests  for  two  years.  Detailed  dia¬ 
grams  showing  just  what  happened  to 
each  sample  were  distributed  by  Mr. 
Reed.  At  the  close  of  discussion  follow¬ 
ing  the  report.  Mr.  Reed  expressed  his 
appreciation  of  the  co<iperation  of  the 
papers  supplving  the  metal. 

.A  discussion  of  dry  mats  brought  the 


ADAMS  HEADS  SUN  BUREAU 


Former  Member  of  Local  Staff  Suc¬ 
ceeds  Maurice  Judd  in  Wathingtou 

Phelps  H.  Adams,  formerly  of  the 
staff  of  the  Netv  York  Sun,  in  Se* 
York,  has  been  transferred  to  take 
charge  of  the  Sun’s  Washington  bureau. 
He  succeeds  Maurice  Judd,  who  has 
left  the  Sun  to  engage  in  the  practice 
of  law. 

Adams  graduated  from  the  Schwl  ol 
Journalism  at  Columbia  University  m 
l'>24,  and  spent  the  following  two  years 
in  study  in  Eureipe  on  a  Pulitzer  schol¬ 
arship  won  at  Columbia.  He  attended 
the  London  .School  of  Economics  and 
the  Sorbornne,  returning  to  this  countp 
in  1926,  at  which  time  he  joined  the 
staff  of  the  Sun. 

Judd  represented  various  newspapers, 
including  the  Indianapolis  .Wtw,  and  the 
Chicago  Tribune  as  Washington 
pondent  for  l.S  years.  He  joined  the 
Sun  during  the  war. 

MAITLAND  PROMOTED 

John  Inglis  Maitland  was  appointed 
manager  of  local  advertising  of  the 
troit  Times  this  week.  Mr. 
has  for  several  years  past  been  national 
advertising  manager  of  the  Times. 

BEE-NEWS  APPOINTS  HARP** 

H.  H.  Harper,  former  Omaha  real  « 
tate  man,  is  now  with  the  Ontalui  n 
Xezi's  as  classified  advertising  manager. 


Ji, 

3' 

»  I 

fro 
i  II 

Yo 

-fli 

p'.it 

b,' 

disi 

ter 

for 

T 

n* 

P 

r 


k 


^hc  ^oriiiti  Slimes -Union 

JACKSONVILLE.  rLA. 


-  roto¬ 

gravure 

Sections 


Newspapers 
&  Magazines 

STANDARD 

GraVure  Corporation 

LOlllS\  II. I  K.  K  I  N  Tl  TKY 


JOURNALISM  STUDENTS  capper  foremen  entertained 
GET  DEGREES 


Mechanical  Executive*  Tendered 
Dinner  by  Business  Staff 

Foremen  of  the  mechanical  depart¬ 
ments  were  entertained  at  dinner  by  the 
business  office  of  the  Capper  Publica¬ 
tions,  Topeka,  Kan.,  June  4. 

Leland  Schenck,  production  manager, 
was  toastmaster.  Short  talks  were  given 
by  Marco  Morrow,  assistant  publisher; 
H.  S.  Blake,  business  manager ;  E.  C. 
Nash,  assistant  business  manager; 
Charles  H.  Sessions,  managing  editor, 
The  Tot'eka  Daily  Capital;  Robert  Max¬ 
well,  press  room  superintendent ;  Con 
Van  Natta,  foreman  of  the  composing 
rotim,  and  others. 

The  average  length  of  service  of  the 
25  present  was  15  years,  Robert  Max¬ 
well  having  been  in  the  employ  of  the 
Capper  Publications  for  41  years. 

Co-operation  and  production  problems 
were  the  main  topics  for  discussion. 


Missouri  University  Confers  Bachelor 
of  Journalism  on  111 
Seniors  —  126 
Graduate 


By  JAMES  MELVIN  LEE 

taught  in  Schools  of  Jour-  while  there  are  approximately  2,400  daily 
That  question  has  a  very  newspai>ers  in  the  United  States,  50 

answer  in  Bulletin  No.  54  words  are  enough  to  cover  the  names  of 

'.alism  Series  put  out  by  the  2,000  of  these  publications.  To  continue  a 
ournalism  at  the  University  little  farther : 

Twelve  name-words  are  used  for  1,368  news¬ 
papers,  as  follows:  News,  298;  Times,  191; 
Journal,  155;  Herald,  142;  Tribune,  108; 
Record,  80;  Republican,  79;  Press,  70;  Star, 
67;  Gazette,  67;  Democrat,  59;  Sun,  52. 

The  Drifter  then  makes  the  guess  that 
variations  in  names  of  dailies  are  de¬ 
creasing  more  rapidly  than  is  the  number 
of  special  publications  for  when  a  con¬ 
solidation  takes  place  there  is  a  ten¬ 
dency  to  drop  odd  or  old  fashioned  names 
in  favor  of  the  more  usual  one.  The 
passing  of  the  name  Mail  is  noted,  al¬ 
though  Post  still  remains  popular. 

The  lack  of  wireless  and  radio  to  sig¬ 
nalize  the  newer  means  of  communication 
receives  passing  mention  along  with  the 
fact  that  in  Blcximington,  Ind.,  there  is 
as  trade  and  a  daily  called  Telephone.  The  Drifter 
seems  to  regret  the  passing  of  such  mar- 
>es  devoted  to  tial  names  as  Sentinel,  Patriot,  Scimitar, 
)f  newspapers,  and  Blade. 

what  is  being  The  Drifter  in  admitting  that  the  llpi- 
tion  in  adver-  t<^ph  is  still  published  in  Tombstone,  Ari- 
1,  and  the  me-  zona,  says  that  it  is  a  .safe  bet  that  the 
fis  concluding  day  is  near  when  an  enterprising  Rotary 
1  as  a  profes-  club  will  induce  the  town  to  change  its 
about  what  is  name  to  Fairfield,  “after  which  the  Epi- 
iching  the  his-  taph  will  have  to  look  for  another  name, 
lies  of  editors,  too.”  I  take  the  bet  up,  because  those  who 
iparative  jour-  live  in  Tombstone  are  very  proud  of  the 
fact  that  the  great  mining  engineer,  John 
by  Professor  Hays  Hammond,  furnished  the  name  for 
mentioned  f)e-  the  local  paper. 

ISHEK.  While  ♦  *  * 

have  compiled  TT  OW  are  electrotypes  manufactured? 

That  question  is  answered  by  John 
P.  Dunne,  production  manager  of  Olm- 
stead,  Perrin  &  Leffingwell,  Inc.,  in  a 
beautifully  illustrated  brochure,  “Manu¬ 
facture  of  Electrotypes.” 

In  addition  to  giving  all  the  details 
about  the  manufacture  of  electrotypes, 
the  booklet  concludes  with  some  helpful 
suggestions  about  how  to  order  them. 
These  suggestions  are  summed  up  in  ten 
commandments  forming  a  decalogue  that 
concludes  the  text. 


The  degree  of  Bachelor  of  Journalism 
was  conferred  upon  111  seniors  in  the 
School  of  Journalism  of  the  University 
of  Missouri,  June  5,  bringing  the  total 
number  of  graduates  for  the  year  to 
126,  the  largest  number  to  be  gradu¬ 
ated  in  any  one  of  the  schiral’s  twenty- 
one  years.  The  second  largest  number, 
118,  was  graduated  in  1924. 

(jf  this  total,  97  completed  their  work 
at  the  close  of  the  spring  semester. 
Fourteen  finished  at  the  mid-year,  and 
15  were  graduated  at  the  end  of  last 
summer  session. 

Eighty  men  and  46  women  comprise 
this  year’s  class.  They  repre.sent  20 
states,  one  territory  of  the  United  States, 
and  one  foreign  country. 

Missouri  leads  the  representation  with 
79;  6  hail  from  Texas;  New  York  and 
Kansas  have  5  each ;  Illinois  and  Okla¬ 
homa,  4 ;  Iowa.  3 ;  Arkansas.  Florida, 
Minnesota  and  Nebraska.  2;  and  Ala¬ 
bama,  Colorado,  Louisiana,  Michigan, 
North  Dakota,  Ohio,  Pennsylvania, 
South  Dakota,  Utah  and  Wyoming  each 
have  1.  The  Territory  of  Hawaii  and 
Canada  each  have  1. 

The  total  number  of  graduates  of  the 
Missouri  Schot)l  of  Journalism  is  now 
1042  for  the  21  years. 


WHAT  is 
nalism  ? 
satisfactory 

of  the  Journ 


The  author  of  this  bulletin  is  Professor 
\  ernon  -Vash,  head  of  the  Department  of 
lournalism  in  Yenching  University  of 
Peking,  China.  During  a  year  of  grad¬ 
uate  study  at  the  University  of  Missouri, 
Professor  Nash  prepared  a  thesis  to  an¬ 
swer  the  question  already  mentioned 
alxjut  schools  of  journalism  and  from 
this  thesis  he  compiled  the  present  bul- 

'^The  first  topic  taken  up  by  Professor 
.Vash  deals  with  writing  and  editing  news. 
The  next  concerns  itself  with  the  writing 
of  special  features.  The  third  is  an  an¬ 
alysis  of  the  courses  in  editorial  writing 
and  contenii>orary  thought.  Another  sec- 


fACHSOiih 

VtLLe. 


PROGRESS 
follows  vision. 
The  men  who  are 
building  The 
Florida  Times- 
Union  year  hy  year 
have  their  vision 
fastened  on  the 
needs  of  today  and 
tomorrow. 


ASHES  STREWN  ON  RIVER 

Ashes  of  the  late  John  Fair  weather, 
publisher  of  the  Keedley  (Cal.)  ll.rpo- 
nent,  were  .scattered  on  May  3  in  the 
Kings  River.  Fairweather  was  for  30 
years  associated  in  Kings  River  irriga¬ 
tion  projects.  The  ceremony  was  re¬ 
quested  in  his  will. 


Advertisers  who  un- 

derstand  the  state  realize 
that  Iowa  is  not  one  market  but 
a  group  of  markets,  each  served 
by  its  own  local  daily  news¬ 
papers.  Consequently,  to  get 
your  full  share  of  Iowa  busi¬ 
ness,  newspapers  in  each  of 
these  twenty-five  commercial 
centers  are  necessary. 

IOWA  DAILY  PRESS  ASS’N, 
DAVENPORT,  IOWA 
Amw  Tribune  Fort  Medieon  Demo- 

lioone  News- Repub-  entt 

Ucan  Iowa  Cltj  Preaa  Qt- 

Burlington  Oasette  iaen 

Burlington  Hawk-Eye  Keokuk  Gate  ('Ity 

Cedar  Rafdda  Gazette  Marshalltown  Tmea- 

4b  Republican  Republican 

CentemUe  loweglan  Mason  City  Globe- 

A  Cltlsea  Gazette  A  Times 

Clinton  Herald  Muscatine  Journal  Jb 

Council  Bluffs  Non-  News-Tribune 

pareil  Newton  News 

Creston  News-Adver-  Oelwein  Register 

tiser  Oskaloosa  Herald 

Davenport  Democrat  Ottumwa  Courier 

A  I.jeader  Perry  Chief 

Davenport  Times  Sioux  City  Journal 

Dubuque  Telegrat^-  Sioux  City  Tribune 

Herald  and  Times  Washington  Journal 

Journal  Waterloo  Evening 

Fort  Dodge  Messen-  Courier 

ger  A  (Thronlrle  Wat4»rloo  Tribune 


IL.ijority  of  journalism  students  of  the 

I'ftter  schixils,  these  graduates  still  fall 
kvoefully  short  of  measuring  up  to  tho.se 
attainments  to  which  schools  of  ioiirnal- 
Ism  in  the  main  are  unfalteringly  com- 
biitted.  s  s  s 

£  OME  award  for  distinction  ought  to 
go  to  .  Uiwiifi  Ourselves — published  by 
ii'l  for  all  employes  of  the  Ao.r  Auf/eles 
imes.  This  house  organ,  both  in  format 
Ii'l  content,  is  more  like  a  magazine  than 
plant  paper.  In  this  respect  it  differs 
rqm  the  Little  Times  of  The  Ne^v  York 
imes  and  The  Suii  Havs  of  the  Neiv 
ork  .Suu. 

Ye  editor  is  set  down  as  Bill  Ham  HADDOCK  JOINS  TULSA  TRIBUNE 
line.  Each  month  on  the  fifteenth  he 
uts  out  a  periodical  that  for  editorial 
il  nice  is  hard  to  surpass.  One  jxiint  of 
istinctioii  that  deserves  special  mention 
ery  frequently  is  the  drawing  selected 
ji"r  the  cover.  *  ♦  * 

rHK  Drifter  devoted  all 
111  the  Xatiou  for  May 
•'ll-  comment  about  nanu 


^HE  Ronald  Press  announces  for  im- 
r  mediate  publication  “Marketing  In¬ 
vestigation"  hy  William  J.  Reilly,  .Asso¬ 
ciate  Professor  of  Marketing,  University 
of  Texas,  and  formerly  a  memix-r  of  the 
research  staff  of  the  Procter  and  Gamble 
Company. 


Concentrated! 


Of  The  Sun’s  total  circulation 
of  over  300,000  96  per  cent  is 
concentrated  in  the  50  mile 
trading  area  of  New  York  City 
and  its  suburbs. 


NEW  YORK 


LA  PRENSA 


Cline-Westinghouse  ^ 
Double  Motor-Drive 
with  full  automatic 
push  button  control 

is  used  by 

Vancouver  Providence 

Vancouver,  B.  C. 


BUENOS  AIRES 

First  in  News 
First  in  Prestis[e 
First  in  Public 
Service 


BOSTON 

POST 

Year  of  1928 


Gross  Circulation  Averages 

TmILY  post  44243R 

SUNDAY  POST  SoS 

**^ilL*M”‘**  COMPANY 
..  .  Representstiv# 

in’teU, YORK 


Ask  them  about  it 


JOSHUA  B.  POWERS 

EXCLUSIVE  REPRESENTATIVE 
250  Park  Avenue  •  New  York 
14  Cockspur  Street  London 


CLINE  ELEC.  MFC.  CO 
Chicago:  111  West  Washington 
Street 

New  York:  47  West  34th  St. 
San  Francisco:  First  National 

Bank  Building  ^  » 


\ 
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Editor  &  Publisher  The  Fourth  Estate  for  June  15,  1929 


RECEIVER  ASKED  FOR 
DES  MOINES  HERALD 


Company  Organized  to  Publish  Daily 
Is  Insolyent,  33  Employes  Claim 
— Numerous  Dates  Set  for 
First  Appearance 


(By  Telegraph  to  Editos  &  Publishes) 

Des  Moines,  Ia.,  June  13. — A  petition 
filed  in  Polk  county  district  late  court 
Wednesday  asked  that  a  receiver  be  ap¬ 
pointed  for  the  Des  Moines  Herald  Com¬ 
pany.  The  petition  sets  forth  the  claim 
that  $15,000  is  due  33  employes  and  that' 
the  company  is  insolvent. 

Organization  of  the  Herald  was  begun 
more  than  a  year  ago  and  numerous 
dates  have  been  set  for  the  appearance 
of  its  first  issue.  The  majority  of  the 
33  employes  were  engaged  for  work 
about  three  moirths  ago. 

The  Des  Moines  herald  was  organized 
as  a  coriwration  under  the  laws  of  the 
state  of  Delaware  to  publish  a  daily 
newspaper  in  Des  Moines.  According  to 
the  petition  the  corporation  articles  pro¬ 
vide  for  issuance  of  $250,000  in  pre¬ 
ferred  stock  of  par  value  $100  and  5,000 
shares  of  no  par  value  stock. 


AD  CLUB  OFFICIALS  INSTALLED 


More  Than  500  Attend  Ceremonies  of 
New  York  Organization 

James  Wright  Brown,  president  of 
Editor  &  Publisher,  was  installed  as 
president  of  the  New  York  Advertising 
Club  at  a  meeting  attended  by  more  than 
500,  June  13.  (Jther  officers  installed 
were  Frederic  V\'.  Hume,  public  relations 
counsel,  vice-president,  and  H.  R.  Swartz, 
president  of  R.  Hoe  &  Co.,  treasurer. 

Gilbert  Hodges  of  the  New  York  Sun, 
the  retiring  president,  was  presented  with 
a  silver  tea  and  coffee  set  at  the  meeting, 
the  presentation  being  made  by  Charles  C. 
Green,  vice-president.  Mr.  Swartz  was 
the  recipient  of  a  large  silver  tray,  in 
recognition  of  his  five  years’  service  as 
treasurer  of  the  club. 

Commander  Richard  E.  Byrd  and  Cy- 
Tus  H.  K.  Curtis  were  elected  honorary 
members  of  the  organization. 

ANALYSES  U  M  N  S 

OF  FIVE  NEWSPAPERS 


M.  V.  Atwood  Finds  Papers  Apt  to 
Fall  Into  Long  or  Short  Story 
Class — Local  Events  Take 
Preference 


An  interesting  analysis  of  five  evening 
newspapers  in  Eastern  cities  of  more 
than  1()0,0((0  population,  made  by  M.  V. 
Atwood,  in  charge  of  the  news  and  edi¬ 
torial  offices  of  the  Gannett  Newspapers, 
shows  that  the  papers  fall  rather  defi¬ 
nitely  in  the  long  story  or  short  story 
class.  Issues  of  May  23  were  used  in 
the  analysis. 

Of  the  five  specimens,  three  preferred 
long  stories,  especially  when  they  were 
of  a  local  nature.  The  average  length 
of  local  stories  ranged  from  4.8  to  7 
inches,  while  the  telegraph  stories’  aver¬ 
age  length  ranged  from  4.4  to  7.4  inches. 

One  paper  had  ten  local  stories  out  of 
a  total  of  24  on  the  front  page.  An¬ 
other  had  30  stories  o  nthe  frimt  page, 
none  of  which  was  local. 

Following  is  the  complete  analysis: 


Paper  Paper 
A  B 

p.p. 

Pa^r 

Number  pages.. 

52  40 

42 

48 

40 

Total  local  items 
Total 

68  83 

107 

51 

61 

inches  local . . . 
Average 

415  467 

693 

353 

293 

local  length  . . 
No.  local 
stories  over 

6.1in  5.62in 

6.5in 

7.in 

4. Sin 

12  inches  . . . . 
No.  local 
stories  over 

10  5 

15 

8 

4 

20  inches  .... 
Longest 

4  1 

5 

3 

2 

local  story  . . . 
ToUl  td. 

.  40in  32in 

75in 

40in 

25in 

stories  .  134  95  48  118  55 

Total  inches  tel.  601in  426in  356in  533in  269in 
Average  tel. 

story  length..  4.48in  4.84in  7.4in  4.5in  4.5in 
No.  stories 

Page  1  .  23  33  24  25  30 

No.  local  stores 

Page  1  .  3  8  10  9  0 


64  YEARS  IN  JOURNALISM 


Brig.  Gen.  J.  B.  Stanley  Hsis  Published 
Alabama  Paper  Since  1865 

Brigadier  General  James  Burney 
Stanley,  second  brigade,  Alabama  divi¬ 
sion,  United  Confederate  Veterans,  one  of 
the  oldest  living  newspaper  men  in  point 


of  consecutive  service,  was  a  visitor  at 
the  office  of  the  Charlotte  Observer 
while  the  Confederate  reunion  was  in 
progress  last  week. 

General  Stanley,  84  years  of  age,  owns 
and  manages  the  Greenville  (Ala.)  Ad¬ 
vocate.  He  began  publishing  the  paper 
after  the  War  between  the  States  in  1^5, 
and  has  been  on  the  job  ever  since.  Help¬ 


ing  the  veteran  in  the  publishii»QjJ 
paper  now  are  his  two  sons,  F.  V,'  C 
ley  and  Glenn  Stanley,  ’  ** 


funeral  Stanley,  a  member  of  tk  iv 
bama  senate  for  the  last  several 
served  in  the  Seventeenth  Alabama^ 
ment.  Company  C,  in  the  Army  of  ? 
nessee.  He  was  wounded  at  Fn-* 
Tenn.  ^ 


^built 
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PIIE5KS 

Bargains 
in  all  types 

tell  usyourneeds 
and  send  jbr  list 


GOSS  PRINTING  PRESS  CO. 


CHICAGO  —  NEW  YORK  ~  LONDON 


HOE 

Day  and  Night 

Emergency 

Service 


Repair  Parts  are 
stocked  to  speed 
Hoe  Service: 


“We  wish  to  thank  you  for  your 
promptness  in  shipping  the  gears 
to  us.” 

Hamilton,  Out.,  Herald 
Jan.  16,  1929. 


A  Telephone  or  Telegraph 
Communication  will 
receive  immediate 
attention 


R.  HOE  &  CO.,  Inc. 


New  York  Boston  San  Francisco 
Chicago  New  Orleans  London 


y^N  installation  of  Cooper 
9^  Hewitt  lamps  in  your  me¬ 
chanical  departments  will  assure 
seeing  conditions  “Better  than 
Daylight.”  It  will  put  an  end  to 
deep  shadows  and  dark  holes  in 
presses  and  will  eliminate  glare 
from  shiny  metals.  Eye-strain 
will  be  reduced  to  a  minimum. 


A  trial  installation  can  be  ar¬ 
ranged  without  obligation  to  pur¬ 
chase.  Details  upon  request. 

Cooper  Hewitt  Electric  Co. 
863  Adams  Street 
Hoboken,  N.  J. 


COOPER  HEWITT 


se  C.  H.  E.  Go..  1929 


Berry-Mingle  Co.,  Im 

Printing  Production  Engiimtn 

Flatiron  Building 


175  Fifth  Ave.  at  23rd  St 
Telephone:  Algonquin  IQO 


Designers  and  builders  s( 
special  equipment  to  meet 
the  economic  produefios 
requirements  of  the  present 
day  printing  and  publish¬ 
ing  plant. 


Specialists  in  selection  and 
sale  of  machinery  for  in¬ 
creased  production. 

Consultants  in  construc¬ 
tion,  design,  and  plan  of 
arrangements  of  buildinii 
to  meet  printing  and  puk 
lishing  needs. 


SAVE  A  MINUTE 


in  packing  a  matrix  and  you  will  often  beat  the  other 
fellow  to  the  start. 

Space  Packing  Felt  that  is  soft,  tears  easily  and  stays 
put,  will  do  it  for  you. 

We  manufacture  it  in  four  thicknesses — No.  25,  No.  35, 
No.  40  and  No.  50. 

MOULDING  BLANKETS  all  kinds. 

Red  and  Blue  Drying  Blankets, 

Prepared  Matrix  Paste. 

The  above  are  only  a  few  of  our  specialties. 


New  England  Newspaper  Supply  Co. 


Worcester,  Mass.,  U.  S.  A. 

Cable  Address  NENSCO — Worcester 


NEWSPAPER  PRINTING 

PRESSES 


DUPIEX  SUPER  DUTY  HIGH  SPEED  UNITS — 40,000  per  hr.  The  hesrjj 
and  most  productive  high  speed  unit  press.  Eqolpp^  with  latest 
lock-up  plate  clamps,  automatic  electric  brakes,  etc.,  etc.  Autopiat*  uj 
dry  mat  equipment.  All  matcriala,  steels,  brouEes,  etc.,  of  toe  l*w 
awroved  meriianical  engtneerlag  practice. 

THE  DUPLEX  TUBULAR  single  plate  rotary.  The  full  36.000 
speed  with  single  plates.  All  stereotype  costs  (material  and  labor) 
half.  Economy  for  the  growing  moderate  sized  daily.  Unit-designed : 
in  8  pg.,  12  pg.,  16  pg.,  20  pg.,  etc.  And  any  size  can,  by  adding  uniti,  • 
■  in  it 


increased  in  its  capacity. 

THE  DUPLEX  FLATBED  WEB  PRESS  for  smaller  dailies  and  w^M* 
Prints  from  the  roU  and  owte,  foldt  and  deUcert  perfected  newspW^ 
«,  8,  10,  12,  14  or  16  pages  complete  in  one  operation.  Speed  o.OW  » 
6,000  per  hour.  Half  page  fold  or  quarter  page  at  option. 


Writ*  US  your  prmst  neodo—Lot  ut  help  you  solve  your  preeeroom  problem^ 
Our  ttu0  it  at  your  eervice 


Duplex  Printing  Press  Compasjf 

MUchigi 


Battle  Creek, 


Iran,  U.  S.  A. 


The  Classified  Service  of 
EDITOR  &  PUBLISHER 
can  be  of  definite  value  to  you. 


a  = 


editor  &  PUBLISHER 

Classified  Advertising 

SITUATIONS  (Ca»h  with  Order) 

1  Time  — ^0  per  line 

3  Timei  —  .40  per  line 
all  other  CLASSIFICATIONS 

(Ca»h  with  Order) 

1  Time  —  .75  per  line 

4  Time*  —  .60  per  line 
Count  aix  words  to  the  line 

White  epaee  charge  at  same  rate  per  line 
«.?tion  a.  earned  by  frequency  of  in- 
Sertion.  Minimum  epace,  three  lines.  The 
Fiiilor  A  Publisher  reserves  the  right  to 
cUesIfy,  edit  or  reject  any  copy. 

"gusiNSs  OPPORTUNITIES 


Kiddle  West  Properties— EscluslTe  lletlnge.  No 
dimacing  publicity.  I’ereonal  service  in  every 
deal.  Everything  confidential.  Clyde  H.  Knox, 
851  Board  of  Trade.  Kansas  City,  Mo. 

Experienced  Managing  Editor  with  financial 
backing,  would  Join  successful  business  manager 
with  newspaper  or  additional  capital  to  develop 
syndicate  in  Centrai  West  or  Northwest.  Louis 
Eddy,  Wrigley  liuiiding,  Chicago. 

Bargaina  Available  —  Weekly  papers  in  New 
York,  New  Jersey,  Pennsylvania,  North  Caro¬ 
lina.  ’  Florida  and  Kentucky:  all  on  good  paying 
basis  and  will  stand  the  acid  test.  J.  B.  Shale, 
Times  Bldg.,  New  York. 


Journalism  School 

Writers  Wanted— For  Post-Graduate  School  of 
Journalism  for  Women.  Enroll  immediately. 
Learn  New8pai>er  Feature  work  and  how  to  com¬ 
mercialise  your  ability.  Fit  yourself  for  the 
foO  to  $100  weekly  salary  class.  Positions 
guaranteed.  F’our  weeks’  intensive  training. 
Tuition  $100.  payntde  in  advance.  Address 
Feature  School  of  Journalism  for  Women,  45  N. 
•Main  St.,  Wilkes  Barre,  Pa. 


_ EDITORIAL _ 

Syndicate  Features 

Editorial  Comment  Sunday  School  Lessons,  Inter¬ 
national  series.  Newspaper  article  by  an  editor. 
1,000  words,  $1.50  weekly.  Wm.  Southern,  Jr., 
Independence.  Missouri. 

EMPLOYMENT 

Help  Wanted 

Assistant  Circulation  Manager,  experienced 
young  man,  wanted  on  evening,  mid-west  paper, 
city  25,000.  Send  references,  salary  expected. 
.Ypjily  C-811,  Editor  &  Publisher. _ 

Circulation  Manager — New  England  evening 
dally,  A.B.C..  wants  man  who  thoroughly  un¬ 
derstands  carrier,  dealer,  subscriber  contact: 
state  salary  ami  why  you  think  you  are  fitted 
In  first  letter.  C-812,  Editor  &  Publisher. 

Circulation  Manager  Wanted — .Small  daily  news¬ 
paper  with  attractive  position  for  thoroughly 
capable  clrculatioii  iiianager.  Man  of  family 
preferred,  steady  and  reiiahie  with  substantial 
references,  uiitstaiidiiig  small  daily  in  excellent 
field  and  with  an  exceptionally  interesting  pro- 
IKisltion.  McCook  Daily  Gaxette,  McCook,  Nebr. 

Circulation  Man  or  men  wanted  to  make  thor¬ 
ough  canvass  for  high  class  weekly  near  New 
York.  Do  not  want  contest.  Write  Box  C-790. 
Editor  &  Publisher. _ 

Classified  Manager — Eastern  newspaper  of  ap¬ 
proximately  tiU.tKltt  Dail.v  and  IKi.OtH)  Sunday 
can  use  the  services  of  an  experienced  Classified 
Advertising  Manager  who  is  aggressive,  capable 
of  teaching  classified  solicitors  liow  to  get  busi¬ 
ness  and  wlio  can  get  business  himself.  Ad¬ 
dress  giving  full  information  together  with  sal¬ 
ary  expected.  Box  C-81-i.  Editor  &  Publisher. 

Classified  Managers  -Several  openings 
Classified  Salesmen — Near  New  York 
Circulation  Managers — Several  openings 
Display  Salesman — Near  Philadelphia 
Other  Openings— All  departments 
No  advance  registration  fee.  Placement  Service, 
i*.  O.  Box  78.'i.  Wilmington,  Del. _ 

Manager  Wanted  for  daily  in  large  .Middle 
Western  city.  .Must  be  strong  on  advertising. 
Alldress  Box  C-815,  Editor  A  Publisher,  and 
enclose  reference  and  experience. 


EMPLOYMENT 

SituatioM  Wanted 


EMPLOYMENT 

SituatiaBa  Waatad 


Newspapers  for  Sale 

If  You  Tell  Ub  exactly  what  you  want  to  buy, 
we'U  answer  quickly  and  tell  you  of  somettilnj? 
thti  fits  you.  State  location,  type  of  paper,  cash 
anu  total  Investiuont.  Uooil  buys  now  in  county 
(ieMt  dailies,  weeklies,  partnerships  and  Job 
plaots.  Wilhelm  &  Holm,  30D-12th  NW.,  Can> 
too.  Ohio. 

Partner  Wanted 

Partner  wanted  who  can  take  business  manage¬ 
ment  of  thriving  Tledmont  Carolina  dally  news¬ 
paper.  Unusual  opportunity.  State  business  and 
newspaper  experience  and  amount  can  invest, 
r.  0.  Box  726,  Charlotte,  N.  C. 

Side  Line  for  Salesmen 

Profitable  Side  Line  for  Syndicate  Salesman. 
*ery  attractive  commission  arrangement  being 
made  with  salesmen  to  call  on  high  grade  retail 
furniture  stores  to  sell  course  of  weekly  les- 
interior  decoration  for  sales  people. 
C-809,  Editor  &  Publisher. 


CIRCULATION _ 

Promotions 

15,000  new  •ubscrlb- 
nmi— .  dallies.  Former  pobllaher, 

Mdentands  publUkera’  problems.  Hudson  Ds 
"l««t,  P.  0.  Box  771,  Brooklyn,  N.  Y. 

Circulation  Building  Organ- 
h  ..““‘1'  ®*»'“l*tlon  building  aervlce 

S  furnishing  publiahers  aflhdavlts 

Ok,,,*  rckults  of  Its  every  campaign.  The 
Ia41iUpolli**°*^*  Occidental  Bnildtng, 

Mxt?Vt  *  Austin,  230  North 

I5e  104  N.  Bailey 

Bnlidara-^^  .' *■  ^7-— Superior  OircnUtlon 

lwtlon**^MVl,„^rf“^**®“  Builders — An  organ- 
for  ev^ry  terJho’rv  "Pe'^>ali«*».  A  campaign 

'■•opatw  tw  Ir/.’  P«P®P’  No 

yonr*^  need!  Consult  us  for 

Ct  Intemit.  Pu-  .  ‘'“•’‘I’  furntahed. 

8t.,  Suite  3  1<1  881“ 

3.  N.  Y.  City.  Tel.  Sacramento  7371. 


Situations  Wanted 

Advertising- -.Vny  Southwestern  Daily  needing 
display  manager,  salesman  of  ability,  write, 
C-81S,  Editor  &  Tublisher. _ 

Advertising  Executive  with  practical  experience 
in  all  its  branches,  has  a  record,  acquaintance, 
reference,  health,  pep,  and  not  afraid  of  work. 
Seeks  happy  connection.  Available  on  July  1st. 
Editor  of  this  publication  a  reference.  Address 
Box  C-817,  Editor  &  Tublisher. 

Advertising — Services  of  local  advertising  man¬ 
ager  available  through  cliange  in  management. 
Successful  record  of  achievement  in  one  of  the 
most  dithcult  cities  of  KKi.OOO  population.  Ad¬ 
dress  512  Wrigley  Building,  Chicago,  Illinois. 

Advertising — National  Representative— 

I'm  looking  for  a  Publisher  with  at  least 
lOD.OOO  A.B.C.  circulation  who  wauts  a  man 
that  know's  how  to  sell  circulation  to  the  ad* 
vertiser  as  well  as  to  the  agency. 

A  talk  with  me  may  increase  your  National 
linage. 

Address  C-793,  Editor  &  Publisher. 

Circulation  Manager — With  a  successful  record 
of  !.*>  years  on  newspapers  in  cities  of  from 
150,000  to  300,000,  now  employed,  but  wishes  to 
make  a  change  due  to  present  limited  field. 
Understands  every  phase  of  maintenance  and 
promotion.  Thorough  organizer  with  ability  to 
obtain  the  maximum  circulation  in  a  given  field 
for  a  good  newspapt^r,  preferably  the  afternoon 
field  with  or  without  u  Sunday  edition.  Age  38, 
marrieil,  hut  willing  to  locate  anywhere  in  the 
U.  S.  Furnish  highest  references  as  to  charac¬ 
ter  and  ability  from  former  employers.  Must, 
however,  give  sutficient  notice  to  present  em¬ 
ployer.  Specialty  is  carrier  organization  in  both 
city  and  suburbs.  C-819,  Editor  ^  Publisher. 

Circulation  Manager,  married,  34,  with  success 
fill  record  on  three  publications,  who  bus  made 
intensive  study  of  circulation  system,  promo¬ 
tion  and  finance,  is  seeking  a  location  with  a 
paper  that  will  afford  him  a  definite  opportunity 
fur  personal  progress  and  of  permanence.  Has 
never  left  a  position  except  of  hia  own  accord. 
For  a  connection  with  the  right  publicatloD  ia 
willing  to  make  some  salary  sacrifice  at  the 
outset.  In  position  to  assume  new  connection  at 
once  and  willing  to  come  for  interview.  Corre¬ 
spondence  invited  from  publishers  of  morning, 
evening  newspapers,  and  assurance  is  given  that 
letters  will  held  strictly  confidential.  C-823, 
Editor  &  Publisher. 

Circula.tion  Man.  five  years  experience  including 
last  fifteen  months  with  New  York  city  paper, 
desires  connection  smaller  city  daily  as  man¬ 
ager  or  assistant.  Excellent  record  in  promo¬ 
tion  and  road  work.  Age  26,  married,  available 
June  12.  C-775,  Editor  &  Publisher. 

Circulation  Manager — Young  man  with  ten  years' 
experience  would  like  to  make  a  change.  Can 
furnish  best  of  references.  C-789,  Editor  A 
Publisher. 


Claaaifted  Advertising:  Young  woman,  7  years* 
ex|>erience  on  metropolitan  newspaper,  under  one 
of  America's  best-known  classified  managers, 
would  like  position  as  telephone  supervisor;  as¬ 
sistant  to  manager,  or  manager  of  smaller 
paper.  University  education;  thoroughly  expe¬ 
rienced  in  classified;  enthusiastic,  sincere  worker. 
Excellent  referent*es.  C-795,  Editor  A  Publisher. 

Clerk-Typist,  high  school  graduate,  beginner. 
New  York  City  or  Brooklyn.  Please  call  Miss 
Sherlock,  Glenmore,  8560. 

Composing  Room  Foreman,  now  employed  large 
Kansas  daily.  Good  organizer.  Wants  position 
West  or  Middle  West.  Can  get  results.  Best 
references.  Address  Foreman,  care  Eilitor  & 
Publisher. 

Composing  Room  Foreman — Resourceful,  sys¬ 
tematic  have  knack  of  getting  maximum  results 
at  minimum  cost;  exi>ert  in  production  of  large 
or  small  daily;  union.  Landfear,  97  Chestnut 
St.,  Nutley,  N.  J. 


Managing  Editor- 

Fifteen  years’  metropolitan  experience;  now 
associate  editor  and  editorial  writer  on  leading 
eastern  daily,  desires  change  to  managing 
editorship  of  live  medium-sized  city  paper. 
Capable  of  assuming  full  charge  of  editorial 
and  news  departments.  New  York  and  Chicago 
experienee  of  several  years;  also  small  city. 
Writes  editorials  that  are  read  by  the  masses 
and  knows  how  to  display  news  to  l>est  advan¬ 
tage.  Thoroughly  schooled  under  some  of  the 
best-known  newspaper  managements  in  the 
country.  Age  36.  married.  Box  C  824,  care 
Editor  &  Publisher. 


Managing  and  Telegraph  Editor,  desires  change. 
Experienced  in  every  department.  l)ei>endable 
and  thoroughly  cointieteut.  Highest  credentials. 
Prefer  Middle  West.  Address  C'810,  Editor  & 
Publisher.  , 


Newspaper  Executive.  34,  familiar  news,  edi¬ 
torial,  business  departments;  and  assistant.  27, 
desire  new  connection  on  or  at>out  June  15.  Both 
experienced  in  building  up  newspapers  and  mak¬ 
ing  them  earn  money.  Seek  location  where  abil¬ 
ity,  initiative  will  be  rewarded.  Originators 
idea  to  buy  through  popular  subscription  ele¬ 
phant  for  Kepublican  party  observance  of  76th 
anniversary  in  Jackson,  Mich.,  July  6.  .\lso 
planned  airplane  trip  to  New  York  to  purchase 
elephant  as  publicity  stunt  for  uewspai>er  and 
Republican  party.  Starting  salary  secondary 
consideration  to  opportunity  for  udvaucement. 
Best  of  references.  We  can  prove  up.  C-822, 
Editor  &  l^iblisher. 

Newspa4>eT  Woman,  with  exceptional  training 
and  record  is  open  to  a  good  connection.  C*821, 
Editor  &  I'ublisher. 

Photo-engraver,  all  around  man,  with  plant, 
wants  to  connect  with  live  newspaper  inter¬ 
ested  in  featuring  local  pictures.  C-825,  Editor 
A  Publisher. 

Frets  Room  Foreman — Thoroughly  experienced  in 
press  work  from  every  angle.  Age  40,  married, 
available  about  July  1st.  C-805,  Editor  &  Pub- 
lislier. 


Special  Services 


Syndicate 

Features 

can  be  marketed  most 
economically  through 
Classified 
Advertising. 


Sports  Writer,  21,  four  years’  experience,  de- 
airea  comieotion  with  progressive  daily;  has 
contributed  to  magazines;  references.  0-820, 
Editor  &  Publisher. 

Stenographer,  higli  school  graduate,  beginner. 
New  Y'urk  City  or  Brooklyn.  Please  call  Miss 
Sherlock,  Glenmore,  8560. 

Telegraph  Editor,  formerly,  desires  newspaper 
conuectiou  at  once,  uow  employed.  Besse  Marks 
3-1:11  Inde|>.  Are.,  Kansas  Clay,  Mo. 

MECHANICAL 

Equipment  for  Sale 

Complete  Type  Foundry — One  to  8  machines 
making  foundry  type,  with  large  quantity  o1 
iiintriees,  poiiular  faces;  low  jirice  for  quick 
Sale.  Pecklinm  Machiuery  Co.,  1328  Broadway, 
New  York  City. 

For  Sale  —Two  Goss  double  pneumatic  steam 
drying  tables,  with  gas  boilers.  In  first  class 
roiiditioii.  Virginian  and  Pilot  Publishing  Co., 
Norfolk,  Va. 

Boss  16-page  Press  —  First-class  condition. 
I'ouipleto  stereotyiie  ei)uipment,  electric  motors. 
l(i  form  tables.  Consolidation  reason  for  selling. 
A  real  bargain  to  publisher  needing  this  kind  of 
u  mueblne.  'Times  I’ublisbing  Co.,  Warren,  Pa. 


Hoe  Quadruple  Press,  now  prints  90,000  copies 
of  a  N.  Y.  ilaily — for  sale  or  for  lease.  See, 
write  or  wire  Foreman  Pressroom,  183  East 
Broadway,  New  York  City. 


Job  Presses,  Paper  Cutters,  Wire  Stitohers,  etc. 
— A  complete  line.  Overhauled  and  guaranteed 
machines  at  bargain  prices.  Easy  terms.  Hoff¬ 
man  Type  &  Engraving  Co.,  114  E.  13tb  st.. 
New  Y’ork  City. 

Modern  G.  E.  80-H.P.,  220-ToIt,  D.  C.  chain 
press  drive  complete  with  control  board,  resist- 
anee,  push  button  stations,  etc.  A-1  condition. 
Tile  Spokesman-lteview,  Spokane,  Washington. 

Photoengraving  equipment  for  sale.  Complete 
plant  or  any  part.  .Miles  Machinery  Co.,  480 
West  Broadway,  N.  Y.  C. 

Equipment  Wanted 

Wanted  to  Buy — 32  page,  four  deck,  straight 
line  Hoe  or  Gnss  press,  21^4"  cut-off.  C-777, 
Editor  &  I’ublislier. 


Wanted — s-page  Duplex  flat-lied  press.  Model  E. 
Write  C-.S26.  Editor  &  Publisher. 


Newspaper  Properties 
Bought,  Sold  and 
Appraised 

All  negotiations  confidential 

PALMER,  DEWITT  & 
PALMER 

Business  Established  in  IBM 

S50  Madison  Ave.  New  York 

Pacific  Coast  Repreaentatiet: 

U.  C  Moore,  372  North  RodetTOrire, 
Beverly  Hills.  Calif. 


Harwell  &  Rockwell 

Specializing  in  confidential  ne¬ 
gotiations  for  the  purchase, 
sale  and  consolidation  of  news¬ 
papers,  magazines  and  trade 
publications. 

We  also  welcome  consultation 
on  newspaper  financing  and  ap¬ 
praisals.  Our  record  of  busi¬ 
ness  activity  in  these  lines  ex¬ 
tends  over  18  years. 

Write  or  call  at  the  nearest 
office. 

Comer  Building  Times  Building 
Birmingham,  Ala.  New  York  City 


/ 


Editor 


Publisher 
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June 
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DOLLAR  $$ 

$$  PULLERS 


Otu  Dollar  will 
bt  paid  for  tack 
idto  publishsd. 
Send  clipping 
for  payment. 


64^ HE  new  dollar  bills  will  be  smaller, 

A  hilt  watrh  viiiir  monev  irriiw  if  viiii 


A  but  watch  your  money  grow  if  you 

put  it  in  the - bank,”  is  a  slogan  which 

can  be  used  to  obtain  some  extra  display- 
advertising  from  savings  banks  or  invest¬ 
ment  houses. — k.  F.  D. 


Short  automobile  tours  with  a  descrip¬ 
tion  of  the  route,  places  of  interest  and 
road  conditions  besides  being  an  interest¬ 
ing  automobile  page  feature  may  be  used 
to  attract,  advertising  of  hotels,  restau¬ 
rants,  amusement  places,  etc.,  en  route 
that  might  not  otherwise  be  obtained. — 
F.  T. 


Classified  managers  can  stop  that  sum¬ 
mer  linage  slump  with  a  "Used  Car 
Managers  Sale.”  Extend  the  sale  over  a 
week  or  ten-day  period.  Award  prizes 
to  the  managers  and  salesmen  who  sell 
niost  cars.  A  news  story  or  advertise¬ 
ment  with  pictures  of  the  managers  will 
help  pull  their  advertising  dollars.  The 
Columbus  Ohio  Stale  Journal  has  used 
this  plan  for  two  years  with  increasing 
success. — G.  T.  G. 


Here  is  an  idea  for  the  September  fair 
season,  which  should  net  additional 
classified  and  display  linage.  Canvass 
farmers  who  are  to  exhibit  at  the  fair 
and  get  them  to  run  ads  announcing  that 
they  will  lie  glad  to  meet  prospective  pur¬ 
chasers  of  their  stextk,  poultry,  etc.,  at 
the  fair. — Geo.  C.  McNutt. 


The  Burlingame  (Cal.)  Adzrance  has  a 
department  with  the  head :  "Prices  of 
Cars  Delivered  Here,”  in  which  appear 
the  prices  of  leading  makes  of  automo¬ 
biles  delivered.  The  department  is  di¬ 
vided  into  single  column  spaces  of  four 
inches. — Harold  J.  Ashe. 


Sell  coal  dealers  a  jiage  or  two  pages 
on  "Kent  Your  Empty  Coal  Bin  to  Us 
This  Summer !”  with  the  following  rea¬ 
sons  driven:  1.  Prices  now  are  lower. 
2.  Delivery  is  made  immediately.  3.  Coal 
reaches  consumer  in  same  fine  condition 
it  left  mine,  unhurt  by  snow  or  ice.  4. 
Coal  Comes  over  dry  streets  instead  of 
snow  and  slush,  with  lawns  unhurt.  5. 
You  are  sure  of  coal  regardless  of  winter 
transportation  troubles.  6.  Later  in  sea- 
.son  dealer  may  fall  behind  on  deliveries. 
— L.  G.  M. 


Newspapers  should  advertise  their 
progress.  Many  large  department  stores 
tell  of  their  progress,  but  how  many 
small  newspajiers  do?  One  Texas 
weekly  started  a  series  of  “talks”  re¬ 
cently,  telling  of  the  days  when  that 
pajier  was  set  up  by  hand,  and  of  today 
when  it  is  practically  all  machine  set. 
Let  your  readers  knfiw  you  have  a  mod¬ 
ern  newspaper. — R.  D.  J. 


HUNCHES 


One  Dollar  will 
be  paid  for  each 
idea  published. 
Send  clipping 
for  payment. 


#  *5*'  V  “Ze  ‘Zn  *1**  ‘ 


Newspapers  located  near  water 

Qfllltii  \JL’hpr#>  nlpuclirp  Knatft-lnr  nr 


”  spots  where  pleasure  boating  or 
motorboating  is  enjoyed  may  give  at 
this  time  the  “rules  of  the  water  road,” 
marine  code  of  etiquette,  regulations 
governing  boat  equipment,  and  the  like, 
for  the  amateur  sportsman  who  may- 
neglect  them.  Such  newspapers  may- 
have  some  prominent  marine  sportsman 
contribute  a  few  short  articles  anent 
some  of  these  motor  Ixiat  problems,  and 
increase  the  reader-interest  of  the  sports 
pages  at  this  season. — C.  M.  L. 


If  your  pajier  is  published  in  a  cos¬ 
mopolitan  city,  a  go<xi  feature  could  he 
worked  up  in  which  a  list  of  the  many 
nationalities  that  go  to  make  up  the  com¬ 
munity  are  listed  with  the  approximate 
number  of  each. — F.  L.  W.  Bennett. 


Where  does  the  wage  earner’s  payroll 
dollar  go?  We  used  to  believe  that  2.s 
I)er  cent  should  go  for  rent,  etc.  Get 
some  figures  from  various  agencies  which 


have  studied  the  situation  and  present 
them  to'vour  readers  to  show  that  times 


have  changed  considerably.  Massachu¬ 
setts  finds  that  43.1  per  cent  goes  for 


Your  Readers  Read 
‘^Newspapers,  ^^Books 


Newspaper  Engineering 


An  organization  specializing 
in  newspaper  buildings,  all 

\  phases  of  newspaper  en- 
y  gineering,  operation  and 


Kiiirci  iiiK,  '.'r'l.i  ain.rii  oiiu 

X  production  problems, 
analytical  surveys  and 
^  valuations. 


.\  complete  newspaper 
should  give  them  pleiity 
of  book  news. 

W’e  offer  you  a  short  daily 
and  longer  w-eekly  release 
— either  or  both — of  inter¬ 
esting,  gossipy-  comments  on 
books  and  writers,  com¬ 
piled  by  Howard  Vincent 
O’Brien,  well-known  novel¬ 
ist.  We  also  offer  a  com¬ 
plete  weekly-  book  section. 


S.  P.  WESTON,  INC. 


Write  for  particulars. 


Newspaper  Buildings, 
Production,  Operation, 
Surveys,  Valuations. 


420  Lexington  Avenue,  New  York 


The  Chicago  Daily 
News  Syndicate 


IS  North  Well*  St.,  Chicago,  III. 


owned  a  dog.”  Hundreds  of  entries 
were  received  and  dog  fanciers  were 
urged  to  cash  in  on  the  interest  created 
by  running  additional  space  during  the 
life  of  the  contest. — R.  D. 


A  .Memphis  Bress-Scimitar  rejiorter 
hung  a  good  story-  on  "Taedium  Vitae” 
(tired  of  living),  informing  the  readers 
that  while  deadly,  it  was  not  a  new  dis¬ 
ease,  that  Napoleon  and  Bismarck  had 
suffered  from  it  and  recovered.  In  the 
story  he  gave  a  numl)er  of  suicides  and 
attempted  suicides  this  year  and  last, 
finding  that  women  favor  poison,  be¬ 
cause  it  does  not  mar  their  features. 
— G.  E.  F. 


TO  ENTERTAIN  CARRIERS 


Subscription  Contest  Will  End  With 
Trip  to  Cincinnati  Zoo 

All  carriers  for  the  Columbus  (O.) 
Dispatch  who  secured  12  or  more  new 
subscriptions  to  the  daily  and  Sunday 
paper  lietween  May  20  and  June  8  will 
be  taken  on  a  trip  to  the  Cincinnati  Zoo¬ 
logical  Gardens  on  June  27. 

The  party  will  leave  and  return  to  Co¬ 
lumbus  in  motor  buses.  In  Cincinnati 
they  will  be  entertained  at  the  zoo  and  at 
a  special  dinner.  The  campaign  and  out¬ 
ing,  which  brought  a  letter  of  commenda¬ 
tion  from  Myers  Y.  Cooper,  governor  of 
Ohio,  was  arranged  by-  C’attier  Snyder, 
Dispatch  circulation  manager. 


The  Salt  Lake  City  Telegram  printetl 
a  large  section  in  its  Sunday  issue  of 
June  2  under  the  title  of  “The  Home 
Harmonious.”  “Copy”  and  advertisc- 
ments-^-and  there  were  plenty-  of  the  lat¬ 
ter  as  well  as  the  former — were  devoted 
to  home  building  and  buying — equipping 
and  furnishing  to  the  last  detail. 


SPONSORS  WHITEMAN  CONCERT 

Desjiite  the  heaviest  rainstorm  of  the 
year,  8,(XK)  persons  attended  the  free  con¬ 
cert  by  Paul  V\’hiteman-01d  Gold  or¬ 
chestra  provided  in  Convention  Hall  at 
Kansas  City-  June  1,  by  the  Journal- f^ost 
and  radio  station  KMBC.  In  the  after- 
iMion  liefore  the  concert  V\'hiteman  and 
members  of  the  orchestra  were  guests  at 
a  golf  course,  playing  among  others 
Dick  Smith,  managing  editor  of  the 
Journal-Post  and  Ed  Cochrane,  sjiorts 
editor. 


KAY  FEATURES,  Inc. 


fiKid,  13.2  per  cent  for  clothing,  17.7  per 
cent  for  shelter,  S.ft  per  cent  for  fuel  and 
light,  and  20.4  per  cent  for  sundries. 
Here’s  material  for  an  interesting  sketch 
comparing  the  days  of  mother  and  father 
and  the  present  days. — D. 


TOM  SIMS’ 
LAUGHUNES 


Cartixinist  Ripley  has  made  a  tremen¬ 
dous  hit  with  his  "Believe  It  or  Not” 
cartoon.  Why-  not  promote  your  own 
“Believe  It  or  Not”  contest,  with  prizes 
offered  weekly-  for  the  best  facts  sub¬ 
mitted.  If  your  town  is  large  enough, 
limit  the  contest  to  local  items. — 
U.  S.  V.,  Akron. 


The  Beet  Humorou*  Column 
In  America 


EVERY  LINE  A  LAUGH  ! 


For  terms  WIRE  or  WRITE 


KAY  FEATURES,  Inc. 


M.  Koenigsberg,  Pres. 


The  .Spokane  (Wash.)  Spokanesman- 
Rezneze  recently  focused  interest  on  the 
Dogs  and  Pets  classification  by  offering 
a  pup  for  the  best  reason  "Why  I  wish  I 


1650  Broadway,  New  York  City 


— prevents  type 
metal  troubles  by 
the  laboratory 
method  of 
anticipating  it! 
Linotype  Intertype 

Stereotype 

Monotype  Thompson 


BOOKLET  ON  REQUEST 


REPORTER’S  CAR  ATTACHED 


Mayor  of  Abington,  Va.,  Take.  Action 
in  Libel  Action 

A  civil  suit  has  been  entered  at  Abinr 
don,  Va.,  against  Fulton  Lewis,  Univerul 
Service  staff  man,  attached  to  the  Wash 
ington  bureau,  by  Mayor  Thomas  H 
Crabtree,  of  Abingdon.  An  attachm^t 
'^u-  against  Lewis’  automobile 

which  he  had  been  driving  during  several 
weeks  at  Abingdon,  while  covering  the 
J.  W.  Kendrick  student  killing  case  bv 
Virginia  State  prohibition  officers.  ^ 

The  amount  sought  is  $.\(KX),  and  claim 
is  based  on  statements  contained  in  j 
story  Lewis  sent  out  regarding  a  per¬ 
sonal  altercation  between  Mayor  Crab¬ 
tree  and  Benjamin  T.  Clark,  a  veteran 
Abingdon  resident. 

Lewis’  story  is  said  to  have  indicated 
that  the  difficulty  grew  out  of  feeliiw 
over  the  Kendrick  case,  and  Crabtree  al¬ 
leges  the  account  was  erroneous  and 
libeled  him. 


THE 

RESTORE 

PLAN 


Merchant  &  Evans  Co. 

PHILADELPHIA 

Muufmcturar.  of  Spartan  Trpa  MataU 
Stock  in  Principal  Citw. 


More  new 
United  Press 
members 


Santa  Cruz,  Cal.,  News 
Delta,  Colo.,  Independent 
Monroe,  La.,  Post 
Missoula,  Mont.,  Missoulian 
Baliston  Spa,  N.  Y.,  Journal 
Brerkinridge,  Tex.,  American 
Goose  Creek,  Tex.,  Tribune 
Bellingham,  Wash.,  Herald 
Mexico  City,  La  Prensu 
Azul,  Arg.,  El  Imparcial 
Olavarria,  Arg.,  Popular 
Tandil,  Arg.,  Nuevo  Era 
Cracow,  Poland,  Kurjer 
Codzienny 


UNITED  PRESS 


DO  YOU  NEED 
A  TRAINED  MAN? 


The  Personnel  Bureau  af 
Sigma  Delta  Chi,  an  organin- 
tion  of  college  trained  news¬ 
paper,  magazine  and  advertising 
men,  wants  to  help  yon  find  him. 
The  Bnrean  puts  yon  in  touch 
with  experienced,  energetic  nun 
— ^it  saves  yon  time  by  recom¬ 
mending  o^y  those  who  meet 
your  requirements. 

If  you  expect  a  vacancy,  please 
write  John  G.  Earbart,  Director 
Personnel  Bureau  of  Sigma 
Delta  Chi,  836  Exchange  Ave^ 
Chicago,  IlL 


NO  CHARGE  TO 
EMPLOYERS 


TheWELFARE  COMMITTEE 

of  the 

INTERNATIONAL 
CIRCULATION  MANAGERS 
ASSOCIATION 


Can  supply  you  with  com¬ 
petent  circulation  men  of 
capacity  and  ability  capable 
to  take  entire  charge  of 
your  department  or  to  fill 
important  posts  in  the  de¬ 
partment. 

Address  the  Secretary- 
Treasurer  please,  Mr.  Clar¬ 
ence  Eyster,  care  Star 
Building,  Peoria,  lU- 


/ 
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0  EDITOR  &  PUBLISHER 
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Dayton  Merchants  and  Publishers  Agree 
To  End  Shopping  News  Conflict 

Advertising  of  Local  Stores  to  Return  to  Dailies  Next  Wednesday  After  21  Months  Deadlock — Editor 
&  Publisher  Brings  Rivals  into  Conference — ^To  Reduce  Shopping  News  and  May  Later  Suspend  It 


Editor  &  I’UHLISIIT'R  is  author¬ 
ized  to  aiiiioiincf  that  tlie  differences 
lietweeii  tlie  newspaiK-r  publishers  and 
an  important  Stroup  of  local  advertisers 
of  Da\1on,  ()..  which  fjrew  out  of  the 
publication  by  the  latter  of  a  co-oper- 
tivelv  owned  and  operated  Shopping 
News,  on  September  14,  1 027,  hav  e  been 
amicably  adjusted. 

.\n  agreement  has  been  reached  fol¬ 
lowing  a  series  of  conferences  duriiiR 
the  past  two  weeks. 

The  group  of  merchants  who  with¬ 
drew  their  newspaper  advertising  after 
the  publishers  had  refused  to  publish 
the  copy  of  one  of  the  large  department 
Stores,  owing  to  the  introduction  of  the 
zive-away  advertising  sheet,  will  start 
to  advertise  in  the  newspapers  again 
next  week  Wednesday  and  the  publishers 
»ill  accept  the  copy  of  the  stores. 
Publication  of  the  Dayton  Shopping 
News,  will  be  reduced  to  once  a  week, 
ior  the  present,  and  will  probably  l)e 
discontinued  when  certain  contracts  ex¬ 
pire  around  the  first  of  next  year. 

The  best  of  feeling  exists  among  the 
wrehants  and  the  publishers. 

Neither  side  claims  or  intends  to 
viaim  a  victory  over  the  other.  Both 
ides  win,  because  of  the  self-evident 
iact  that  the  return  to  the  newspapers 
•ill  give  fresh  impetus  to  retail  trade 
in  Dayton.  All  other  bones  of  con- 
wion  are  obscured  by  the  main  fact. 
■\  formal  agreement  has  been  entered 
Bto,  one  feature  of  which  is  understood 
®be  a  clause  providing  for  arbitration  of 
my  new  or  unforeseen  difference. 

Ehitor  &  PiMiLi.sHKR  took  the  initiative 
®  bringing  about  the  conference  which 
hiried  the  hatchet  and  brought  to  an  end 
ilocal  advertising  controversy  which  has 
iwn  attracting  national  attention  for 
wdy  two  years. 

\s  a  result  of  an  editorial  entitled 
‘digging  Its  Length.”  in  this  journal 
*0ct.  13,  1928,  F.  A.  Rike,  head  of 
Rike-Kumler  Co.,  proprietors  of  a 
department  store  in  Dayton,  and 
^  of  the  local  merchant's  association, 
wertd  into  correspondence  with  the  edi- 
'"f of  EniTOR  &  Pfiii.iSHKR.  The  result 
*15  a  conference  in  Xew  York.  Recently 
“  editor  of  Epitor  &•  Pi  blishkr 
ottrred  with  the  proprietors  of  the 
'*2®*'*'’*  Dayton.  Subsef|uently  a 
''^‘lement  plan  was  proffered.  This  plan 
accepted  in  principle,  though  not  in 
It  served,  however,  to  break  the 
and  bring  about  an  under- 

'tJnding. 

^'o  formal  announcement  of  the  settle- 
jlue  to  be  made  in  Dayton  until 
^  Wednesday  when  the  newspapers 
Shopping  News  simultane- 
^0  will  publish  statements  signed  by 
“publishers  and  store  proprietors,  and 
“5Wce  advertising,  so  long  absent  from 
twumns  of  the  Davton  newspapers. 
*®fappear. 

estimated  that  the  volume 
*'l'’fi'tising  that  was  lost  to  the 
.;^Pfrs  in  the  21 -month  period,  al- 
much  of  it  low-rate  business. 


would  have  aggregated  about  $l,<HK),(K)n. 

•As  a  result  of  renewed  advertising  in 
the  Dayton  newspiipers  a  spurt  in  local 
trade  is  IcKiked  for.  Last  month  Editor 
&  Prill. isHKR  was  informed  that,  al- 


thc'ugh  industrial  Dayton  had  been  in  a 
flonrisbing  condition,  retail  trade  condi¬ 
tions  for  montbs  had  been  regarded  as 
unsatisfactory  Some  of  tbe  stores  that 
were  not  using  the  newspapers  had 
reduced  their  .selling  forces.  On  the  other 
hand,  local  retailers  who  had  not  joined 
in  the  Shopping  Xews  movement,  but  had 
continued  to  advertise  in  the  local  news- 
paiK-rs,  had  in  instances  developed  their 
operations  remarkably. 

Ehitor  &  Pi'iii-istiKK  this  week  sought 
statements  from  Gov.  James  M.  Cox, 
editor  and  publisher  of  Dayton  Xcu's  and 
also  E.  G.  Rnrkam,  co-p'nblisher  of  Day- 
ton  Herald  and  Journal,  but  both  de¬ 
clined  to  discuss  the  settlement. 

Mr.  Rike,  head  of  the  merchant’s  as- 
.sociation,  was  located  in  Xew  York,  but 
also  refused  to  talk,  beyond  admitting 
that  an  agreement  had  been  reached.  He 
said  that  a  statement  would  be  forthcom¬ 
ing  next  week. 

The  Dayton  Shopping  Xews  affair  has 
been  one  of  the  most  curious  events  in 
.American  journalism.  In  the  second 


week  of  .September,  two  years  ago.  tbe 
newspaixT  publishers  were  amazed  to 
discover  that  a  local  association  of  mer¬ 
chants  had  been  secretly  planning  the  is¬ 
suance  of  a  co-operatively  owned  give¬ 


away  advertising  sheet,  ivatterned  some¬ 
what  along  the  lines  of  the  Cleveland  and 
Detroit  scatter  circulars.  Mr.  Rike,  a 
leading  figure  in  the  social  and  business 
life  of  the  city,  headed  the  enterprise. 
On  Sept.  14  the  newspapers  refu.sed  to 
publish  the  customary  copy  of  the  Rike- 
Kumler  store,  though  it  was  proffered 
as  usual.  Other  stores,  calling  the  piili- 
lishers’  action  a  “freeze-out”  then  with¬ 
drew  their  advertisements.  At  various 
times  there  were  from  12  to  21  of  the 
leading  local  advertisers  involved  in  a 
concerted  action  against  the  local  news¬ 
papers,  in  favor  of  the  shopping  news. 

The  local  newspapers,  for  the  first 
time  in  a  long  and  hotly  competitive 
history,  stood  soldily  together  as  un¬ 
alterably  opposed  to  the  idea  that  their 
expensively  produced  newspapers  should 
be  forced  into  a  competition  with  a 
cheaply-contrived  give-away  advertising 
sheet.  They  accepted  the  situation, 
found  economies  in  the  new  order  of 
things,  and  proceeded  to  publish  with¬ 
out  even  making  serious  attempts  to 


adjust  the  difference  with  the  recalcitrant 
advertiser  group. 

There  followed  the  long  perioil  of 
deadlock,  in  which  both  sides  to  the 
controversy  claimed  that  they  bad  suf¬ 
fered  no  loss  and  were  content  with  the 
condition  as  it  stood.  .A  sjiokesman  for 
the  stores  said  that  the  dealers'  profits 
were  at  about  tbe  normal  level.  At 
various  times  tbe  newspaper  projirietors 
claimed  to  have  increased  their  profit 
showing.  .As  a  matter  of  fact,  it  was 
said  on  giMxl  authority,  any  profits  were 
the  result  of  stringent  economies  on  both 
sides.  .Some  of  the  merchants  resorted 
to  various  advertising  ex]K‘dients.  includ¬ 
ing  radio. 

Mr.  Rike,  whose  store  formerly  spent 
82.M),(KX)  annually  for  advertising,  de¬ 
clared  for  tbe  inerebants  that  they  had  had 
no  intention  of  reducing  their  newsiiaper 
exjienditures  In’causc  of  the  intriKluction 
of  the  Shopping  Xews.  It  was,  he  said, 
merely  an  expansion  to  develop  business 
which  the  merchants  conceived  tbe  news- 
pajiers  could  not  yield.  The  newspaper 
men  held  firmly  to  the  contention  that 
the  newspapers  could  and  did  cover  and 
that  the  issuance  of  a  Shopping  Xews  in 
Dayton  constituted  a  menace  that  must 
not  Ik*  countenanced. 

The  publishers  sought  to  invoke  an  old 
city  ordinance  covering  the  distribntifin 
of  circulars  and  handbills,  against  the 
Shopping  Xews,  but  this  idea  was  nnsne- 
cessfnl. 

For  a  time  the  ill-feeling  between  the 
merchants  and  the  newspaper  men  was 
acute,  hut  gradually  it  faded  out.  .A  few 
of  the  stores  that  “struck”  at  the  begin¬ 
ning  of  the  trouble,  drifted  Kick  to  the 
newspapers.  But  the  larger  number  and 
the  most  imixirtant  stores  in  the  group 
stuck  it  out  in  unison. 

It  has  heen  reported  that  the  run  of 
the  Dayton  Shopjiing  Xews,  twice  or 
three  times  per  week,  was  from  40,000 
to  80,(KM)  copies.  The  sheet  paid  a  royalty 
to  the  Detroit  .Shopping  Xews  for  the 
use  of  certain  of  its  copyrighted  features. 
The  familiar  inethiKls  of  first-page  Ixix- 
ing  of  special  Ixirgains  of  all  the  mer¬ 
chants  advertising  in  the  sheet  and  of 
rotation  of  position  and  of  pro-rating 
costs  were  followed. 

.At  the  end  of  the  first  year  of  ojiera- 
tion  Euitok  &  Pi'iii.isHKK  linage  statis¬ 
tics  showed  that  Dayton’s  three  dailies 
had  suffered  a  loss  of  2,110.644  agate 
lines  of  advertising  during  the  first  six 
inontlts  of  1928,  almost  exclusively  local. 
The  shopping  news  had  been  increased 
to  12  pages  and  carried  business  for  21 
stores,  in  its  anniversary  numlxT.  Many 
conflicting  reports  were  made  regarding 
tbe  increases  or  decreases  in  tbe  profits 
of  stores  whether  they  used  the  shopping 
news  or  remained  loyal  to  the  newspapers. 
Mr.  Rike  frenuently  said  that  his  store 
would  be  willing  to  use  the  newspapers 
at  any  time,  but  such  use  could  not  be 
contingent  upfin  discontinuance  of  the 
Shopping  Xews. 

The  Dayton  controversy  has  attracted 
wide  attention,  liotfi  in  advertising  and 
merchantile  circles. 


PEACE  AND  PROGRESS  AT  DAYTON 

^HE  so-called  Shopping  News  controversy  at  Dayton  is  about  to  end  its 
dismal  course.  It  lasted  more  than  a  year  longer  than  we  thought  it 
would.  It  has  heen  a  wholly  unprofitahle  and  unhappy  incident.  Good 
husiness  sense  has  returned  to  both  the  merchants  and  newspaper  men. 
Neither  side,  we  are  pleased  to  learn,  will  claim  a  victory  over  the  other. 
Both  side.s,  however,  would  he  justifieil  in  shouting  a  victory  for  Dayton, 
one  of  the  sparkling  gem  cities  on  the  map  of  the  Liiiled  States.  Obviously 
the  community  wins.  The  people  of  an  American  city  deserve  the  service 
that  good  newspapers  may  provide,  both  in  editorial  and  advertising 
columns.  No  American  community  will  become  rich  or  famous,  or  indeed 
be  protected  in  the  most  elemental  matters  of  life,  on  a  diet  of  Shopping  News. 

We  hope  the  unfortunate  inciilent  and  all  ill-considered  arts  will  he 
quickly  erased  from  memory.  The  merchant  group  needs  newspaper  service 
and.  constituted  as  they  are  on  the  basis  of  lavish  news  service  at  a  copy 
price  which  barely  covers  the  cost  of  newsprint,  newspapers  demand  adver¬ 
tising.  Advertising  pays  the  advertisers  and  directs  the  trading  habits  of 
the  reader.  This  is  the  American  system.  It  works  better  than  any  system 
that  has  ever  been  devised  by  man. 

EDITOR  &  I’UBI.ISHER  has  done  what  it  could  to  encourage  a  settle¬ 
ment  of  the  Dayton  controversy,  somewhat  for  the  welfare  of  Dayton  and 
very  much  to  defend  the  general  advertising  structure.  Our  contacts  with 
the  head  of  the  merchant's  organization  and  with  the  publishers  of  the 
newspapers  have  heen  agreeable.  Three  weeks  ago  it  became  apparent  that 
all  that  was  neeiled  to  bring  about  peace  was  a  conference  of  the  rivals  to 
consider  a  plan  of  settlement.  We  offered  a  plan  which  appears  to  have 
heen  accepted  in  principle,  though  not  in  detail.  The  deadlock  is  broken. 
Merchants  and  publishers  have  demonstrated  a  broad-minded  purpose  to 
readjust  affairs  and  get  hack  to  first  principles.  All  who  have  faith  in  the 
American  advertising  system  and  those  who  serve  the  cause  of  the  free 
press  will  join  us  in  congratulating  Dayton  and  wishing  new  and  greater 
prosperity  to  her  people  and  institutions. 
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NEW  YORK  TYPOS  ASK 
nVE-DAY  WEEK 

T^pofrapkical  Union  Number  Six 
Precents  Proposal  to  New  York 
City  Pnblisker*  —  Wants 
Present  Wage  Scale 

A  demand  for  a  five-day  week  was 
presented  to  the  Publishers’  Association 
of  New  York  City,  June  18,  by  the  New 
York  Typographical  Union,  No.  6,  at  a 
■wetiiig  of  committees  from  both  or¬ 
ganizations.  The  proposal  stipulates 
that  the  prevailing  wage  scale  remain 
as  it  is. 

Publishers  are  opposed  to  the  move. 
Editor  &  Pi’iu.ishi:k  was  informed. 
One  of  the  reasons  given  is  that  it 
would  mean  a  virtual  20  per  cent  in¬ 
crease  in  wages  to  the  typographical 
men,  who  would  have  the  privilege  of 
working  the  sixth  day  every  week  at  an 
overtime  rate. 

The  present  wage  scale  which  expires 
June  30,  unless  renewed,  calls  for  $f)5 
for  day  work,  $08  for  night  and  $71 
after  midnight.  The  working  day  is 
seven  and  one-half  hours.  This  contract 
has  been  in  force  for  three  years. 

A  series  of  conferences  will  be  held 
extending  into  next  week.  Editor  & 
Publisher  was  informed,  and  various 
additional  demands  of  the  union  and 
several  stipulations  re()uested  by  the 
publishers  will  lie  discussed.  What 
these  demands  are  were  not  revealed. 

Leon  H.  Rouse,  president  of  Typo¬ 
graphical  Union  No.  6,  was  chairman  of 
the  employes’  committee  and  Fred  .\. 
Walker,  of  the  Knv  York  Sun  headed 
the  publishers'  group  at  this  week’s 
meeting. 

Representatives  of  New  York  City 
publishers  present  were :  J.  F.  Bresna- 
han,  business  manager.  World;  M.  M. 
Lord,  business  manager,  American;  I. 
W.  Barnhart,  business  manager,  Daily 
News;  Hugh  O’Donnell,  assistant  busi¬ 
ness  manner,  Nnv  York  Times;  C.  C. 
Lane,  business  manager,  livening  Post; 
Robert  Disque,  production  manager, 
Gannett  Newspapers;  and  N.  MacNeish, 
Telegram. 

WAGE  AGREEMENT  REACHED 

Eugene,  Ore.,  Day  Men  Granted  $43; 
Night  Men,  $46 

After  a  consideration  of  all  the  data 
introduced  by  the  typographical  union 
and  by  tl»e  publishers,  a  local  arbitration 
fxjard  at  Eugene,  Ore.,  has  just  handed 
down  a  three  year  award  providing  for 
a  4^hour  week,  a  day  wage  of  $43,  and 
a  night  wage  of  $4t). 

The  union  had  asked  for  $48  and  $51 
and  a  one  year  contract. 

The  publishers’  case  was  presented 
by  _W.  G.  H(X)ker,  secretary  of  the 
Pacific  Northwe.st  Newspaper  .Associa¬ 
tion.  and  the  union  was  renresented  by 
E.  J.  Pclkey.  special  I.  T.  U.  repre¬ 
sentative  on  the  Pacific  Coast. 

DAILY  NEWS  SUIT  IN  FALL 

The  suit  of  the  Nnt>  York  Daily  .Kews 
against  the  International  Paper  Com¬ 
pany.  asking  $780,709  which  the  paj^r 
alleges  if  was  overcharged  for  newsprint 
will  not  lie  tried  until  fall,  according 
to  an  official  of  Chadlxiurne,  Stanchfield 
and  lx‘vy.  who  are  handling  the  case  for 
the  News.  The  suit  was  filed  in  Supreme 
Court  in  New  York.  May  18. 

AIDING  OFFICER’S  FAMILY 

The  Gastonia  (N.C.)  Gazette  is  rais¬ 
ing  a  fund  for  the  family  of  the  late 
Chief  of  Police  O.  F”.  .Aderholt,  who  was 
shot  and  killed  during  rioting  of  textile 
mill  oiKTatives  recently.  The  fund  has 
reached  $1,051.  The  amount  sought  is 
$5,000. 

REPORTER  MAKES  SOLO  HOP 

Paul  Flowers,  Beaumont  linter/'ri.fc 
flying  reporter,  made  his  solo  flight  last 
week.  He  has  published  a  series  of  ar¬ 
ticles  telling  the  experiences  of  an  avia¬ 
tion  student. 


GANNETT  GETS  DEGREE 

F'rank  Ernest  Gannett,  president  of 
the  Gannett  Newspapers,  on  June  17 
received  an  hmiorary  Master  of  Arts 
degree  from  Wesleyan  University. 
Middletown,  Conn. 

C  M.  CAMPBELL  NAMED 
CLASSIFIED  MANAGER 

Eastern  Manager  of  Chicago  Tribune 
Succeeds  A.  R.  Koehler — Chester 
E.  McKittrick  Succeeds  Camp¬ 
bell  in  New  York 

Chesser  M.  Campbell,  for  two  years 
manager  of  the  Chicago  Tribune's  east¬ 
ern  office,  was  apiwinted  manager  of 


Chesser  M.  Campbell  C.  E.  McKittrick 

classified  advertising  June  11,  to  succeed 
A.  R.  Koehler. 

Chester  E.  McKittrick  of  the  eastern 
national  department,  succeeds  Campbell 
as  head  of  the  New  York  office. 

Mr.  Campbell  has  been  associated  with 
the  Tribune  organization  for  eight  years. 
.After  working  on  the  staff  of  the  Euro- 
jiean  edition  of  the  Tribune  in  Paris  for 
several  months  in  1921,  he  came  to  Chi¬ 
cago  and  joined  the  classified  depart¬ 
ment,  working  up  through  the  local,  busi¬ 
ness  survey,  merchandising  and  western 
national  departments.  In  July,  1925,  he 
was  transferred  to  the  eastern  advertis¬ 
ing  department  to  become  its  western  rep¬ 
resentative.  He  was  appointed  manager 
of  the  New  York  office  on  Jan.  1,  1927. 

Mr.  McKittrick,  the  new  eastern  mana¬ 
ger,  also  has  been  with  the  Tribune  for 
eight  years.  Following  the  same  route 
as  his  former  chief,  he  was  assigned  to 
the  Tribune’s  New  York  office  in  Janu¬ 
ary,  1925. 

I.  A.  A.  GROUP  CHANGES  NAME 

The  Theater  .Advertising  Publishers’ 
.Association,  a  department  of  the  Na¬ 
tional  Advertising  Commission  and  the 
International  Advertising  Association, 
changed  its  name  to  the  National  Asso¬ 
ciation  of  Playgoer  Publishers  at  its  re¬ 
cent  Chicago  meeting. 


EDITOR  &  PUBLISHER 
CALENDAR 

June  24-27— Assn,  of  Newspaper 
Classified  Advertising  Managers, 
convention,  Louisville,  Ky. 

June  27-29 — Arkansas  Press  Assn., 
meeting,  Methodist  Summer  As¬ 
sembly  Center,  Mt.  Sequoyah,  Ark. 

June  28-30— E  i  g  h  t  h  Distrfet, 
I.A.A.,  meeting  aboard  lake  steamer 
on  Lake  Superior. 

June  28-30 — Oregon  State  Edito¬ 
rial  Assn.,  annual  meeting,  Albany, 
Ore. 

July  4-5 — Canadian  Weekly  News¬ 
paper  Assn.,  annual  convention, 
London,  Onl. 

July  4-6  - Southern  Newspaper 
Publishers’  Assn.,  Asheville,  N.  C. 

July  18-20 — Virginia  Press  Assn., 
annual  meeting,  Danville,  \a. 


MURPHY  PROMOTED 
IN  CHICAGO 

Manager  of  Herald  &  Examiner  Tele¬ 
phone  Department  Succeeds  Perkins 
as  Classified  Advertising  Manager 
— Will  Continue  on  Food  Show 


W.  H.  Murphy,  manager  of  the  tele¬ 
phone  classified  department  of  the  Chi¬ 
cago  Herald  &  Examiner  and  supervi¬ 
sor  of  mail  or¬ 
ders,  was  ap- 
pointed  classified 
advertising  man- 
ager  of  the  Her- 
aid  &  Examiner 
this  week  to  sue- 
ceed  C.  L.  Per- 

kins,  who  has  re-  '  . 

signed  to  join 

Chicago  Skylines  V  -  ■ 

Publishing  Com- 

Mr.  Murphy 
has  been  in  news¬ 
paper  work  for  W.  H.  Murphy 
20  years,  starting 

on  the  Chicago  Chronicle  as  copy  boy. 
Later  he  joined  the  Chicago  Inter-Ocean, 
and  after  six  years  with  Chicago  Even¬ 
ing  Post,  specializing  on  State  Street  de¬ 
partment  stores,  joined  the  Herald. 

In  1927  he  was  made  assistant  Sunday 
advertising  manager  of  the  Herald  & 
Examiner  and  the  following  year  he 
took  charge  of  the  paper’s  food  show. 
He  will  continue  this  duty  along  with  his 
duties  as  classified  manager  until  after 
the  ninth  annual  food  show  in  the  fall, 
when  he  will  devote  all  his  time  to  the 
classified  department. 
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RIDDERS  ACQUidc 
TWO  DAILIES  ^ 

Join  Oppegard  and  Owens  in  P„. 
chase  of  Grand  Forks  Herald._ 

Buy  Paterson  Press-Guardia, 
With  C.  D.  Widden 

Purchase  of  the  Grand  Forks  (N’Dl 
Herald  by  Melvin  M.  Opiiegard,  Uo  M 
Ow  ens  and  the  Bidder  Brothers’ was  an 
nounced  this  week  in  New  York  by 
Victor  Bidder.  Mr.  Oppegard  will  S 
publisher  of  the  Herald.  At  thrsaiw 
time  it  was  announced  that  Charles  D 
Widden  in  association  with  the  Ridden 
had  purchased  the  Paterson  (N  n 
Press-Guardian  from  William  B.  Bryant 
The  purchase  prices  were  not  revealed. 
Both  sales  will  lie  effective  July  1. 

The  Grand  Forks  Herald  was  pur¬ 
chased  from  Julius  F.  Bacon  through  a 
group  of  bankers.  No  staff  changes  are 
contemplated  at  present,  Mr.  Bidder 
told  Editor  &  Publisher.  Such  details 
will  be  taken  up  by  .Mr.  Oppegard,  when 
he  assumes  control. 

Mr.  Oppegard  is  a  native  of  Madison, 
Minn.,  and  was  educated  there  and  iii 
St.  Paul.  He  worked  for  several  years 
on  St.  Paul  and  Minneapolis  newspapers 
and  in  1913  joined  the  Associated  Press. 
He  worked  for  that  organization  in  va¬ 
rious  capacities  in  St.  Paul,  Chicago, 
Detroit,  Des  Moines  and  Dallas  for  15 
years.  F^or  eight  years  he  was  manager 
of  the  Northwest  bureau  of  the  A.  P., 
until  he  joined  the  Bidder  organization 
as  assistant  to  Mr.  Owens  on  the  St. 
Paul  Pioneer  Press  and  Dispatch. 

Negotiations  for  the  sale  were  handled 
by  Harold  E.  Wood  &  Co.,  of  St.  Paul 
and  Minneapolis.  This  company  has 
underwritten  securities  which  will  be 
offered  to  the  public  for  purchase  in  the 
near  future. 

The  Herald  will  complete  50  years  of 
publication  this  month.  It  has  been  man¬ 
aged  by  the  Bacon  family  for  many 
years. 

Mr.  Widden,  who  will  be  publisher  of 
the  Paterson  Press-Guardian  is  a  gradu¬ 
ate  of  Harvard  and  joined  the  Ridder 
organization  after  several  years  news¬ 
paper  experience  following  his  gradua¬ 
tion.  He  has  been  with  the  Bidders 
three  years,  part  of  the  time  as  assistant 
to  William  Hoffman,  publisher  of  the 
Jamaica  Long  Island  Press,  of  which 
the  Bidders  are  part  owners,  and  re¬ 
cently  as  circulation  manager  of  the 
Netv  York  Journal  of  Commerce.^ 

Mr.  Bryant  will  continue  as  a  director 
of  the  Press-Guardian.  He  will  remain 
in  the  newspaper  business,  but  has  not 
yet  made  any  definite  plans.  After  a 
short  vacation,  following  sale  of  his 
paper,  he  will  resume  active  work,  tak¬ 
ing  up  his  duties  as  chairman  of  the 
topics  committee  for  the  Fall  meeting  of 
the  American  Newspaper  Publishers 
Association. 

PROMOTER  CLAIMS  9  OPTIONS 

Greenhut  Agent  Report*  on  ChRiB 
Drive — Koenig»berg  Advisor 

Options  on  nine  newspapers  have  been 
acquired  by  Eugene  Greenhut,  Inc., 
which  is  seeking  to  establish  a  nation¬ 
wide  chain  of  newspapers,  Herman  J. 
Schwartz,  field  director  for  the  promoter, 
told  Editor  &  PuiiLisiira  this 

The  report  current  in  New  Aork  tna 
Herbert  Bayard  Swope,  former  execu¬ 
tive  editor  of  the  .Vciu  1  ark  n  or  , 
might  1h‘  the  editori.-il  hc-id  of  tne 
amalgamation  was  unfounded  ni  me , 
Mr.  Schwartz  said. 

The  "technical  advisor" 
ganization  was  announced  as 
nigslierg,  formerly  presidcnt^_  of 
International  News  Service.  King  rea 
tures  Syndicate,  and  now  president  oi 
Kay  I'eatures,  Inc. 

EVANS  JOINS  N.  Y.  WORLD 

Alfrerl  M.  Evans,  for  several  y«« 
with  the  Neiv  York  ■^”"’nV<i«.  Hi 
the  New  York  World  June  17.  He 
handle  automobile  advertising. 
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backers  of  mobile  press  questioned 

Story  of  Transfer  of  Loans  from  Power  Firm’s  Counsel  to  Lumber  Man  to  Editor  Features  Washington 
Investigation — New  Light  on  Utility  Publicity  Revealed  with  J.  T.  Newcomb  Again  on  Stand 


telcarafh  to  Editor  &  Publisher) 
trrASHIXGTOX.  D.  C.  June  19.- 
W  The  general  counsel  of  a  power  com- 
loaned  $.=^0,(KK)  to  a  friend  who  was 
^sident  of  one  of  the  power  company’s 
Usidiaries;  this  friend  loaned  it  to  a 
Imberman ;  the  lumberman  loaned  it  to  a 
newspaper  man;  the  newspaper  man  put 
it  in  a  paper  which  had  its  inception  at 
a  luncheon  attended  by  the  president  of 
(ht  power  company  and  two  of  its 

attorneys.  j  i  j  . 

That  is  in  sum  the  story  developed  at 
the  Federal  Trade  Commission’s  further 
inwstigation  this  week  into  the  financing 
of  the  Mobile  (.Ala.)  Press,  recently 
started  newspaper  venture. 

Logan  Martin  was  the  counsel  for  the 
Alabama  Power  Company  who  gave 
A  B.  Aldridge,  president  of  the  South¬ 
eastern  Fuel  Company  and  Union  Coal 
Company,  two  Alabama  Power  sub¬ 
sidiaries,  $.=i0,000  to  turn  over  to  J.  F. 
M’Gowin,  Mobile  lumberman  and  in¬ 
vestor,  for  the  use  of  R.  B.  Chandler, 
editor  of  the  Mobile  Press,  in  meeting, 
in  his  own  name,  the  .tO  per  cent  stock¬ 
holders’  assessments  thus  far  levied  by 
the  Press  corporation.  The  remaining 
$50,000  has  not  Ik-cii  put  up  by  Chandler 
or  any  of  the  stockholders,  and  it  has 
not  bwn  established  where  Chandler  will 
get  the  rest  of  the  money,  except  through 
M'Gowin  personally. 

M'Gowin  has  paid  back  to  Aldridge 
the  $50,000  and  Aldridge  has  paid  it  back 
to  Logan  Martin,  since  the  commission 
began  its  search  for  the  source  of  the 
money. 

As  collateral  Chandler  offered 
M’Gowin  certain  Chicago  stock  admit¬ 
tedly  worth  less  than  $20,(K)0,  and  stock 
in  the  Press,  which  was  “frozen”  through 
1  corporate  set-up  whereby  five  Mobile 
citizens  held  all  voting  privileges. 

So  far  as  is  known,  no  other  security 
will  be  adduced  for  the  remaining  $50,000 
which  M’Gowin  is  to  contribute  for 
Giandler. 

The  commission’s  witnesses  included 
K.  B.  Aldrich,  Logan  Martin,  Victor  IT. 
Hanson,  publisher  of  the  Birmingham 
htws  and  Age-Herald ;  Chandler, 
M’fJowin;  Thomas  W.  Martin,  president 
of  the  .Alabama  Power  Company,  and 
Ernest  F.  Ladd,  president  of  the  Mer¬ 
chants’  National  Bank,  Mobile. 

F.  \V.  Collins,  president  of  the  Rich¬ 
mond  Development  Corporation,  was 
again  excused  from  testifying  in  order 
to  concentrate  on  the  Mobile  situation. 
Senator  George  W.  Norris  of  Nebraska 
followed  the  Trade  Commission  hearing 
«ith  a  statement  describing  it  as  a  “vin- 
fation”  of  charges  he  had  made  on  the 
ooor  of  the  Senate  as  to  power  money 
m  the  Mobile  press. 

"In  this  particular  instance,”  he  said, 
the  trust  took  extraordinary  precautions 
to  cover  their  tracks — another  illustration 
cf  the  secret  methods  that  have  been 
raployed  by  the  trust  all  over  the  United 
states  in  (order  to  carry  out  their  pro- 
team  that  is  nationwide,  to  control  every 
ivenue  of  human  activity.” 

.\ldridge  explained,  when  he  took  the 
■tind  as  the  first  witness,  that  the  South- 
^tern  Power  and  Light  Company  con- 
Ms  the  Southeastern  Fuel  Company 
Mu  Lnion  Coal  Company.  He  is  presi- 
«t  (of  both.  The  former  has  for  its 
Me  object  the  furnishing  of  coal  to  the 
'labama  Power  Company  and  the  latter 
1  a  land-purchasing  and  -holding  com- 
Southeastern  Light  &  Power, 
Wher,  owns  the  stock  of  the  Alabama 
■  ower  Company.  In  addition,  he  stated, 
*  IS  president  of  a  company  of  his  own 
at  approximately  $480,000.  Capi- 
^iration  of  the  Southeastern  Fuel  Com- 
was  estimated  at  $2,500,000. 

One  of  his  brothers,  Henry  Aldridge, 
manager  of  M'Gowin’s  Commercial 
Company  of  Mobile,  another 
M'Gowin’s  daughter  and  an- 
J®*!’  IS  treasurer  of  the  Alabama  Power 
*’P*iiy.  M'Gowin  later  testified  he  did 
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not  know  A.  B.  Aldridge  had  any  power 
connections. 

On  a  visit  to  Mobile,  he  testified,  about 
the  first  of  the  year,  he  talked  to  Henry 
.Aldridge  and  M’Gowin  about  a  new 
paper,  when  Chandler’s  name  was  men¬ 
tioned  as  a  probable  backer.  He  told 
M’Gowin  he  would  be  glad  to  let  him 
have  what  money  was  needed  and  when 
asked  why  he  told  M’Gowin  that  he  said: 
“I’ll  tell  you  why — a  good  many  years 
ago  Frederick  1.  Thompson  tried  to 
ruin  me — .” 

A  short  time  later  he  returned  to  Mo¬ 
bile  with  a  check  for  $25,(XX),  dated  Feb¬ 
ruary  18,  1929,  to  turn  over  to  M’Gowin. 
Asked  if  he  had  that  much  money  on 
hand  at  the  time,  he  said  that  he  did. 

“I  borrowed  the  money  from  Logan 
Martin,”  he  said. 

Asked  why  he  hit  upon  $25,000,  the  ex¬ 
act  amount  needed  by  Chandler  to  meet 
the  first  stockholders’  assessment  in  the 
new  paper,  he  said  “I  have  no  explana- 
tirm  to  make,”  and  that  he  “had  it  in 
mind”  to  loan  him  $.50,(XX).  He  explained 
that  he  gave  Logan  Martin  no  note  or 
security  because  they  “had  heavy  invest¬ 
ments  together.”  He  testified  he  did  get 
a  note  from  M’Gowin  when  he  turned  the 
money  over  to  him  in  Mobile. 

He  said  that  he  had  already  borrowed 
another  $25,000  when  he  went  to  Mobile 
to  take  a  check,  dated  April  5,  for  that 
amount  to  M’Gowin.  He  agreed  that 
he  did  not  receive  a  note  from  M’Gowin 
for  this  loan  or  for  the  earlier  one  until 
June  13,  after  M’Gowin  had  used  the 
money,  and  that  he  had  only  paid  Martin 
back  on  May  28. 

As  Aldridge  concluded  his  testimony, 
Chairman  Edgar  McCulloch  of  the  com¬ 
mission,  asked:  “Wasn’t  that  a  peculiar 
way  to  get  even  with  this  man  Thomp¬ 
son,  to  lend  this  millionaire  $50,000?” 
Aldridge  replied  he  didn’t  think  so. 

I^gan  Martin  then  replaced  Aldridge, 
and  declared  the  $50,000  was  “a  purely 
personal  loan”  to  the  latter.  He  said  he 
knew  Aldridge  was  going  to  turn  the 
money  over  to  M’Gowin  and  admittecl 
that  one  of  the  reasons  for  repayment  of 
the  loan  was  the  publicity  the  commission 
had  given  the  matter. 

He  gave  as  the  reason  for  his  action 
his  interest  in  combatting  the  attacks  of 
the  Thompson  papers  on  himself,  his 
brother  and  the  Alabama  Power  Co., 
but  declared  the  power  company  and  its 
officials  were  not  interested  in  the  news¬ 
paper  business  in  any  way. 


One  angle  of  his  testimony  was  not 
cleared  up.  He  said  that  when  the  loan 
was  repaid  him  a  check  for  $.50,(XX)  was 
given  and  there  was  another  check  for 
about  $620  interest.  He  could  throw  no 
light  on  this,  nor  on  how  much  interest 
had  been  paid  to  Aldridge  by  M’Gowin, 
as  the  latter  had  testified. 

Martin  als(»  allowed  that  he  had 
talked  with  T.  M.  Stevens,  Mobile  at¬ 
torney  for  the  ALabama  Power  Co., 
about  the  corporate  set-up  under  which 
the  paper  was  to  operate,  but  said  that 
was  in  a  friendly  legal  talk  which  had 
nothing  to  do  with  the  financing. 

This  corporate  set-up  was  needed,  he 
said,  in  order  to  keep  Thompson  from 
getting  control  of  the  paper,  as,  he  said. 
Thompson  about  10  years  ago  obtained 
control  of  the  Mobile  Item. 

He  conchided  with  a  statement  that 
the  power  company  could  not  influence 
the  Press  because  he  himself  did  not 
even  know  Chandler ;  because  the  col¬ 
lateral  put  up  as  security  for  the  loans 
was  preferred  stock  without  voting 
power ;  aiul  because  the  five  Mobile 
citizens  who  controlled  all  voting  in¬ 
terest  had  no  power  connections. 

He  was  asked  concerning  a  certain 
telephone  call  to  Thompson  in  1921, 
when.  Commission  Counsel  Robert  E. 
Healy  intimated,  he  attempted  to  in¬ 
fluence  the  policy  of  the  Thompson 
pajK'rs.  He  explained  that  he  made  the 
call  during  the  “Ford  offer  for  Muscle 
Shoals.”  At  that  time,  he  explained, 
he  was  addressing  luncheon  clubs  in 
Mobile,  and  called  Thompson  asking  for 
more  space  in  view  of  the  importance 
of  the  "message”  he  was  bringing  rela¬ 
tive  to  power. 

Thompson  told  him,  he  said,  that  he 
would  ‘wire  the  boys  about  it.”  He 
maintained  that  he  was  not  given  any 
space  the  next  day,  and  Judge  Healy 
arranged  to  verify  this  from  the  files 
of  the  paper. 

Later  in  the  day,  Logan  Martin  was 
recalled  for  brief  questioning  in  regard 
to  a  telegram  from  him  to  his  brokers, 
G.  M.-P.  Murphy,  asking  how  much 
money  he  had  on  hand.  This  wire  was 
dated  February  5  and  a  letter  dated 
the  next  day  was  intrcxluced  as  an  ex¬ 
hibit,  showing  that  Chandler  wrote 
Stevens  on  that  day  indicating  new  as¬ 
surance  of  financial  backing.  Martin 
co'iild  not  identify  this  “tie-up.” 

Hanson’s  story  revealed  little  beyond 
the  fact  that  he  admitted  he  had  rec¬ 
ommended  Chandler  to  Thomas  W. 


MR.  AND  MRS.  ROSE  SAIL  FOR  NORWAY 


Norman  Rose,  advertising  manager  of  the  Christian  Science  Monitor, 
Boston,  and  Mrs.  Rose,  photographed  aboard  the  S.  S.  Gripsholm  before 
sailing  from  New  York  for  Norway,  June  19. 


Martin  as  an  available  man  to  take 
charge  of  a  new  paper.  He  said  that 
he  had  known  Chandler  when  the  latter 
was  connected  with  the  Birmingham 
Post,  a  Scripps-Howard  paper,  and  had 
formed  a  high  opinion  of  his  ability. 

He  knew,  he  said,  that  Chandler  had 
published  and  sold  “successfully”  a 
Greenville,  S.  C.  paper  after  leavit^ 
Birmingham,  and  had  then  gone  to  Chi¬ 
cago  with  a  firm  of  newspaper  account¬ 
ants.  He  thought  that  Chandler  had 
some  money  from  the  sale  of  the  SouA 
Carolina  paper  and  of  his  interest  in  the 
Post.  He  denied  that  he  ever  said, 
however.  Chandler  could  furnish  any 
specific  amount  of  the  needed  money  for 
the  Mobile  venture,  though  he  thought 
“one-half  was  in  general  understood”. 

There  is  not  and  never  has  been  any 
power  money  in  any  of  his  papers,  he 
said,  and  explained,  in  answer  to  ques¬ 
tions,  that  he  once  asked  Mr.  Abell  of 
the  Electric  Bond  &  Share  Co.  to  intro¬ 
duce  him  as  a  stockholder  in  the  Mem- 
I'his  Commercial- Apl'eal,  with  a  view  to 
purchase  of  that  paper.  The  money  for 
it  was  to  have  come  from  the  First  Na¬ 
tional  Bank  of  Birmingham. 

Healy  recalled  the  letter  written  1^ 
Leon  C.  Bradley  to  Thomas  W.  Martin 
on  January  4,  1926,  when  Bradl^  raid 
of  some  Birmingham  News  editorials, 
“I  (lid  not  even  have  to  leave  my  office 
to  have  them  written”.  Hanson  ex¬ 
plained  that  Bradley’s  title  down  there 
was  director  of  public  safety  for  the 
Birmingham  Safety  Council,  and  that 
Bradley  had  called  the  late  Gerard  Har¬ 
ris,  who  then  wrote  editorials  for  the 
.VcTC-f.  on  the  phone  and  asked  him  as  a 
personal  favor  to  help  him  (Bradley)  in 
a  campaign  he  was  conducting. 

Healey  remarked  that  he  knew  Bradley 
as  conncxrted  with  the  utilities’  informa¬ 
tion  bureau  and  not  a  safety  council,  but 
accepted  Hanson’s  statement  without 
comment. 

To  prove  that  he  had  not  talked  wiA 
Chandler  solely  in  regard  to  the  Mobile 
venture.  Hanson  stated  that  ChantHer 
harl  once  lieen  on  the  point  of  abandoning 
the  Mobile  .scheme,  and  that  he  then 
talked  with  him  relative  to  the  purchase 
and  oneration  of  tiapers  in  Anniston 
and  Tuscaloosa,  where  the  Star  and 
News  respectively,  are  the  only  dailies. 

The  editor  of  the  Press,  CTiandler, 
stated  as  his  first  direct  answer  that  he 
(lid  not  know  until  he  heard  the  day’s 
testimony  that  .Aldridge  and  Martin  had 
any  conneetion  with  the  money  he  bor¬ 
rowed  from  M’Gowin.  M’Gowin  had 
testified  that  he.  too,  did  not  know  Logan 
Martin  furnished  the  money  until  Al¬ 
dridge  took  the  stand  as  a  surprise  wit¬ 
ness  for  the  commission. 

Most  of  Chandler’s  testimony  dupli¬ 
cated  that  already  noted,  except  for 
Healy’s  attempt  to  draw  from  him  the 
meaning  of  several  references  to  hacking 
bv  “my  friends”  in  letters  to  Stevens. 
Chandler  said  this  did  not  refer  to  power 
officials  or  to  anyone  in  particular,  but 
meant  that  he  knew  he  could  procure 
hacking  from  a  California  friend.  Han¬ 
son  had  already  said  he  thought  “Mr. 
Dodge”  the  Scripps-Howard  promoter, 
would  bark  Chandler  in  a  newspaper. 

M’Gowin  went  over  the  early  history 
of  the  paper,  the  offer  of  money  from 
.Aldridge,  his  offer  of  it  to  Chandler  and 
the  nature  of  Chandler’s  Chicago  col¬ 
lateral.  He  denied,  in  answer  to  Healy’s 
question,  that  the  notes  showing  repay¬ 
ment  of  the  loans  were  “concocted  for 
the  purposes  of  this  record.” 

He  said,  further,  that  he  knew  nothing 
of  a  conference  between  Aldridge  and 
T.ogan  Martin  in  New  York  relative  Xo 
repayment  of  the  loans  after  the  commis¬ 
sion  investigation  got  under  way.  Al¬ 
dridge  had  earlier  testified  to  talking  to 
Martin  there  .and  various  checks  on  New 
York  banks  had  been  adduced  as  exhibits. 

(Continued  on  page  34) 
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20  TRANSOCEAN  RADIO  WAVE  BANDS 
ARE  ALLOTTED  TO  NEWSPAPERS 

Federal  Commission  Names  Rufus  Pierson  as  Trustee  for  Press 
— Must  Organize  Public  Utility  Corporation 
by  August  1 


(By  iclcflraph  to  Editdr  S:  I’i'blishkr) 

'WrASIlIXGTOX.  June  2().— After 
”  more  than  a  year  of  costly  struggle, 
groups  seeking  -K)  short  wave  radio 
bands  for  broadcasting  news  matter  are 
on  the  threshold  of  success. 

The  I'ederal  Radio  Commission,  on 
Thursday,  gave  to  Rufus  Pierson,  of 
the  Chicaf/o  Trihuni\  as  trustee  for  the 
American  Press,  20  transoceanic  bands 
to  Ik?  handletl  by  a  yet  unformed  public 
utility  coriKtration  which  will  control  the 
hands  for  the  press. 

Xo  disposition  was  made  of  the 
application  for  the  20  tran.scontinental 
bands,  although  the  commission  stated 
for  record  that  they  are  being  reserved 
for  the  press  and  will  be  granted  sub¬ 
ject  t<i  these  conditions  : 

To  fulfill  his  trusteeship.  Pierson  must 
see  that  this  public  utility  coriKtration 
is  formed,  and  submit  to  the  commission 
before  July  15.  the  articles  of  incorpora¬ 
tion.  by-laws  and  minutes,  of  the  cor¬ 
poration  to  the  commission  for  its  ap¬ 
proval,  and  “if  the  commission  is 
satisfied  that  said  corporation  will  pro¬ 
vide  a  bona  fide  public  service  open  to 
all  agencies  of  the  .American  Press  on  a 
fair  and  efi'uitable  basis,  the  commis¬ 
sion  shall  grant  its  written  consent  to 
the  assignment  of  said  permits  by 
Pie*-son  to  the  corporation,  and 

“It  is  further  ordered  that  in  the 
event  said  Pier^n  shall  by  August  1, 
lO.’O^  fail  to  satisfy  the  commission  that 
said  corooration  has  been  organized  on 
the  basis  herein  defined  said  permits 
shall  lapse.” 

The  formatifm  of  this  corporation 
will  nermit  the  Associated  Press  to  use 
the  bands  since  it  could  not  form  a 
public  service  corporation  under  its 
charter  to  take  care  of  an  allottf^t  share 
of  the  bands  as  has  been  suggested  here¬ 
tofore.  In  other  words  this  corpora¬ 
tion  to  be  formed  will  handle  the  short 


oceanic  l)ands.  The  applications  for 
the  land  hands  were  made  by  11  different 
organizations,  with  no  recognized  head. 

The  first  hearings  were  held  on  May 
24,  1028,  and  there  has  been  some  doubt 
since  whether  the  permits  were  granted 
at  that  time.  The  commission’s  counsel 
makes  no  attempt  to  settle  that  now, 
merely  stating  that  at  any  rate  they 
are  in  Pierson's  hands  now. 

hitter  fight  interposed  itself  during 
the  later  hearings.  John  F.  Xeylan, 
Hearst  counsel,  accused  Pierson  of  try¬ 
ing  to  monopolize  the  precious  radio 
channels  for  the  Tribune  and  associ¬ 
ated  papers,  but  finally  buried  tbe 
hatchet,  and  peace  reigned  in  the  news¬ 
paper  ranks. 

As  the  matter  now  stands,  Pier,son  has 
until  Aug.  1  to  prove  to  the  commission 
that  the  newspaper  group  really  means 
business.  He  lo.ses  tbe  permits  otherwise 
on  that  date. 

Ill  taking  this  action  the  commission 
has  disregarded  entirely  the  Xational 
Radio  Press  Association,  which  has  re¬ 
peatedly  petitioned  the  commission  to 
make  no  grant  of  the  continental  hands 
until  their  case  had  been  heard  in  full. 
Of  course,  the  commission  has  not  dis¬ 
posed  of  the  20  transcontinental  chan¬ 
nels  as  yet.  Hut  will  in  all  proliahility 
do  so  under  the  above  ruling,  before  the 
case  of  the  Herbert  Hayard  Swoik-  or¬ 
ganization  is  heard,  probably  in  October. 


VINCENNES  SUN  JOINS  A.  N.  P.  A. 

Tbe  I'inrriincs  (Ind.)  Siin  lias  been 
elected  to  memliership  in  the  American 
Xewspaper  Publishers  .Association. 


OPENS  N.  Y.  BUREAU 

The  Clnrhuid  Plain  Dealer  has  opened 
a  Xew  York  Bureau  in  the  Barclay  Hotel 
in  charge  of  \\’.  Douglas  Stevenson,  who 
will  write  a  column  of  Xew  York  com¬ 
ment  and  gossip  three  days  a  week. 


MARKET  DROPS  FOR 
FLIGHT  STORY 

Schreiber,  Yellow  Bird  Stowaway, 
A(ked  $30,000  for  Story  of  Trip, 

Gets  About  $5,000 — N.  Y.  Times 
Gets  Lotti’s  Story 

■Asking  $30.(M)()  and  receiving  offers  no 
higher  than  $il,(HK)  for  the  personal  story 
of  his  adventure.  .Arthur  Schreiber,  stow¬ 
away  on  the  trans-.Atlantic  plane,  ^’ellow 
Bird,  signed  with  Universal  Service  after 
landing  in  Spain  to  write  a  running  story 
of  his  experience  until  his  return  fo  the 
United  States.  The  price  was  consider¬ 
ably  less  than  $11, (MX),  it  was  stated  on 
good  authority,  h'ive  thousand  dollars 
was  mentioned  as  the  price  in  Xew  York, 
but  this  was  not  confirmed  at  the  Hearst 
offices. 

Schreiber,  \vho  has  iKien  blamed  for 
the  failure  of  the  A’ellow  Bird  to  reach 
h'rance  in  one  hop.  was  reported  as  nam¬ 
ing  $30, (MX)  as  the  price  for  which  he 
would  tell  his  tale  to  the  newspaper 
reading  public  as  sikiii  as  he  was  ap¬ 
proached  on  the  subject  by  representa¬ 
tives  of  the  press.  The  highest'  bid  re¬ 
corded,  according  to  stories  in  the  .Vcic 
York  lYorltl  and  the  AVre  York  Herald 
Tribune,  was  $11, (MM),  which,  it  was  said, 
.SchreilKT  spurned. 

The  story  in  the  Hearst  papers  started 
this  week  and  will  run  for  several  days 
with  a  final  story  on  Schreiber's  return 
to  tbe  United  States. 

The  Xeie  York  Times  purchased  the 
rights  to  .Armeno  Uotti’s  story  of  the 
flight.  The  price  paid  was  not  revealed. 

Xewspapers  generally  condemned 
Schreiber's  action  in  stowing  away  on 
the  Yellow  Bird. 


MR.  AND  MRS.  REID  RETURN  FROM  EUROPE 


wave  hands  for  all  tbe  press  without 
prejudice  to  any  news  gathering  agency 
and  favoring  none. 

This  coriKiration  formed  bv  news 
agencies  will  construct  stations  to 
utilize  the  transiKeanic  bands.  Licenses 
to  use  them  will  he  issued,  as  is  tbe 
custom  of  the  commission,  if,  and  when 
the  system  is  installed,  inspected,  and 
ready  for  use.  .After  the  transoceanic 
system  is  in  force,  or  before  it  proves 
itself,  if  the  commission  sees  fit.  thev 
will  receive  applications  for  the  20 
transcontinental  bands  now  being  kept 
on  the  shelf  for  the  press.  It  has  been 
admitted  on  liebalf  of  the  commission 
that  they  want  the  press  to  prove  “serious 
intention”  through  its  control  of  the 
rad-o  channels  over  the  sea. 

The  following  is  the  language  of  the 
commission  regarding  this  matter : 

“It  is  further  ordered,  that  the  follow¬ 
ing  freouencies  ftwentv  frequencies  lie- 
tween  47(X)  and  5.100  kilocycles  are  then 
named)  be,  and  tbe  same  are  hereby 
reserved  for  tbe  use  of  the  .American 
Press  for  point-to-point  communication 
within  the  United  States,  and  that  con¬ 
struction  iiermits  covering  the  same  shall 
be  issued  to  .said  corporation,  (the 
organization  of  the  same  having  bt'en 
approved  by  the  commission  as  afore¬ 
said).  if  and  when  applications  have 
been  filed  which  satisfy  the  commission 
that  said  applicant  has  a  project  for  the 
utilization  of  said  frequencies  which  will 
serve  public  interest,  convenience  and 
necessity.” 

It  has  been  explained  that  Pierson  will 
hold  the  permits  until  the  commission 
approves  of  the  corporation  to  be 
formed.  They  will  then  be  transferred 
to  the  coriKiration.  Pierson  dropping  out 
of  the  picture.  The  permits  for  con¬ 
structing  the  land  stations  would  lie 
issued  directly  to  the  coriKiration,  if 
at  all. 

Pierson  was  selected  by  the  commis¬ 
sion  because  he  acted  as  trustee  during 
the  original  application  for  the  20  trans- 


Ogden  Reid,  publisher  of  the  New  York  Herald  Tribune,  and  Mrs.  Reid 
photographed  on  the  Aquitania  June  14,  on  their  return  from  several  weeks’ 
visit  to  Europe. 


QUESTIONS  LEGALITY 
OF  COPLEY  OPTION 

Editor  of  Long  Beach  (Cal.)  p,j,, 
Telegram,  Following  Washington 
Testimony,  Hits  Lack  of  Ethici 
Involved 


Testimony  of  Uol.  Ira  C.  Coplev 
owner  of  23  California  and  Illinois  news¬ 
papers.  before  the  Federal  Trade  Coni', 
mission  last  week  in  which  he  stated 
that  he  has  an  option  to  buy  1088  share, 
of  stcKk  in  the  fieach  (Cal ) 

Press-Telenram,  bronchi.  f(  rth  a  state¬ 
ment  from  \V.  1'.  Brisk,  editor  and  pub¬ 
lisher  of  the  Press-Telegram  and  his 
brother,  Charles  H.  Brisk  of  Pasadena 
"that  purchase  of  the  stock  by  the  for¬ 
mer  utilities  magnate  would  tie  open  to 
severest  condemnation  and  wholly  unac¬ 
ceptable  by  reason  of  competitive  condi¬ 
tions  to  those  in  control." 

Mr.  Brisk  charged  Uol  Copley  with 
bad  business  ethics  and  cast  a  douht  as 
to  the  legality  of  the  proposed  purchase 
of  the  stock  from  Miss  Belle  McCord 
Roberts,  minority  stockholder,  by  reason 
of  a  merger  agreement  entered  into 
when  tbe  Press  and  Telegram  united. 
Uol.  C'opley  owns  tbe  opposition  Lons 
Beach  paix-r,  the  Lonn  Heacli  Monmi 
Sun. 

Definite  announcement  was  made  by 
Mr.  Brisk,  who  with  his  Pasadena 
brother  own  and  publish  the  Pthtadciw 
(Cal.)  .S'tar-.\ezes  and  Lmg  Beach 
Press-Telegram,  that  the  papers  are  not 
for  sale  and  that  they  control  a  majority 
of  the  stock. 

C'ol.  Copley’s  t'estimony  in  Washington 
was  followed  bv  this  statement  bv  .Mr. 
Brisk: 

“The  statement  comes  as  a  surprise' 
to  no  one  greater  than  tee  the  publisher 
and  fellow  associates  of  the  Press-Tele¬ 
gram,  with  the  possible  exception  eif 
Miss  Belle  McCord  Roberts,  who 
through  her  control  of  the  Daily  Tele¬ 
gram  Publishing  Company,  owns  H)88 
shares  eif  stock  enit  of  a  total  issue  eif 
5.(XX)  shares  of  Press-Telegram  Publish¬ 
ing  Ueimpany. 

“When  the  Press  and  the  Telegram 
were  merged  feiur  years  ago  a  specitic 
clause  in  the  merger  agreement  provided 
that  sheiuld  any  one  of  the  interested 
parties  wish  to  sell  his  or  her  holdings 
the  stock  first  would  be  offered  in  the 
remaining  interests.  The  Daily  Tele¬ 
gram  stock  has  not  been  offered  to  the 
other  owners  of  the  Press-Telegram. 

“The  option  given  to  Col.  I'opley,  who 
is  the  controlling  owner  of  the  p'tig 
Beach  Morning  Sun,  is  a  moral  if  not 
a  legal  violation  of  the  merger  agree¬ 
ment'  entered  into  consolidating  the  two 
afternoon  newspapers. 

“It  is  a  strange  proceeding  that  a 
man  of  Col.  Copley’s  standing  in  busi¬ 
ness  circles  should  take  an  option  on  a 
block  of  stock  in  a  competing  newspaper 
without  at  least  making  it  known  to 
the  publisher  of  the  Press-Telegram. 

“The  management  and  control  of_  the 
Press-Telegram  is  in  the  hands  of  W.  h- 
Prisk,  Charles  H.  Prisk,  \\ .  H.  Hosk- 
ing,  .-X.  J.  Hosking  and  S.  S.  Conklin. 
The  first  four  named  own  3.400  shares 
and  .Mr.  Conklin  owns  five  hundred  and 
twelve  shares 

“The  controlling  owners  have  given  no 
option  on  their  stock  and  although  re¬ 
peated  overtures  have  been  made  for  the 
purchase  of  the  control  of  the  Press- 
Telegram  during  recent  months  the  in¬ 
variable  ansvs'er  has  been  that  the  paper 
is  not  for  sale.  , 

“It  is  hardly  ctniceivable  that  Col- 
Copley  will  care  to  aci|uire  an  interest  in 
a  newspaper  where  such  a  procedure  as 
here  revealed  would  be  open  to  severest 
condemnation  and  wholly  unacceptable 
by  reason  of  competitive  conmtions 
to  those  in  control  of  the  Press- 
Telegram.” 


M 


(1 

0 

den 

Cu 

bus 

anil 

C 

sell 

103 

bar 

con 

Tu 

an 

gat 

( 

prt 

.')n 

H. 

nir 

\Vi 

sui 

del 

Sp 

cit 

trj 

ek 

tin 

thi 

de 

0 

pa 

wi 

ve 

cli 

K. 

cc 

at 

C 

.■1 

til 

w 

lo 

m 

in 

*! 

si 

w 

n 

cl 

0 

tl 

p 

a 

P 

s 

c 

1 

j 


1 

I 


VIRGINIA  DATES  SET 

The  annual  meeting  of  the  X 
Press  .Association  will  be  held  at 
ville,  Va..  July  18.  10  and  20.  it  has  Ix^" 
announced  bv  H.  B.  Trundle,  j 
manager  of  'the  Danzdlle  Register  oM 
Bee. 
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COAST  AD  CLUBS,  CLASSIFIED  MEN  MEET 


More  Than  2,000  Advertising  Men  and  Women  Attend  Annual  Convention  in  Oakland — Mackie 
Wins  Speaking  Contest — John  Benson,  A.A.A.A.  President,  Honored 


(Bv  TfUgral'h  to  Editor  &  Pl-blishf.r) 

AAKI-AM),  June  1').— Raymond  P. 
U  Kelley  of  Spokane  was  elected  presi- 
aent  of  the  Pacific  Coast  Advertising 
Cubs  Association  at  the  termination  of 
business  sessions  of  the  twenty-sixth 
annual  convention  toniRht. 

Officers  were  elected  and  Spokane  was 
selected  as  the  site  for  the  Association’s 
1030  convention  just  prior  to  the  annual 
banquet  which  marked  the  end  of  the 
conclave  from  a  business  standpoint. 
Tomorrow  has  been  set  aside  strictly  as 
an  entertainment  day  for  the  2.(KK)  dele¬ 
gates  who  are  Oakland  visitors. 

Other  officers  elected  were:  Vice- 
presidents.  Howard  McKay  of  Los 
Angeles:  Low  Townsend,  San  Francisco; 
H.  B.  ifiibinson,  Portland;  C.  (i.  Jen¬ 
nings.  Tacoma;  and  Jerry  L.  CundifT, 
Walla  Walla,  Wash. ;  .secretary  and  trea¬ 
surer.  .A.  W.  Ihirch,  Spokane ;  Women’s 
delegate-at-large,  Jo.sephine  Clancy  Wice. 

There  was  no  contest  in  the  election. 
Spokane  was  named  the  next  convention 
city  in  accordance  with  the  .Association 
tradition  that  the  home  of  the  newly- 
elected  president  entertain  the  orpaniza- 
tion  when  he  retires. 

G.  H.  Hager,  classified  manager  of 
the  Spokane  Chronicle  was  elected  presi¬ 
dent  of  the  .Association  of  Pacific  Coast 
Classified  Managers  at'  the  classified  de¬ 
partmental  conference  held  in  connection 
with  annual  convention  of  the  Coast  Ad¬ 
vertising  Clubs  .As.sociation.  J.  J.  Tierney, 
classified  manager,  Spokane  Spokcsnian- 
Knine  was  elected  secretary.  The  1930 
convention  will  be  held  in  Spokane. 

One  of  the  most  startling  plans  offered 
at  the  classified  conference  was  that  of 
Carl  N'issen.  classified  manager,  Los 
Amieles  Herald,  outgoing  president  of 
the  group.  N’issen  displayed  a  dummy 
whereon  classified  was  built  across  the 
lower  two-thirds  of  the  pages  with  news 
matter  on  the  upiier  portion,  thus  secur¬ 
ing  greater  classified  spread  as  well  as 
appearance  of  volume.  He  urged  con¬ 
sideration  of  the  new  makeup  for  papers 
which  are  building  weak  classified,  since 
readers  would  be  compelled  to  see  the 
classified  when  they  turned  to  read  news 
on  upper  parts  of  pages.  He  suggested 
that  much  display  might  be  sold  for  top 
page  position  at  a  premium  rate  due  to 
additional  reader-attention  becau.se  of 
position.  Solid  classified,  a  rule  and  a 
streamer  head  separate  news  from  the 
classified. 

The  first  departmental  meeting,  held 
Monday,  was  featured  by  an  address  by 
John  Gorman,  .Alexander  Hamilton  Insti¬ 
tute  on  the  subject  of  “Creative  Sales¬ 
manship."  He  urged  classified  manag¬ 
ers  to  teach  salesmen  to  study  human 
nature  and  stress  economics. 

"The  live  classified  manager  must,  be¬ 
cause  of  increasing  difficulty  of  securing 
business,  keep  ahead  of  cluinging  condi¬ 
tions  rather  than  abreast.  The  latter  is 
like  a  man  riding  a  train  backward,  he 
secs  the  unrolling  jianorama  after  he 
has  passed  it.” 

Discussion  of  rates  brought  forth  con- 
nicting  c, pinions,  chief  of  which  were  that 
wholesale  space  rates  should  be  made  to 
encourage  volume  advertisers,  (fpjxi- 
nents  to  this  view  felt  professional  ad¬ 
vertisers  should  pay  more,  even  on  a  con- 
*’’^ct  basis,  than  user  of  transient  space. 

c  '  trvnieral  manager  of  clas¬ 

sified  for  the  Hearst  pajiers.  advcKated 
readjustment  rates  in  favor  of  the  tran¬ 
sient  advertiser  who  is  iK’ing  gradually 
mrced  to  discontinue  use  of  classified 
^^ttse  of  the  tendenev  to  higher  rates. 

The  Pa.uuiena  Slar-\eu‘s.  was  the  only 
P^per  represented  whose  transient  rate 
was  lower  than  the  lowest  professional 
enntract  rate. 

Charles  Powell,  Los  Anticles  E.vprcss, 
stated  that  classified  rates  should  be  baseil 
nn  production  costs  with  sufficient  margin 
®'gr  profit  to  allow  expansion  and  in¬ 
creased  sales  effort  while  keeping  down 
production  percentages. 


In  a  discussion  of  word  rates,  Robert 
Henri,  classified  manager  of  the  .San 
I  raniseo  Bulletin,  told  how  word  rate 


work  all  morning.  Burgess  pointed  out 
that  after  copy  has  heen  ordered  in.  sales¬ 
men  waste  time  until  after  lunch  and 


Scene  ut  the  impressive  opening  inspirational  meeting  of  Bacifir  Goast  Adver¬ 
tising  Clubs’ convention  in  the  Hearst  Greek  Theatre,  University  of  California, 
Berkeley,  Cal.,  this  week. 


eliminates  abbreviations  because  adver¬ 
tisers  do  not  condense  copy  to  fit  definite 
linage.  Roliert  L.  Bellem,  explained  his 
method  of  cash  collections  of  telephone 
advertisements  for  the  I’a.tadena  Star 
Xetes.  He  distributed  samples  of  speci¬ 
ally  designed  blanks  used  in  this  system. 

L’nder  the  topic  of  "Telephone  Solici¬ 
tations,"  the  (luestion  arose  whether  phone 
solicitors  should  handle  contract  accounts 
as  well  as  transient.  Mr.  Seiler  pointed 
out  that  no  avenue  for  securing  business 
should  be  closed  and  classified  managers 
who  ruled  professional  advertisers  might 
be  handled  only  by  field  salesmen,  possi¬ 
bly  cut  off  a  source  of  linage.  He  also 
told  of  one  newspaper  which  makes  a 
community  center  of  its  office,  where 
citizens  may  pay  light  and  water  bills, 
obtain  automobile  licenses,  use  a  branch 
postoftice,  enjoy  a  club  lounge  and  read¬ 
ing  room  on  the  second  tliMir,  to  encour¬ 
age  visitors  who  thus  may  be  educated  to 
bring  in  classified  ads. 

M.  W.  Burgess,  classified  manager  of 
the  .San  I  ratieiseo,  intnxhiced  a  novel  idea 
for  clipiiing  leads  from  comiietitive  news¬ 
papers.  He  employs  family  of  five,  a 
father  and  four  sons.  They  clip  ads  from 
the  competing  papers  each  evening,  and 
Burgess  gets  them  mornings  for  distri¬ 
bution  to  his  staff  at  a  cost  of  only 
Sl.s  per  week.  Of  interest  to  evening 
papers  is  Burgess’  plan  for  night  closing 
on  classified.  He  claims  that  by  closing 
the  forms  the  night  before  he  eliminates 
the  usual  evening  paper  peak  hour  around 
the  eleven  a.  m.  deadline,  when  salesmen 
come  in  with  copy  after  high  pressure 


afternoons  arc  not  fully  utilized,  whereas 
under  the  night  closing  plan,  salesmen 
make  contacts  all  day,  employ  their  time 
to  the  fullest  advantage  the  same  as 
salesmen  on  morning  papers. 

■Mrs.  Helen  .Smith,  of  the  Oakland  l)e- 
Iiartmenf  of  Kducation,  addressed  the 
classified  groui)  on  the  iiroblem  of  select¬ 
ing  new  em])loyes.  .She  cited  several 
psychological  and  intelligence  tests  de¬ 
vised  by  universities  to  facilitate  the  em¬ 
ployer  engaging  help. 

The  classilied  managers  were  interested 
in  a  salary-bonus-commission  plan  of¬ 
fered  by  \V.  hi.  Douglas,  classified  man¬ 
ager,  Loiif/  Beach  Brcs.^-Telei/rain.  The 
Ilian  credits  department  sales  people  with 
points  according  to  a  predetermined 
schedule  based  on  linage,  sales  effort, 
originality  in  suggesting  and  selling  ideas, 
copy  errors,  service  to  advertisers,  and 
ciMiperation  with  the  credit  ilepartment. 
The  solicitors  are  awarded  bonuses  on 
points  earned  in  a  month  and  also  are 
paid  commissions  on  linage  over  their 
stipulated  (piota.  .An  amount  is  set  aside 
for  errors  and  if  not  entirely  absorbeil 
by  errors  the  residue  is  dividend  as  an 
additional  Ixmus.  Douglas  works  on  a 
budget  plan. 

M.  J.  .A.  McDonald,  retiring  secretary, 
presided  over  the  discussion  of  sales 
management.  He  stated  his  greatest 
single  economy  was  adoption  of  a  nine- 
column  page  for  his  paper,  the  Oakland 
Tribune.  He  showed  that  by  use  of 
hanging  indentations  and  narrow  column 
rules,  he  added  the  extra  column  without 
sacrificing  more  than  a  pica  from  each 


of  the  other  eight.  McDonald  brought 
out  that  it  is  as  easy  to  sell  seven  as  si.x 
or  three  insertions  and  his  rate  card  is  so 
designed.  He  stated  his  clerks  were 
trained  to  cpiote  the  long-time  insertion 
rate  first  since  the  psychological  effect 
on  the  advertiser  helps  minimize  the 
thought  of  fewer  insertions.  He  dis¬ 
tributed  copies  of  a  sample  broadcast 
radio  program  such  as  he  employs  daily 
for  one  hour  from  the  Tribune  Radio 
station  for  promoting  classified.  The 
program  contains  all  request  numbers. 
He  stated  it  has  increased  his  voluntary 
business.  Other  classified  managers  use 
radio  for  lost  and  found. 

Other  ideas  brought  out  were  a  separ¬ 
ate  index  for  each  classified  page  show¬ 
ing  the  Contents  of  that  page,  a  form  for 
results,  stories  from  kills,  having  hoys 
meet  salesmen  at  peak  hours  to  relieve 
them  of  accumulated  copy,  a  seven-time 
rate  for  six-day  papers  to  build  Monday 
linage  and  solicitation  of  certain  classi¬ 
fications  by  telephone  after  six  p.  m. 

Carl  B.  N’is.sen  directed  a  discussion 
of  promotion  during  which  he  submitted 
his  promotion  schedule  on  the  l.os 
.hif/eies  Herald.  He  uses  page  one  hoxp, 
a  full-page  once  weekly,  two  daily 
display  ads,  a  drama  page  ad.  a  maga¬ 
zine  page  ad,  and  six  readers,  a  box 
containing  excerpts  from  current  classi¬ 
fied  offerings,  ears  on  front  pages  of  both 
sections  and  occasional  news  stories, 
editorials  and  streamers.  He  claims 
this  schedule  ideal  providing  for  reach¬ 
ing  every  type  of  reader. 

The  classified  departmental  dinner 
was  held  in  San  I'rancisco  Tuesday 
night.  The  conference  closed  with  an 
address  by  Hugo  Bedau  of  the  Her¬ 
mann  .Advertising  .Agency  on  newspaiH-r 
promotion  followed  by  a  round  table 
discussion  of  the  subject. 

Weilnesday’s  han(|uet  of  the  Pacific 
Coast  .Advertising  clubs  followed  a  day’s 
session  crammed  with  departmental  meet¬ 
ings.  routine  business  and  addresses  at 
the  Women's  City  Club  where  the  con¬ 
vention  has  been  underway  since  Monday. 
Yesterday’s  speakers  were  I'.  J.  Ross 
head  of  a  N’ew  York  advertising  agency 
and  Brice  M.  Mace,  Jr.,  recently  ap¬ 
pointed  western  representative  of  the 
United  States  Department  of  Commerce. 

“It  is  my  conviction."  Mace  told  the 
delegates,  “that  the  greatest  need  of  the 
United  States  (iovernment  is  a  well- 
organized  advertising  department  to  tell 
us  what  it  has  and  where  to  get  it.” 

The  subject  of  Mace’s  address  was 
"How  the  United  States  (iovernment  is 
Helping  Business  to  Solve  Its  Distribu¬ 
tion  Problems"  and  he  iirgeil  that  the 
government  should  advertise  its  depart¬ 
ments  in  e.xactly  the  same  manner  that 
merchants  display  their  wares. 

"To  my  mind  the  ditficulty  that  you 
and  I  ex|K'rience  in  finding  the  man  who 
has  actually  spent  a  life-time  on  the  sub¬ 
ject  in  which  we  are  interesteil.  and  on 
which  we  seek  the  facts,  is  the  outstand¬ 
ing  difiicnlty  in  our  government,"  the 
speaker  declared. 

Ross  urged  that  manufacturers  unite 
in  an  association  of  advertising,  declaring 
that  if  each  industry  would  get  together 
for  the  promotion  of  itN  prixlucts  there 
would  be  a  decided  advantage. 

California’s  agricultural  development 
and  the  part  played  in  it  by  newspaper 
and  magazine  advertising  was  the  sub¬ 
ject  of  the  principal  address  at  the  Tues¬ 
day  session  by  W.  B.  ( ieissinger,  adver¬ 
tising  manager  of  the  California  Fruit 
(jrowers  Kxchange. 

“The  National  .Advertising  originating 
in  this  section  in  19J8  totaled  SlZ.tXK),- 
(KH),"  (ieissinger  pointed  out. 

“California  is  a  state  of  glorified 
hucksters.  But  the  rickety  overloadeil 
wagon  and  the  clanging  peddler’s  bell 
has  been  supplanted  by  scientific  adver¬ 
tising  and  merchandising.  The  total  agri- 
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K.  L.  Hamman,  past  president  of  the  F.C.A.C.A.,  and  member  of  the  Oakland 
Advertising  Club  (left),  and  John  Benson,  president  of  the  American  Asso¬ 
ciation  of  Advertising  Agencies,  New  York,  photographed  at  the  Pacific 
Coast  Advertising  Clubs  convention  in  Oakland,  Cal.,  this  week. 

culture  wealth  of  the  State  in  1928  was 
$701,009,000. 

“The  Sunkist  citrus  crops  alone  in 
1928  returned  to  California  twice  the 
Talue  of  the  entire  American  gold  prodifc- 
tion,  and  advertising  did  it,”  Geissinger 
stated. 

W.  H.  Mackie  of  the  Advertising  Club 
of  Los  Angeles  won  first  prize  in  the 
tiiree-minute  speaking  contest  on  the  sub¬ 
ject  “How  Can  An  Advertising  Club 
Best  Increase  Public  Confidence  In 
Advertising  ?” 

Tuesday  was  also  ‘  Campaign  Day.” 

Earl  V.  Burke  of  the  Pacific  Railways 
Advertising  Company  of  San  Francisco 
was  chairman  at  the  business  session. 

Other  sessions  held  Tuesday  were  the  Angeles  delegates  (left  to  rig 

advert^i^ng  agencies  executive  conference,  three-minute  speaker  on  Tuesday’s 

^ssifi^  advertising  managers,  Alpha  Mrs.  F.  T.  Hagelbert ;  Albert  W.  Bra 

l^lta  Sigma  conference,  newspapers  pub¬ 
lishers  representatives.  Pacific  travel 
promotion  conference,  radio  advertising, 
retailers  conference,  and  sales  managers 
conference. 

A  complimentary  dinner  was  held  Tues¬ 
day  evening  in  honor  of  John  Benson, 
president  of  the  American  Association  of 
Advertising  Agencies. 

More  than  2,fi(X)  delegates  with  their 
wives  were  in  attendance.  W'omcn  dele¬ 
gates  surpassed  in  number  and  activity 
any  previous  convention  of  the  Pacific 
group.  The  Ad  Craft  Ball  Tuesday 
night  at  the  Municipal  Auditorium  repre¬ 
sented  the  entertainment  climax  of  the 
gathering.  • 

With  practically  all  business  details  n  i  .  r  .u  u  i  i  4  i 
0«t  ol  ll„  way  Thursday’,  BatlwriuK,  Silr" 

were  given  over  to  entertainment  and  , n  i  ^  “ 

sight-seeing.  A  golf  tournament  at  the  * 

Castlewood  Country  Club  was  the  fea-  Oakland  hostess  to  the  delegat.o. 
tore  of  the  morning.  executive  board 

Starting  at  noon  the  delegates  took  - ; 

part  in  a  historical  pageant  at  the  (^oun-  THREE  JOIN  CAMPBELL-EWALD 

try  Club.  A  barbecue  was  the  big  fea-  _ 

ture  of  the  outdoor  gathering.  •  ■  u  ki  j 

Finals  in  the  golf  tournament  took  Knowles,  Kenvin  and  Havens  Named 
place  in  the  later  afternoon,  with  an  out-  Copy  Writers  in  Detroit  Office 
nroviHina'Thn  Castlewood  Club  Three  new  copy  writers  have  been 

*”^A  larifp  ftflf.  ^  added  to  the  Detroit  office  of  Canipbell- 

present  at  the  Kwald  Companv,  it  was  announced  this 
COTven  on  from  the  Honolulu  Advertis-  j'  p  president.  They 

Portland,  Ore.,  club  at-  ^re  W:  H.  Knowles,  formerly  of  the 

caravan”  an  air  (iriswold-Kslilemaii  Advertising  Agency, 

caravan  to  the  me^g^  Cleveland;  L.  B.  Kenvin,  of  N  W.  Ayer 

WPi  XV  irtiKic  nA.txr  &  Co.;  and  V.  C.  Havens,  of  the  Cadil- 

KELTY  JOINS  EUGENE  DAILY  Company. 

_  Eugene  S.  Kelty  has  iK'come  adver-  Mr.  Knowles  was  account  executive 
hsing  manager  of  the  hiipriu'  (Ore.)  at  the  (jriswold-Eshleman  Agency  for 
Kegtster  and  is  'uiulerstivHl  to  have  be-  three  and  a  half  years  and  prior  to  that 
come  a  stockholder  in  the  Register  Pub-  was  with  the  McMyler-Interstate  Com- 
mhing  Company.  His  father.  Paul  R.  pany  and  the  Aluminum  Company  of 
Kelty,  IS  managing  editor  of  the  Regis-  .'Vmerica.  Before  joining  N.  W.  Ayer, 
ter  and  former  publisher  of  the  Zi/o/eiie  Mr.  Knowles  worked  for  the  Russell 
(rttard.  Gray  Company,  industrial  advertis- 

c’wt W-WV..W.  '"K  agency  of  Chicago.  Mr.  Havens 

STUDENTS  EDIT  PAPER  joined  the  sales  and  advertising  depart- 

The  editorial  rooms  of  the  Pasadena  ment  of  Cadillac  after  being  graduated 
(Cal.)  Ei'cning  Post  were  turned  over  from  the  University  of  Michigan  five 
for  a  day  day  recently  to  the  journalism  years  ago. 

Students  of  the  Pasadena  High  school  Additional  office  space  for  the  Detroit' 
and  Junior  college  who  gathered  all  the  office  in  the  General  Motors  Building 
news,  wrote  the  headlines  and  made  up  has  been  taken  by  Campbell-Ewald  it 
the  issue.  was  also  announced  this  week.  The 


Los  Angeles  delegates  (left  to  right):  Harrison  Matthews;  Irvin  C.  Brass, 
three-minute  speaker  on  Tuesday’s  program;  Arthur  Boyd  of  Long  Beach; 
Mrs.  F.  T.  Hagelbert ;  Albert  W.  Branch  of  Long  Beach,  and  Fred  T.  Hagelbert. 


Delegates  from  the  Honolulu  Advertising  Club  (left  to  right):  Charles  H. 
Armour,  vice-president  of  the  club;  Mrs.  Grace  C.  Miller,  Oakland  hostess  to 
the  delegation;  Worth  Aiken,  president  of  the  Honolulu  club;  Ruth  C.  Bates, 
Oakland  hostess  to  the  delegation,  and  Dr.  T.  F.  Arnold,  member  of  the 
executive  board  of  the  Honolulu  ad  club. 


Portland,  Ore.,  delegates  (left  to  right):  Miss  Anne  Keil,  Portland  Adver¬ 
tising  Club;  Herbert  Cuthbert;  H.  B.  Robinson,  second  vice-president  of  the 
club,  and  William  P.  Merry,  past  president.  Miss  Keil,  Robinson  and 
Merry  flew  to  Oakland. 

TEXAS  GROUP  MARlS 
GOLDEN  JUBILEE 


Presa  Association  Convention  st 

Wichita  Falls  Attended  by  More 
Than  325 — Harper  Herald 
Takes  All  First  Prizes 

Golden  jubilee  convention  of  the 
Texas  Press  Association,  held  June  13 
to  15  at  Wichita  Falls,  Tex.,  was  at¬ 
tended  by  more  than  325  delegates,  the 
largest  gathering  in  the  history  of  the 
group. 

An  unusual  distinction  was  won  by  the 
Harper  Herald,  which  carried  away  first 
prize  in  every  contest  conducted  by  the 
association.  This  weekly,  owned  by 
Warren  Hunter,  circulates  in  a  town  of 
3(K),  twenty-five  miles  from  the  nearest 
railroad. 

(Jne  of  its  prizes  was  the  Belo  cup, 
awarded  by  the  A.  H.  Belo  Corporation, 
publishers  of  the  Dallas  A'ezvs  and  Jour¬ 
nal,  for  the  best  all-around  weekly  in 
Texas.  The  paper  also  took  first  place 
in  the  di.splay  advertising  competition 
and  for  the  best  set  advertisement. 

Second  and  third  places  in  the  Belo 
competition  were  won  by  the  Mercedes 
Nezvs  and  the  Clarenden  Neu's. 

feature  of  the  meeting  was  the  pre¬ 
sentation  of  the  history  of  the  associa¬ 
tion  during  the  50  years  it  has  l)een  in 
existence,  written  by  James  H.  Lowry, 
of  the  Honey  Grove  Signal. 

Harry  F.  Schwenker  of  the  Brady 
Standard,  vice  president  during  the  last 
year,  was  elected  president,  succeeding 
Sam  R.  Miller  of  the  Mineral  If  ells  In- 
de.r.  Other  officers  elected  were;  Ray 
H.  Nichols,  Vernon  Record,  vice  presi¬ 
dent ;  Sam  P.  Harben,  Richardson  Echo, 
secretary,  re-elected  for  the  twenty-first 
time;  Ben  F.  Harigel,  Lagrange,  treas¬ 
urer  ;  Clarence  E.  Gilbore,  .-Xustin,  at¬ 
torney.  Three  vacancies  on  the  e^xecutive 
committee  were  filled  by  Joe  F.  Kempton, 
Holland's  Magazine.  Dallas;  VV.  A. 
Salter.  Kcrrvillc  Mountain  Sun,  and 
Emerson  Edwards,  Troup  Banner. 

OPENS  COAST  OFFICES 

Williams,  Lawrence  &  Cresmer  Now 
Have  Branches  in  California 

Williams,  Lawrence  and  Cresmer,  pu^ 
Ushers'  representati\es  with  offices  in 
New  York  and  Chicago,  recently  o^ned 
offices  in  Los  Angeles  and  San  Fran¬ 
cisco. 

\’incent  D.  Ely,  who  for  the  past  five 
years  has  been  doing  special  represent 
tive  work  in  Chicago,  has  been  placM 
in  charge  of  the  San  Francisco  om^ 
which  is  in  the  Chronicle  Building.  1 
Los  .’Kngeles  office  in  the  Title  Insur¬ 
ance  Building  is  in  charge  of  J-  • 
Cresmer.  a  brother  of  W.  T.  Cres  . 
vice-president  of  the  firm.  A  branen 
Seattle  is  being  considered. 


added  space  gives  the  agency  a  total 
floor  area  of  40,355  feet. 

ENTERS  CITY  COUNCIL  RACE 

Aoociate  Editor  of  Cincinnati  Timet- 

Star  Resigns  to  Direct  Campaign 

Russell  Wilson,  until  last  week  asso-’ 
date  editor  of  the  Cincinnati  Times- 
Star,  has  announced  his  candidacy  for 
the'  Cincinnati  city  council  as  a  charter 
committee  candidate.  In  entering  the 
race,  Mr.  Wilson  resigned  his  executive 
functions  with  the  newspaper  and  is 
now  a  member  of  the  staff. 

Mr.  Wilson  has  been  active  in  the 
reform  movement  and  was  instrumental 
in  overthrowing  the  “gang”  form  of 
politics  that  governed  the  City  Hall 
some  years  ago.  He  is  a  past  president 
of  the  Cincinnati  Association,  and  later 
headed  the  Cincinnati  F'oreign  Policy 
Association. 

Hulbert  Taft,  editor  of  the  Times- 
Star,  in  an  open  letter,  accepted  Mr. 
Wilson’s  resignation  last  week,  but  re¬ 
quested  that  he  continue  writing  for  the 
paper. 
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I.  C.  M.  A.  ELECTS  STODGHILL  PRESIDENT 

Ottawa  Convention  Considers  Request  That  Audit  Bureau  of  Circulation  Change  Rules  on  “Bulk” 
and  “Service”  Copies — Safety  Plans,  Promotion  and  Expense  Items  Discussed 


0 


ttawa,  Ont.,  June  20. — Three  days 
of  the  most  intense  heat  this  city 
las  ever  known  marked  the  thirty-first 
annual  convention  of  the  International 
Circulation  Managers’  Association  which 
ended  today.  Attendance  at  all  sessions 
averaged  about  200  and  at  serial  func¬ 
tions  arranged  by  the  city  and  its  news¬ 
papers,  more  than  3(K)  were  .seated.  It 
«-as  one  of  the  best  attended  meetings 
in  the  .^s.sociation’s  history  and  it 
executed  a  program  of  tremendous 

'™^rold  \V.  Stodghill,  Louisville  Cou¬ 
rier  Journal  and  Times,  was  advanced 
from  first  vice-president  to  president, 
ind  J.  X.  Eisenlord,  Chicago  Daily 
Sms,  moved  up  from  second  to  first 
rice-president.  W.  C.  Hixson,  Syracuse 
Post  Standard,  entered  the  presidential 
succession,  with  his  election  as  second 
rice-president.  Clarence  Eyster,  Peoria 
Star,  was  re-elected  secretary-treasurer 
by  a  rising  vote.  All  officers  were 
tiected  by  acclamation. 

Four  directors  were  elected  as  follows : 

Three  year  term,  C.  O.  Reville, 
Baltimore  Sun;  \V.  J  P.arker,  Clticac/o 
American,  and  T.  V.  Armstrong,  Ottawa 
.Vewspapers’  Sub.scription  Hureau,  at  the 
Ottawa  meetings;  one  year  term,  T.  J. 
Dowling,  .Xew  York  Telefiram,  who 
succeeds  to  the  term  of  Mr.  Hixson. 

West  Baden  .Spring.s,  Ind.,  was  selected 
a>  the  1930  convention  place,  winning 
orer  Niagara  Falls,  N.  Y.  The  conven¬ 
tion  disapproved  a  suggestion  by  Paul 
Thompson,  Neiv  Orleans  (La,)  Item 
Tribune,  that  the  I.  C.  M.  A.  have  its 
annual  convention  at  Chicago  in 
October. 

The  only  legislative  matter  to  receive 
convention  action  was  a  suggestion  that 
the  .\udit  Bureau  of  Circulation  be  re¬ 
quested  to  consider  changes  in  rules 
affecting  premiums  and  copies  classed  as 
“Bulk”  and  “Service.” 

Entertainment  included  golf,  motor 
tours  of  Ottawa  and  the  Gatineau 
Region,  with  visits  to  paper  mills 
ior  tho.se  who  were  not  satisfied 
with  Old  Sol’s  caloric  performances.  A 
French-Canadian  dinner  was  given  at 
the  Chaudierc  Country  Club,  Tuesday 
night  and  the  annual  banquet  was  held 
a  the  Chateau  Laurier  Wednesday  night. 
iVesident  1.  M.  .\nnenberg,  Philadelphia 
Public  Ledger,  presided,  and  speakers  in¬ 
cluded  P.  D.  Ross,  publisher  of  the 
^fotea  lounwl;  James  W.  Brown, 
Eiiitor  Axn  Pubi.isher:  O.  C.  Harn, 
Winnipeg  Director  of  the  .\.  B.  C. ; 
TO-president  Stodghill,  and  Arthur 
Pirtridge,  manager  and  secretary  of  the 
Canadian  Daily 


By  ARTHUR  ROBB 

(By  telegraph  to  Editor  &  Publisher) 

American  and  Canadian,  were  shouted  more  sound  than  breeze, 
in  chcirus.  A  youthful  Scot,  swinging 
his  kilt  and  tartan,  strutted  up  and 


Harold  W.  Stodghill 

down  the  banquet  floor  with  bagpipe 
skirting  a  highland  tune.  Vocal  solos 
were  rendered  by  Mrs.  O.  C.  Harn  and 
Mrs.  Grant  Dexter  of  Ottawa  and  a 
piano  solo  was  given  by  Lawrence 
Meredith  of  Xew  York.  The  Capital 
quartet  and  a  local  orchestra  com¬ 
pleted  the  musical  program. 

Welcome  to  Ottawa  was  given  the 
1.  C.  M.  A.  by  His  Worship  Mayor 
.\rthur  Ellis  and  on  behalf  of  the  city's 
publishers  by  T.  V.  Armstrong,  mana¬ 
ger  of  the  Ottawa  X’ewspaper  Subscrip¬ 
tion  Bureau.  These  addresses,  followed 
by  an  eliKiuent  response  delivered  by 
Past  President  James  McKernan  of 
Brooklyn,  formally  opened  the  31st  con¬ 
vention  Tuesday  morning. 

Convention  sessions  are  being  held  in 
the  assembly  room  of  the  (,'hateau  Lau- 
rier’s  new  wing,  with  machinery  and 
e(|uipmcnt  exhibits  in  a  large  adjoining 
room.  Large  windows  open  on  Con¬ 
naught  Square,  but,  as  the  delegates  ar¬ 
rived  here  side  by  side  with  Ottawa’s 
first  hot  spell,  the  open  windows  admit 


Two  coatless 
sergeants-at-arms,  George  Reynolds  of 
Xew  Bedford,  Mass.,  and  L.  C.  Baum, 
of  Orange,  N.  J.,  herd  a  squad  of  pages 
bearing  ice  water  to  coatless  and  perspir¬ 
ing  delegates,  but  the  convention  pro¬ 
ceeds  on  schedule  with  few  chairs 
vacant. 

Before  receiving  committee  reports 
President  .Annenberg  introduced  several 
of  the  119  new  members  who  received 
the  usual  individual  welcomes. 

II.  W.  Stodghill.  reporting  as  chair¬ 
man  of  the  program  committee,  charac¬ 
terized  as  successful  the  new  plan  of 
organizing  the  program.  The  first  vice- 
president  is  in  charge,  assisted  by  the 
president  and  the  second  vice-president, 
and  the  secretary-treasurer  is  assigned 
to  get  advertising  for  the  printed  pro¬ 
gram.  Revenue  from  that  source  this 
year  exceeded  $3,000  a  gain  of  more  than 
$1,000  over  the  previous  record. 

Danger  of  permitting  conditions  im¬ 
perilling  the  moral  health  of  newsboys 
was  stressed  by  J.  C.  Montgomery,  De¬ 
troit  Xeti's,  in  his  report  for  the  news¬ 
boys  welfare  committee,  .\gainst  state¬ 
ments  by  circulation  managers  that  news- 
Ixiy  welfare  work  is  unprofitable  and 
usually  unnecessary,  Mr.  Montgomery 
cited  a  1928  report  of  the  U.  S.  Depart¬ 
ment  of  Labor,  covering  conditions  in 
four  cities.  Mr.  Montgomery  did  not 
name  the  cities,  but  quoted  the  report  as 
follows : 

■‘The  moral  influences  surrounding 
newspaper  sellers  in  their  work  makes 
it  a  dangerous  occupation.  Conditions 
in  and  around  newspaper  distributing 
rooms  differ.  Small  towns  and  cities 
escape  certain  of  the  evils  that  flourish 
in  the  notorious  news  alleys  of  some 
of  the  larger  cities.  But  distributing 
rooms  too  often  attract  the  type  of  man 
from  whom  the  newsboy  may  learn  at 
first  hand  the  language,  philo.sophy,  and 
tcchni<|ue,  .so  to  speak,  of  the  lower  types, 
the  tramp,  or  even  the  thief,  the  gambler, 
and  the  moral  pervert.  The  fact  that 
in  two  of  the  four  cities  in  which  the 
(  hildren’s  Bureau  investigated  this  as- 
Iiect  of  newspaper  selling,  the  boys  were 
exposed  in  their  work  to  seriously  un¬ 
wholesome  associations  and  influences 
indicate  that  such  associations  and  influ¬ 
ences  are  not  uncommon  in  newspaper 
selling,  and  may  develop  anywhere  at 
any  time. 

“The  similarity  between  the  finding  by 
the  t  hildren's  Bureau  survevs  and  those 


Jiwspapers  .Asso- 
Mtion,  Toronto. 

The  association 
P'-e  Mr.  .Arm- 
strong  a  grand- 
tjther’s  clock  in 
Wreciation  of  his 
access  in  arrang¬ 
ing  details  of  the 
meeting. 

Prizes  for  golf 
tdiievement  were 
twirded  to  J.  U. 
Eitch,  Cleveland, 
lor  the  best  gross 
score;  Walter  An- 
^•s  of  .St.  Paul 
■or  the  best  net ; 
J;  M.  Black,  Xew 
Means  Picayune, 
■or  second  best 
•t.  and  to  E.  Ka- 
’Waugh  of  Otta¬ 
wa  for  high  gross. 

Entertainment,  in 
WRe  of  J.  P. 
Eenny,  business 
“■laRer  of  The 
cRcrti,  was  live- 
■T  on  both  eve- 
Old  songs. 


SCRIPPS-CANFIELD  EXECUTIVES  HOLD  CONFERENCE  NEAR  PORTLAND 


Photo  shows  group  of  department  managers  and  executives  of  the  Scripps-tiaiifield  Newspapers  who  met  recently  near 
Portland,  Ore.  The  newspapers  representerl  at  the  meeting  were:  Seattle  Star,  Portland  Xews,  Tacoma  Times,  Spokane 
Press,  Boise  (Ida.)  Capit^  Netvs,  Coeur  D'Alene  (Ida.)  Press,  San  Luis  Obispo  (Cal.)  Telefcram-Tribune,  Provo  (Utah) 
Herald,  Loftan  (Utah)  Cache  Talley  Herald,  Los  Angeles  Record  and  Dallas  Dispatch. 


in  surveys  made  10  or  15  years  ago 
offers  little  foundation  for  the  hope  that 
conditions  will  improve  of  themselves. 
The  indications  are  that  in  certain  re¬ 
ports  they  are  inclined  to  grow  worse 
instead  of  better.  Competition  between 
newspapers  which  grows  more,  rather 
than  less  intense,  not  only  increased  the 
number  of  newsboys  but  also,  as  the  (Thil- 
dren’s  Bureau  Surveys  Show,  creates 
especially  unfavorable  conditions  for 
hoys  who  sell.  These  considerations 
seem  to  justify  the  conclusion  that  news¬ 
paper  selling  by  children  should  be  reg¬ 
ulated  just  as  other  forms  of  child  labor 
are  regulated.  The  failure  of  the  state 
laws  and  city  ordinances  regulating  .street 
work  in  the  cities  where  the  surveys 
were  made  shows  that  the  provisions  of 
the  laws  and  the  details  of  administration 
must  bo  given  careful  consideration. 

“I  would  suggest  that  each  of  you 
keep  the  above  thought  in  mind  and  en¬ 
deavor  to  improve  the  conditions  of  the 
Ixiys  who  sell  papers  so  that  laws  and 
regulations  by  the  government  will  not 
be  required.” 

W.  C.  Hixson,  Syraettse  Post-Stand¬ 
ard.  as  chairman  of  the  railway  mail 
and  post  office  committee,  presented  a 
letter  from  J.  D.  Barnum,  publisher  of 
the  Post- Standard  and  chairman  of  the 
A.  N.  P.  A.  postal  committee  which  out¬ 
lined  the  efforts  past  and  pre.sent  of  the 
.A.  X.  P.  A.  to  obtain  promulgation  of 
a  bundle  rate  for  new.spaper  transporta¬ 
tion.  either  by  legislative  or  executive 
action. 

Mr.  Sto<lghill  presented  a  motion  of 
the  .Association's  sympathy  for  Mrs. 
I'yster.  who  is  seriously  ill.  During 
the  many  years  of  Mr.  Eyster’s  service 
as  secretary-treasurer,  Mrs.  Eyster  has 
been  chairman  of  the  ladies  entertain¬ 
ment'  at  every  meeting.  A  copy  of  the 
motion,  unanimously  passed,  was  sent  to 
Mrs.  Eyster  with  a  floral  tribute. 

1).  B.  G.  Rose  of  Ixjuisville,  Ky.,  and 
William  Elder,  Toronto  Telegram,  both 
past  presidents  received  the  unusual 
1.  f.  M.  .A.  tribute  of  honorary  member¬ 
ship.  Mr.  Rose,  a  regular  attendant, 
was  absent  because  of  illness.  Another 
past'  president.  R.  S.  Weir,  also  detained 
by  illness  was  sent  a  telegram  of  sym¬ 
pathy. 

Tlie  first  address  was  given  by  E.  P. 
.^chwartz,  Des  Moines  Register  and  Tri¬ 
bune  Capital  who  in  what  he  called  a 
"talking  movie,’’  demonstrated  his  paper’s 
inetlKxl  of  informing  local  business  men 
of  circulation  achievements.  He  pre¬ 
sented  charts  to  illustrate  why  his  news- 

_  papers,  in  a  city 

of  1.5(),(X)0  popula¬ 
tion  command  as 
high  a  national 
advertising  rate  as 
those  of  St.  Ixjuis. 

T  r  a  (1  c  follows 
the  newspapers,  he 
said,  and  the 
Register  T  ribunc- 
Capital  is  read  by 
two  of  every  three 
families  residing 
within  three  hours’ 
automobile  ride  of 
Des  Moines.  The 
paper’s  efforts  to 
attain  wide  and 
deep  distribution 
are  aided,  he  said, 
by  the  fact  that 
Iowa  li  a  s  10,000 
miles  of  railroad 
and  .5,tXK)  miles  of 
paved  road,  in 
these  respects 
ranking  much 
higher  among  the 
states  than  in  total 
population. 

(Contd.  on  p.  38) 
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PRESS  TRIUMPH  OVER  SECRET  VOTE  IN 
SENATE  DOUBLY  EMPHASIZED 

President’s  Nominations  Considered  in  Open  Session — 
Robinson  Amendment  on  Treaties  and  Executive 
Appointments  Passed 


FLEW  TO  PACIFIC  COAST 

Dan  Smith,  city  editor,  (.'oluinhiis  Ohio 
Stale  Journal,  has  returned  from  two 
weeks  in  California.  Smith  flew  across 
the  continent  with  the  U.  S.  .Xrmy  planes 
that  had  been  assembled  at  Cohimhus  for 
the  army  air  maneuvers. 


UPTON  SINCLAIR  LOSLS 
$200,000  LIBEL  SUIT 

Jury  Holds  That  Denver  RoeU 
Mountain  News  Writers'  Revie„ 
of  Floyd  Dell’s  Biography  Did 
Not  Damage  Novelist 


M 


By  GEORGE  H.  MANNING 

Washington  Correspondent,  Editor  &  Publisher 


{By  telegraph  to  Edit-  r  &  Publisher) 

^'ASHINGTOX,  D.  C.  June  19^ 
”  W  hen  the  Senate,  on  the  linal  day 
of  the  present  session  before  its  vacation 
recess,  considered  President  1  loover’s 
nominations  in  oiK-n  session,  the  actual 
triumph  scored  by  newsjwpi’r  activity 
against  secret  executive  proceedings  was 
emphasizt'd  as  against  the  compromise 
resolution  adopted  the  preceding  day. 

The  concrete  fact  of  oirmi  executive 
consideration  of  these  nominations  over¬ 
shadowed  the  somewhat  purplish  com¬ 
promise  arrived  at  when  the  amendment 
of  Senator  Robinson  of  .\rkansas  m<Kli- 
fying  the  rule  was  adopted  by  a  68  to 
.s  vote. 

The  Robinson  amendment  provides 
that  all  presidential  nominations  and 
treaties  with  foreign  nations  shall  be 
considered  in  open  session  unless  the 
Senate  by  a  two-thirds  motion  decides 
to  retire  into  the  seclusion  of  its  custom¬ 
ary  cave. 

Furthermore,  the  vote  as  to  retirement 
into  secret  consideration  must  be  taken 
also  in  secret,  provided  one  Senator 
moves  and  another  seconds  the  proposal. 

The  vote  on  the  Robinson  amendment 
followed  the  defeat  of  a  resolution  by 
Senator  Norris  of  Nebraska,  wnich 
would  have  amended  the  secrecy  rule  so 
as  to  provide  for  publication  in  the  Con¬ 
gressional  Records  of  all  roll  calls  taken 
in  closed  session. 

The  vote  on  the  Norris  amendment  was 
.19  to  34.  The  five  Senators  who  voted 
against  the  Robinson  amendment  were 
Patterson  of  Missouri,  Couzens  of 
Micbigan.  Waterman  of  Colorado,  and 
Please  and  Smith  of  South  Carolina. 

Senator  Jones  of  V\'ashington  at¬ 
tempted  to  amend  the  rule  also  with  a 
view  to  a  public  record  of  every  vote, 
but  it  likewise  went  down.  This  amend¬ 
ment  drew  the  acquiescence  even  of  the 
Rules  Committee,  which  had  precipitated 
the  affair  by  attempting  to  discipline  Paul 
R.  Mallon  of  the  United  Press,  follow¬ 
ing  that  association’s  publication,  along 
with  Universal  Service,  of  the  roll  call 
by  wbicb  Irvine  L.  LennK»t  of  Wiscon¬ 
sin  was  confirmetl  as  a  Federal  judge. 

In  some  relief  to  tbe  defeat  «)f  these 
j)rovisions,  however,  are  the  provisions 
f>f  the  Robinson  amendment,  now  a 
Senate  rule,  which  permit  individual 
Senators  to  tell  how  they  voted  in  secret 
session  but  denies  them  the  privilege  of 
saying  what  their  colleagues  did  or  said. 

The  general  feeling  is  that  friends  of 
open  sessions  have  won  a  notable  victory 
by  |>assage  of  the  Robinson  amendment, 
regardless  of  the  steps  it  could  have 
taken  and  didn’t.  The  fact  remains,  it 
is  jH tinted  out  here,  that  virtually  all 
nominations  and  treaties  will  henceforth 
lie  considered  in  ojk'h  session,  and  that 
when  the  sincere  o])inion  of  the  majority 
of  the  Senate  holds  that  such  considera¬ 
tion  is  not  proiH'rlv  to  Ix'  public,  such 
facts  as  should  lx*  withheld  may  be  kept 
secret . 

Passage  <>f  the  amendment  ended  the 
brief  hut  bitter  struggle  which  had  its 
real  inception  with  the  publication  by  the 
United  Press,  tinder  Mallon’s  signature, 
of  the  roll  call  on  confirmation  of  Roy 
West  to  be  Secretary  of  the  Interior 
under  President  Uoolidge.  The  resent¬ 
ment  flared  with  the  UenriKit  incident. 

It  then  broke  hjgh  and  wide  with  the 
attempt  of  the  Rules  Committee  to  bring 
Mallon  lM*fore  it  with  the  alleged  inten¬ 
tion  of  citing  him  for  contempt  and  jail¬ 
ing  him  if  he  refused,  as  was  assured, 
to  reveal  the  source  of  his  information. 

Senator  UaFollette  of  Wisconsin  then 
took  charge  of  the  opp;)sition.  He  first 
forced  the  Senate  to  prohibit  all  news¬ 
papermen  from  the  floor  of  the  Senate, 
instead  of  restricting  such  action  to 
Mallon,  as  had  been  intended.  He  then 
successfully  challenged  the  authority  of 


the  Rules  Committee,  not  only  to  in¬ 
augurate  rules  as  to  floor  privileges  hut 
to  hear  Mallon  under  his  oath. 

Finally,  in  ]>erhaps  the  most  brilliant 
speech  of  his  Senatorial  career,  he 
lashed  the  Reed-Hingham-Moses  Rules 
t'ommittee  triumvirate  who  were  hunt¬ 
ing  Mallon,  for  an  hour  on  iinective. 

He  now  has  pending  a  resolution  which 
would  so  amend  the  Senate  rules  as  to 
suiiply  the  missing  authority  for  repre¬ 
sentatives  of  press  associations  to  have 
the  privilege  of  the  floor,  and  he  con¬ 
cluded  his  fight  with  a  briefly  lucid 
speech  on  the  Norris  resolution  for  roll 
call  publication,  in  which  he  appealed  for 
full  publicity  as  in  keeping  with 
denuKracy. 

As  by-products  of  the  fight  for  open 
sessions  which  he  and  the  press  jointly 
led.  the  Senate  Finance  Committee  was 
forced  into  open  hearings  on  the  new 
tariff  bill. 

EDITOR^TE^IFY  IN 
FRAUD  INQUIRY 


Fairbanks  and  Gurley  Take  Stand  in 
Election  Fraud  Investigation 
Instigated  by  Indianapolis 
Dailies*  Campaigns 


(.9/>cci«/  to  Editor  X-  Publisher) 

Soi’TH  Hend,  Ind..  June  19. — Warren 
C.  Fairbanks,  publisher  of  the  Indiaii- 
a/'fllis  Xcies.  and  Boyd  (iurley,  editor  of 
the  hidianapoli.'s  Time.'!,  were  witnesses 
here  Tuesday  before  a  federal  grand  jury 
which  is  investigating  charges  of  frauds 
in  the  November.  1928,  election  in  Lake 
county,  which  comprises  the  heavily 
populated  Calumet  region  in  northwest 
Indiana,  including  Gary.  Hammond, 
East  Chicago  and  Whiting. 

Newspaper  men  have  had  a  prominent 
part  in  the  inquiry  which  followed  a  pri¬ 
vate  investigation  conducted  by  "investi- 
gatop  and  staff  members  of  the  Indian- 
a|K)lis  News  over  a  period  of  several 
months.  Other  newspaper  men  who  have 
appeared  before  tbe  grand  jury  are 
Robert  .\  Butler,  a  special  investigator 
for  the  News,  former  city  editor  of  that 
paper  and  also  former  editor  of  the 
IndianaiHilis  Times;  Waller  Shead  of 
the  IndianajKilis  News  staff  and  Paul 
.Smith  of  the  Hammond  (Ind.)  Lake 
County  Time.t. 

When  the  present  grand  jury  session 
began.  District  .Attorney  Oliver  M. 

I . mis  was  absent  from  the  city  on  a 

vacation  and  the  iiuiuiry  into  the  I.ake 
county  charges  was  lx*gun  by  his  assist¬ 
ants.  .After  the  inquiry  had  jiroceeded 
for  a  week  without  apparent  jirogress 
Ixith  the  Indiana|Milis  News  and  Times, 
together  with  other  Indiana  papers,  de- 
mended  that  Mr.  Uiomis  either  return 
to  his  duties  or  resign.  The  information 
gathered  by  investigators  for  the  News 
had  lx*en  given  to  the  district  attorney’s 
office  Ix-fore  Mr.  Uximis  departed  to 
Oklahoma  City  on  his  vacation. 

Mr.  I^Mimis  returned  last  week  and 
immediately  issued  subixienas  for  Mr. 
Fairbanks  and  Mr.  Gurley. 

The  Indianapolis  News  publisher  was 
before  the  grand  jury  4.3  minutes.  Mr. 
(iurley  was  in  the  grand  jury  rixim 
20  minutes. 

The  News  has  charged  that  bus  loads 
of  negro  “reixaters"  were  brought  into 
Lake  county  and  has  intimated  that  Re- 
pubilcan  leaders  may  have  been  involved. 

Since  tbe  Indianapolis  paixrs  started 
their  editorial  strictures  on  the  conduct 
of  the  case,  demanding  full  and  thorough 
investigation,  the  district  attorney’s  office 
here  is  understotxl  to  have  orders  from 
Washington  to  use  every  effort  to  ascer¬ 
tain  the  truth  of  the  charges. 


BEAVERBROOK  GIVES 
DAILY  TO  HIS  SON 


Noted  British  Publisher  Transfers 
Controlling  Interest  In  London 
Express  To  19  Year  Old 
Youth 


(Ity  Cable  to  Editor  &  Publi.sher) 

Lo.nikin,  June  19. — .A  controlling  in¬ 
terest  in  the  London  li.rpre.ts  has  been 
presented  to  Hun.  William  Maxwell  .Ait- 
ken  19,  elder  son  of  Uird  Beaverbrook, 
it  was  announced  ttxlay  by  the  British 
publisher. 

Fleet  street  gossip  regards  the  relin¬ 
quishment  of  newspaper  management  by 
Lord  Beaverbrook  as  a  step  in  the  cam¬ 
paign  by  Lord  Rotbermere,  personal 
friend  and  business  rival  of  Beaverbnxik 
to  place  the  latter  in  leadership  of  the 
Conservative  party  to  succeed  ex-premier 
Stanley  Baldwin.  Beaverbrook  retains 
his  ownership  in  the  Sunday  LxLress  and 
livening  Standard. 

The  Express  was  founded  in  1900  and 
is  under  the  editorial  direction  of  Ralph 
1).  Blumenfeld,  former  U.  S.  newspaper 
man. 

I.ord  Beaverbrook  was  born  Maxwell 
William  Aitkin  .30  years  ago  in  New 
Castle,  N.  B.,  Canada,  and  attained  con¬ 
siderable  success  in  finance  before  going 
to  England  in  1910.  He  was  elected  to 
Parliament  and  became  an  intimate 
friend  and  advisor  of  .Andrew  Bonar 
Law,  then  Conservative  leader.  He  was 
knighted  and  in  1913  went  to  the  front  as 
an  eve  witness  with  the  Canadian  Ex¬ 
peditionary  Force,  the  following  year 
lx*coming  chief  proprietor  of  the  Express 
and  also  the  representative  of  the 
Canadian  government  in  France.  He 
was  raised  to  the  peerage  in  1916. 


PLANNING  BERLIN  TRIP 


Chicago  Advertising  and  Newspaper 
Executives  Sign  for  1.  A.  A.  Meet 

.Among  the  Chicagoans  who  have  al¬ 
ready  indicated  their  intention  of  sailing 
for  Europe  to  attend  the  convention  of 
the  International  Advertising  Assixiation 
in  Berlin  in  .August  are  the  following: 

Henry  T.  Stanton,  vice-president  of 
the  |.  Walter  Thompson  agency  and 
general  manager  of  their  Chicago  offices ; 
Bernice  Blackwood  and  Mary  IX*rby- 
shire,  past  presidents  of  the  WOmen’s 
.Advertising  Club  of  Chicago;  William 
Donahue,  advertising  manager,  Chicago 
Tribune;  Dorothea  Pfister,  secretary  of 
the  Chicago  .Advertising  Council ;  ().  C. 
Harn.  managing  director  of  the  .A.B.C. ; 
Homer  J.  Buckley,  past  chairman  of  the 
.Advertising  Council  and  head  of  the 
Buckley-Dement  C'ompany;  Mason  War¬ 
ner  of  the  Mason  Warner  agency ;  C.  E. 
Gambill  of  the  (iamhill  Motor  Company; 
Howard  Stone  of  Powers  &  Stone;  Car- 
roll  Sudler  of  the  Ketterlinus  Lithograph¬ 
ing  Company ;  C.  A.  Blixim  of  the  Ap¬ 
pleton  Electric  Company,  and  Walter  .A. 
-Strong,  publisher  of  the  t  hicago  Daily 
Xeii'.'s  and  chairman  of  the  board  of  gov¬ 
ernors  of  the  L.A..A. 


MIDWEST  TYPOS  ELECT 

The  Missouri  A’alley  Typographical 
Conference  meeting  in  Kansas  City  has 
elected  W.  G.  Waters,  Des  Moines.  Iowa, 
as  president  and  selected  Joplin,  Mo.,  as 
the  1930  meeting  place.  Other  officers 
elected  include:  Otto  Rahn,  Topeka,  first 
vice-president;  E.  E.  Mahaffey,  Musko¬ 
gee.  vice-president  for  Oklahoma;  Hugh 
1.  MeSkinning.  St.  Louis,  vice-president 
for  Missouri;  Frank  M.  Soffey,  Lincoln, 
vice-president  for  Nebraska;  and  Charles 
Rhixle  Chickasha,  Okla.,  secretary- 
treasurer. 


an  euuoriai  wriier  to  criticize  a  public 
figure  was  upheld  in  I'ederal  coun  to 
day  when  Upton  Sinclair,  noted  auth„r 
lost  his  S2(Ht.(KHt  libel  suit  against  th; 
Denver  Rocky  Mountain  Xe7es.  ScriniK! 


Howard  newsiiaper.  The  verdict  "vias 
returned  after  the  jury  had  delilxrated 
only  five  minutes  and  had  taken  ti«, 
ballots.  “ 


Sinclair’s  suit  was  based  on  the  pub¬ 
lication  in  .August,  1927,  by  the  news 
of  a  review  of  ’‘Upton  Sinclair,  .\ 
Study  in  -Social  Protest,"  a  biography 
by  Floyd  Dell. 

Tbe  review  was  written  by  Lee  Tai¬ 
lor  Casei,  News  editorial  writer.  Casev 
criticized  Sinclair’s  Socialism  and 
charged  the  author  with  being  an  ego¬ 
tist.  In  addition  to  menitx*rs  of  the 
news  organization,  Cleveland  newspaper 
men,  and  several  members  of  the  Ikirccr 
Post  staff,  were  witnesses  against 
Sinclair. 

Casey  testified  that  Sinclair  wrote  a 
letter  to  his  paper  requesting  the  review 
of  the  biography,  and  that  before  writ¬ 
ing  it,  he  re-read  many  of  Sinclair’s  vol¬ 
umes  allegedly  exposing  the  humanity- 
stifling  activities  of  capitalists.  'The 
trial  of  the  suit  lasted  a  week  and  in¬ 
stead  of  law  b<K>ks,  copies  of  newspapers. 
Sinclair’s  works,  dictionaries,  etc.,  filled 
the  tables  in  the  court  room.  The  action 
was  the  first  known  suit  for  damages 
against  a  newspaper  based  upon  a  review 
of  a  biography  by  the  subject  of  the 
biography. 

Casey  maintained  that  in  expressing  an 
opinion  of  Sinclair  he  was  carrying  out 
the  duty  of  an  editorial  writer  dealing 
with  a  public  figure. 

Edward  T.  Leech,  editor  of  the  News, 
Sidney  B.  Whipple,  special  writer  for  the 
Post,  and  William  McLeod  Raiiie,  West¬ 
ern  novelist,  were  (piestioned  regarding 
Sinclair’s  reputation  among  the  craft  as 
a  publicity  seeker,  but  the  court  ruled 
the  testimony  out  as  irrelevant. 

-Albert  J.  Cornsweet,  political  editor  oi 
the  Clc7'eland  Press,  and  Fred  P.  Stass- 
ower,  Cleveland  advertising  man,  told 
of  a  speech  by  Sinclair  in  Cleveland  three 
montbs  after  publication  of  the  review 
in  which  Sinclair  said  *‘l  do  not  expect 
to  get  anything  like  S20(),000.’’ 

In  instructing  the  jury,  the  court  elimi¬ 
nated  Sinclair’s  claim  for  $1(K),0()0  ex¬ 
emplary  damages,  and  told  the  jury  that 
if  Casey’s  review  were  essentially  true. 
Sinclair  had  no  right  to  a  judgment  for 
any  part  of  the  S1(K),(X)()  actual  damages 
he  asked. 

Judge  Symes  in  his  instructions  said: 
“.An  man  has  the  right  in  .America  to 
express  his  opinion,  even  if  that  opinion 
is  wrong." 

He  upheld  the  News’  claim  that'  the 
Casey  review  was  based  on  truth  and  the 
defense  that  no  damage  had  lx‘en  done  to 
Sinclair’s  reputation. 


TO  HONOR  PIPER’S  MEMORY 


Chair  of  Journalism  to  be  Established 
for  Him  at  Coast  School 

.A  chair  of  journalism  and  political 
economy  in  memory  of  Edgar  l>.  Piper. 
late  editor  of  the  Portland  OregoiiuK. 
will  be  established  at  Willamette  Lm- 
versity,  Salem.  Ore.,  of  which  Mr 
Piper  was  an  alumnus. 

"The  plan  was  proposed  at  the 
mette  commencement  exercises  in  ari  ad¬ 
dress  by  Walter  W.  R.  May,  city 
tising  manager  of  tbe  Oregonian.  The 
chair  is  to  lx?  financed  by  a  .group  ot 
men  in  Portland. 


ELECTED  TO  SCHOOL  BOARD 

William  L.  Blair,  managing  editor  of 
the  Pasadena  (Cal.)  Star-Xeu’S. 
elected  a  member  of  the  Pasadena  Bo® 
of  Education  recently. 
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MACDONALD  VISIT  NEWSPAPERMAN’S  IDEA 

Edward  Price  Bell,  Correspondent  of  the  Chicago  Daily  News,  Originated  2Uid  Promoted  Conference 
Between  Prime  Minister  of  Elngland  zmd  President  Hoover 


T\'  the  brain  of  an  American  news- 
1'  per  man  who  for  more  than  a 
of  a  century  has  been  a  keen 
'^r>er  of  Anglo-American  relations 
good-will  envoy  between  the  two 
Mtions  was  born  the  idea  of  a  con¬ 
jee  between  the  President  of  the 
United  States  and  the  Prime  Minister 
of  England,  an  idea  which  is  about  to 
become  a  reality  with  Ramsay  Mac¬ 
Donald  planning  to  come  to  Washing¬ 
ton  soon  for  a  conference  with  Herbert 

^Tlw'^man  is  Edward  Price  Bell  of  the 
Chicago  Daily  AVioj,  veteran  foreign 
correspondent  who  is  now  in  England 
but  will  sail  for  the  United  States  on 
June  29,  arriving  home  July  8. 

On  April  1,  Mr.  Hell  sailed  for  Eng- 
on  a  mission  of  good-will.  He 
went  with  the  avowed  intention  of  im¬ 
proving  the  relations  between  Britain 
and  the  United  States  and,  if  possible, 
of  finding  some  means  of  solving  the 
ancient  .Anglo-.American  naval  contro- 
versv.  personal  conference  between 
President  Hcxiver  and  the  British  Prime 
Minister  was  one  of  his  first  proixvsals. 
His  dispatches  in  the  past  several  weeks 
have  indicated  the  tenor  of  his  "primary 
diplomacy"  conversations,  first  with 
Prime  Minister  Mackenzie  King  of 
Canada,  then  in  turn  with  Stanley  Bald- 
«in  and  Ramsay  MacDonald,  each  of 
whom  expressed  hearty  approval  of  the 
idea. 

Mr.  Bell  first  approached  Prime 
Minister  Baldwin  on  the  subject  of  a 
visit  to  Washington  and  received  his 
cordial  consent  to  make  the  visit  if  in¬ 
vited  to  do  so.  President  Hoover  was 
duly  informed  of  this  fact.  After  the 
British  general  election,  Mr.  Bell  asked 
Ramsay  MacDonald  whether  he  would 
be  willing  to  go  to  W'ashiiigton  for  a 
conference  with  the  President.  Mr. 
MacDonald  accepted  the  plan  without 
hesitation  and  authorized  Mr.  Bell  to  so 
inform  President  Hoover.  That  in- 
iormation  went  to  the  President  at  once 
ind  was  in  his  possession  at  the  time 
lieneral  Charles  G.  Dawes  was  given 
his  instructions  in  Washington  before 
his  departure  for  his  post  in  London. 

In  a  dispatch  to  the  Daily  News  of 
May  6,  Bell  suggested  a  meeting  such 
as  is  about  to  take  place. 

"Is  it  not  abcnit  time,”  he  wrote, 
"that  a  Prime  Minister  met  the  Presi¬ 
dent  of  the  United  States?  There  is 
no  crisis.  The  diplomatic  relations  be- 
tneen  the  two  countries  have  been  and 
are  in  capable  and  well-disposed  hands. 
But  questions  of  immense  importance 
confront  Great  Britain  and  the  United 
Mates.  These  (fuestions  have  not  only 
British-.American  but  world  bearings. 
Thfv’  touch  virtually  every  sea  and 
shore  on  our  plant.  If  ever  the  rela¬ 
tions  of  peoples  warranted  the  atten¬ 
tion  and  the  .service  of  primary  diplo- 
Mev  certainly  the  relations  of  Great 
“dtain  and  the  United  States  do. 
“President  Hoover  is  known  slightly, 
™  only  slightly,  to  Prime  Minister  Bal- 
win  or  any  other  prospective  British 
ntme  Minister.  Mr.  Hoover,  in  the 
lays  when  he  occasionally  met  these 
itifn.  was  not  at  all  a  transparent  per- 
J^ity.  He  was  reserved,  elusive  and 
-i^lt  to  understand.  And  as  Mr.  Bal- 
ii»jn  and  other  Britons  of  prime  minis- 
■tfial  timber  do  not  know  Mr.  Hcxiver 
“  well  as  they  ought  to,  so  I  am  sure 
“'^jjfoover  does  not  know  them  as  well 
^  he  ought  to.  It  is  my  conviction,  not 
%  formed,  that  before  a  great  while 
|''er  the  imminent  balloting  in  this  coun- 
there  will  be  a  meeting  between  the 
^'sh  Prime  Minister  and  the  Presi- 
of  the  United  States, 
h  IS  possible  now  to  foretell  some 
1^  the  things  about  that  meeting  if  it 
■“ill  take  place.  It  cannot  fail  to  ad- 
.almost  immeasurably  the  cause 
oritish-.Anierican  understanding  and 
'\  hy  f  Because  everybvKly  con- 
wants  British-.American  under- 


By  BEN  KARTMAN  plished  when  the  representatives  of  Great 

..  ,  n  iTi  ,  r  .  Britain  and  the  United  States  sit  down 

standing  and  peace.  President  Hoover  and  from  whose  brain  sprang  the  siig-  together  to  consider  their  problems  First 
wants  them  profoundly.  Prime  Minister  gestions  of  a  trijiartite  conference.  That'  on  the  nroeram  of  discussion  as  he  sees 
Baldwin  and  all  other  British  leaders  man  is  Edward  Price  Bell,  correspondent  ft^  will  be  naval  reduction-^not  naval 
of  the  first  consequence  want  them  pro-  of  the  Chicago  Daily  News,  a  great  Ja’w.  The  former,  in  his  opinion,  is  a 
foundly.  Moreover,  on  both  sides  journalist,  a  great  patriot  and  a  true  concrete  and  manageable  matter,  whereas 
exists  a  sense  of  certainty  that  nothing  lover  of  this  country.  the  principles  of  legal  relationships  at 

substantial,  or  at  any  rate  insuperable.  It  was  while  a  member  of  Hoover  s  epa  in  time  of  war  is  an  abstract  and  all 


the  principles  of  legal  relationships  at 
sea  in  time  of  war  is  an  abstract  and  all 


g(K)d-will  party  to  South  America  that  hut  baffling  matter.  MacIXvnald  and 
f  about  the  President  Hoover,  he  believes,  are  not  apt  to  plunge 

of  the  United  States  to  know  that  he  prematurely  into  that  “dense  and  nearly 
would  welcome  a  conference  with  the  measureless  fog.”  They  realize,  he 
1  ritish  Prime  Minister.  It  was  as  a  thinks,  that  not  only  is  naval  reduction 
result'  of  the  South  American  trip  that  easier  to  start  with,  but  that  once  ac- 
ell  sailed  for  England  m  v^ril,  his  spe-  complished,  it  will  make  much  less  diffi- 
cia  mission  being  to  do  what  he  could  eiilt  the  problem  of  agreement  relative 
m  the  interest  of  a  more  sympathetic  un-  „a,,al  practice  in  war. 

^■rstanding  between  the  two  nations.  Bell,  whom  Lord  Northcliflfe  called 
How  well  equipped  he  was  for  the  mis-  .-tiie  best  American  newspaper  man 
Mon  IS  indicated  by  an  editorial  in  the  London  ever  had."  has  been  in  the 
Domlou  Ohsenrr  which  commented  on  foreign  service  of  the  Daily  News  longer 
*i..p  n”.  ^'”0  ^1'*^' f  of  other  correspondents. 

/I  I  rice  Bell  of  the  Lhiaufo  He  became  its  London  representative  in 

/  ally  A  who  for  a  long  period  was  jqoo  and  remainerl  in  that  position  until 
the  best  unomcial  ambassador  the  .Ameri-  1923,  serving  most  of  the  intervening 


can  people  ever  sent  to  our  people,  ar-  years  as  European  director  of  the  Daily 
riyed  some  three  weeks  ago  on  a  special  News  foreign  service.  Since  he  gave  up 
editorial.  the  jKisition  of  London  corresiKindent, 

The  world  s  journalism  does  not  know  he  has  performed  important  service  both 
a  more  fervent  and  faithful  servant  of  in  Euroiie  and  the  Ear  East.  For  ex¬ 
peace.  He  came  to  England  equipped  to  ample,  he  made  a  tour  of  the  world  to 
sweep  away  misconception  and,  besides  get  the  views  of  its  foremost  statesmen 


knowing  the  real  mind  of  the  Hoover 
administration,  he  was  fresh  from  full 
conversations  with  the  former  Secretary 
of  State,  h'rank  B.  Kellogg,  and  with  the 
Canadian  Premier,  MacKenzie  King.” 

“.Mr.  Bell  in  the  columns  of  this  journal 
attacked  the  bane  of  mutual  suspicion," 
continued  the  Observer.  “He  staked  him¬ 
self  upon  the  absolute  assurance  that  a 


through  elaborate  authorized  interviews 
with  the  premiers  of  the  great  foreign 
governments.  These  interviews  have 
been  collecteel  and  published  in  btuik 
form  under  the  title,  “World  Chan¬ 
celleries.”  The  volume  is  a  textbook  in 
diplomacy. 

Bell  was  born  in  Parke  County, 
Indiana,  March  1,  1869,  and  was  edu- 


Edward  Prire  Bell 


navies,  said :  ‘They  will  never  be  used 
stands  in  the  way  of  a  British- American  against  each  other.’  Mr.  Bell  added  that 


new  era  of  better  understanding  was  at  cated  at  Wabash  College,  from  which  he 
hand.  He  quoted  his  interview  with  Mr.  was  graduated  in  1W7.  He  entered  news- 
Kellogg,  former  Secretary  of  State,  who  paper  work  in  Terre  Haute,  Ind.  He 
referring  to  the  British  and  .American  later  joined  the  staff  of  the  Daily  News, 


understanding  and  peace. 


this  was  also  the  view  of  the  Washing- 


If  and  when  the  meeting  suggested  ton  administration  and  he  knows  what  he 


soon  becoming  its  star  reporter. 

Charles  H.  Dennis,  now  editor  of  the 
Daily  News,  sent  Bell  to  the  slums  of 
Liverpool,  London  and  Paris  to  write 


shall  come  about,  one  all-comprebensiye  is  talking  alxiut.  Mr.  Bell  has  been  no  of  the  life  of  the  prxir.  Bell  lived 


idea  will  occupy  the  conferees.  It  \yill 
be  the  idea  of  emphasizing  the  prin¬ 


ciple  that  in  no  circumstances  shall  a  real  man  and  the  more  he  knows  him  the 
British-American  question  or  contro-  better  he  likes  him.  In  this  country  Mr. 


thick  and  thin  adherent  of  President  several  months  in  Toynbee  Hall,  White- 
Hoover,  but  he  has  learned  to  know  the  chapel,  I.ondon,  the  “mother  of  .social 
real  man  and  the  more  he  knows  him  the  settlements”.  Then  he  came  back  to 


versy  imply  as  an  ultimate  result  the 
arbitrament  of  war.  This  principle  ac- 


Hoover  has  been  ridiculously  represented 
as  an  economic  monster  of  a  standard- 


cepted  and  made  fundamental,  every-  continent  and  as  a  passionless  in- 


tliing  else  will  be  if  not  easy  at  least 
not  a  source  of  tragic  possibility. 


tellectiial  of  organized  materialism  de¬ 
voted  ruthlessly  to  the  sacred  egoism  of 


“That  which  is  proposed,  in  other  commercial  .America,  with  little  human 


words,  is  simply  an  extension  ol  an 
existing  rule.  Canada  and  the  United 
.States  think  of  disputes  and  they  have 
dishutes  all  the  time,  but  they  never 
think  of  war.  They  have  outgrown 
that  supreme  ignominy  and  fatuity. 
Their  long  border  is  disarmed — in  a 
way  the  world's  most  glittering  symbol 
of  the  march  of  civilized  man. 

“Some  people  in  England  have  said, 
‘You  had  better  let  this  sleeping  dog 
lie’ — meaning  the  ‘sleeping  dog’  of 
British-American  relations.  The  trouble 
is  that  this  ‘sleeping  dog’  is  not  asleep. 
He  may  not  be  on  his  feet.  He  may 


feeling  for  other  countries  and  less  good 
will  for  our  own. 


Chicago. 

He  covered  the  Chippewa  War  in 
Northern  Minnesota,  followed  by  the 
race  riots  in  North  Carolina.  Then  fol¬ 
lowed  his  23-year  assignment  in  London. 
During  the  \Vorld  War  he  obtained  ex¬ 
tensive  interviews  with  five  members  of 
the  British  Cabinet  on  important  features 
of  that  great  conflict  and  was  the  first 


“Mr.  Bell  dispelled  these  misrepresen-  correspondent  who  ever  interviewed  a 


tations.  Here  is  what  he  says ; 

“  ‘.A  genuinely  friendly  feeling  toward 
Great  Britain  and  the  whole  British 
family  of  nations  characterizes  the  new 
administration  in  Washington.  While 
Mr.  Hoover  wants  the  closest  possible 
understanding  between  Great  Britain  and 
the  United  States,  this  desire  in  no  sense 
implies  any  hostility  to  any  other  country. 
No  one  understands  better  than  he  that 
the  prosperity  of  one  nation  depends  u[X)n 


hH)k  as  if  he  were  curled  up  and  quite  ‘he  prosperity  of  others  and  you  may 


comfortable.  But  his  eyes  are  wide 
open.  He  is  not  only  awake,  but  watch¬ 
ing.  It  remains  for  those  of  the  high¬ 
est  responsibility  to  init  the  ‘sleeping 
dog's’  dispfisition  right.” 


feel  cfMilident  that  it  is  his  intention  to 
work  entirely  in  harmony  with  Great 
Britain  and  other  countries  in  a  true 
spirit  of  internationalism.’  ” 

On  June  5  Bell  emphatically  predicted 


The  political  correspondent  of  the  a  tripartite  conference.  “I  make  bold 

London  Daily  Express,  who  has  the  to  advance  a  few  steps  into  the  domain 

reputation  of'  always  being  behind  the  <>f  prophecy.”  he  wrote.  “I  see  the  heads 

scenes  in  Downing  Street,  regardless  of  at  least  three  of  the  English  speaking 

of  what  political  party  is  in  office,  gave  states  gathering  around  the  table— per- 
full  credit  for  the  coming  conference  haps  in  Washington— to  define  a  scheme 


British  foreign  secretary.  He  has  had 
extensive  experience  with  the  British 
fleet,  armies  and  flying  forces. 

Mr.  Bell  has  lectured  widely  to  boys 
of  the  public  scIukiIs  of  England  on  the 
importance  of  .Anglo-American  unity  for 
the  preservation  of  free  institutions. 
He  has  also  won  a  wide  reputation  as 
an  author  of  short  stories,  many  of 
which  have  beim  published  in  the  Strand 
Magazine  of  Ixnidon.  Since  his  return 
to  the  United  States  he  has  addressed  a 
large  number  of  organizations  on  im¬ 
portant  issues  of  the  day.  His  scholastic 
honors  include  a  Master’s  degree,  a 
degree  of  Doctor  of  Letters,  and  the 
key  of  Phi  Beta  Kappa. 

.Mr.  Bell  at  the  present  time  holds  the 
title  of  erlitorial  commissioner  of  the 
Daily  News. 


TWO  HEARST  MEN  JOIN  WORLD 

J.  Mora  Boyle  has  been  apjxiinted 
between  Hoover  and  MacDonald  to  of  naval  relations  insuring  perpetual  manager  of  local  advertising  for  the 
Mr.  Bell.  naval  peace  and  a  colossal  cut  in  naval  .Vne  Eork  Morninn  U’orhi.  Mr.  Boyle 

“If  this  conference  comes  to  pass,”  he  armaments.  These  men  will  be  the  three  recently  resigned  from  the  Hearst  or- 
wrote,  “The  world  will  not  begrudge  nien  of  this  story — MacDonald,  MacKen-  ganization  where  he  served  five  years  as 
credit  and  praise  to  the  three  statesmen  zie  King  and  Hoover.  .And  back  of  them  advertising  manager  on  several  of  the 
whose  practical  idealism  and  sense  of  will  be  every  first  rate  leader  of  their  Hearst  New  York  newspapers.  Tom 
world’s  citizenship  brought  it  about.  But  several  nations,  together  with  the  over-  Bohan,  formerly  associated  with  the 


whose  practical  idealism  and  sense  of 
world’s  citizenship  brought  it  about.  But 


behind  these  public  figures  there  will  whelming  mass  of  the  English  speaking 
also  be  one  who  has  labored  for  years  family.” 

in  the  cau.se  of  Anglo-American  accord  Mr.  Bell  expects  much  to  be  accom- 


Bohan,  formerly  associated  with  the 
Western  office  of  the  Neio  York  Amer¬ 
ican.  has  also  joined  the  World 
Western  manager. 


ances  of  American  Journalism 

Stories  of  Success  Won  by  Leaders  of  the  Press 


By  MARK  E.  NEVILS 


Down  in  Indiana,  which  no  less  a 
renowned  journalist  than  Irvin  S. 

Cobb  has  called  “the  most  typically  Am¬ 
erican  state  in  the  American  democracy,” 
where  journalism  and  politics  have  a 
monopoly  on  fame,  lives,  rules  _  and 
writes,  F.  A.  Miller,  editor  and  publisher 
of  the  South  Bend  (Ind.)  Tribune,  one 
of  Hoosier  newspaperdom's  outstanding 
figures. 

American  editors  know  him  for  his 
regular  attendance  year  in  and  year  out 
at  the  annual  conventions  of  the  Asso¬ 
ciated  Press  and  the  American  Society 
of  Newspai)er  Kditors;  Indiana  news¬ 
papermen,  republican  and  democratic, 
hail  him  as  an  aggressive  and  ethical 
figure  in  their  midst ;  South  Bend  citi¬ 
zens  honor  him  as  an  independent, 
unselfish  editor  who  is  the  soul  of  the 
Tribune. 

To  his  fellow  members  of  the  Fourth 
Estate,  he  is  an  editor-publisher  who  is 
supreme  authority  in  the  publication  of 
his  newspaper’s  news,  who  still  regards 
the  news  of  principal  importance  and 
the  business  of  selling  the  newspaper  of 
secondary  importance,  who  seeks  the 
truth  and  finally  prints  it  without  fear 
or  favor. 

Mr.  Miller’s  are  the  heritage  left  him 
bv  a  grandfather,  who,  as  an  abolitionist 
fought  slavery  until  his  type  and  presses 
were  thrown  in  the  Ohio  river ;  by  a 
father,  Alfred  B.  Miller,  one  of  Indi¬ 
ana’s  noted  editors  of  a  half-century 
ago,  who  founded  the  Tribune  in  1872; 
and  by  long  years  of  education  in  Mid¬ 
dle  Western  politics. 

He  was  born  Jan.  31,  1868  in  South 
Bend.  When  12  years  old  he  was  a 
newsl)oy ;  while  still  in  high  school  he 
was  learning  how  to  set  type  by  hand ; 
when  19  he  was  a  reporter  writing  per¬ 
sonals  for  his  father  and  ambitious  to 
become  a  novelist.  In  time  the  cub_  re¬ 
porter  forgot  his  literary  ambitions 
while  helping  his  father. 

Eventually  he  became  its  directing 
editor  and  on  the  death  of  his  father 
in  1892,  vice-president  and  the  owner  of 
most  of  the  Tribune’s  stock.  During 
the  same  year  he  was  married.  Then  in 
a  period  when  personality  and  personal 
aggressiveness  represented  the  principal 
stock  in  a  journalist’s  trade,  he  went  to 
work  to  make  his  ncwspai>er  the  organ 
oi  South  Bend’s  Main  Street. 

Through  his  efforts  the  South  Bend  , 

Chamber  of  Commerce  was  established  Specially  drawn  for  Editor  &  PvausHEtt  by  Seymour  Marcus. 
in  1908,  and  he  was  elected  its  first  presi-  t.  j  i  r  •  ,  •  > , 

dent  and  a  member  of  its  initial  South  Bend  has  faith  in  Mr.  Miller,  t  ompany 
directorate.  honored  Miller  sj 

rv  j  r  1  ^  memorable  banquet  on  the  occa-  “I  con 

has  not  neclected  his  obligations  to  the  ^  ‘he  mayor  spoke  the  other  uti 

State.  lusf  as  loyal  in  peace  as  his  "  sentiments  in  the  following  mate  put 

father  had  lieeii  as  a  fighting  memlier  M,-  Ar  Uo  *,^1,  u*  r  o  >  ^ 

of  the  old  21st  Indiana  batterv  during  'w "  J  unwise  a 

the  Civil  war.  he  served  as  president  of  L  evidently  oiisly  to 

the  SouUi  Bend  Centennial  Association,  H Jit  t  If  'i”  "  if*'  , 

r  j  j-  snows  him  an  laealist.  lo  that  idealism  Rejrard 

formed  and  incorporated  for  the  observ-  _  e  t- 1 

ance  of  Indiana’s  lOOtb  anniversarv  of  necessary  for  consolida 

statehood  in  1916.  But  one  hears  little  l,strv  ^  u  ?ntjrrV  H 

of  the  achievements  of  the  Tribune’s  r  .  ?  ■  J  ''' 

editor,  for  it  is  one  of  the  unwritten  anything  di.shonor-  eliminate 

laws  ;>f  his  news-writers  that  his  name  ’’^s  maintained  independ-  the  iiiiml 

never  lie  featured  in  the  columns  V  bought  and  and  busi 

.  Its  proprietor  would  sooner  suffer  loss  direction 
1  ears  of  labor  for  the  community,  than  violate  its  principles/’  people  bi 

having  brought  prosperity  to  the  Tribune.  i„  the  editorial  code  of  Mr.  Miller  are  conti 
construction  of  a  modern  newspaper  there  is  no  such  word  as  fear.  Most  of  Newsp: 
plant  was  carried  through  and  completed,  the  nation’s  observers  still  remember  him  tiinities  t 
The  offices  of  the  Tribune  were  moved  for  his  warfare  against  the  Klu  Klux  and  voin 
into  the  new  structure,  a  big  three-story  Klan  back  in  1924.  when  with  the  Wabash  adding.  *' 
bnck-veneer  building  in  .\pril.  1921.  regions  swarming  with  white-robed  "Tbe  i 
Three  year.s  passed  Elmer  Crwkett  riders  by  tbe  candle-light  and  the  hooded  ing  task 
succuin!)ca  in  June.  1924.  and  Mr.  Miller  order  reiffninff  supreme,  he  threw  his  ^»f  enteri 

took  over  the  entire  direction  of  the  paper  into  combat  kgainst  it.  Day  after  niit  to 

newspaper  which  his  father  had  started  (fay,  despite  innumerable  letters  which  faithfiilh 
more  than  a  half  century  before.  threatened  his  life,  and  frequent  losses  in  best  in  1 

Conservative,  independent,  sincere,  is  circulation,  he  fought  the  Klan.  Today,  In  all 
Mr.  Miller.  “A  Paper  for  the  People”  the  Klu  Klux  Klan  of  Indiana  is  broken  paper  pn 
is  the  line  carried  beneath  the  masthead  and  its  leader  is  behind  the  bars  of  a  has  neve 

of  its  editorial  page  for  many  a  year.  No  Michigan  City  prison  for  life.  of  editor 

American  editor,  no  Hoosier  newspaper-  His  viewpoints  on  modern  journalistic  an  editor! 
man,  no  South  Bend  citizen,  acquainted  questions  are  likewise  clear  cut.  only  aboi 

with  the  paper  and  with  its  guiding  hand.  Commenting  upon  the  recent  revela-  lieved  in 
iMit  will  agree  this  is  true.  tions  of  International  Paper  and  Power  assumed 


wool  reformer,  despite  Indiana’.  . 
gestion  with  all  the  57  varieties,  norTei 
reached  to  that  other  extreme,  muck 
raking.  Be  accurate.”  that  is  his  r£. 
sage  to  his  editorial  forces,  and  let  it  u 
written  that  he  practices  what 
preaches. 

As  a  Hoosier  editor  he  has  been  inter 
ested  III  politics  ever  since  he  was  old 
enough  to  vote.  Beyond  representing  ’ni, 
congressional  district  as  a  delegate  at  the 
national  republican  convention  in  bmi. 
1924,  in  Chicago,  however,  he  has  S 
played  a  prominent  political  role.  Like 
the  famous  Southern  editor,  Col.  Watter 
son,  who  declared  the  safest  course  foi 
an  editor,  after  all,  is  to  let  the  noli- 
ticians  come  to  him  and  to  sit  as  an  inde¬ 
pendent  judge  upon  them  and  their 
actions,  Mr.  Miller  has  been  shrewd 
enough  to  see  that  an  editor  can  only 
yield  great  influence  if  he  himself  re¬ 
frains  from  political  office. 

Although  a  Republican,  he  now  and 
then  parts  company  with  his  party  hy 
refusing  to  support  the  Republican  can¬ 
didates,  when  the  honor  of  the  Tribune 
is  at  stake.  Members  of  the  Republican 
Editorial  Association  of  Indiana  still 
recall  how  back  in  1924,  he  refused  a 
position  on  the  executive  board  of  the 
Indiana  Republican  state  committee  bt- 
cause  he  was  “not  in  sympathy  with  the 
entire  republican  state  ticket,”  and  be¬ 
cause  he  thought  it  improper  “to  serve  on 
the  committee  under  circumstances  which 
might  involve  the  independence  of  the 
Tribune  and  influence  my  own  con¬ 
victions.” 

He  has  also  been  alert  to  conditions 
within  his  community.  His  editorial  bat¬ 
tles  against  wide-spread  gambling  and 
laxity  of  law  enforcement  have  gained 
him  recognition  throughout  Indiana  and 
parts  of  the  Middle  West,  won  him 
numerous  friends  and  made  him  many 
enemies.  An  observer  often  wonders  if 
he  does  not  possess  much  of  the  attitude 
that  characterized  William  Rockhill 
Nelson,  former  publisher  of  the  Katuu 
City  Star,  as  was  exemplified  on  one 
occasion. 

“Now',  Colonel,  wouldn’t  you  feel  better 
if  tonight  you  could  think  that  in  all  this 
town  you  had  not  one  enemy  when  you 
turn  on  your  pillow  to  rest?”  a  friend 
asked. 

“No,  no,  no — by  God,”  Nelson  replied 
instantly.  “If  I  thought  that,  I  wouldn't 
sleep  a  wink.” 

And  the  same  sentiment  seems  to  be  a 
part  of  Mr.  Miller’s  credo. 

Traveler  of  the  United  States.  Europe 
and  Mexico,  this  Hoosier  editor  has  one 
pleasure  site  which  he  enjoys  above  all 
others.  It  is  a  one  and  one-quarter  acre 
garden  in  his  back  yard  in  which  he 
grows  tulip  bulbs,  iris  and  other  peren¬ 
nials.  During  the  summer  it  is  not  an 
unusual  occurrence  for  him  to  lake  the 
afternoon  off,  and  like  an  office  boy  bent 
on  seeing  a  baseball  game,  to  hie  away  to 
his  garden. 

Editors  come  and  go  in  Indiana;  but 
F.  A.  Miller  continues  to  write  on.  True, 
he  failed  to  produce  the  great  .American 
novel  which  he  had  in  mind,  but  he  has 
achieved  infinitely  better  results  as  an 
honest-to-go(xlness  newspaper  editor. 


F.  A.  MILLER 
Eklitor  and  Publisher, 
South  Bend  (Ind.)  Tribune 


BLOCK  DONATES  $100,000 


Accuracy 
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No  skilled  hunter  is  more  cautious  in  adjusting 
his  sights  than  the  conseientions  daily  news¬ 
paper  which  enters  the  competition  for  accuracy 
every  24  hours.  Modern  newspapers  must  hit 
the  hnlls-eye  of  reader-confidence  unerringly.  A 
miss  plays  havoc  with  prestige  and  consistent 
inaccuracy  brings  distrust.  Editorially,  mechani¬ 
cally  and  morally  in  its  advertising  cohunns,  there 
must  be  the  consistent  observance  of  high  stand¬ 
ards  which  mystify  the  uninitiated.  Newspaper 
making  seems  a  chaotic  thing.  But  it  is  orderly 
confusion,  well-directed  assembly  of  infinit 
detail.  And  only  through  constant  vigilance 
does  a  scrupulous  publisher  bring  his  newspaper 
to  leadership. 
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Newspaper  readers  often  excuse  the  inaccuracies 
of  young,  exuberant  publications  —  the  natural 
buoyancy  of  youth,  the  hastiness  and  impatience 
of  unrestrained  zeal.  But  the  established  news¬ 
paper  rests  under  a  continuous  reader-censorship 
which  properly  believes  that  age  should  combine 
news  alertness  with  editorial  honesty,  and  should 
warrant  by  the  act  of  publication  that  “if  it 
appears  in  print  it  is  so.”  Adherence  to  just 
such  a  standard  has  earned  for  The  Florida 
Times-Union  its  foremost  position  in  Jackson¬ 
ville  and  in  Florida. 
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DAILY  OFFERS  $2,500  PRIZE  FOR  BEST 
IDEA  DECREASING  PRODUCTION  WASTES 


Mechanical  Committee  of  A.  N.  P.  A.  to  Judge  Plans  for  Award 
Presented  by  New  York  Sun — Idea  Originated  at 
Buffalo  Mechanical  Convention 


The  Xcu'  York  Sim  lias  offered  a 
prize  of  $2,500  to  the  inventor  of  the 
liest  unpatented  device  or  process  the 
result  of  which  shall  lie  the  improve¬ 
ment  of  newspaper  manufacture  or  the 
elimination  of  any  form  of  waste. 

The  announcement  of  the  offer  was 
made  at  the  convention  of  the  Mechan¬ 
ical  Division  of  the  -American  Newspaper 
Publishers  Association  held  in  Buffalo 
last  week. 

F.  A.  Walker,  chairman  of  the  execu¬ 
tive  board  of  the  Sun,  who  announced 
the  offer  of  the  prize,  said : 

"The  providing;  of  some  sort  of  en¬ 
couragement  for  those  men  directly  con¬ 
nected  with  the  mechanical  production 
t)f  newspapers  to  improve  the  processes 
of  manufacture,  or  to  eliminate  waste, 
is  a  matter  which  has  been  freciuenlly 
considered  by  eyecutives  of  the  Sun." 

Terms  of  the  award,  outlined  in  a 
communication  to  W.  K.  W  ines,  chair¬ 
man  of  the  Mechanical  Division,  follow : 

"The  award  shall  be  known  as  ‘The 
Sun,  New  York,  Award,’  and  the  win¬ 
ner  shall  be  determined  by  the  mechan¬ 
ical  committee  of  the  A.N.P.A. 

"All  contestants  shall  supply  to  the 
mechanical  committee  of  the  A.N.P.A. 
and  to  the  Sun  identical  claims  with  full 
description  of  the  device  or  process,  ac¬ 
companied  by  drawings,  if  the  committee 
or  the  Sun  shall  request  them. 

"Accompanying  the  claim  shall  be  an 
affidavit  that  the  claimant  is  the  true 
originator  of  the  device  or  process. 

"The  device  or  process  may  apply  to 
any  mechanical  department  of  a  news¬ 
paper,  composing  r(K)m.  stereotyiK?  room, 
press  nwm  or  photo-engraving  room. 

"The  award  shall  be  paid  only  if  the 
mechanical  committee  of  the  A.N.P.A. 
.shall  decide  that  a  really  worthwhile 
device  or  process  has  been  submitted 
sufficient  in  vaule  of  results  to  warrant 
the  payment  to  the  inventor  of  $2,500. 

“All  devices  and  |)rocesses  shall  be 
submitted  at  least  30  days  before  the 
annual  convention  of  the  Mechanical 
Division  and  the  naming  of  the  winner 
and  the  payment  of  the  award,  if  the 
committee  shall  find  a  device  or  process 
worthy,  shall  be  a  part  of  the  conven¬ 
tion  proceedings.” 

“Neither  the  A.N.P..\.,  nor  the  Sun, 
will  claim  any  rights  or  owner.ship  in 
the  devices  or  processes  submitted,  nor 
will  place  any  obstacle  in  the  way  of  the 
patenting  of  the  de\  ice  or  process  after 
its  submission  in  the  contest.” 

Continuing  Mr.  Walker  said:  “The 
newspaper  industry  has  l)een  particularly 
lax  in  l<K>king  after  its  own  interests. 
There  is  no  industry  in  the  world  com¬ 
parable  in  size,  or  in  money  investment, 
which  has  not  long  ago  established  some 
form  of  investigation  and  exiteriment, 
and  established  properly  manned  labora¬ 
tories  for  research.  The  newspaper  in¬ 
dustry,  on  the  contrary,  has  depended 
largely  upon  the  enterprise  of  those  con¬ 
cerns  which  furnish  it  raw  material  and 
so  allowed  its  most  important  manufac¬ 
turing  interests  to  be  controlled  quite 
outside  the  industry. 

“J.  E.  Murphy  of  the  Miniieaf<(^lis 
Tribune,  in  his  talk  to  the  mechanical 
convention,  stressed  this  weakness  and 
urged  upon  the  publishers  of  the  coun¬ 
try  the  importance  of  establishing  an 
cxi)erimental  plant  in  conjunction  with 
the  mechanical  bureau.  This  is  a  plan 
which  the  executives  of  the  Sun  have 
long  had  in  mind  and  in  which  they  have 
sought  to  interest  other  publishers  but 
without  any  very  definite  results  up  to 
date. 

“It  was  as  a  step  in  the  direction  of 
the  encouragement  of  better  manufactur¬ 
ing  conditions  and  more  economical  pro¬ 
duction  that  the  Sun  made  the  tender 
of  the  $2, .500  prize.  If.  as  it  hopes,  this 
award  shall  result  in  the  submission  of 
a  generous  number  of  ideas,  it  is  con¬ 


ceivable  that  it  may  be  the  beginning 
of  a  larger  and  more  efficient  service 
which  the  establishment  of  an  experi¬ 
mental,  properly  manned  bureau  would 
contribute  to  the  industry. 

“I  want  to  say  that  the  conventions  of 
the  Mechanical  Division  of  the  A.N.P.A., 
judged  by  the  one  which  I  attended  at 
Buffalo,  are  abundantly  worth  while  the 
encouragement  of  every  publisher  in  the 
country.  The  discussions  were  intelli¬ 
gent,  enthusiastic  and  resultful,  and  I  do 
not  think  that  anyone  who  was  there 
came  away  without  lienefits.” 


BASEBALL  WRITERS 
SWAMP  FRIARS 

Beat  Actor*  Club  10  to  1  in  Ball 
Game  at  Yankee  Stadium — Grover 

Whalen  Play*  on  Writer*’  Team 
— Many  Prize*  for  Field  Event* 

Members  of  the  New  York  chapter  of 
the  Baseball  Writers’  Association  of 
America  beat  the  Friars'  Club,  June  17 
in  a  baseball  game  at  Y  ankee  Stadium, 
New  York,  by  a  score  of  10  to  1.  The 
game  was  followed  by  a  novel  program 
of  specially  arranged  field  events,  for 
which  prizes  were  distributed  to  winners. 

Grover  Whalen,  Police  Commissioner 
of  New  York  City,  wielded  a  bat  for  the 
writers’  team,  which  was  called  the  "Ex¬ 
perts.’’  They  wore  white  uniforms  with 
this  title  blazoned  across  the  chest, 
b'laming  red  caps  topped  off  the  outfit. 
The  Friars’  team  had  no  uniforms. 

Judges  in  charge  of  the  game  and 
field  events  sat  in  the  press  box,  which 
l)ore  a  streamer  across  the  front,  read¬ 
ing  “Press  Box,  No  Baseball  Writers 
Allowed.”  The  genial  judges,  who  in¬ 
dulged  in  loud  and  sarcastic  "razzing” 
of  the  teams,  were  Biff  Jones,  West 
Point  football  coach;  Major  Philip 
Fleming  of  Wesst  Point;  Miller  Huggins, 
manager  of  the  New  York  Yankees; 
Wilbert  Robinson,  manager  of  the 
Br(K)klyn  Dodgers;  and  Dazzy  Vance, 
pitcher  for  the  Dtxlgers. 

In  the  field  events  prizes  were  dis¬ 
tributed  as  follows : 

F'or  throwing  a  liaseball  for  accuracy. 
Davis  J.  Walsh,  International  News 
Service,  first  prize;  Jules  Howard, 
Friars’  Club,  second.  Fungo  hitting,  C. 
A.  Lovett.  A’cw'  York  Daily  Xews,  first ; 
Bill  Murphy,  Daily  News,  second.  Foot 
race,  home  plate  to  fir.st,  George  Kirsky, 
Unite<t  Press,  first ;  Davis  Walsh,  second. 
Throwing  baseball  for  di.stance,  Frank 
Walker,  Friars;  James  Kahn,  Xcze  York 
livening  Grat'hic;  and  Davis  Walsh. 
Driving  golf  ball.  Tom  Walker,  first; 
Ford  F'rick,  Xezv  York  Journal;  George 
Price,  Friars ;  and  Alan  Gould,  Associ¬ 
ated  Press.  F'oot  race,  touching  all 
bases,  Richard  X’idmer,  New  York 
Herald  Tribune;  and  Davis  Walsh.  Best 
all-round  pitcher  in  game,  Rud  Rennie, 
Herald  Tribune.  Pitcher  getting  most 
.strike-outs,  C.  A.  Lovett.  Home  run 
prize,  Alan  Gould.  Least  valuable 
player,  George  Price. 

Among  the  prizes  were  eight  golf 
clubs,  a  wrist  watch,  a  $20  hat.  several 
suits  of  silk  underwear,  six  theatre 
tickets,  four  ringside  fight  tickets,  and 
a  Transitone  radio  set  for  an  autorqobile. 

Christy  Walsh,  head  of  Christy  Walsh 
Syndicate,  was  chairman  of  the  commit¬ 
tee  in  charge  and  arranged  the  program. 


VETERANS  ELECT  ADAMS 

Lt.  Robert  L.  ,\dams,  editor  of  “On 
the  .Skirmish  Line”  the  military  affairs 
weekly  column  of  the  Cincinnati  En¬ 
quirer,  was  recently  elected  president  of 
the  Rainbow  Division  Veterans  Asso¬ 
ciation.  In  the  war  Adams  went  over 
the  top  eight  times  in  major  engage¬ 
ments  and  was  gassed. 


AGENCY  MAN  JOINS  DAILY 

E.  P.  Baldwin,  formerly  space  buyer 
at  the  Buffalo  office  of  Addison  Vars, 
Inc.,  has  joined  the  national  advertising 
department  of  the  Buffalo  Courier-Ex- 
I'rcss. 

SHIP  GETS  N.  Y.  PAPERS 
BY  AIRPLANE 


Copie*  of  New  York  Evening  Journal 
Delivered  to  Leviathan  Three  Hour* 
at  Sea  by  New  Receiving  Device 
for  Airplane  Mail 


Copies  of  the  New  York  Evening 
Journal,  mailed  three  hours  after  the 
S.  S.  Leviathan  left  her  pier  in  New 
York,  were  de¬ 
livered  to  the 
ship  by  airplane 
through  the  use 
of  a  new  device 
for  receiving 
mail  from  planes 
flying  above  a 
steamer,  June  12. 
The  operation 
was  reported 
from  a  second 
plane  in  which 
Albert  L.  Furth, 
aviation  editor  of 
the  Journal  and 
two  wireless 
operators  were  passengers. 

The  two  planes  tfK)k  off  from  Key- 
port,  N.  J.,  just  outside  New  York,  and 
after  45  minutes  flight  overtook  the  liner 
75  miles  at  sea.  The  bundle,  containing 


Albert  I..  Furth 


mail  and  the  newspapers,  was 
down  at  the  end  of  a  lOO-foot  caff 
The  receiving  device,  invented  bv  ri 
Lyle  S.  Adams  of  Seattle.  \Vash 
in  position  on  the  Leviathan’s  ’  dom 
deck.  It  was  constructed  with  a  st^ 
wedge  into  which  the  plane  was  i 
swing  its  mail  bag.  ® 

Two  unsuccessful  attempts  were  nuH, 
to  deliver  the  bag.  third  time  with 
motor  throttled  down,  the  plane  swoooerf 
over  the  ship,  the  trailing  bundle  en^ 
the  wedge  and  fell  to  the  deck.  \\ 
opposite  side  of  the  wedge  another  baz 
of  mail  was  waiting  to  be  picked  up^ 
the  plane  for  delivery  to  New  Wli 
This  was  missed  by  the  trailing  rope 
and  several  further  attempts  were  made 
before  the  venture  was  successful. 

Copies  of  the  Journal  were  distributed 
to  first-class  passengers  aboard  the 
Leviathan,  to  whom  they  had  b^ 
specially  addressed.  Dr.  .Adams  watched 
the  process  from  the  deck  with  \V.  L 
Glover,  second  assistant  Postmaster 
General.  The  device  is  expected  to  pro¬ 
vide  a  regular  means  of  quick  deliveu 
of  mail  and  newspapers  between  ship 
and  shore.  It  will  shortly  be  tried  out 
again  at  a  distance  of  .1.50  miles  at  sea. 

A.  N.  P.  A.  PICKS  HOTEL 

The  annual  convention  of  the  Ameri¬ 
can  Newspaiier  Publishers’  Association 
for  19.10  will  lie  held  at  the  Hotel  Penn¬ 
sylvania,  New  York,  it  was  recently  an¬ 
nounced  hy  L.  B.  Palmer,  general  man¬ 
ager  of  the  association.  This  change  is 
made  necessary  by  the  demolition  of  the 
Waldorf-Astoria  Hotel  where  the  group 
held  its  annual  business  meetings  since 
its  incorporation.  A  new  Waldorf-.Asto- 
ria  is  expected  to  be  ready  in  1931. 


There  Is  Extra  Business 


in 


Michigan 

During  the  Summer 


From  early  June  until  late  in 
October  there  is  a  steady  trek  of 
tourists  to  the  pleasure  spots  of 
Michigan.  The  universal  appeal 
of  beautiful  lakes  and  resorts  has 
made  this  state  the  playground  of 
the  nation  and  insures  this  annual 
influx  of  extra  buyers. 

They  come  vrith  the  idea  of  spend¬ 
ing  and  have  the  money  to  spend. 

The  Booth  Newspaper  Area  is  in¬ 
creased  in  bujring  population  two, 
three  and  fourfold.  Retail  busi¬ 
ness  is  maintained  at  peak 
throughout  the  months  that  are 
‘‘dull”  in  many  other  markets. 

It  pays  to  keep  schedules 
'  running  in  Michigan 
all  through  the  summer 

Combined  Daily  Average  Circulation 

280,494 

A*  reported  to  ABC  for  period  ending 
March  31.  1929 


Grand  Rapids  Press  Flint  Daily  Journal 
Saginaw  Daily  News  Jackson  Qtizen  Patriot  Muskegon  Chronicle 
Ralainazoo  Gazette  Bay  Gty  D»ly  Tunes  Ann  Arbor  Daily  lev* 


1.  A.  KLEIN,  EaMtern  Representative 
50  East  42nd  St.,  New  York 


J.  E.  LUTZ,  W«»fern  Reprtttntat'** 
180  North  Michigan  Ave.,  Chic»f» 


BOOTH  NEWSPAPERS,  Inc. 

Central  Office:  2500  Buhl  Bldg.,  Detroit,  or  any  newspaper  listed. 
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The  Money 
Is  There! 

Selling  people  in  the  mass  through  advertising  demands 
first  a  good  product,  then  good  copy  and  finally  contact 
with  the  greatest  possible  number  of  people  able  to  pay 
for  the  product  if  the  copy  sells  them  on  it. 

The  Chicago  Evening  American,  with  by  far  the  largest 
circulation  among  Chicago  evening  newspapers,  is  read 
by  44.12%  of  all  Chicago  families  having  savings 
accounts,  assuring  Chicago  Evening  American  adver¬ 
tisers  of  contact  with  a  collective  bank  account  of  more 
than  1370,000,000. 

CaiCi^CO 

a  good  newspaper 

One  of  the  28  Hearst  newspapers  read  by  more  than  twenty  million  people — Member 
of  International  News  Service,  Universal  Service  and  Audit  Bureau  of  Circulation. 
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EINSTEIN  TO  HEAD  LIST  OF  SPEAKERS 
AT  I.  A.  A.  BERLIN  CONVENTION 

Official  Washington,  the  Newspaper  World,  the  Agency  Field 
Represented  on  Program  for  25th  Anniversary  Meeting  in 
Berlin  August  12—15 — More  Than  1,000  Sign  for  Trip 


ITH  more  than  a  thousand  signed 
“  for  the  trip,  the  program  of  the  25th 
annual  convention  of  the  International 
Advertising  Association,  to  be  held  in 
Berlin,  Germany,  Aug.  12  to  15,  is  round¬ 
ing  into  shape. 


be  represented  on  departmental  programs 
to  lie  held  during  the  convention.  Eleven 
different  group  meetings  will  be  held  in 
addition  to  general  sessions  to  permit 
detailed  and  intimate  study  of  common 
problems,  and  most  of  the  chairmen  for 


Six  members  of  the  Association  of  Young  Advertising  Men  of  New  York  were 
selerted  recently  by  the  Sponsors’  Club  of  the  New  York  Advertising  Club 
to  attend  the  International  Advertising  Association  convention  in  Berlin 
Aug.  12-15.  Photo  shows,  front  row  (left  to  right):  William  H.  Rankin, 
chairman  of  the  Sponsors’  Committee;  Salvatore  Castagnola;  Harold  Secan; 
Howard  Warner;  and  Gilbert  Hodges  of  the  New  York  Sun.  Baik  row  (left 
to  right):  R.  Steele  Sherratt,  president  of  the  A.Y.A.M.;  Jack  Walker,  Carroll 
Beach.  The  expenses  of  the  six  young  delegates  will  he  paid  by  150  senior 
advertising  men  of  New  York. 


Dr.  All)ert  Einstein,  world  renowned 
mathematician  and  discoverer  of  the 
theory  of  relativity,  heads  the  list  of 
speakers.  His  subject  will  be  “Ethics  in 
Advertising.” 

Official  Washington  will  be  represented 
among  the  speakers  by  Senator  William 
E.  Borah,  Senator  Arthur  Capper  and 
Grosvenor  M.  Jones,  chief  of  the  finance 
division.  Bureau  of  Commerce.  Senator 
Capper  is  chairman  of  the  “On-to-Ber- 
lin”  committee  in  the  United  States. 

Three  newspaper  men  will  address  gen¬ 
eral  sessions.  Walter  A.  Strong,  presi¬ 
dent  of  the  Chicago  Daily  News,  and 
chairman  of  the  board  of  governors  of 
the  I.A,A.,  will  be  one  of  the  trio.  He 
will  address  the  delegates  on  “Interna¬ 
tional  Night,”  a  feature  of  the  program. 

Louis  Wiley,  business  manager  of  the 
New  York  Times,  will  speak,  while  the 
editorial  side  of  the  newspaper  business 
will  have  as  its  spokesman,  H.  V.  Kal- 
tenborn,  associate  editor  of  the  Brooklyn 
Daily  Eagle,  and  radio  lecturer. 

Banking  and  its  relations  with  the  pub¬ 
lic  through  the  medium  of  advertising  as 
well  as  the  part  it  plays  in  world  pros¬ 
perity  will  be  the  subjects  of  addresses 
by  Francis  H.  Sisson,  vice-president  of 
the  Guaranty  Trust  Company,  New 
York,  and  the  Hon.  Tames  A.  Beha,  of 
the  International  Germanic  Trust  Com¬ 
pany,  New  York. 

•  One  advertising  agency  man  from  the 
Ignited  States  is  on  the  general  program. 
He  is  John  Benson,  president  of  the 
.American  Association  of  Advertising 
.Agencies. 

Aviation  is  also  given  a  place  on  the 
program.  The  speaker  on  this  subject  as 
it  relates  to  advertising  and  world  pros¬ 
perity  will  be  Lester  L.  Gardner,  of 
Aeronautical  Industries,  Inc.,  New  York. 

Edward  A.  Filene,  the  Boston  mer¬ 
chant  and  economist,  is  also  on  the  list 
of  American  speakers.  Among  national 
advertisers  on  the  pre^ram  will  be  Philip 
L.  Thomson,  director  of  public  relations 
of  the  W'estern  Electric  Company,  and 
president  of  the  Audit  Bureau  of  Circu¬ 
lations,  and  Bennett  Chappie,  vice-presi¬ 
dent  of  the  American  Rolling  Mill  Com¬ 
pany  and  the  Armco  International  Corpo¬ 
ration,  Middletown,  O. 

So  far  the  only  American  woman  on 
the  program  is  Mrs.  Christine  Frederick 
of  the  Applecroft  Experiment  Station, 
Greenlawn,  L.  1. 

All  the  varied  fields  of  advertising  will 


etie 


ssoifd 


These  two  newspapers  offer 
the  most  powerful  all -day 
service  in  New  York  avail¬ 
able  as  a  unit  under  a  single 
contract  The  600,000  Daily 
World  —  Evening  World 
readers  constitute  a  highly 
concentrated  force  to  be 
reckoned  with  in  any  cam¬ 
paign  designed  to  effect  dis¬ 
tribution  in  Greater 
New  York. 

ebe  mm 

PuUtur  Budding,  Naw  York 
Tribuna  Towar,  Chicago 


to  know  that  I  estimate  its  ethical  value 
as  of  equal  importance. 

“The  reiterated  act  of  placing  one’s 
commercial  aims  before  the  public  in  cold 
type,  day  after  day,  compels  one  to  sub¬ 
ject  his  own  motives  to  a  criticism  as 
severe  as  that  which  he  expects  from  the 
public  scrutiny.  Also,  the  agencies  es¬ 
tablished  by  the  advertisers  themselves 
for  checking  up  the  truth  of  advertising 
in  general,  have  produced  most  beneficial 
results.  The  noteworthy  advance  in  the 
ethics  of  business,  easily  perceptible  in 
the  last  twenty  years,  is  in  no  small 
measure  due  to  the  self-examination 
cheerfully  exacted  of  themselves  by  busi¬ 
ness  men  in  their  practice  of  the  art  of 
advertising.” 

One  of  the  latest  groups  of  delegates 
to  sign  up  for  the  trip  were  representa¬ 
tives  of  the  Association  of  Young  Ad¬ 
vertising  Men.  Six  members  of  this  or¬ 
ganization,  three  of  whom  were  winners 
in  a  recent  membership  campaign,  were 
awarded  the  trip  by  the  Sponsors’  Club, 
composed  of  members  of  the  New  York 
.Advertisifig  Club,  which  has  supervised 
the  organization  of  the  younger  associa¬ 
tion. 

Members  of  this  delegation  are  Salva¬ 
tore  Castagnola,  Harold  Secan,  Jack 
Walker,  the  contest  winners ;  and  Carroll 
Beach,  director;  Harold  Warner,  treas¬ 
urer;  and  R.  Steele  Sherratt,  president. 

An  advance  party  is  leaving  on  the  Le¬ 
viathan  June  29,  headed  by  Gilbert  T. 
Hodges,  of  the  Neit’  York  .^un,  chairman 
of  the  program  committee,  and  Earle 
Pearson,  manager  of  the  1.  A.  A. 

In  New  York,  final  passport  arrange¬ 
ments  are  being  made  under  the  direc¬ 
tion  of  R.  I.  Dunigan,  formerly  mana¬ 
ger  of  the  En  Route  Service,  who  has 
succeeded  P.  G.  Morriss,  resigned. 


Headquarters  are  in  the  Graybar  Build¬ 
ing,  New  York.  “ 

Delegates  passing  through  New  Yorlr 
on  their  way  to  the  convention  will  ^ 
official  headquarters  set  up  at  the 
Roosevelt  and  the  Hotel  PennsylvaSa 
where  staffs  will  be  on  hand  to  answer 
inquiries.  ” 

MARKS  50th  ANNIVERSARY 

Simon  W.  Cooper,  Brooklyn 

Satisfied  With  Life  Work  on  Papers 

Simon  W.  Cooper  of  the  Brooklyn  (N 
Y.)  Daily  Eagle  and  editor  of  Eagi't 
Quills,  the  paper’s  house  organ,  recently 
completed  his  50th  year  of  newspaper 
work. 

Commenting  on  the  anniversary  in  the 
June  Quills,  Mi.  Cooper  said; 

“Looking  back  along  the  years,  he  has 
found  life  as  a  worker  in  the  Four  A  Es¬ 
tate  good.  It  has  brought  him  neither 
riches  nor  fame,  but  it  has  kept  him 
from  going  either  hungry  or  cold  and 
has  always  given  him  a  comfortable,  if  a 
modest  home.  It  has  proved  educational 
and  has  brought  him  into  contact  with 
events  that  have  m?de  history  at  home 
and  abroad. 

“Above  all  and  beyond  all  it  has  given 
him  friendsships  that  he  values  far  above 
either  money  or  fame.  He  treasures  them 
as  things  beyond  price.  He  lacks  words 
to  express  his  gratitude  for  the  privilege 
that  has  been  his  of  being  for  47  years  a 
part  of  the  Eagle — first  as  a  country  cor¬ 
respondent  and  for  a  much  longer  period 
a  member  of  the  regular  staff.  The  asso¬ 
ciations  thus  created  are  very  precious  to 
him,  and  his  hope  is  that  he  may  be  found 
worthy  to  continue  them  until  the  finish 
mark  is  written  after  his  name.” 


these  group  meetings  have  now  lieen 
chosen. 

John  A.  Wilkins,  of  the  Charles  Fran¬ 
cis  Press,  New  York,  will  be  chairman 
of  the  graphic  arts  group ;  Bernard  Lich- 
tenberg,  of  the  Alexander  Hamilton  In¬ 
stitute,  chairman  of  the  general  adver¬ 
tisers  group;  John  Benson,  president  of 
the  A.  A.  A.  .A.,  chairman  of  the  adver¬ 
tising  agency  group;  Frank  L.  Pierce, 
Detroit,  chairman  of  the  direct  mail 
group;  William  L.  Stidger,  D.D..  Bos¬ 
ton,  chairman  of  the  church  advertising 
group;  Frank  A.  Black,  Wm.  Filene’s 
Sons  Company,  chairman  of  the  retail 
advertisers  group;  Nelson  S.  Greensfel- 
der,  Hercules  Powder  Company.  Wil¬ 
mington,  Del.,  chairman  of  the  industrial 
advertisers  group;  Gilbert  T.  Hodges, 
and  Irving  Buntman.  New  York,  chair¬ 
man  of  the  newspaper  advertising  group ; 
Frank  A.  Arnold,  National  Broadcasting 
Company,  Inc.,  chairman  of  the  radio 
broadcast  advertising  group. 

President  Hoover,  invited  to  attend  the 
conference,  sent  the  following  letter 
which  will  be  read  at  the  convention ; 

“The  economic,  social  and  interna¬ 
tional  values  of  advertising  are  now  so 
generally  understood  that  I  need  not  en¬ 
large  upon  them.  But  in  conveying  to 
you  my  cordial  best  wishes  for  a  success¬ 
ful  convention  of  the  International  Ad¬ 
vertising  Association,  I  should  like  you 
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A  Paved  Road 
from  Des  Moines 
to  Detroit 

By  Fall  every  fool  of  the  highway  from  Des  Moines 
to  Detroit  will  be  paved  with  concrete.  But  of  more 
significance  is  the  fact  that  the  new  highway  paving 
in  Iowa  this  year  will  exceed  600  miles— equivalent 
to  a  second  paved  road  from  DesMoines  to  Detroit. 

Of  the  48  stales  only  one  other  state  is  building  as 
many  miles  of  concrete  highway  as  Iowa  in  1929. 

The  same  could  have  been  said  last  year 

The  paving  program  in  Iowa  is  for  5,000  miles  of 
concrete.  Every  county  seat  city  and  town  will  be 
connected  with  Des  Moines  by  a  concrete  road. 

Two  hundred  and  eleven  motor  cars  and  trucks 
are  now  used  to  speed  up  delivery  of  The  Des  Moines 
Register  and  Tribune.  New  motor  delivery  routes  are 
added  as  rapidly  as  the  roads  are  improved. 

The  Des  Moines  Register 
and  Tribune 

Over  230,000  Daily 
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SEEN  THIS  TEAR 


Figures  Show  Business  Now 
Second  Only  to  Tobacco 
Industry  in  State. 


ESTIMATES  ARE  BASED 
ON  COUNT  OF  TRAFFIC 


Virginia's  tourist  business  this  year 
will  be  in  excess  of  $50,000,000  accord¬ 
ing  to  estimates  based  upon  tourist 
travel  reports  of  the  Virginia  state 
chamber  of  commerce  and  the  state 
highway  commission.  This  will  be 
about  $20,000,000  more  than  in  19^ 
and  at  least  $$5,000,000  more  than  in 
1927. 

The  figures  indicate  that  tourist 
business  in  Virginia  has  become  second 
only  to  the  tobacco  industry  in  its 
value  to  the  commonwealth. 

The  estimate  is  based  largely  upon 
traffic  counts  showing  that  in  1928 
there  were  more  than  7,000,000  visiting 
motorists  alone  in  the  state  for  at  least 

one  day’s  stay.  The  number  of  for¬ 
eign  car  passengers  increased  96  per 
cent  in  1928  over  1927,  and  data  thus 
far  Indicates,  almost  as  great  an  in¬ 
crease  in  1929.  But  few  of  these  pas¬ 
sengers  spent  less  than  $5  per  <]ay 
and  many  of  them  spent  as  much  as 
$20  per  day. 

In  addition  there  was  a^  increasing 
number  of  visitors  by  train,  and  a 
large  number  of  organized  tourist  piu*- 
ties  coming  in  by  boat  and  bus.  :i 
Deemed  Conservative. 

A  $35,000,000  tourist  business  estl- 
mat..  for  1928  and  a  $50,000,000  esti¬ 
mate  for  1929  is  considered  conserva¬ 
tive  in  view  r>f  the  automobile  travel 
figures  ceheked  by  actual  count  by  the 
highway  commission. 

At  Alexandria  alone  6,751  foreign 
cars  per  day  were  counted,  an  in¬ 
crease  of  3,855  per  flay  over  1927.  The 
observations  indicated  an  average  of 
three  passengers  per  car,  or  10,064 
per  day  in  1928.  At  the  1927-’28  rate 
of  increased  motor  travel,  the  foreign 
motorists  for  1929  will  total  nearly 
20,000  per  day,  gauged  by  the  Alex¬ 
andria  count  alone. 

At  this  point  37.85  per  cent,  of-tne 
cars  observed  were  cars  witn  foreign 
licenses.  This  percentage  in  1927  was 
22  70. 

On  the  highway  system  as  a  whole. 
15.63  per  cent,  of  the  machines 
counted  by  the  highway  commission 
in  1927  were  foreign  cars,  and  in  1928 
his  percentage  increased  to  20.16.  In 
words,  one  out  of  every  five  ma^ 
jnted  at  82 1  different  point 


Virgfl 
const' 
Mexl<i 
Richr 
the  re 
and  a  I 
by  mE 
annou 
Mr.  I 
ment.1 
an  ar| 
to 
fcrmel 
city’s 
ordinal 
will  b^ 
civic 
seum , 
Thd 
reno/ 
pubJ 
lit 

exi 


m 

I® 

m 

m 

V© 

m 

m 


S 


3 


i 


T 

A  HE  tourist  business  is  beeoiuiii^  as 
important  for  Virginia  as  it  is  for  Europe. 
Richmond,  because  of  its  unique  historic 
interest,  is  tlie  center  of  tlie  tourist  activity 
of  Virginia.  Strangers  in  a  strange  land 
read  with  personal  appreciation  and  keen 
attention  about  Nationally  Advertised  Mer¬ 
chandise,  in  which  their  confidence  is 
already  established.  .  .  . 

The  Richmond  News  Leader  offers  the 
best  medium  thru  which  to  impress,  once 
more,  your  sales  message  upon  the  minds 
of  these  transients,  while  at  the  same  time 
telling  your  story  to  97.45%  of  the  families 
in  this  market  of  increasing  importance. 

The  RICHMOND 
NEWS  LEADER 

^^Virginia^s  Greatest  ISewspaper^* 

Represented  by  Kelly-Smith 

Atlanta,  Boston,  Chicago,  Detroit,  New  York,  Philadelphia 


1 


20 


Editor  &  Publisher  The  Fourth  Estate.  for  June  22,  1  929 


ACHIEVING  “STYLE”  IN  ADVERTISING  COP 


Art  Directors  Seeking  Distinctive  Motifs  for  Individual  Clients — Photography 

Through  Use  of  Angle  Shots — Sophistication  in  Demand 


Rediscovered’ 


By  JOHN  W.  PERRY 

economy  enters  into  it  when  the  art  Best  Coffee  in  Hartford,  Conn.,  news- 
director  spends  his  time  on  style  layout  papers  he  had  such  a  stereotyped  and 
and  then  is  able  to  turn  the  compaign  prosaic  subject  as  a  cup  of  coffee  to  dis- 
over  to  the  production  department.  The  play  in  his  s|)ace.  But  the  unusual  man- 
production  men  here  have  instructions  ner  in  which  this  was  done  made  the 
not  to  show  me  the  prepared  copy  until  advertising  particularly  appealing  and  re- 
it  conforms  exactly  with  the  style  which  munerative  in  its  response.  A  camera 
has  been  set.”  .study  used  in  one  of  the  advertisements 

Another  example  cited  was  the  style  appears  elsewhere  on  this  page, 
adopted  for  advertising  the  Hotel  St.  This  campaign,  incidentally,  was  car- 

Kegis.  Here  the  copy  is  set  between  ried  through  on  the  agency’s  policy  of 
two  heavy  rules,  cutting  across  a  picture,  style.  h2ach  advertisement  was  practi- 
The  picture  and  the  copy  are  changed  cally  the  same  in  form,  although  the  art 
with  each  insertioin,  but  the  style  re-  and  copy  in  each  case  carried  a  different 
mains  constant.  .sales  message. 

Asked  whether  this  setting  of  style  Whether  it  is  motors,  hotels,  cups  of 
might  not  limit  the  possibilities  of  any  coffee,  travel  scenes,  or  anything  else, 
particular  advertising  campaign  because  Mr.  Campbell  gets  a  fresh  slant  on  them 
of  its  seeming  inflexibility,  Mr.  Campbell  all.  In  a  series  for  Wagner  Motors,  a 
said:  startling  effect  was  given  to  pictures  of 

“1  don’t  know  of  any  type  of  adver-  electric  fans,  coils  of  wire  and  so  on. 
tising  that  is  more  flexible  than  this.  “This  new  viewpoint,”  Mr.  Campbell 

We  may  use  art  work,  or  we  may  not.  said  recently  in  one  of  his  Printer’s  Ink 
We  may  change  the  tenor  of  the  copy,  articles,  “has  brought  the  camera  back 
day  after  day,  or  week  after  week.  We  from  what  at  one  time  seemed  extinc- 
may  increase  the  amount  of  space,  or  tion.  The  artist  or  the  photographer  has 
decrease  it.  We  can  even  change  the  for  many  years  moved  his  object  and  its 
style.  Or  in  very  rare  cases,  when  some  subsidiary  elements  around  to  get  an 
specific  thing  must  be  emphasized,  we  ‘artistic’  arrangement.  He  posed  his  sub¬ 
can  depart  temporarily  from  the  set  jects  generally  so  that'  the  observer’s  line 
style.  In  short,  there  is  nothing  we  of  vision  was  at  right  angles  to  a 
cannot  do.”  straight  up  and  down  position  of  the 

Mr.  Campbell  is  a  staunch  advocate  object, 
of  the  modern  attitude  toward  art  work.  “The  trend  today  is  not  to  stage  these 
In  every  advertisement  that  carries  a  objects  so  apparently,  yet  through  care- 
picture,  he  aims  to  get  as  unusual  a  slant  ful  staging  obtain  a  naturalness  that  is 
on  the  subject  as  is  feasible.  striking. 

In  a  campaign  conducted  for  the  Jewel  “Take,  for  instance,  the  perspective  of  phia  agency 


Sophistication  and  style  are 

two  qualities  advertisers  are  in¬ 
creasingly  demanding  in  their  copy,  ac¬ 
cording  to  Stuart  Campbell,  art  director 
of  Kay  D.  Lillibridge,  Inc.,  who  was 


ot  stairs  'This  perspective  is  a  coito 
one  to  the  human  eye,  yet  until  reccfl 
would  have  been  considered  bizarrta 
inartistic  if  so  photographed  or  deoict 
on  canvas. 

“Catching  the  human  form  or  eve 
day  objects  in  the  positions  in  which  i 
see  them  continuously  day  after  day 
not  distorting  them  but  merely  sho^ 
them  in  true  reality.” 

Elimination  of  details  in  the  illu.strati 
is  another  trend  in  modern  advertiii 
art,  Mr.  Campbell  believes. 

“Taking  his  cue  from  the  laricatm 
without  necessarily  going  the  limit," 
said,  “the  contemporary  artist  leava  < 
the  non-essentials  and  subtly  eraphasi 
a  feature  here  and  a  line  there,  with  ( 
result  that  his  work  carries  more  po« 

“The  contemporary  artist,  in  an 
tempt  to  get  his  message  over  i» 
quickly,  simplifies  the  atmosphert  i 
stead  of  making  a  faithful  riproducti 
of  a  background,  he  merely  gives  a  W 


Stuart  Campbell 

recently  elected  president  of  the  Art 
Directors  Club  of  New  York,  a  group 
composed  of  the  art  directors  of  ad¬ 
vertising  agencies. 

Styling  an  advertiser  and  styling  the 
agency  are  sometimes  confused,  Mr. 
Campbell  told  Editor  &  Publisher  this 
week. 

“When  the  agency  starts  setting  a 
standard  style  for  all  its  clients,”  he 
said,  “the  individual  advertiser  is  sure 
to  suffer.” 

“The  agency  has  no  particular  motive 
in  setting  a  style  for  itself,”  he  said, 
"and  if  it  does  so  it  sets  up  a  big 
handicap  to  the  client.  Each  product  to 
be  advertised  requires  a  different  type 
of  copy,  and  an  attempt  to  advertise  all 
jiroducts  alike  would  very  likely  be 
disastrous. 

“A  very  careful  analysis  of  the 
product,  or  whatever  it  is  you  are  try¬ 
ing  to  sell,  is  of  course  the  first  step  in 
fitting  the  style  to  the  advertiser. 

"Once  you  have  determined  on  your 
plan,  stick  to  it  until  it  has  registered 
with  the  public.  Then  you  can  make 
slight  changes  to  keep  the  copy  lively 
and  interesting,  providing  that  the  style 
note  is  not  lost.  However,  if  you  are 
convinced  the  wrong  tactics  have  been 
pursued,  change  immediately.” 

It  need  not  lie  an  elaborate  style;  on 
the  other  hand,  the  simpler  it  is  the 
better,  Mr.  Campbell  said. 

As  an  example  he  cited  the  advertis¬ 
ing  his  agency  has  been  doing  for 
several  years  for  the  Canadian  Pacific 
railway.  Here  a  simple  heavy  Tule 
down  the  side  of  each  piece  of  copy 
distinguishes  the  company’s  advertising, 
and  tends  to  identify  it  in  the  mind  of 
the  public,  Mr.  Campliell  said.  Each 
advertisement  follows  the  same  general 
style,  the  copy  slant  and  the  illustra¬ 
tion  changing  with  each  insertion. 

The  same  style,  with  a  slight  varia¬ 
tion  in  illustration,  is  used  in  advertis¬ 
ing  the  hotels  operated  by  the  Canadian 
Pacific.  This  copy  also  is  distinguished 
by  an  indentation  of  text  in  addition  to 
the  rule. 

Not  only  is  this  style  followed  in  the 
newspaper  copy,  but  wherever  Canadian 
Pacific  copy  is  placed.  The  magazine 
insertions  have  the  same  characteristics, 
even  when  elaborate  color  work  is  used. 
Whenever  possible  the  plan  is  also 
followed  in  poster  work. 

“There  are  two  major  advantages  of 
this  plan,”  Mr.  Campbell  pointed  out. 
“The  first  is  its  cumulative  effect  on  the 
reader.  The  second  is  the  economy  fea¬ 
ture  both  to  the  advertiser  and  the 
agency.  It  can  readily  be  seen  where 


BECOMES  AGENCY  PARTNER 


J.  P.  Dewey  Now  a  Firm  Member  • 
Ratcliffe  and  Dewey  in  Dallas 

John  P.  Dewey,  of  the  Morelle  I 
Ratcliffe  Advertising  Agency,  Dalla 
Tex.,  recently  became  a  partner  in  d 
company  the  name  of  which  has  brt 
changed  to  Ratcliffe  and  Dewey,  it  w! 
announced  this  week.  Mr.  Dewey  joint 
the  agency  a  few  months  ago  after  hai 
ing  served  six  years  as  promotion  mani 
ger  of  the  Dallas  Nncs  and  Journal  an 
Semi-Weekly  Farm  Xetvs.  He  has  spn 
a  total  of  10  years  in  advertising. 

Mr.  Ratcliffe  has  been  connected  wit 
Dallas  newspapers  and  has  been  engagt 
in  advertising  work  for  IS  years.  H 
established  his  own  advertising  agent 
three  and  a  half  years  ago. 


A.  P.  GROUP  ELECTS  KINMON’ 

Following  a  golf  tournament  i 


Call,  New  Jersey  members  of  the  . Asso¬ 
ciated  Press  at  their  "annual  meeting  » 


An  unconventional  photographic  treatment  of  an  otherwise  prosaic  subject 
brought  a  big  response  in  the  campaign  recently  conducted  for  Jewel  Best 
Coffee  in  Hartford,  Conn.,  newspapers  by  Ray  D.  Lillibridge,  Inc.,  New  York 
agency.  It  is  this  type  of  camera  work,  Stuart  Campbell,  art  director,  says, 
that  makes  modern  advertising  most  effective. 


